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%ØÅÃÕÔÉÖÅ 3ÕÍÍÁÒÙ 

4ÈÅ +ÉÌËÅÎÎÙ #ÒÁÆÔ 3ÔÒÁÔÅÇÙ ΨΦΨΫɀΨΦΨέ ÅÓÔÁÂÌÉÓÈÅÓ Á ÂÏÌÄ ÁÎÄ ÁÃÔÉÏÎÁÂÌÅ 

ÆÒÁÍÅ×ÏÒË ÔÏ ÅÎÈÁÎÃÅ #ÏÕÎÔÙ +ÉÌËÅÎÎÙȭÓ ÐÏÓÉÔÉÏÎ ÁÓ Á ÐÒÅÍÉÅÒ ÃÒÁÆÔ 

ÄÅÓÔÉÎÁÔÉÏÎȢ 4ÈÉÓ ÔÈÒÅÅȤÙÅÁÒ ÓÔÒÁÔÅÇÙ ÉÓ ÄÅÓÉÇÎÅÄ ÔÏ ÆÏÓÔÅÒ Á ÔÈÒÉÖÉÎÇȟ 

ÓÕÓÔÁÉÎÁÂÌÅȟ ÁÎÄ ÉÎÎÏÖÁÔÉÖÅ ÃÒÁÆÔ ÓÅÃÔÏÒ ÔÈÁÔ ÂÕÉÌÄÓ ÏÎ +ÉÌËÅÎÎÙȭÓ ÒÉÃÈ 

ÈÅÒÉÔÁÇÅ ×ÈÉÌÅ ÅÍÂÒÁÃÉÎÇ ÎÅ× ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÇÒÏ×ÔÈȢ  

+ÉÌËÅÎÎÙ ÈÁÓ ÌÏÎÇ ÂÅÅÎ ÓÙÎÏÎÙÍÏÕÓ ×ÉÔÈ ÃÒÁÆÔÓÍÁÎÓÈÉÐȟ ÍÏÒÅ ÒÅÃÅÎÔÌÙ 

ÅÁÒÎÉÎÇ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÒÅÃÏÇÎÉÔÉÏÎ ÁÓ Á 7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ #ÉÔÙ ÁÎÄ 

2ÅÇÉÏÎ ÏÆ #ÒÁÆÔȢ 4ÈÉÓ ÓÔÒÁÔÅÇÙ ÃÁÐÉÔÁÌÉÓÅÓ ÏÎ ÔÈÁÔ ÄÅÓÉÇÎÁÔÉÏÎ ÔÏ ÄÒÉÖÅ 

ÓÅÃÔÏÒÁÌ ÄÅÖÅÌÏÐÍÅÎÔȟ ÅØÐÁÎÄ ÅÃÏÎÏÍÉÃ ÏÐÐÏÒÔÕÎÉÔÉÅÓȟ ÁÎÄ ÓÏÌÉÄÉÆÙ 

+ÉÌËÅÎÎÙ ÁÓ Á ÈÕÂ ÆÏÒ ÍÁËÅÒÓȟ ÖÉÓÉÔÏÒÓȟ ÁÎÄ ÃÒÁÆÔ ÅÎÔÈÕÓÉÁÓÔÓ ÁÌÉËÅȢ 

 

3ÔÒÁÔÅÇÉÃ 0ÒÉÏÒÉÔÉÅÓ ÁÎÄ +ÅÙ !ÃÔÉÏÎÓ 

4ÈÅ ÓÔÒÁÔÅÇÙ ÉÓ ÓÔÒÕÃÔÕÒÅÄ ÁÒÏÕÎÄ ǢÖÅ ËÅÙ ÐÉÌÌÁÒÓȟ ÅÁÃÈ ×ÉÔÈ ÔÁÒÇÅÔÅÄ 

ÏÂÊÅÃÔÉÖÅÓ ÔÏ ÅÎÓÕÒÅ Á ÈÏÌÉÓÔÉÃ ÁÐÐÒÏÁÃÈ ÔÏ ÃÒÁÆÔ ÄÅÖÅÌÏÐÍÅÎÔ ÉÎ +ÉÌËÅÎÎÙȡ 

0ÉÌÌÁÒ Χ Ȥ 6ÉÓÉÂÉÌÉÔÙ ÏÆ #ÒÁÆÔ ÉÎ +ÉÌËÅÎÎÙ 

Á $ÅÖÅÌÏÐ ÁÎÄ ÐÒÏÍÏÔÅ ÔÈÅ +ÉÌËÅÎÎÙ #ÒÁÆÔ 3ÔÏÒÙȟ ÆÒÏÍ ÈÅÒÉÔÁÇÅ ÔÏ 

ÃÏÎÔÅÍÐÏÒÁÒÙ ÐÒÏÄÕÃÔÉÏÎȢ 

Á $ÅÖÅÌÏÐ Á ÂÕÓÉÎÅÓÓ ÐÌÁÎ ÆÏÒ Á ÄÅÄÉÃÁÔÅÄ ÉÍÍÅÒÓÉÖÅ ÃÒÁÆÔ ÆÁÃÉÌÉÔÙ ÉÎ 

+ÉÌËÅÎÎÙ #ÉÔÙ ÔÏ ÓÈÏ×ÃÁÓÅ ÃÒÁÆÔ ÉÎ ÔÈÅ ÃÏÕÎÔÙȢ 

Á )ÎÔÅÇÒÁÔÅ ÃÒÁÆÔ ÍÏÒÅ ÄÅÅÐÌÙ ÉÎÔÏ +ÉÌËÅÎÎÙȭÓ ÃÕÌÔÕÒÁÌ ÁÎÄ ÃÒÅÁÔÉÖÅ 

ÏǟÅÒÉÎÇȢ 

Á %ØÐÁÎÄ ÅØÐÅÒÉÅÎÔÉÁÌ ÃÒÁÆÔ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÖÉÓÉÔÏÒÓ ÁÎÄ ÌÏÃÁÌÓȢ 

 

0ÉÌÌÁÒ Ψ Ȥ 6ÉÁÂÉÌÉÔÙ ÁÎÄ 3ÕÓÔÁÉÎÁÂÉÌÉÔÙ ÏÆ ÔÈÅ #ÒÁÆÔ 3ÅÃÔÏÒ 

Á 3ÕÐÐÏÒÔ ÔÈÅ ÅÓÔÁÂÌÉÓÈÍÅÎÔ ÏÆ Á ÄÅÄÉÃÁÔÅÄ ÃÒÁÆÔ ÅÎÔÉÔÙ ÔÏ ÌÅÁÄ 

ÓÅÃÔÏÒÁÌ ÄÅÖÅÌÏÐÍÅÎÔȢ 

Á 3ÅÃÕÒÅ ÅǟÅÃÔÉÖÅ ÒÅÓÏÕÒÃÉÎÇ ÔÏ ÄÅÌÉÖÅÒ ÏÎ ÔÈÅ 3ÔÒÁÔÅÇÙȭÓ ÁÍÂÉÔÉÏÎÓ 

ÁÎÄ ÓÕÓÔÁÉÎ Á ÔÈÒÉÖÉÎÇ ÃÒÁÆÔ ÓÅÃÔÏÒȢ 

0ÉÌÌÁÒ Ω Ȥ 4ÏÕÒÉÓÍ ÁÎÄ $ÅÓÔÉÎÁÔÉÏÎ $ÅÖÅÌÏÐÍÅÎÔ 

Á 0ÏÓÉÔÉÏÎ +ÉÌËÅÎÎÙ ÁÓ Á ×ÏÒÌÄȤÃÌÁÓÓ ÄÅÓÔÉÎÁÔÉÏÎ ÆÏÒ ÃÒÁÆÔ ÔÏÕÒÉÓÍȟ ÉÎ 

ÁÌÉÇÎÍÅÎÔ ×ÉÔÈ &ÜÉÌÔÅ )ÒÅÌÁÎÄȭÓ ÉÎÉÔÉÁÔÉÖÅÓȢ 

Á %ÎÈÁÎÃÅ ÃÒÁÆÔ ÔÏÕÒÉÓÍ ×ÉÔÈ ÓÐÅÃÉǢÃ ÆÏÃÕÓ ÏÎ ÅØÐÅÒÉÅÎÔÉÁÌ 

ÅÎÇÁÇÅÍÅÎÔ ×ÉÔÈ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇȢ 

Á ,ÅÖÅÒÁÇÅ +ÉÌËÅÎÎÙȭÓ 7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ ÄÅÓÉÇÎÁÔÉÏÎ ÔÏ ÁÔÔÒÁÃÔ 

ÎÁÔÉÏÎÁÌ ÁÎÄ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÖÉÓÉÔÏÒÓȢ 

Á -ÁØÉÍÉÓÅ ÎÁÔÉÏÎÁÌ ÁÎÄ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÐÒÏÍÏÔÉÏÎÁÌ ÏÐÐÏÒÔÕÎÉÔÉÅÓ 

ÔÏ ÈÉÇÈÌÉÇÈÔ +ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ ÓÅÃÔÏÒȢ 

Á !ÓÓÅÓÓ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÔÏ ÄÅÖÅÌÏÐ ÁÎ ÅÄÕÃÁÔÉÏÎÁÌ ÔÏÕÒÉÓÍ ÆÏÃÕÓ ÆÏÒ 

ÃÒÁÆÔ ÉÎ +ÉÌËÅÎÎÙȢ 

0ÉÌÌÁÒ Ϊ Ȥ #ÒÁÆÔ 3ËÉÌÌÓ $ÅÖÅÌÏÐÍÅÎÔ ÁÎÄ ÌÅÇÁÃÙ ÏÆ +ÉÌËÅÎÎÙ $ÅÓÉÇÎ 

7ÏÒËÓÈÏÐÓ 

Á 3ÔÒÅÎÇÔÈÅÎ ÐÁÒÔÎÅÒÓÈÉÐÓ ×ÉÔÈ ÅÄÕÃÁÔÉÏÎÁÌ ÉÎÓÔÉÔÕÔÉÏÎÓ ÁÎÄ 

ÔÒÁÉÎÉÎÇ ÂÏÄÉÅÓ ÔÏ ÅØÐÁÎÄ ÃÒÁÆÔ ÅÄÕÃÁÔÉÏÎȢ  

Á !ÓÓÅÓÓ ÁÖÁÉÌÁÂÉÌÉÔÙ ÏÆ ÐÏÓÓÉÂÌÅ ÓÐÁÃÅÓ ÁÎÄ ÉÎÃÅÎÔÉÖÅÓ ÔÏ ÓÕÐÐÏÒÔ 

ÄÅÌÉÖÅÒÙ ÏÆ ÁÄÄÉÔÉÏÎÁÌ ÃÒÁÆÔ ×ÏÒËÓÈÏÐÓ ÁÎÄ ÅØÐÅÒÉÅÎÃÅÓȢ 

Á !ÄÖÏÃÁÔÅ ÆÏÒ ÐÏÌÉÃÉÅÓ ÔÈÁÔ ÓÕÐÐÏÒÔ ÔÒÁÄÉÔÉÏÎÁÌ ÓËÉÌÌ ÐÒÅÓÅÒÖÁÔÉÏÎ 

ÁÎÄ ÍÏÄÅÒÎ ÃÒÁÆÔ ÔÅÃÈÎÉÑÕÅÓȢ 
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Ϊ ȿ 0ÁÇÅ 

 

0ÉÌÌÁÒ Ϋ Ȥ #ÏÌÌÅÃÔÉÖÅ 3ÔÏÒÙÔÅÌÌÉÎÇȟ #ÏÍÍÕÎÉÃÁÔÉÏÎÓȟ ÁÎÄ -ÁÒËÅÔÉÎÇ 

Á $ÅÖÅÌÏÐ ÔÈÅ ÓÔÏÒÙ ÏÆ ÍÁËÉÎÇ ÉÎ +ÉÌËÅÎÎÙ ÁÓ Á ÃÌÅÁÒ ÄÅÓÔÉÎÁÔÉÏÎ 

ÎÁÒÒÁÔÉÖÅȢ 

Á 2ÅÓÏÕÒÃÅ Á ÃÏÈÅÓÉÖÅ ÍÁÒËÅÔÉÎÇ ÓÔÒÁÔÅÇÙ ÔÏ ÅÎÈÁÎÃÅ ÖÉÓÉÂÉÌÉÔÙ ÏÆ 

+ÉÌËÅÎÎÙ ÁÓ Á 7ÏÒÌÄ #ÉÔÙ ÁÎÄ 2ÅÇÉÏÎ ÏÆ #ÒÁÆÔȢ  

Á #ÒÅÁÔÅ ÂÅÓÐÏËÅ ÂÕÓÉÎÅÓÓ ÓÕÐÐÏÒÔÓ ÔÏ ÆÏÓÔÅÒ ÃÏÌÌÁÂÏÒÁÔÉÏÎ ÁÍÏÎÇ 

ÃÒÁÆÔ ÂÕÓÉÎÅÓÓÅÓ ÁÎÄ ÔÏÕÒÉÓÍ ÐÒÏÖÉÄÅÒÓ ÔÏ ÃÒÅÁÔÅ Á ÓÅÁÍÌÅÓÓ ÃÒÁÆÔ 

ÅØÐÅÒÉÅÎÃÅȢ 

 

)ÍÐÌÅÍÅÎÔÁÔÉÏÎ ÁÎÄ #ÏÌÌÁÂÏÒÁÔÉÏÎ 

4ÈÅ ÓÕÃÃÅÓÓÆÕÌ ÅØÅÃÕÔÉÏÎ ÏÆ ÔÈÉÓ ÓÔÒÁÔÅÇÙ ×ÉÌÌ ÒÅÑÕÉÒÅ ÔÈÅ ÃÏÎÔÉÎÕÅÄ 

ÃÏÏÒÄÉÎÁÔÅÄ ÅǟÏÒÔÓ ÏÆ ÌÏÃÁÌ ÇÏÖÅÒÎÍÅÎÔȟ ÉÎÄÕÓÔÒÙ ÂÏÄÉÅÓȟ ÃÒÁÆÔ 

ÃÏÍÍÕÎÉÔÉÅÓȟ ÁÎÄ ÔÏÕÒÉÓÍ ÓÔÁËÅÈÏÌÄÅÒÓȢ "Ù ÅÍÂÅÄÄÉÎÇ ÃÒÁÆÔ ×ÉÔÈÉÎ 

+ÉÌËÅÎÎÙȭÓ ÂÒÏÁÄÅÒ ÅÃÏÎÏÍÉÃ ÁÎÄ ÃÕÌÔÕÒÁÌ ÆÒÁÍÅ×ÏÒËȟ ÔÈÉÓ ÉÎÉÔÉÁÔÉÖÅ ×ÉÌÌ 

ÅÎÓÕÒÅ ÔÈÁÔ ÃÒÁÆÔ ÒÅÍÁÉÎÓ Á ÃÏÒÎÅÒÓÔÏÎÅ ÏÆ ÔÈÅ ÃÏÕÎÔÙȭÓ ÉÄÅÎÔÉÔÙȟ ÆÏÓÔÅÒÉÎÇ 

ÊÏÂ ÃÒÅÁÔÉÏÎȟ ÉÎÎÏÖÁÔÉÏÎȟ ÁÎÄ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÒÅÃÏÇÎÉÔÉÏÎȢ 

+ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ ÓÅÃÔÏÒ ÈÁÓ ÌÏÎÇ ÂÅÅÎ Á ÓÙÍÂÏÌ ÏÆ ÅØÃÅÌÌÅÎÃÅȟ ÁÎÄ ÔÈÉÓ 

ÓÔÒÁÔÅÇÙ ÁÉÍÓ ÔÏ ÓÏÌÉÄÉÆÙ ÉÔÓ ÓÔÁÔÕÓ ÁÓ Á ÓÕÓÔÁÉÎÁÂÌÅȟ ÔÈÒÉÖÉÎÇȟ ÁÎÄ ÇÌÏÂÁÌÌÙ 

ÒÅÓÐÅÃÔÅÄ ÃÅÎÔÒÅ ÏÆ ÍÁËÉÎÇȢ 4ÈÒÏÕÇÈ ÓÔÒÁÔÅÇÉÃ ÉÎÖÅÓÔÍÅÎÔȟ ÔÁÒÇÅÔÅÄ 

ÁÃÔÉÏÎÓȟ ÁÎÄ ÏÎÇÏÉÎÇ ÃÏÌÌÁÂÏÒÁÔÉÏÎȟ +ÉÌËÅÎÎÙ ×ÉÌÌ ÃÏÎÔÉÎÕÅ ÔÏ ÉÎÓÐÉÒÅȟ 

ÅÎÇÁÇÅȟ ÁÎÄ ÌÅÁÄ ÉÎ ÔÈÅ ×ÏÒÌÄ ÏÆ ÃÒÁÆÔȢ 
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Ϋ ȿ 0ÁÇÅ 

 

)ÎÔÒÏÄÕÃÔÉÏÎ

 !Ó #ÏȤ#ÈÁÉÒÓ ÏÆ ÔÈÅ 

+ÉÌËÅÎÎÙ #ÒÁÆÔ 7ÏÒËÉÎÇ 

'ÒÏÕÐȟ ×Å ÁÒÅ ÄÅÌÉÇÈÔÅÄ 

ÔÏ ÉÎÔÒÏÄÕÃÅ ÔÈÅ +ÉÌËÅÎÎÙ 

#ÒÁÆÔ 3ÔÒÁÔÅÇÙ ɉΨΦΨΫ ɀ 

ΨΦΨέɊȟ ÔÈÅ ǢÒÓÔ ÄÅÄÉÃÁÔÅÄ 

ÃÒÁÆÔ ÓÔÒÁÔÅÇÙ ÆÏÒ ÔÈÅ 

ÃÏÕÎÔÙȢ 4ÈÉÓ ÄÏÃÕÍÅÎÔ ÈÁÓ ÂÅÅÎ ÄÅÖÅÌÏÐÅÄ ÃÏÌÌÁÂÏÒÁÔÉÖÅÌÙ ÂÙ ÔÈÅ 

+ÉÌËÅÎÎÙ #ÒÁÆÔ 7ÏÒËÉÎÇ 'ÒÏÕÐȟ Á ÍÕÌÔÉÁÇÅÎÃÙ ÁÎÄ ÉÎÄÕÓÔÒÙȤÌÅÄ ÇÒÏÕÐ ÏÆ 

ÐÁÓÓÉÏÎÁÔÅ ÃÒÁÆÔÓÐÅÏÐÌÅȟ ÉÎÄÉÖÉÄÕÁÌÓ ÁÎÄ ÏÒÇÁÎÉÓÁÔÉÏÎÓ ×ÏÒËÉÎÇ ÔÏ 

ÓÕÐÐÏÒÔ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ Á ÖÉÂÒÁÎÔ ÁÎÄ ÓÕÓÔÁÉÎÁÂÌÅ ÃÒÁÆÔ ÓÅÃÔÏÒ ÉÎ 

+ÉÌËÅÎÎÙȢ  

#ÒÁÆÔ ÉÓ ÄÅÅÐÌÙ ×ÏÖÅÎ ÉÎÔÏ ÔÈÅ ÆÁÂÒÉÃ ÏÆ +ÉÌËÅÎÎÙȭÓ ÃÕÌÔÕÒÁÌ ÉÄÅÎÔÉÔÙȠ ÉÔȭÓ ÉÎ 

ÏÕÒ $.!Ȣ 4ÈÉÓ ÓÔÒÁÔÅÇÙ ÓÅÔÓ ÏÕÔ Á ÃÌÅÁÒ ÐÁÔÈ ÔÏ ÅÎÈÁÎÃÅ ÔÈÅ ÖÉÓÉÂÉÌÉÔÙ ÏÆ 

ÏÕÒ ÃÒÁÆÔÓÍÁÎÓÈÉÐȟ ÏÆ ÏÕÒ ÈÅÒÉÔÁÇÅ ÁÎÄ ÔÒÁÄÉÔÉÏÎÓȟ ÔÏ ÓÕÐÐÏÒÔ ÉÔÓ ÇÒÏ×ÔÈȟ 

ÁÎÄ ÅÎÓÕÒÅ ÉÔÓ ÃÏÎÔÉÎÕÉÔÙ ÁÎÄ ÉÎÎÏÖÁÔÉÏÎ ÉÎ ÔÈÅ ΨΧÓÔ ÃÅÎÔÕÒÙȢ /ÕÒ ÓÈÁÒÅÄ 

ÃÏÍÍÉÔÍÅÎÔ ÔÏ ÅÎÓÕÒÉÎÇ ÔÈÉÓ ÇÒÏ×ÔÈ ÉÓ ÒÅǨÅÃÔÅÄ ÉÎ ÔÈÅ ÉÍÍÅÎÓÅ 

ÐÏÔÅÎÔÉÁÌ ÔÈÉÓ ÓÔÒÁÔÅÇÙ ÂÒÉÎÇÓ ÔÏ ÓÈÁÐÉÎÇ Á ÖÉÂÒÁÎÔ ÁÎÄ ÓÕÓÔÁÉÎÁÂÌÅ ÆÕÔÕÒÅ 

ÆÏÒ ÍÁËÅÒÓȟ ÃÒÁÆÔ ÂÕÓÉÎÅÓÓÅÓȟ ÃÒÁÆÔ ÅØÐÅÒÉÅÎÃÅ ÐÒÏÖÉÄÅÒÓȟ ÁÎÄ ÔÈÅ ×ÉÄÅÒ 

ÃÏÍÍÕÎÉÔÙȢ  

4ÈÅ ÓÔÒÁÔÅÇÙ ÏǟÅÒÓ Á ÐÏ×ÅÒÆÕÌ ÆÒÁÍÅ×ÏÒË ÆÏÒ ÁÄÖÁÎÃÉÎÇ ÔÈÅ ÃÒÁÆÔ 

ÅÃÏÎÏÍÙ ÁÃÒÏÓÓ ÔÈÅ ÃÉÔÙ ÁÎÄ ÃÏÕÎÔÙȢ )Ô ÁÉÍÓ ÔÏ ÃÒÅÁÔÅ ÖÁÌÕÁÂÌÅ 

ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÂÏÔÈ ÐÒÏÆÅÓÓÉÏÎÁÌ ÍÁËÅÒÓ ÁÎÄ ÔÈÏÓÅ ×ÉÓÈÉÎÇ ÔÏ ÅÎÇÁÇÅ 

ÉÎ ÁÎÄ ÁÐÐÒÅÃÉÁÔÅ ÃÒÁÆÔȟ ÅÎÒÉÃÈÉÎÇ ÏÕÒ ÃÏÍÍÕÎÉÔÙ ÁÎÄ ÁÔÔÒÁÃÔÉÎÇ ÖÉÓÉÔÏÒÓ 

ÆÒÏÍ ÁÒÏÕÎÄ ÔÈÅ ×ÏÒÌÄȢ 7Å ÁÒÅ ÃÏÎǢÄÅÎÔ ÔÈÁÔ ÔÈÒÏÕÇÈ ÉÔÓ 

ÉÍÐÌÅÍÅÎÔÁÔÉÏÎȟ ×Å ×ÉÌÌ ÆÏÓÔÅÒ ÁÎ ÉÎÃÌÕÓÉÖÅȟ ÒÅÓÉÌÉÅÎÔȟ ÁÎÄ ÔÈÒÉÖÉÎÇ ÃÒÁÆÔ 

ÓÅÃÔÏÒ ÔÈÁÔ ÃÏÎÔÉÎÕÅÓ ÔÏ ÉÎÓÐÉÒÅȟ ÅÎÇÁÇÅȟ ÁÎÄ ÐÒÏÓÐÅÒ ÉÎ ÔÈÅ ÙÅÁÒÓ ÔÏ 

ÃÏÍÅȢ 

4ÈÅ +ÉÌËÅÎÎÙ #ÒÁÆÔ 7ÏÒËÉÎÇ 'ÒÏÕÐ ÔÁËÅÓ ÔÈÉÓ ÏÐÐÏÒÔÕÎÉÔÙ ÔÏ ÔÈÁÎË 

+ÉÌËÅÎÎÙ #ÏÕÎÔÙ #ÏÕÎÃÉÌȭÓ ,ÏÃÁÌ %ÎÔÅÒÐÒÉÓÅ /ǣÃÅ ÁÎÄ &ÜÉÌÔÅ )ÒÅÌÁÎÄȟ ×ÈÏ 

ÔÏÇÅÔÈÅÒ ÆÕÎÄÅÄ ÔÈÅ ÓÔÒÁÔÅÇÉÃ ÄÅÖÅÌÏÐÍÅÎÔ ÐÒÏÃÅÓÓȢ  

7Å ÌÏÏË ÆÏÒ×ÁÒÄ ÔÏ ×ÏÒËÉÎÇ ÔÏÇÅÔÈÅÒ ×ÉÔÈ ÁÌÌ ÓÔÁËÅÈÏÌÄÅÒÓ ÔÏ ÅÎÓÕÒÅ ÔÈÅ 

ÓÕÃÃÅÓÓÆÕÌ ÉÍÐÌÅÍÅÎÔÁÔÉÏÎ ÏÆ ÔÈÅ ÓÔÒÁÔÅÇÙ ÁÎÄ ÔÏ ÓÅÃÕÒÅ +ÉÌËÅÎÎÙȭÓ ÆÕÔÕÒÅ 

ÁÓ Á ÌÅÁÄÉÎÇ ÄÅÓÔÉÎÁÔÉÏÎ ÆÏÒ ÃÒÁÆÔȢ 

 

-ÁÒÔÉÎ -ÁÔÔÈÅ×Ó ÁÎÄ %ÉÍÅÁÒ 6ÉÚÅ  

#ÏȤ#ÈÁÉÒÓ ɀ +ÉÌËÅÎÎÙ #ÒÁÆÔ 7ÏÒËÉÎÇ 'ÒÏÕÐ  
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ά ȿ 0ÁÇÅ 

 

"ÁÃËÇÒÏÕÎÄ  

+ÉÌËÅÎÎÙ ÈÁÓ ÌÏÎÇ ÂÅÅÎ ÒÅÇÁÒÄÅÄ ÁÓ Á ÌÏÃÁÔÉÏÎ ×ÈÅÒÅ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇ 

ǢÎÄ ÔÈÅÉÒ ÈÏÍÅȢ #ÒÁÆÔ ÉÓ ÒÏÏÔÅÄ ÉÎ +ÉÌËÅÎÎÙȭÓ ÈÅÒÉÔÁÇÅȟ ÒÅǨÅÃÔÉÎÇ ÔÈÅ 

ÃÕÌÔÕÒÁÌ ÉÄÅÎÔÉÔÙ ÁÎÄ ÈÉÓÔÏÒÙ ÏÆ ÔÈÅ ÒÅÇÉÏÎȟ ×ÈÉÌÅ ÅÖÏÌÖÉÎÇ ÔÈÒÏÕÇÈ 

ÍÏÄÅÒÎ ÔÅÃÈÎÉÑÕÅÓ ÁÎÄ ÓÕÓÔÁÉÎÁÂÌÅ ÐÒÁÃÔÉÃÅÓȢ 4ÈÅ ÈÉÓÔÏÒÙ ÏÆ ÍÁËÉÎÇ ÉÎ 

ÔÈÅ ÃÏÕÎÔÙ ÉÓ ÅÖÉÄÅÎÔ ÉÎ ÔÈÅ ÂÕÉÌÔ ÈÅÒÉÔÁÇÅ ÏÆ ÔÈÅ ÃÉÔÙ ÆÒÏÍ ÔÈÅ ΧΨÔÈ ÃÅÎÔÕÒÙ 

ÁÎÄ ÈÁÓ ÃÏÎÔÉÎÕÅÄ ÔÈÒÏÕÇÈ ÔÈÅ ÃÅÎÔÕÒÉÅÓ ÔÏ ÉÎÉÔÉÁÔÉÏÎ ÏÆ ÔÈÅ +ÉÌËÅÎÎÙ 

$ÅÓÉÇÎ 7ÏÒËÓÈÏÐÓ ɉ+$7Ɋ ÓÏÍÅ άΦ ÙÅÁÒÓ ÁÇÏȟ ÔÈÅ ÅÓÔÁÂÌÉÓÈÍÅÎÔ ÏÆ 

+ÉÌËÅÎÎÙ #ÉÔÙ ÁÓ ÈÏÍÅ ÔÏ ÔÈÅ $ÅÓÉÇÎ ÁÎÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ ÏÆ )ÒÅÌÁÎÄȟ ÔÈÅ 

.ÁÔÉÏÎÁÌ #ÒÁÆÔ ÁÎÄ $ÅÓÉÇÎ 'ÁÌÌÅÒÙȟ $ÅÓÉÇÎ 7ÅÅËȟ ÔÈÅ ÃÅÎÔÒÅ ÏÆ ÅØÃÅÌÌÅÎÃÅ 

ÉÎ *Å×ÅÌÌÅÒÙ ÁÎÄ 3ÉÌÖÅÒÓÍÉÔÈÉÎÇȟ ÔÈÅ -ÁÄÅ ÉÎ +ÉÌËÅÎÎÙ ÃÏÌÌÅÃÔÉÖÅ ÁÎÄ ÔÈÅ 

ÈÉÇÈ ÎÕÍÂÅÒ ÏÆ ÃÒÁÆÔ ÁÒÔÉÓÁÎÓȟ ÐÒÁÃÔÉÔÉÏÎÅÒÓȟ ÅÄÕÃÁÔÏÒÓȟ ÍÉÎÄÆÕÌ ÍÁËÅÒÓȟ 

ÃÒÁÆÔ ÅÎÔÈÕÓÉÁÓÔÓ ÁÎÄ ÒÅÔÁÉÌÅÒÓ ÌÉÖÉÎÇ ÁÎÄ ×ÏÒËÉÎÇ ÌÏÃÁÌÌÙȢ  

4ÈÅ ÐÒÅÓÅÒÖÁÔÉÏÎ ÁÎÄ ÃÏÎÔÉÎÕÁÎÃÅ ÏÆ ÃÒÁÆÔ ÈÅÒÉÔÁÇÅ ÓËÉÌÌÓ ÉÓ ÓÕÐÐÏÒÔÅÄ 

ÔÈÒÏÕÇÈ ÎÅ× ÁÎÄ ÄÅÖÅÌÏÐÍÅÎÔÁÌ ÅÄÕÃÁÔÉÏÎÁÌ ÐÒÏÊÅÃÔÓ ÁÎÄ ÐÒÏÇÒÁÍÍÅÓ 

ÉÎ ÌÏÃÁÔÉÏÎÓȟ ÁÎÄ ÔÈÅ ÃÏÕÎÔÙ ÃÏÎÔÉÎÕÅÓ ÔÏ ÅØÃÅÌ ÉÎ ÃÒÁÆÔ ÐÒÏÄÕÃÔÉÏÎ ÁÎÄ 

ÄÅÖÅÌÏÐÍÅÎÔȟ ÁÃÈÉÅÖÉÎÇ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÒÅÃÏÇÎÉÔÉÏÎ ÁÓ Á 7ÏÒÌÄ #ÒÁÆÔÓ 

#ÏÕÎÃÉÌ #ÉÔÙ ÁÎÄ 2ÅÇÉÏÎ ÏÆ #ÒÁÆÔ ÉÎ ΨΦΨΧ ɉÏÎÅ ÏÆ ÏÎÌÙ ǢÖÅ ÌÏÃÁÔÉÏÎÓ ÉÎ 

%ÕÒÏÐÅ ÔÏ ÈÏÌÄ ÔÈÉÓ ÐÒÅÓÔÉÇÉÏÕÓ ÔÉÔÌÅɊȢ 4ÈÉÓ ÃÒÅÁÔÉÖÉÔÙ ÁÎÄ ÉÎÎÏÖÁÔÉÏÎ ÉÎ 

ÃÒÁÆÔ ÐÒÅÓÅÎÔÓ Á ÄÒÉÖÉÎÇ ÆÏÒÃÅ ÉÎ ÔÈÅ ÅÃÏÎÏÍÉÃ ÆÏÒÔÕÎÅ ÏÆ ÔÈÅ ÒÅÇÉÏÎ ÆÏÒ 

ÍÁËÅÒÓȟ ÃÉÔÉÚÅÎÓȟ ÁÎÄ ÖÉÓÉÔÏÒÓ ÁÌÉËÅȢ  

+ÉÌËÅÎÎÙ ÈÁÓ ÏÖÅÒ ÔÉÍÅ ÁÌÓÏ ÅØÐÁÎÄÅÄ ÁÎÄ ÄÅÖÅÌÏÐÅÄ ÁÓ Á ÌÏÃÁÔÉÏÎ ×ÈÅÒÅ 

ÃÒÅÁÔÉÖÉÔÙ ÉÓ ÁÔ ÔÈÅ ÃÏÒÅ ÏÆ ÅÎÔÅÒÐÒÉÓÅ ÁÎÄ ÉÎÎÏÖÁÔÉÏÎȟ ÉÔÓ ÆÏÃÕÓ ÐÒÏÖÉÄÉÎÇ 

 
1 4ÈÅ +ÉÌËÅÎÎÙ #ÒÁÆÔ 7ÏÒËÉÎÇ 'ÒÏÕÐ ÉÓ Á ÎÅ×ÌÙ ÆÏÒÍÅÄ ÖÏÌÕÎÔÁÒÙ ÇÒÏÕÐ ÆÏÒ ÔÈÅ ÁÄÖÁÎÃÅÍÅÎÔ 

ÏÆ ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒ ÉÎ +ÉÌËÅÎÎÙȢ 4ÈÅ ÇÒÏÕÐ ÈÁÓ ÒÅÐÒÅÓÅÎÔÁÔÉÏÎ ÆÒÏÍ ÔÈÅ Ȭ-ÁÄÅ ÉÎ +ÉÌËÅÎÎÙȭ 

ÌÅÁÄÅÒÓÈÉÐ ÁÎÄ ÅØÃÅÌÌÅÎÃÅ ÎÏÔ ÏÎÌÙ ÉÎ ÃÒÁÆÔ ÂÕÔ ÁÌÓÏ ÉÎ ÔÈÅ ÁÎÉÍÁÔÉÏÎ ÁÎÄ 

×ÅÌÌÂÅÉÎÇ ÓÅÃÔÏÒÓȢ +ÉÌËÅÎÎÙ ÃÏÎÔÉÎÕÅÓ ÔÏ ÄÒÁ× ÍÁËÅÒÓ ÆÒÏÍ ÉÎÔÅÒÎÁÔÉÏÎÁÌ 

ÌÏÃÁÔÉÏÎÓ ÔÏ ÌÉÖÅ ÁÎÄ ×ÏÒË ÉÎ ÔÈÅ ÒÅÇÉÏÎȢ )Ô ÒÅÍÁÉÎÓ Á ÌÏÃÁÔÉÏÎ ÄÅÅÐÌÙ 

ÃÏÎÎÅÃÔÅÄ ×ÉÔÈ ÃÒÁÆÔÓÍÁÎÓÈÉÐ ɉÄÅÓÉÇÎȟ ÍÁÎÕÆÁÃÔÕÒÅȟ ÒÅÔÁÉÌɊ ÂÕÔ ÁÌÓÏ ÁÓ Á 

ÒÅÇÉÏÎ ÏÆ ÉÎÎÁÔÅ ÃÒÅÁÔÉÖÉÔÙȟ ×ÈÅÒÅ ÃÒÅÁÔÉÖÅ ÅÎÄÅÁÖÏÕÒ ÉÓ ÓÕÐÐÏÒÔÅÄ ÉÎ ÁÌÌ 

ÆÏÒÍÓ ɉÄÅÓÉÇÎȟ ÅØÐÅÒÉÅÎÔÉÁÌȟ ÒÅÔÁÉÌȟ ÓËÉÌÌÓ ÄÅÖÅÌÏÐÍÅÎÔȟ ÅØÈÉÂÉÔÉÏÎȟ 

ÈÅÒÉÔÁÇÅ ÐÒÅÓÅÒÖÁÔÉÏÎȟ ×ÅÌÌÂÅÉÎÇȟ ÉÎÎÏÖÁÔÉÏÎ ÁÎÄ ÌÅÁÄÅÒÓÈÉÐ ÉÎ ÃÒÁÆÔ ÁÎÄ 

ÍÁËÉÎÇɊȢ  

4ÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÔÈÉÓ ÓÔÒÁÔÅÇÙ ×ÁÓ ÓÕÐÐÏÒÔÅÄ ÂÙ +ÉÌËÅÎÎÙ #ÏÕÎÔÙ 

#ÏÕÎÃÉÌ ÁÎÄ &ÜÉÌÔÅ )ÒÅÌÁÎÄ ÁÎÄ ÇÕÉÄÅÄ ÂÙ ÔÈÅ +ÉÌËÅÎÎÙ #ÒÁÆÔ 7ÏÒËÉÎÇ 

'ÒÏÕÐ1ȟ ×ÏÒËÉÎÇ ÔÏÇÅÔÈÅÒ ÔÏ ÄÅÌÉÖÅÒ Á ÖÉÓÉÏÎ ÆÏÒ ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒ ÉÎ 

+ÉÌËÅÎÎÙȢ 4ÈÅ ÓÔÒÁÔÅÇÙ ÒÅǨÅÃÔÓ ÔÈÅ ÓÉÇÎÉǢÃÁÎÔ ÏÎÇÏÉÎÇ ÃÏÍÍÉÔÍÅÎÔ ÏÆ 

ÉÎÄÕÓÔÒÙ ÐÁÒÔÎÅÒÓ ÔÏ ÓÕÐÐÏÒÔÉÎÇ ÁÎÄ ÄÅÖÅÌÏÐÉÎÇ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇȢ )Ô ÓÅÅËÓ 

ÔÏ ÃÁÐÉÔÁÌÉÓÅ ÏÎ +ÉÌËÅÎÎÙȭÓ ÄÅÓÉÇÎÁÔÉÏÎ ÁÓ Á 7ÏÒÌÄ #ÒÁÆÔ #ÏÕÎÃÉÌ #ÒÁÆÔ #ÉÔÙ 

ÁÎÄ 2ÅÇÉÏÎȟ ÂÕÉÌÄÉÎÇ ÏÎ ÔÈÅ ÌÅÇÁÃÙ ÏÆ ÔÈÅ +ÉÌËÅÎÎÙ $ÅÓÉÇÎ 7ÏÒËÓÈÏÐÓ 

ɉ+$7Ɋ ÉÎ ÔÁÎÄÅÍ ×ÉÔÈ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÃÒÁÆÔ ÂÕÓÉÎÅÓÓÅÓȟ ÅÎÈÁÎÃÉÎÇ 

ÃÒÁÆÔ ÍÏÔÉÖÁÔÅÄ ÔÏÕÒÉÓÍ ÁÎÄ +ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ ÃÕÌÔÕÒÅ ÁÎÄ ÈÅÒÉÔÁÇÅȟ 

ÁÌÏÎÇÓÉÄÅ ÔÈÅ ÐÒÅÓÅÒÖÁÔÉÏÎ ÏÆ ÃÒÁÆÔ ÓËÉÌÌÓȢ  

$ÅÌÉÖÅÒÉÎÇ +ÉÌËÅÎÎÙȭÓ #ÒÁÆÔ 3ÔÒÁÔÅÇÙ ÉÓ ÏÎÅ ×ÈÅÒÅ ÔÈÅ ÖÏÉÃÅ ÏÆ ÔÈÅ ÍÁËÅÒ 

ÉÓ ÃÅÎÔÒÁÌȟ ×ÈÅÒÅ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÎÏÔ ÏÎÌÙ ÆÏÒ ÄÅÓÉÇÎȟ ÍÁÎÕÆÁÃÔÕÒÅȟ 

ÐÒÏÄÕÃÔÉÏÎȟ ÒÅÔÁÉÌ ÁÎÄ ÅØÐÏÒÔ ÁÒÅ ÉÎÔÅÇÒÁÌ ÂÕÔ ÁÌÓÏ ×ÈÅÒÅ ÎÅ× 

ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÃÒÁÆÔÓÍÁÎÓÈÉÐ ÁÎÄ ÍÁËÉÎÇ ÁÓ ×ÅÌÌ ÁÓ ÅÎÇÁÇÅÍÅÎÔ ×ÉÔÈ 

ÁÎÄ ÅØÐÅÒÉÅÎÃÅ ÏÆ +ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ ÓÔÏÒÙȟ ÔÏÇÅÔÈÅÒ ÃÒÅÁÔÅ Á ÓÕÓÔÁÉÎÁÂÌÅ 

ÃÏÌÌÅÃÔÉÖÅȟ ÃÒÁÆÔ ÂÕÓÉÎÅÓÓÅÓ ÁÎÄ ÅØÐÅÒÉÅÎÃÅÓ ÁÎÄ ÌÏÃÁÌ ÇÏÖÅÒÎÍÅÎÔ ÁÎÄ ÎÁÔÉÏÎÁÌ ÁÇÅÎÃÉÅÓ ÁÎÄ 
ÏÒÇÁÎÉÓÁÔÉÏÎÓȢ  
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έ ȿ 0ÁÇÅ 

 

ÅÃÏÓÙÓÔÅÍ ÆÏÒ ÃÒÁÆÔ ÁÎÄ Á ÃÏÎÔÉÎÕÅÄ ÁÐÐÅÔÉÔÅ ÆÏÒ ÉÎÎÏÖÁÔÉÏÎ ÁÎÄ 

ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÔÈÅ ÓÅÃÔÏÒȢ  

7Å ÈÁÖÅ ÄÅǢÎÅÄ #ÒÁÆÔ ÉÎ ÔÈÉÓ ÓÔÒÁÔÅÇÙ ÁÓ Ȥ ÔÈÅ ÃÒÅÁÔÉÏÎ ÏÆ ÈÉÇÈȤÑÕÁÌÉÔÙȟ 

ÈÁÎÄÍÁÄÅ ÐÒÏÄÕÃÔÓ ÔÈÁÔ ÂÌÅÎÄ ÔÒÁÄÉÔÉÏÎÁÌ ÓËÉÌÌÓ ×ÉÔÈ ÃÏÎÔÅÍÐÏÒÁÒÙ 

ÉÎÎÏÖÁÔÉÏÎȟ ÁÌÏÎÇÓÉÄÅ ÅØÐÅÒÉÅÎÔÉÁÌ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÁÕÄÉÅÎÃÅÓ ÔÏ ÅÎÇÁÇÅ 

×ÉÔÈ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇȟ ÁÎÄ ÃÒÁÆÔ ÁÓ ÁÎ ÅÌÅÍÅÎÔ ÏÆ ×ÅÌÌÂÅÉÎÇȢ 4ÈÅ ÓÅÃÔÏÒ 

ÓÐÁÎÓ Á ÄÉÖÅÒÓÅ ÒÁÎÇÅ ÏÆ ÄÉÓÃÉÐÌÉÎÅÓɂÉÎÃÌÕÄÉÎÇ ÔÅØÔÉÌÅÓȟ ÃÅÒÁÍÉÃÓȟ 

×ÏÏÄ×ÏÒËȟ ÍÅÔÁÌ×ÏÒËȟ ÇÌÁÓÓȟ ÌÅÁÔÈÅÒ ÁÎÄ ÍÏÒÅɂ ×ÈÅÒÅ ÍÁËÅÒÓ ÕÓÅ ÔÈÅÉÒ 

ÅØÐÅÒÔÉÓÅȟ ÃÒÅÁÔÉÖÉÔÙȟ ÁÎÄ ÐÁÓÓÉÏÎ ÔÏ ÐÒÏÄÕÃÅ ÕÎÉÑÕÅȟ ÍÅÁÎÉÎÇÆÕÌ ÏÂÊÅÃÔÓȢ  

4ÈÉÓ ÓÔÒÁÔÅÇÙ ÓÅÔÓ ÏÕÔ ÁÎ ÏÖÅÒÁÌÌ ÖÉÓÉÏÎ ÆÏÒ ÃÒÁÆÔ ÉÎ ÔÈÅ ÃÉÔÙ ÁÎÄ ÃÏÕÎÔÙ ÆÏÒ 

ÔÈÅ ÔÈÒÅÅȤÙÅÁÒ ÐÅÒÉÏÄ ΨΦΨΫ ɀ ΨΦΨέ ÁÎÄ ÉÓ ÓÕÐÐÏÒÔÅÄ ÂÙ Á ÆÒÁÍÅ×ÏÒË ÆÏÒ 

ÅǟÅÃÔÉÖÅ ÉÍÐÌÅÍÅÎÔÁÔÉÏÎȢ )Ô ÐÏÓÉÔÉÏÎÓ ÔÈÅ ÖÁÌÕÅ ÏÆ ÔÈÅ ÓÅÃÔÏÒ   

Á ÁÓ ÁÎ ÅÃÏÎÏÍÉÃ ÄÒÉÖÅÒ ɉÓÕÐÐÏÒÔÉÎÇ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÃÒÁÆÔ 

ÂÕÓÉÎÅÓÓÅÓ ÁÎÄ ÏÆ ÃÒÁÆÔ ÍÏÔÉÖÁÔÅÄ ÔÏÕÒÉÓÍɊ 

Á ÉÎ ÅÎÓÕÒÉÎÇ ÐÒÅÓÅÒÖÁÔÉÏÎ ÁÎÄ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ +ÉÌËÅÎÎÙȭÓȭ ÃÒÁÆÔ ÃÕÌÔÕÒÅ 

ÈÅÒÉÔÁÇÅ ÁÎÄ ÓËÉÌÌÓȟ ×ÈÉÌÅ ÐÒÏÍÏÔÉÎÇ ÉÎÎÏÖÁÔÉÏÎ ÉÎ ÔÈÅ ÓÅÃÔÏÒȟ ÁÎÄ  

Á ÁÓ Á ÍÅÁÎÓ ÏÆ ÃÕÌÔÕÒÁÌ ÅØÐÒÅÓÓÉÏÎȟ ÆÏÓÔÅÒÉÎÇ ÇÒÏ×ÔÈȟ ÃÏÌÌÁÂÏÒÁÔÉÏÎ 

ÁÎÄ ÅÎÇÁÇÅÍÅÎÔ ×ÉÔÈÉÎ ÔÈÅ ÃÏÍÍÕÎÉÔÙ ÁÎÄ ÂÅÙÏÎÄȢ  

)Ô ÅÎÓÕÒÅÓ ÁÎ ÅÍÂÅÄÄÅÄ ÃÒÁÆÔ ÁÇÅÎÄÁȟ ÏÎÅ ×ÈÉÃÈ ÄÏÖÅÔÁÉÌÓ ×ÉÔÈ ÅØÉÓÔÉÎÇ 

ÓÔÒÁÔÅÇÉÃ ÏÂÊÅÃÔÉÖÅÓ ÆÏÒ ÐÌÁÎÎÉÎÇ ÁÎÄ ÄÅÖÌÅÏÐÍÅÎÔ ÉÎ ÔÈÅ ÃÉÔÙ ÁÎÄ ÃÏÕÎÔÙȢ 

)Ô ÐÒÅÓÅÎÔÓ ÁÎ ÏÐÐÏÒÔÕÎÉÔÙ ÆÏÒ +ÉÌËÅÎÎÙ ÔÏ ÆÕÒÔÈÅÒ ÓÕÐÐÏÒÔ ÔÈÅ ÅØÉÓÔÉÎÇ 

ÅÃÏÓÙÓÔÅÍ ÏÆ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇȟ ÉÎÃÒÅÁÓÅ ÖÉÓÉÂÉÌÉÔÙ ÏÆ ÉÔÓ ÃÒÁÆÔ ÈÅÒÉÔÁÇÅ ÔÏ 

ÎÅ× ÁÎÄ ÄÉÖÅÒÓÅ ÁÕÄÉÅÎÃÅÓȟ ÅÎÓÕÒÅ ÃÏÎÔÉÎÕÅÄ ÐÒÅÓÅÒÖÁÔÉÏÎ ÁÎÄ 

ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÃÒÁÆÔ ÓËÉÌÌÓȟ ÐÏÓÉÔÉÏÎÉÎÇ ÃÏÌÌÁÂÏÒÁÔÉÏÎ ÁÎÄ ÓÕÓÔÁÉÎÁÂÉÌÉÔÙ ÁÔ 

ÔÈÅ ÃÏÒÅȟ ÆÏÒ Á ÔÈÒÉÖÉÎÇȟ ÉÎÎÏÖÁÔÉÖÅ ÃÒÁÆÔ ÓÅÃÔÏÒȢ 
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ή ȿ 0ÁÇÅ 

 

-ÅÔÈÏÄÏÌÏÇÙ  

4ÈÉÓ ÓÔÒÁÔÅÇÉÃ ÐÌÁÎÎÉÎÇ ÐÒÏÃÅÓÓ ×ÁÓ ÄÅÓÉÇÎÅÄ ÔÏ ÁÄÄ ÖÁÌÕÅ ÔÏ ÔÈÅ ÅØÉÓÔÉÎÇ 

ÃÒÁÆÔ ÅÃÏÓÙÓÔÅÍ ÉÎ +ÉÌËÅÎÎÙȟ ÁÉÍÉÎÇ ÔÏ ÍÁØÉÍÉÓÅ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÆÕÔÕÒÅ 

ÄÅÖÅÌÏÐÍÅÎÔȟ ÒÅÎÅ×ÉÎÇ ÔÈÅ ÐÏÓÉÔÉÏÎ ÏÆ +ÉÌËÅÎÎÙ ÁÓ Á ÓÉÇÎÉǢÃÁÎÔ ÃÒÁÆÔ 

ÄÅÓÔÉÎÁÔÉÏÎȟ Á ÐÌÁÃÅ ×ÈÅÒÅ ÃÒÁÆÔ ÁÎÄ ÄÅÓÉÇÎ ÉÓ ÁÔ ÔÈÅ ÈÅÁÒÔ ÏÆ ÐÌÁÎÎÉÎÇ ÁÎÄ 

ÄÅÖÅÌÏÐÍÅÎÔȟ ×ÈÅÒÅ ÔÈÅ ÖÏÉÃÅ ÏÆ ÍÁËÅÒÓ ÉÓ ÅÖÉÄÅÎÔ ÉÎ ÐÌÁÎÎÉÎÇȟ ×ÈÅÒÅ ÉÔ 

ÉÓ ÆÕÌÌÙ ÃÏÎÓÉÄÅÒÅÄȟ ÒÅÓÏÕÒÃÅÄ ÁÎÄ ÓÕÐÐÏÒÔÅÄ ÔÏ ÉÍÐÒÏÖÅ ÔÈÅ ÌÉÖÅÓȟ 

ÐÒÏÓÐÅÃÔÓ ÁÎÄ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÏÆ ÐÒÏÆÅÓÓÉÏÎÁÌ ÍÁËÅÒÓȟ ÁÎÄ ÔÈÅ ÅÎÊÏÙÍÅÎÔȟ 

ÅÎÇÁÇÅÍÅÎÔ ÁÎÄ ÐÁÒÔÉÃÉÐÁÔÉÏÎ ÏÆ ÃÉÔÉÚÅÎÓ ÏÆ ÁÎÄ ÖÉÓÉÔÏÒÓ ÔÏ ÔÈÅ ÃÉÔÙ ÁÎÄ 

ÃÏÕÎÔÙȢ  

+ÁÒÁÎ 4ÈÏÍÐÓÏÎ #ÏÎÓÕÌÔÉÎÇ ,ÔÄ ɉ+4#,Ɋ ×ÁÓ ÒÅÔÁÉÎÅÄ ÔÏ ÃÏÎÄÕÃÔ ÔÈÉÓ 

×ÏÒË ÏÎ ÂÅÈÁÌÆ ÏÆ ÔÈÅ 7ÏÒËÉÎÇ 'ÒÏÕÐȢ 4ÈÅ ÐÒÏÃÅÓÓ ×ÁÓ ÆÒÁÍÅÄ ÂÙ ÁÎ 

ÏÖÅÒÁÒÃÈÉÎÇ ÆÏÃÕÓ ÏÎ ÓÕÓÔÁÉÎÁÂÉÌÉÔÙ ÁÎÄ ÁÃÃÅÓÓÉÂÉÌÉÔÙȟ ÏÕÔÌÉÎÅÄ ÆÏÒ 

ÄÅÖÅÌÏÐÍÅÎÔ ÁÔ ÐÒÏÊÅÃÔ ÏÕÔÓÅÔ ÁÎÄ ÏÎ ÔÈÅ ÆÏÌÌÏ×ÉÎÇ ǢÖÅ ÓÔÒÁÔÅÇÉÃ ÐÉÌÌÁÒÓȡ 

Á 6ÉÓÉÂÉÌÉÔÙ ÏÆ #ÒÁÆÔ ÉÎ +ÉÌËÅÎÎÙ  
Á 3ÕÐÐÏÒÔÉÎÇ ÔÈÅ ÖÉÁÂÉÌÉÔÙ ÏÆ ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒ ÉÎ +ÉÌËÅÎÎÙ  
Á 4ÏÕÒÉÓÍ ÁÎÄ ÄÅÓÔÉÎÁÔÉÏÎ ÄÅÖÅÌÏÐÍÅÎÔ  
Á #ÒÁÆÔ ÓËÉÌÌÓ ÄÅÖÅÌÏÐÍÅÎÔ ÁÎÄ ÌÅÇÁÃÙ ÏÆ +$7  
Á #ÏÌÌÅÃÔÉÖÅ ÓÔÏÒÙÔÅÌÌÉÎÇȟ ÃÏÍÍÕÎÉÃÁÔÉÏÎÓȟ ÁÎÄ ÍÁÒËÅÔÉÎÇ  
 

4ÈÅ ÄÏÃÕÍÅÎÔ ÉÎÃÌÕÄÅÓ ÁÎ ÏÖÅÒÖÉÅ× ÏÆ ÔÈÅ ÅØÉÓÔÉÎÇ ÅÎÖÉÒÏÎÍÅÎÔ ÁÎÄ 

37/4 ÁÎÁÌÙÓÉÓ ÏÆ ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒ ÉÎ +ÉÌËÅÎÎÙȟ ÄÅÌÉÖÅÒÉÎÇ Á ÓÔÒÁÔÅÇÙ ×ÈÉÃÈ 

ÒÅÆÅÒÅÎÃÅÓ ÅØÉÓÔÉÎÇ %ÕÒÏÐÅÁÎ ÁÎÄ ÎÁÔÉÏÎÁÌ ÃÒÁÆÔ ÓÔÒÁÔÅÇÉÅÓȟ ÒÅÌÅÖÁÎÔ ÌÏÃÁÌ 

ÓÔÒÁÔÅÇÉÅÓ ÉÎÃÌÕÄÉÎÇ ÔÈÅ #ÏÕÎÔÙ $ÅÖÅÌÏÐÍÅÎÔ 0ÌÁÎȟ &ÜÉÌÔÅ )ÒÅÌÁÎÄȭÓ 

$ÅÓÔÉÎÁÔÉÏÎ %ØÐÅÒÉÅÎÃÅ $ÅÖÅÌÏÐÍÅÎÔ 0ÌÁÎ ÆÏÒ +ÉÌËÅÎÎÙȟ ÃÕÌÔÕÒÅȤÆÏÃÕÓÓÅÄ 

ÓÔÒÁÔÅÇÉÅÓ ɉÅȢÇȢ !ÒÔÓȟ (ÅÒÉÔÁÇÅȟ #ÕÌÔÕÒÁÌ ÁÎÄ #ÒÅÁÔÉÖÉÔÙɊȟ ÁÎÄ ÔÈÅ ,ÏÃÁÌ 

%ÃÏÎÏÍÉÃ ÁÎÄ #ÏÍÍÕÎÉÔÙ 0ÌÁÎ ɉΨΦΨΩȤΨΦΨήɊ ÁÎÄ #ÌÉÍÁÔÅ !ÃÔÉÏÎ 0ÌÁÎ ÁÎÄ 

ÓÔÒÁÔÅÇÉÅÓ ÏÆ ÒÅÌÅÖÁÎÔ ÓÔÁËÅÈÏÌÄÅÒ ÁÇÅÎÃÉÅÓ ÁÎÄ ÏÒÇÁÎÉÓÁÔÉÏÎÓȢ  

-ÅÔÈÏÄÓ ÕÓÅÄ ÆÏÒ ÄÁÔÁ ÃÏÌÌÅÃÔÉÏÎ ÉÎÃÌÕÄÅÄȡ 

Á $ÅÓË 2ÅÓÅÁÒÃÈ ÁÎÄ )ÎÔÅÒÎÁÔÉÏÎÁÌ #ÏÍÐÁÒÁÔÏÒ !ÎÁÌÙÓÉÓ 

Á )ÎÄÕÓÔÒÙ #ÏÎÓÕÌÔÁÔÉÏÎ ÁÎÄ 3ÔÁËÅÈÏÌÄÅÒ %ÎÇÁÇÅÍÅÎÔ  
 

$ÅÓË 2ÅÓÅÁÒÃÈ ɀ )ÎÃÌÕÄÅÄ Á ÒÅÖÉÅ× ÏÆ ÒÅÌÅÖÁÎÔ ÅØÉÓÔÉÎÇ ÓÔÒÁÔÅÇÉÅÓ ÁÎÄ 

ÄÏÃÕÍÅÎÔÁÔÉÏÎ ÒÅÆÅÒÅÎÃÉÎÇ ÌÏÃÁÌȟ ÒÅÇÉÏÎÁÌ ÁÎÄ ÎÁÔÉÏÎÁÌ ÃÏÎÔÅØÔ ÆÏÒ ÃÒÁÆÔ 

ÄÅÖÅÌÏÐÍÅÎÔȟ ÉÎÃÌÕÄÉÎÇ ÔÈÅ ÒÅÐÏÒÔ ÏÆ ÔÈÅ &ÜÉÌÔÅ )ÒÅÌÁÎÄ #ÒÁÆÔ !ÕÄÉÔ ÆÏÒ 

+ÉÌËÅÎÎÙ ɉΨΦΨΪɊȢ  

)ÎÔÅÒÎÁÔÉÏÎÁÌ #ÏÍÐÁÒÁÔÏÒ !ÎÁÌÙÓÉÓ Ȥ 4ÈÉÓ ÅÌÅÍÅÎÔ ÉÎÃÏÒÐÏÒÁÔÅÄ Á ÒÅÖÉÅ× 

ÏÆ ÔÈÅ 7ÏÒÌÄ #ÒÁÆÔ #ÏÕÎÃÉÌȭÓ Ȭ#ÉÔÙ ÁÎÄ 2ÅÇÉÏÎ ÏÆ #ÒÁÆÔȭ ÄÅÓÉÇÎÁÔÅÄ 

ÌÏÃÁÔÉÏÎÓ ÉÎ %ÕÒÏÐÅȟ ÔÏ ÕÎÄÅÒÓÔÁÎÄ ÔÈÅÉÒ ÃÒÁÆÔ ÈÅÒÉÔÁÇÅ ÁÎÄ ÓÔÏÒÙ ÁÎÄ ÔÈÅ 

ÅÃÏÓÙÓÔÅÍ ÔÈÁÔ ÓÕÐÐÏÒÔÓ ÔÈÅÉÒ ÓÕÓÔÁÉÎÁÂÉÌÉÔÙȢ ,ÅÁÒÎÉÎÇ ÆÒÏÍ ÔÈÅÉÒ 

ÄÅÖÅÌÏÐÍÅÎÔ ÔÏ ÁÄÖÁÎÃÅ +ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ ÓÅÃÔÏÒȢ 

#ÏÎÓÕÌÔÁÔÉÏÎ ÁÎÄ 3ÔÁËÅÈÏÌÄÅÒ %ÎÇÁÇÅÍÅÎÔ Ȥ 4ÈÉÓ ÅÌÅÍÅÎÔ ÉÎÖÏÌÖÅÄ 

ÃÏÎÓÕÌÔÁÔÉÏÎ ×ÉÔÈ ÍÕÌÔÉÐÌÅ ËÅÙ ÓÔÁËÅÈÏÌÄÅÒÓȟ ÉÎÄÕÓÔÒÙ ÁÎÄ ÁÇÅÎÃÙ 

ÐÁÒÔÎÅÒÓȟ ÉÎÃÌÕÄÉÎÇ ÂÕÔ ÎÏÔ ÌÉÍÉÔÅÄ ÔÏȟ +ÉÌËÅÎÎÙ #ÏÕÎÔÙ #ÏÕÎÃÉÌȟ &ÜÉÌÔÅ 

)ÒÅÌÁÎÄȠ $ÅÓÉÇÎ ÁÎÄ #ÒÁÆÔ #ÏÕÎÃÉÌ ÏÆ )ÒÅÌÁÎÄȟ #ÏÕÎÔÙ +ÉÌËÅÎÎÙ ,ÅÁÄÅÒ 

0ÁÒÔÎÅÒÓÈÉÐȟ #ÁÒÌÏ× +ÉÌËÅÎÎÙ %ÄÕÃÁÔÉÏÎ ÁÎÄ 4ÒÁÉÎÉÎÇ "ÏÁÒÄȟ ÔÈÅ +ÉÌËÅÎÎÙ 

'ÒÏÕÐȟ +)$#Ïȟ +ÉÌËÅÎÎÙ .ÉÇÈÔ 4ÉÍÅ %ÃÏÎÏÍÙȟ 3ÏÕÔÈ %ÁÓÔ 4ÅÃÈÎÏÌÏÇÉÃÁÌ 

5ÎÉÖÅÒÓÉÔÙȟ ÁÎÄ ÁÃÒÏÓÓ ÃÒÁÆÔ ÍÁËÅÒÓȟ ÂÕÓÉÎÅÓÓÅÓȟ ÅØÐÅÒÉÅÎÃÅÓȟ ÒÅÔÁÉÌÅÒÓȟ 

ÇÁÌÌÅÒÉÅÓȟ ÃÒÁÆÔ ÓËÉÌÌÓ ÅÄÕÃÁÔÏÒÓȟ ÃÒÁÆÔÓ ÇÕÉÌÄÓȟ ÍÉÎÄÆÕÌ ÃÒÁÆÔÅÒÓȟ ÁÎÄ ÔÈÅ 

×ÉÄÅÒ ÃÒÁÆÔ ÃÏÍÍÕÎÉÔÙ ÓÅÃÔÏÒÓȢ   

)Ô ÉÎÃÏÒÐÏÒÁÔÅÄ Á ÒÁÎÇÅ ÏÆ ÂÅÓÐÏËÅ ÍÅÔÈÏÄÏÌÏÇÉÅÓ ÉÎÃÌÕÄÉÎÇ ÉÎÄÉÖÉÄÕÁÌ 

ÁÎÄ ÊÏÉÎÔ ÉÎÔÅÒÖÉÅ×Óȟ ÆÏÃÕÓ ÇÒÏÕÐÓȟ Á ÓÔÁËÅÈÏÌÄÅÒ ÅÎÇÁÇÅÍÅÎÔ ×ÏÒËÓÈÏÐ 

ÁÎÄ ÐÒÉÏÒÉÔÉÓÁÔÉÏÎ ÓÅÓÓÉÏÎȟ Á ÖÉÓÉÏÎ ÁÎÄ ÍÉÓÓÉÏÎ ÄÅÖÅÌÏÐÍÅÎÔ ×ÏÒËÓÈÏÐȟ 

Ô×Ï ÏÎÌÉÎÅ ÓÕÒÖÅÙÓ ɉÏÎÅ ÆÏÒ ÃÒÁÆÔÓÐÅÏÐÌÅȾÍÁËÅÒÓ ÁÎÄ ÔÈÅ ÏÔÈÅÒ ÆÏÒ ÃÒÁÆÔ 

ÂÕÓÉÎÅÓÓÅÓ ɀ ÔÈÏÓÅ ÏÐÅÒÁÔÉÎÇ ÉÎ ÁÎÄȾÏÒ ÓÕÐÐÏÒÔÉÎÇ ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒɊȢ  
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ί ȿ 0ÁÇÅ 

 

+ÉÌËÅÎÎÙȭÓ (ÉÓÔÏÒÙ ÏÆ #ÒÁÆÔ ÁÎÄ -ÁËÉÎÇ 

+ÉÌËÅÎÎÙ ÉÓ ÈÏÍÅ ÔÏ ÍÏÒÅ ÔÈÁÎ άΦ ÐÒÏÆÅÓÓÉÏÎÁÌ ÆÕÌÌȤÔÉÍÅ ÃÒÁÆÔ ÁÎÄ ÄÅÓÉÇÎ 

ÓÔÕÄÉÏÓ ÁÎÄ ×ÏÒËÓÈÏÐÓȟ ÓÍÁÌÌ ÃÒÁÆÔ ÉÎÄÕÓÔÒÉÅÓ ÁÎÄ ÍÁÎÙ ÐÁÒÔȤÔÉÍÅ ÁÒÔÓ 

ÁÎÄ ÃÒÁÆÔÓÐÅÏÐÌÅȟ ×ÉÔÈ ÔÈÅ ÁÄÄÉÔÉÏÎ ÏÆ ÍÕÌÔÉÐÌÅ ÔÏÕÒÉÓÍ ÅØÐÅÒÉÅÎÃÅÓ 

ÒÅÌÁÔÅÄ ÔÏ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇ ÉÎ ÌÏÃÁÔÉÏÎÓ ÁÃÒÏÓÓ ÔÈÅ ÃÏÕÎÔÙȢ2  )Ô ÈÏÌÄÓ Á 

7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ ÄÅÓÉÇÎÁÔÉÏÎ ÁÓ Á #ÉÔÙ ÁÎÄ 2ÅÇÉÏÎ ÏÆ #ÒÁÆÔȢ )Ô ÈÁÓ Á 

ÌÏÎÇ ÃÒÁÆÔ ÈÅÒÉÔÁÇÅ ÁÎÄ Á ÓÔÒÏÎÇ ÔÒÁÄÉÔÉÏÎ ÏÆ ÍÁËÉÎÇ ×ÈÉÃÈ ÃÏÎÔÉÎÕÅÓ ÔÏ 

ÔÈÅ ÐÒÅÓÅÎÔ ÄÁÙȢ 

+ÉÌËÅÎÎÙ ÐÁÒÔÉÃÉÐÁÔÅÓ ÉÎ )ÒÅÌÁÎÄȭÓ ÎÁÔÉÏÎÁÌ !ÕÇÕÓÔ #ÒÁÆÔ -ÏÎÔÈ ÅÁÃÈ ÙÅÁÒȢ 

)Ô ÉÓ ÈÏÍÅ ÔÏ ÔÈÅ +ÉÌËÅÎÎÙ #ÒÁÆÔ 4ÒÁÉÌȟ ÔÏ ÃÌÕÓÔÅÒÓ ÏÆ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇ ÉÎ 

4ÈÏÍÁÓÔÏ×Îȟ #ÁÓÔÌÅÃÏÍÅÒȟ "ÅÎÎÅÔÔÓÂÒÉÄÇÅȟ ÁÎÄ ÔÈÅ #ÁÓÔÌÅ 9ÁÒÄ ÃÒÁÆÔ 

ÓÔÕÄÉÏÓ ÉÎ ÔÈÅ ÓÔÁÂÌÅ ÙÁÒÄ ÏÆ +ÉÌËÅÎÎÙ #ÁÓÔÌÅȟ ÔÏ ÔÈÅ $ÅÓÉÇÎ ÁÎÄ #ÒÁÆÔÓ 

#ÏÕÎÃÉÌ )ÒÅÌÁÎÄ Ȥ ÔÈÅ ÎÁÔÉÏÎÁÌ ÂÏÄÙ ÆÏÒ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÁÎÄ 

ÓÕÓÔÁÉÎÁÂÉÌÉÔÙ ÏÆ ÃÒÁÆÔȟ ÁÎÄ ÔÈÅ .ÁÔÉÏÎÁÌ #ÒÁÆÔ 'ÁÌÌÅÒÙȟ ÁÎÄ ÔÈÅ 'ÒÅÎÎÁÎ 

-ÉÌÌ #ÒÁÆÔ 3ÃÈÏÏÌ ÉÎ 4ÈÏÍÁÓÔÏ×Î ×ÈÉÃÈ ÒÅÍÁÉÎÓ Á ÌÏÃÁÔÉÏÎ ÆÏÒ ÃÒÁÆÔ ÁÎÄ 

ÍÁËÉÎÇȢ  

3ÅÓÓÉÏÎÓ (ÏÕÓÅ ÉÎ 4ÈÏÍÁÓÔÏ×Î ÈÁÓ ÂÅÅÎ ÒÅÃÅÎÔÌÙ ÒÅÉÍÁÇÉÎÅÄ ÁÓ Á ÃÅÎÔÒÅ 

ÆÏÒ ÅØÃÅÌÌÅÎÃÅ ÉÎ *Å×ÅÌÌÅÒÙ ÁÎÄ 'ÏÌÄÓÍÉÔÈÉÎÇȟ ÏǟÅÒÉÎÇ ÔÈÅ ǢÒÓÔ "! ÄÅÇÒÅÅ 

ÐÒÏÇÒÁÍÍÅÓ ÉÎ ÃÒÁÆÔ ÁÖÁÉÌÁÂÌÅ ÉÎ )ÒÅÌÁÎÄȢ ! ÎÅ× ÃÅÎÔÒÅ ÏÆ ÅØÃÅÌÌÅÎÃÅ ÆÏÒ 

#ÅÒÁÍÉÃÓ ÉÓ ÄÕÅ ÔÏ ÏÐÅÎ ÉÎ 4ÈÏÍÁÓÔÏ×Î ÉÎ ΨΦΨΫȢ 

  

 
2 -!$% ÉÎ +ÉÌËÅÎÎÙ ÁÐÐÌÉÃÁÔÉÏÎ ÔÏ ÔÈÅ 7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ ÉÎ ÓÕÐÐÏÒÔ ÏÆ Á ÄÅÓÉÇÎÁÔÉÏÎ ÏÆ +ÉÌËÅÎÎÙ ÁÓ Á 
#ÉÔÙ ÁÎÄ 2ÅÇÉÏÎ ÏÆ #ÒÁÆÔ ɉΨΦΨΦɊ ÁÎÄ ÔÈÅ 2ÅÐÏÒÔ ÏÆ Á &ÜÉÌÔÅ )ÒÅÌÁÎÄ ÃÏÍÍÉÓÓÉÏÎÅÄ #ÒÁÆÔ !ÕÄÉÔ ɉΨΦΨΪɊȢ  
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ΧΦ ȿ 0ÁÇÅ 

 

+ÉÌËÅÎÎÙ $ÅÓÉÇÎ 7ÏÒËÓÈÏÐÓ 

0ÕÂÌÉÓÈÅÄ ÉÎ ΧίάΨȟ $ÅÓÉÇÎ ÉÎ )ÒÅÌÁÎÄȟ ÁÌÓÏ ËÎÏ×Î ÁÓ ÔÈÅ 3ÃÁÎÄÉÎÁÖÉÁÎ 

2ÅÐÏÒÔ3ȟ ÂÅÃÁÍÅ Á ÃÁÔÁÌÙÓÔ ÆÏÒ Á ÓÅÒÉÅÓ ÏÆ ÔÒÁÎÓÆÏÒÍÁÔÉÖÅ ÓÔÁÔÅȤÌÅÄ 

ÉÎÔÅÒÖÅÎÔÉÏÎÓ ÁÉÍÅÄ ÁÔ ÆÏÓÔÅÒÉÎÇ ÄÅÓÉÇÎ Á×ÁÒÅÎÅÓÓ ÁÎÄ ÉÍÐÒÏÖÉÎÇ )ÒÉÓÈ 

ÉÎÄÕÓÔÒÙȭÓ ÁÂÉÌÉÔÙ ÔÏ ÃÏÍÐÅÔÅ ÉÎ ÂÏÔÈ ÄÏÍÅÓÔÉÃ ÁÎÄ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÍÁÒËÅÔÓȢ  

4ÈÅ ÆÏÒÍÁÌ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÃÒÁÆÔ ÉÎ +ÉÌËÅÎÎÙ ÔÒÁÃÅÓ ÉÔÓ ÒÏÏÔÓ ÂÁÃË ÔÏ ÔÈÅ 

ÅÓÔÁÂÌÉÓÈÍÅÎÔ ÏÆ ÔÈÅ +ÉÌËÅÎÎÙ $ÅÓÉÇÎ 7ÏÒËÓÈÏÐÓ ɉ+$7Ɋ ÉÎ ΧίάΩȢ !Î 

ÉÎÉÔÉÁÔÉÖÅ ÏÆ ÔÈÅ )ÒÉÓÈ 4ÒÁÄÅ "ÏÁÒÄ ɉ#44Ɋȟ +$7 ÁÉÍÅÄ ÔÏ ÒÅÓÐÏÎÄ ÔÏ ÔÈÅ 

ÄÅǢÃÉÅÎÃÉÅÓ ÎÏÔÅÄ ÉÎ ÔÈÅ 3ÃÁÎÄÉÎÁÖÉÁÎ ÒÅÐÏÒÔ ÁÎÄ ÉÎÔÒÏÄÕÃÅ ÇÏÏÄ ÄÅÓÉÇÎ 

ÉÎÔÏ ÂÏÔÈ ÉÎÄÕÓÔÒÉÁÌ ÍÁÎÕÆÁÃÔÕÒÉÎÇ ÁÎÄ ÃÒÁÆÔ ÐÒÏÄÕÃÔÉÏÎ ÉÎ )ÒÅÌÁÎÄȢ  

/ÐÅÒÁÔÉÎÇ ÆÒÏÍ ÔÈÅ ÒÅÎÏÖÁÔÅÄ ÓÔÁÂÌÅ ÙÁÒÄ ÏÆ +ÉÌËÅÎÎÙ #ÁÓÔÌÅȟ +$7 

ÂÅÃÁÍÅ Á ÃÏÒÎÅÒÓÔÏÎÅ ÏÆ )ÒÅÌÁÎÄ΄Ó ÎÁÔÉÏÎÁÌ ÅǟÏÒÔ ÔÏ ÒÁÉÓÅ ÄÅÓÉÇÎ 

ÓÔÁÎÄÁÒÄÓȢ /ÖÅÒ ÉÔÓ ΨΫȤÙÅÁÒ ÌÉÆÅÓÐÁÎȟ +$7 ÐÌÁÙÅÄ Á ÃÒÕÃÉÁÌ ÒÏÌÅ ÉÎ 

ÐÒÅÐÁÒÉÎÇ )ÒÉÓÈ ÉÎÄÕÓÔÒÙ ÔÏ ÆÁÃÅ ÎÅ× ÃÏÍÐÅÔÉÔÉÖÅ ÒÅÁÌÉÔÉÅÓȟ ÂÙ ÐÒÏÖÉÄÉÎÇ 

ÄÅÓÉÇÎ ÓÅÒÖÉÃÅÓȟ ÐÒÏÔÏÔÙÐÅÓȟ ÁÎÄ ÇÕÉÄÁÎÃÅ ÆÏÒ ÄÅÓÉÇÎȤÌÅÄ ÃÒÁÆÔ ÐÒÏÄÕÃÔÉÏÎ 

×ÈÉÌÅ ÁÌÓÏ ÂÕÉÌÄÉÎÇ ÃÏÍÐÅÔÅÎÃÉÅÓ ÉÎ ÉÎÄÕÓÔÒÉÁÌ ÄÅÓÉÇÎȢ )Ô ÄÅÖÅÌÏÐÅÄ ÄÅÓÉÇÎ 

ÐÒÏÔÏÔÙÐÅÓ ÁÎÄ ÓÏÌÕÔÉÏÎÓ ÔÏ ÂÏÔÈ )ÒÉÓÈ ÁÎÄ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ǢÒÍÓȟ ÔÒÁÉÎÅÄ 

ÙÏÕÎÇ ÄÅÓÉÇÎÅÒÓ ÆÒÏÍ )ÒÅÌÁÎÄ ÁÎÄ ÁÂÒÏÁÄȟ ÏÒÇÁÎÉÓÅÄ ÅØÈÉÂÉÔÉÏÎÓȟ ÁÎÄ 

ÓÈÏ×ÃÁÓÅÄ ÔÈÅ ÂÅÓÔ ÏÆ )ÒÉÓÈȤÄÅÓÉÇÎÅÄ ÁÎÄ ÍÁÎÕÆÁÃÔÕÒÅÄ ÐÒÏÄÕÃÔÓȢ  

!Ó ÔÈÅ ǢÒÓÔ 'ÏÖÅÒÎÍÅÎÔȤÓÐÏÎÓÏÒÅÄ ÄÅÓÉÇÎ ÁÇÅÎÃÙ ÏÆ ÉÔÓ ËÉÎÄ ÉÎ ÔÈÅ ×ÏÒÌÄȟ 

+$7 ÒÅÍÁÉÎÓ ÏÎÅ ÏÆ ÔÈÅ ÍÏÓÔ ÓÉÇÎÉǢÃÁÎÔ ÄÅÓÉÇÎ ÉÎÉÔÉÁÔÉÖÅÓ ÉÎ )ÒÉÓÈ 

ÈÉÓÔÏÒÙȟ ÉÎǨÕÅÎÃÉÎÇ ÔÈÅ ÄÉÒÅÃÔÉÏÎ ÏÆ )ÒÉÓÈ ÄÅÓÉÇÎ ÁÎÄ ÃÒÁÆÔ ÆÏÒ ÄÅÃÁÄÅÓȢ 

 

 
3  )ÒÉÓÈ 4ÒÁÄÅ "ÏÁÒÄ ɉ#44ɊȢ $ÅÓÉÇÎ ÉÎ )ÒÅÌÁÎÄ ɉ3ÃÁÎÄÉÎÁÖÉÁÎ 2ÅÐÏÒÔɊȢ $ÕÂÌÉÎȡ 'ÏÖÅÒÎÍÅÎÔ ÏÆ )ÒÅÌÁÎÄȢ 
ɉΧίάΨɊȢ 

)ÔÓ ×ÏÒË ÂÅÇÁÎ ÉÎ ÃÒÁÆÔȤÂÁÓÅÄ ÉÎÄÕÓÔÒÉÅÓȟ ×ÉÔÈ Á ÆÏÃÕÓ ÏÎ ÃÒÅÁÔÉÎÇ ÓÍÁÌÌ 

ÐÒÏÄÕÃÔÉÏÎ ÐÒÏÔÏÔÙÐÅÓ ÉÎ ÔÅØÔÉÌÅÓȟ ×ÅÁÖÉÎÇȟ ÃÅÒÁÍÉÃÓȟ ÆÕÒÎÉÔÕÒÅȟ ÁÎÄ 

ÓÉÌÖÅÒÓÍÉÔÈÉÎÇȟ ÁÎÄ ÁÔÔÒÁÃÔÉÎÇ ÔÁÌÅÎÔÅÄ ÄÅÓÉÇÎÅÒÓ ÆÒÏÍ ÁÃÒÏÓÓ %ÕÒÏÐÅȢ 

4ÈÒÏÕÇÈ ÔÈÉÓȟ +ÉÌËÅÎÎÙ ÅÍÅÒÇÅÄ ÁÓ Á ÆÏÃÁÌ ÐÏÉÎÔ ÆÏÒ ÃÒÅÁÔÉÖÅ ÉÎÄÕÓÔÒÉÅÓȟ 

ÄÒÉÖÉÎÇ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÁÐÐÒÅÎÔÉÃÅÓÈÉÐ ÐÒÏÇÒÁÍÍÅÓ ÁÎÄ ÔÒÁÉÎÉÎÇ 

ÓÃÈÅÍÅÓ ÆÏÒ ÁÓÐÉÒÉÎÇ ÄÅÓÉÇÎÅÒÓ ÁÎÄ ÍÁËÅÒÓȢ 

4ÈÒÏÕÇÈÏÕÔ ÔÈÅ ΧίέΦÓȟ ÔÈÅ 7ÏÒËÓÈÏÐÓ ÂÅÃÁÍÅ ÉÎÔÅÇÒÁÌ ÔÏ ÔÈÅ 

ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ +ÉÌËÅÎÎÙȭÓ ÒÅÐÕÔÁÔÉÏÎ ÁÓ Á ÃÅÎÔÒÅ ÆÏÒ ÄÅÓÉÇÎ ÁÎÄ 

ÃÒÁÆÔÓÍÁÎÓÈÉÐȢ 4ÈÅ ÒÅÓÔÏÒÁÔÉÏÎ ÏÆ "ÕÔÌÅÒ (ÏÕÓÅ ÁÓ Á ÒÅÓÉÄÅÎÔÉÁÌ ÄÅÓÉÇÎ 

ÐÒÏÇÒÁÍÍÅ ÖÅÎÕÅ ÐÒÏÖÉÄÅÄ Á ÓÐÁÃÅ ÆÏÒ ÙÏÕÎÇ ÄÅÓÉÇÎÅÒÓ ÔÏ ÌÉÖÅ ÁÎÄ ×ÏÒËȟ 

ÃÒÅÁÔÉÎÇ Á ÄÙÎÁÍÉÃ ÌÅÁÒÎÉÎÇ ÅÎÖÉÒÏÎÍÅÎÔ ÁÎÄ ÁÔÔÒÁÃÔÉÎÇ ÖÉÓÉÔÏÒÓ ÆÒÏÍ 

ÁÒÏÕÎÄ ÔÈÅ ×ÏÒÌÄȢ  
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ΧΧ ȿ 0ÁÇÅ 

 

4ÈÅ ÃÈÁÌÌÅÎÇÅÓ ÓÕÒÒÏÕÎÄÉÎÇ ÔÈÅ ÓÕÂÓÉÄÉÓÁÔÉÏÎ ÏÆ +$7 ÌÅÄ ÔÏ ÔÈÅ ÅÖÅÎÔÕÁÌ 

ÃÌÏÓÕÒÅ ÏÆ ÔÈÅ 7ÏÒËÓÈÏÐÓ ÉÎ ΧίήήȢ 4ÈÅ ÌÅÇÁÃÙ ÏÆ +$7ȟ ÈÏ×ÅÖÅÒȟ 

ÃÏÎÔÉÎÕÅÄ ÔÏ ÓÈÁÐÅ ÃÒÁÆÔ ÉÎ ÔÈÅ ÃÉÔÙ ÁÎÄ ÃÏÕÎÔÙ ÁÎÄ ÔÈÅ ÂÒÏÁÄÅÒ )ÒÉÓÈ 

ÅÃÏÎÏÍÙȢ 

4ÈÅ ÃÉÔÙ ÏÆ +ÉÌËÅÎÎÙȟ ÁÓ ÎÏÔÅÄ ÉÎ ÔÈÅ $ÅÓÉÇÎÉÎÇ )ÒÅÌÁÎÄ ÒÅÐÏÒÔ ÂÙ ÔÈÅ 

$ÅÓÉÇÎ ÁÎÄ #ÒÁÆÔ #ÏÕÎÃÉÌ ÏÆ )ÒÅÌÁÎÄ ɉ$##)Ɋ4ȟ ×ÁÓ ÆÕÎÄÁÍÅÎÔÁÌÌÙ 

ÔÒÁÎÓÆÏÒÍÅÄ ÂÙ ÔÈÅ ÉÎǨÕÅÎÃÅ ÏÆ +$7Ȣ /ÎÃÅ Á ÑÕÉÅÔ ÃÏÕÎÔÙ ÔÏ×Îȟ 

+ÉÌËÅÎÎÙ ÅÖÏÌÖÅÄ ÉÎÔÏ Á ÂÕÓÔÌÉÎÇ ÔÏÕÒÉÓÍ ÃÅÎÔÒÅ ×ÉÔÈ Á ÓÔÒÏÎÇ ÒÅÐÕÔÁÔÉÏÎ 

ÆÏÒ ÃÒÁÆÔȟ ÁÒÔÓȟ ÁÎÄ ÄÅÓÉÇÎȢ +$7 ×ÁÓ ÁÌÓÏ ÉÎÓÔÒÕÍÅÎÔÁÌ ÉÎ ÔÈÅ ÃÉÔÙȭÓ 

ÃÕÌÔÕÒÁÌ ÄÅÖÅÌÏÐÍÅÎÔȟ ÃÏÎÔÒÉÂÕÔÉÎÇ ÔÏ +ÉÌËÅÎÎÙ !ÒÔÓ 7ÅÅË ÁÎÄ ÔÈÅ 

ÐÒÅÓÅÒÖÁÔÉÏÎ ÏÆ ÈÅÒÉÔÁÇÅ ÂÕÉÌÄÉÎÇÓ ÁÔ Á ÔÉÍÅ ×ÈÅÎ )ÒÅÌÁÎÄ΄Ó ÁÒÃÈÉÔÅÃÔÕÒÁÌ 

ÈÅÒÉÔÁÇÅ ×ÁÓ ÎÏÔ ×ÉÄÅÌÙ ÒÅÃÏÇÎÉÓÅÄ ÏÒ ÁÐÐÒÅÃÉÁÔÅÄȢ  

4ÈÅ ×ÏÒËÓÈÏÐÓ ÓÉÇÎÉǢÃÁÎÔÌÙ ÒÁÉÓÅÄ ÔÈÅ ÓÔÁÎÄÁÒÄ ÏÆ ÄÅÓÉÇÎ ×ÉÔÈÉÎ )ÒÉÓÈ 

ÉÎÄÕÓÔÒÙȟ ÈÅÌÐÉÎÇ ÔÏ ÂÕÉÌÄ Á ÇÌÏÂÁÌ ÎÅÔ×ÏÒË ÏÆ ÄÅÓÉÇÎȤÌÅÄ ÃÏÎÔÁÃÔÓ ÁÎÄ 

ÅÓÔÁÂÌÉÓÈÉÎÇ )ÒÅÌÁÎÄȭÓ ÒÅÐÕÔÁÔÉÏÎ ÆÏÒ ÄÅÓÉÇÎ ÃÏÍÐÅÔÅÎÃÅȢ  

 
4 $ÅÓÉÇÎ ÁÎÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ ÏÆ )ÒÅÌÁÎÄȢ ɉΨΦΧΪɊȢ $ÅÓÉÇÎÉÎÇ )ÒÅÌÁÎÄȡ ! 3ÔÒÁÔÅÇÉÃ 0ÌÁÎ ÆÏÒ $ÅÓÉÇÎ ÁÎÄ #ÒÁÆÔ 

ÉÎ )ÒÅÌÁÎÄȢ  

)Î +ÉÌËÅÎÎÙȟ +$7ȭÓ ÉÎǨÕÅÎÃÅ ÅÎÄÕÒÅÓ ÔÈÒÏÕÇÈ Á ÖÉÂÒÁÎÔ ÃÏÍÍÕÎÉÔÙ ÏÆ 

ÃÒÁÆÔ ÂÕÓÉÎÅÓÓÅÓȟ ÍÁÎÙ ÏÆ ×ÈÉÃÈ ÁÒÅ ÎÏ× ÉÎ ÓÅÃÏÎÄȤÇÅÎÅÒÁÔÉÏÎ 

Ï×ÎÅÒÓÈÉÐȟ ÏÒÉÇÉÎÁÌÌÙ ÆÏÕÎÄÅÄ ÂÙ ÄÅÓÉÇÎÅÒÓ ×ÈÏ ÓÔÁÙÅÄ ÉÎ ÔÈÅ ÁÒÅÁ ÁÆÔÅÒ 

ÔÈÅ 7ÏÒËÓÈÏÐÓ ÃÌÏÓÅÄȢ  

4ÈÅÓÅ ÂÕÓÉÎÅÓÓÅÓ ÃÏÎÔÉÎÕÅ ÔÏ ÔÈÒÉÖÅȟ ÓÕÐÐÏÒÔÅÄ ÂÙ Á ÄÙÎÁÍÉÃ ÃÏÍÍÕÎÉÔÙ 

ÏÆ ÍÁËÅÒÓȟ ÅÄÕÃÁÔÉÏÎÁÌ ÉÎÓÔÉÔÕÔÉÏÎÓȟ ÁÎÄ ÃÕÌÔÕÒÁÌ ÉÎÉÔÉÁÔÉÖÅÓ ÔÈÁÔ ÔÒÁÃÅ 

ÔÈÅÉÒ ÒÏÏÔÓ ÂÁÃË ÔÏ ÔÈÉÓ ÐÉÏÎÅÅÒÉÎÇ ÅÎÄÅÁÖÏÕÒȟ ÐÅÒÐÅÔÕÁÔÉÎÇ ÔÈÅ ÔÒÁÄÉÔÉÏÎÓ 

ÏÆ ÅØÃÅÌÌÅÎÃÅ ÉÎ ÄÅÓÉÇÎ ÁÎÄ ÃÒÁÆÔÓÍÁÎÓÈÉÐ ÔÈÁÔ +$7 ÈÅÌÐÅÄ ÔÏ ÅÓÔÁÂÌÉÓÈȢ 
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ΧΨ ȿ 0ÁÇÅ 

 

,ÁÎÄÓÃÁÐÅ ÆÏÒ #ÒÁÆÔ $ÅÖÅÌÏÐÍÅÎÔ  

4ÈÅ ÆÏÌÌÏ×ÉÎÇ ÐÁÇÅÓ ÐÒÏÖÉÄÅ ÁÎ ÏÖÅÒÖÉÅ× ÏÆ ÔÈÅ ÁÇÅÎÃÉÅÓ ÁÎÄ 

ÏÒÇÁÎÉÓÁÔÉÏÎÓ ×ÈÏ ÔÏÇÅÔÈÅÒ ×ÉÌÌ ÁÓÓÉÓÔ ÔÈÅ ÓÕÓÔÁÉÎÁÂÌÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ 

ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒ ÉÎ +ÉÌËÅÎÎÙȢ  

4ÈÅ #ÒÁÆÔÓ #ÏÕÎÃÉÌ ÏÆ )ÒÅÌÁÎÄ 

ɉ##Ï)Ɋ ×ÁÓ ÅÓÔÁÂÌÉÓÈÅÄ ÉÎ ΧίέΧ 

ÁÓ ÁÎ ÏÕÔÃÏÍÅ ÏÆ ÄÉÓÃÕÓÓÉÏÎÓ 

×ÈÉÃÈ ÆÏÒÍÅÄ ÐÁÒÔ ÏÆ ÔÈÅ 7ÏÒÌÄ #ÒÁÆÔ #ÏÎÆÅÒÅÎÃÅ ÈÅÌÄ ÉÎ $ÕÂÌÉÎ ÉÎ ΧίέΦȟ 

ÁÎÄ Á ÃÏÎÃÅÒÎ ÂÙ ÔÈÅ 2ÏÙÁÌ $ÕÂÌÉÎ 3ÏÃÉÅÔÙ ɉ×ÈÏ ×ÅÒÅ ÔÈÅÎ ÔÈÅ ÐÒÉÍÁÒÙ 

ÓÕÐÐÏÒÔÉÎÇ ÏÒÇÁÎÉÓÁÔÉÏÎ ÆÏÒ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒɊ ÔÈÁÔ ÔÈÅ 

ÂÕÒÄÅÎ ÏÆ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒ ÉÎ )ÒÅÌÁÎÄ ×ÁÓ ÎÏÔ ÓÏÍÅÔÈÉÎÇ 

ÔÈÁÔ ÔÈÅÙ ÃÏÕÌÄ ÄÅÌÉÖÅÒ ÏÎ ÉÎÄÅÐÅÎÄÅÎÔÌÙȢ )Ô ×ÁÓ ÓÅÔ ÕÐ ÁÓ Á ÖÏÌÕÎÔÁÒÙ 

ÂÏÁÒÄ ÕÎÄÅÒ ÔÈÅ ÁÕÓÐÉÃÅÓ ÏÆ ÔÈÅ 2ÏÙÁÌ $ÕÂÌÉÎ 3ÏÃÉÅÔÙȢ  

)Î Χίέά ÔÈÅ #ÏÕÎÃÉÌ ÂÅÃÁÍÅ Á ÌÉÍÉÔÅÄ ÃÏÍÐÁÎÙ ×ÉÔÈ ÆÕÎÄÉÎÇ ÒÅÃÅÉÖÅÄ ÆÏÒ 

ÔÈÅ )ÎÄÕÓÔÒÉÁÌ $ÅÖÌÅÏÐÍÅÎÔ !ÕÔÈÏÒÉÔÙȢ /ÒÉÇÉÎÁÌÌÙ ÅÓÔÁÂÌÉÓÈÅÄ ÉÎ $ÕÂÌÉÎ 

ÔÈÅ ÁÄÍÉÎÉÓÔÒÁÔÉÏÎ ÏÆ ##Ï) ÍÏÖÅÄ ÔÏ +ÉÌËÅÎÎÙ ÉÎ ΧίίέȢ )Î ÔÈÅ ÉÎÔÅÒÖÅÎÉÎÇ 

ÐÅÒÉÏÄ ÔÈÅ #ÏÕÎÃÉÌ ÈÁÄ ÅÓÔÁÂÌÉÓÈÅÄ 3ÈÏ×ÃÁÓÅ ÁÎ ÏÐÐÏÒÔÕÎÉÔÙ ÔÏ ÅØÈÉÂÉÔ 

ÈÉÇÈ ÅÎÄ ÃÒÁÆÔ ÍÁÄÅ ÉÎ )ÒÅÌÁÎÄ ÁÓ ÐÁÒÔ ÏÆ ÔÈÅ .ÁÔÉÏÎÁÌ #ÒÁÆÔÓ 4ÒÁÄÅ &ÁÉÒȢ  

##Ï) ÏÐÅÎÅÄ ÔÈÅ .ÁÔÉÏÎÁÌ #ÒÁÆÔ 'ÁÌÌÅÒÙ ÉÎ +ÉÌËÅÎÎÙ ÉÎ ΨΦΦΦ ÁÎÄ 

ÄÅÓÉÇÎÁÔÅÄ ΨΦΧΧ ÁÓ 9ÅÁÒ ÏÆ #ÒÁÆÔȟ ×ÏÒËÉÎÇ ÉÎ ÐÁÒÔÎÅÒÓÈÉÐ ×ÉÔÈ #ÒÁÆÔ 

.ÏÒÔÈÅÒÎ )ÒÅÌÁÎÄȢ ΨΦΧΩ ÍÁÒËÅÄ ÔÈÅ ΫΦÔÈ !ÎÎÉÖÅÒÓÁÒÙ ÏÆ ÔÈÅ +$7 ÁÎÄ ##Ï) 

ÁÔ ÔÈÅ 'ÌÏÂÁÌ )ÒÉÓÈ %ÃÏÎÏÍÉÃ &ÏÒÕÍ ÁÄÖÏÃÁÔÅÄ ÆÏÒ Á 9ÅÁÒ ÏÆ $ÅÓÉÇÎ 

ɉΧΨΦΧΫɊ ÔÏ ÍÁÒË ÔÈÉÓ ÁÎÎÉÖÅÒÓÁÒÙ ÁÎÄ ÃÅÌÅÂÒÁÔÅ )ÒÉÓÈ ÄÅÓÉÇÎȢ )Î ΨΦΧΪ ##Ï) 

ÃÈÁÎÇÅÄ ÉÔÓ ÔÒÁÄÉÎÇ ÎÁÍÅ ÔÏ ÔÈÅ $ÅÓÉÇÎ ÁÎÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ )ÒÅÌÁÎÄ 

ɉ$##Ï)Ɋ ÁÎÄ ÌÁÕÎÃÈÅÄ )ÒÉÓÈ $ÅÓÉÇÎ ΨΦΧΫȢ  

ɉ)$ΨΦΧΫɊ Á ÙÅÁÒȤÌÏÎÇ 'ÏÖÅÒÎÍÅÎÔ ÂÁÃËÅÄ ÉÎÉÔÉÁÔÉÖÅ ÔÏ ÃÅÌÅÂÒÁÔÅ ÁÎÄ 

ÐÒÏÍÏÔÅ )ÒÉÓÈ $ÅÓÉÇÎ ÉÎÔÅÒÎÁÔÉÏÎÁÌÌÙȟ ÄÒÉÖÉÎÇ ÊÏÂ ÃÒÅÁÔÉÏÎȟ ÅØÐÏÒÔ 

ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÁÎÄ ÉÎÃÒÅÁÓÅÄ ÃÏÍÐÅÔÉÔÉÖÅÎÅÓÓ ÉÎ ÔÈÅ ÄÅÓÉÇÎ ÁÎÄ ÃÒÁÆÔ 

ÓÅÃÔÏÒ ÉÎ )ÒÅÌÁÎÄȢ ΨΦΨΨ ÓÁ× ÔÈÅ ÌÁÕÎÃÈ ÏÆ ÔÈÅ ÁÎÎÕÁÌ !ÕÇÕÓÔ #ÒÁÆÔ -ÏÎÔÈ 

ÂÙ ÔÈÅ ÏÒÇÁÎÉÓÁÔÉÏÎȢ $##) ÃÏÎÔÉÎÕÅÓ ÔÏ ÄÅÖÅÌÏÐ ÉÎÄÕÓÔÒÙ ÒÅÐÏÒÔÓ ÏÎ 

ÂÕÉÌÄÉÎÇ Á ÐÏÌÉÃÙ ÁÎÄ ÆÒÁÍÅ×ÏÒË ÆÏÒ ÄÅÓÉÇÎ ÉÎ )ÒÅÌÁÎÄȟ ÔÏ×ÁÒÄÓ Á ÎÁÔÉÏÎÁÌ 

ÄÅÓÉÇÎ ÓÔÒÁÔÅÇÙȟ ×ÈÉÃÈ ÌÅÄ ÔÏ ÔÈÅ ǢÒÓÔ ÍÉÎÉÓÔÅÒÉÁÌȤÌÅÄ ÎÁÔÉÏÎÁÌ $ÅÓÉÇÎ 

&ÏÒÕÍȢ 4ÈÅ ÏÒÇÁÎÉÓÁÔÉÏÎ ÁÄÖÏÃÁÔÅÓ ÆÏÒ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ Á .ÁÔÉÏÎÁÌ 

$ÅÓÉÇÎ #ÅÎÔÒÅ ÉÎ )ÒÅÌÁÎÄ ÁÎÄ ×ÏÒËÓ ÔÏ ÅÎÈÁÎÃÅȟ ÐÒÅÓÅÒÖÅ ÁÎÄ ÄÅÖÅÌÏÐ 

ÈÅÒÉÔÁÇÅ ÃÒÁÆÔ ÁÎÄ ÄÅÓÉÇÎ ÔÈÒÏÕÇÈ ÉÔÓ $##) !ÃÁÄÅÍÙ ɉ$##)!ɊȢ 

 

+ÉÌËÅÎÎÙ #ÏÕÎÔÙ #ÏÕÎÃÉÌ 

ɉ+##Ɋ ÉÓ ÔÈÅ ÁÕÔÈÏÒÉÔÙ 

ÃÏÎÃÅÒÎÅÄ ×ÉÔÈ ÔÈÅ 

ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ +ÉÌËÅÎÎÙȢ $ÅÓÉÇÎ ÁÎÄ ÃÒÁÆÔ ÁÒÅ ÒÅÃÏÇÎÉÓÅÄ ÁÓ ÐÁÒÔ ÏÆ ÔÈÅ 

ÃÕÌÔÕÒÁÌ ÆÁÂÒÉÃ ÏÆ ÔÈÅ ÃÉÔÙ ÁÎÄ ÃÏÕÎÔÙȢ +## ÈÁÓ ÓÕÐÐÏÒÔÅÄ ÔÈÅ 

ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÔÈÅ ÐÈÙÓÉÃÁÌ ÉÎÆÒÁÓÔÒÕÃÔÕÒÅ ÆÏÒ ÃÒÁÆÔ ÉÎ ÔÈÅ ÃÏÕÎÔÙ 

ÉÎÃÌÕÄÉÎÇ ÒÅÓÔÏÒÁÔÉÏÎ ÏÆ ÔÈÅ 3ÅÓÓÉÏÎÓ (ÏÕÓÅ ÉÎ 4ÈÏÍÁÓÔÏ×Î ÁÓ Á ÃÅÎÔÒÅ ÏÆ 

ÅØÃÅÌÌÅÎÃÅ ÉÎ *Å×ÅÌÌÅÒÙ ÁÎÄ 3ÉÌÖÅÒÓÍÉÔÈÉÎÇ ÁÎÄ ×ÉÔÈ ÓÕÐÐÏÒÔ ÂÅÉÎÇ 

ÐÒÏÖÉÄÅÄ ÆÏÒ ÔÈÅ 3ÃÈÏÏÌ ÏÆ #ÅÒÁÍÉÃÓ ×ÈÉÃÈ ÉÓ ÁÎÔÉÃÉÐÁÔÅÄ ÔÏ ÃÏÍÍÅÎÃÅ ÉÔÓ 

ÔÈÉÒÄ ÌÅÖÅÌ ÄÅÇÒÅÅ ÐÒÏÇÒÁÍÍÅ ÅÎÔÒÙ ÉÎ 3ÅÐÔÅÍÂÅÒ ΨΦΨΫȢ &ÒÏÍ ÔÈÅ 

ÐÅÒÓÐÅÃÔÉÖÅ ÏÆ +##ȟ ÁÎÉÍÁÔÉÎÇ ÔÈÅ ÃÕÌÔÕÒÁÌ ÆÁÂÒÉÃ ÏÆ ÔÈÅ ÃÏÕÎÔÙ ÁÓ ÉÔ 

ÒÅÌÁÔÅÓ ÔÏ ÃÒÁÆÔȟ ÉÓ ÍÁÄÅ ÕÐ ÏÆ Á ÎÕÍÂÅÒ ÏÆ ÐÁÒÔÓ ÉÎÃÌÕÄÉÎÇȟ ÐÒÅÓÅÒÖÉÎÇ ÔÈÅ 

ÓËÉÌÌÓ ÁÎÄ ÔÒÁÄÉÔÉÏÎÓ ÏÆ +ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ ÈÅÒÉÔÁÇÅȟ ÌÅÖÅÒÁÇÉÎÇ ÔÈÅ ÅÃÏÎÏÍÉÃ 

ÏÐÐÏÒÔÕÎÉÔÙ ÒÅÌÁÔÅÄ ÔÏ ÃÒÁÆÔ ÉÎ ÔÈÅ ÃÉÔÙ ÁÎÄ ÃÏÕÎÔÙȟ ÓÕÐÐÏÒÔÉÎÇ ÁÎÄ 

ÄÅÖÅÌÏÐÉÎÇ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÓÕÓÔÁÉÎÁÂÉÌÉÔÙ ÏÆ ÔÈÅ ÓÅÃÔÏÒȟ ÉÎÃÌÕÄÉÎÇ 

ÓÕÐÐÏÒÔ ÏÆ ÓÔÁÒÔÕÐÓ ÁÎÄ ÄÅÌÉÖÅÒÙ ÏÆ ÓÐÁÃÅÓ ÆÏÒ ÉÎÃÕÂÁÔÉÏÎ ÁÎÄ ÁÃÔÉÖÁÔÉÏÎ 
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ΧΩ ȿ 0ÁÇÅ 

 

ÏÆ ÃÒÁÆÔ ÂÕÓÉÎÅÓÓÅÓȟ ÁÎÄ ÄÅÌÉÖÅÒÉÎÇ ÆÒÏÍ Á ÔÏÕÒÉÓÍ ÐÅÒÓÐÅÃÔÉÖÅ ÂÙ 

ÉÎÃÒÅÁÓÉÎÇ ÖÉÓÉÂÉÌÉÔÙ ÁÎÄ ÆÏÏÔÆÁÌÌ ÔÏ +ÉÌËÅÎÎÙȢ 

 

4ÈÅ ,ÏÃÁÌ %ÎÔÅÒÐÒÉÓÅ /ǣÃÅ +ÉÌËÅÎÎÙ 

×ÏÒËÓ ×ÉÔÈ ÂÕÓÉÎÅÓÓÅÓ ÁÎÄ ÉÎÄÉÖÉÄÕÁÌÓ ÔÏ 

ÐÒÏÍÏÔÅ ÅÎÔÒÅÐÒÅÎÅÕÒÓÈÉÐȟ ÆÏÓÔÅÒ 

ÂÕÓÉÎÅÓÓ ÓÔÁÒÔȤÕÐÓȟ ÄÅÖÅÌÏÐ ÅØÉÓÔÉÎÇ 

ÍÉÃÒÏ ÁÎÄ ÓÍÁÌÌ ÂÕÓÉÎÅÓÓÅÓ ÔÏ ÄÒÉÖÅ ÊÏÂ 

ÃÒÅÁÔÉÏÎȟ ÁÎÄ ÐÒÏÖÉÄÅ ÁÃÃÅÓÓÉÂÌÅ ÈÉÇÈȤÑÕÁÌÉÔÙ ÓÕÐÐÏÒÔÓ ÆÏÒ ÎÅ× ÂÕÓÉÎÅÓÓ 

ÉÄÅÁÓ ÉÎ ÔÈÅ ÃÉÔÙ ÁÎÄ ÃÏÕÎÔÙȢ )Ô ÄÏÅÓ ÔÈÉÓ ÔÈÒÏÕÇÈ Á ÒÁÎÇÅ ÏÆ ÄÉǟÅÒÅÎÔ 

ÓÕÐÐÏÒÔÓ ÉÎÃÌÕÄÉÎÇ ǢÎÁÎÃÉÁÌ ÓÕÐÐÏÒÔÓȟ ÅÎÔÅÒÐÒÉÓÅ ÄÅÖÅÌÏÐÍÅÎÔ ÓÕÐÐÏÒÔÓȟ 

ÓÔÕÄÅÎÔ ÅÎÔÅÒÐÒÉÓÅ ÓÕÐÐÏÒÔÓȟ ÔÒÁÉÎÉÎÇȟ ÎÅÔ×ÏÒËÉÎÇȟ ÁÎÄ ÍÅÎÔÏÒÉÎÇȢ  /ÖÅÒ 

ÔÈÅ ÙÅÁÒÓ ÔÈÅ ,%/ ÈÁÓ ÃÏÌÌÁÂÏÒÁÔÅÄ ×ÉÔÈ ÏÔÈÅÒ ÁÇÅÎÃÉÅÓ ÁÎÄ 

ÏÒÇÁÎÉÓÁÔÉÏÎÓ ÔÏ ÅÎÓÕÒÅ ÔÈÁÔ ÔÈÅÉÒ ÓÕÐÐÏÒÔÓ ÒÅǨÅÃÔ ÔÈÅ ÎÅÅÄÓ ÏÆ ÔÈÏÓÅ 

ÄÏÉÎÇ ÂÕÓÉÎÅÓÓ ÉÎ ÔÈÅ ÃÉÔÙ ÁÎÄ ÃÏÕÎÔÙȢ )Î ÒÅÌÁÔÉÏÎ ÔÏ ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒȟ ÉÔ 

ÐÒÏÖÉÄÅÓ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÍÅÎÔÏÒÉÎÇ ÁÎÄ ÉÎÄÉÖÉÄÕÁÌ ÂÕÓÉÎÅÓÓ ÓÕÐÐÏÒÔȟ 

ÔÒÁÉÎÉÎÇ ÔÏ ÅÎÈÁÎÃÅ ÃÏÍÐÅÔÅÎÃÉÅÓ ÉÎ ÍÁÎÁÇÉÎÇ ÃÒÅÁÔÉÖÅ ÂÕÓÉÎÅÓÓÅÓ ÁÎÄ 

ÉÎ ÄÅÖÅÌÏÐÉÎÇ ÁÎÄ ÅǟÅÃÔÉÎÇ ÖÉÁÂÌÅ ÍÁÒËÅÔÉÎÇ ÁÎÄ ÃÏÍÍÕÎÉÃÁÔÉÏÎÓ 

ÓÔÒÁÔÅÇÉÅÓ ÔÏ ÓÕÐÐÏÒÔ ÂÕÓÉÎÅÓÓ ÇÒÏ×ÔÈȢ  

)Î ÐÁÓÔ ÙÅÁÒÓ ÉÔ ÈÁÓ ÓÕÐÐÏÒÔÅÄ Á #ÒÁÆÔ ÁÎÄ $ÅÓÉÇÎ "ÕÒÓÁÒÙ ÆÏÒ ÃÒÁÆÔÓÐÅÏÐÌÅ 

ÍÁËÉÎÇ Á ÌÉÖÉÎÇ ÆÒÏÍ ÔÈÅÉÒ ÐÒÁÃÔÉÃÅȟ ÉÎ ΨΦΨΧ ÏǟÅÒÅÄ Á 'ÅÔ 3ÅÔ ÐÒÏÇÒÁÍÍÅ 

ÆÏÒ #ÒÁÆÔ $ÅÓÉÇÎ "ÕÓÉÎÅÓÓÅÓ ɀ ÆÏÒ ÔÈÏÓÅ ÏÐÅÒÁÔÉÎÇ ÉÎ ÔÈÅ ÃÒÅÁÔÉÖÅ 

ÉÎÄÕÓÔÒÉÅÓ ÓÅÃÔÏÒ ÁÎÄ ÈÁÓ ÁÌÓÏ ÈÏÓÔÅÄ ÓÕÃÈ ÉÎÉÔÉÁÔÉÖÅÓ ÁÓ ÔÈÅ #ÒÁÆÔ ÁÎÄ 

$ÅÓÉÇÎ 3ÈÏ×ÃÁÓÅ ÔÏ ÄÅÖÅÌÏÐ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÃÒÁÆÔ ÍÁËÅÒÓ 

ÉÎ +ÉÌËÅÎÎÙȢ  )Î ΨΦΧΨ ÉÔ ÄÅÖÅÌÏÐÅÄ ÁÎÄ ÏǟÅÒÅÄ ÔÈÅ Ȱ#2%!4% +ÉÌËÅÎÎÙȱ 

ÄÅÖÅÌÏÐÍÅÎÔ ÐÒÏÇÒÁÍÍÅȟ ÆÏÒ ÍÁËÅÒÓ ×ÈÏ ×ÉÓÈÅÄ ÔÏ ÄÅÖÅÌÏÐ ÎÅ× 

ÐÒÏÄÕÃÔÓ ÏÒ ÅÎÈÁÎÃÅ ÅØÉÓÔÉÎÇ ÐÒÏÄÕÃÔÓ ×ÈÉÌÓÔ ÄÅÖÅÌÏÐÉÎÇ ÔÈÅÉÒ 

ÍÁÎÁÇÅÍÅÎÔ ÃÁÐÁÂÉÌÉÔÙ ÔÏ ÔÁÒÇÅÔ ÎÅ× ÃÕÓÔÏÍÅÒÓ ÁÎÄ ÎÅ× ÍÁÒËÅÔÓȢ   

)Î ΨΦΨΩ ÉÔ ÆÁÃÉÌÉÔÁÔÅÄ Á ÓÔÕÄÙ ÖÉÓÉÔ ÔÏ &ÁÒÎÈÁÍȟ 5+ȟ ÁÌÓÏ ÄÅÓÉÇÎÁÔÅÄ ÂÙ ÔÈÅ 

7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ ÁÓ Á 7ÏÒÌÄ #ÒÁÆÔ 4Ï×Îȟ ÔÏ ÖÉÓÉÔ ÂÅÓÔ ÐÒÁÃÔÉÃÅ ÃÁÓÅ 

ÓÔÕÄÉÅÓ ÁÎÄ ÅØÃÈÁÎÇÅ ÌÅÁÒÎÉÎÇÓȢ  !ÓÓÉÓÔÁÎÃÅ ÆÒÏÍ ÔÈÅ ,%/ ÉÓ Á ÃÒÕÃÉÁÌ 

ÅÌÅÍÅÎÔ ÏÆ ÔÈÅ ÃÒÁÆÔ ÅÃÏÓÙÓÔÅÍ ÐÒÏÖÉÄÉÎÇ Á ÂÕÓÉÎÅÓÓ ÆÏÃÕÓ ÆÏÒ ÍÁËÅÒÓ 

ÁÎÄ ÅÎÓÕÒÉÎÇ ÓÕÓÔÁÉÎÁÂÉÌÉÔÙ ÁÎÄ ÃÏÍÍÅÒÃÉÁÌÉÓÁÔÉÏÎ ÁÒÅ ÃÏÎÓÉÄÅÒÅÄ ÉÎ 

ÂÕÓÉÎÅÓÓ ÄÅÖÅÌÏÐÍÅÎÔ ÁÎÄ ÐÌÁÎÎÉÎÇ ÉÎ ÔÈÅ ÓÅÃÔÏÒȢ 4ÈÅ ,%/ ÓÅÅËÓ ÔÏ 

ÉÎÃÒÅÁÓÅ ÔÈÅ ÎÕÍÂÅÒÓ ÏÆ ÐÅÏÐÌÅ ÏÐÅÒÁÔÉÎÇ ÉÎ ÔÈÅ ÓÅÃÔÏÒ ÁÎÄ ÔÏ ÃÏÎÔÉÎÕÅ 

ÔÏ ÓÕÐÐÏÒÔ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÃÏÌÌÁÂÏÒÁÔÉÏÎ ÔÏ ÅÎÈÁÎÃÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ 

ÔÈÅ ÓÅÃÔÏÒȢ 

 
 

+ÉÌËÅÎÎÙ ,%!$%2 0ÁÒÔÎÅÒÓÈÉÐ ɉ+,0Ɋ ÉÓ Á 

ÃÏÍÍÕÎÉÔÙȤÌÅÄȟ ÎÏÎȤÐÒÏǢÔ ÏÒÇÁÎÉÓÁÔÉÏÎ 

×ÉÔÈ ÏÖÅÒ ΩΦ ÙÅÁÒÓ ÏÆ ÅØÐÅÒÉÅÎÃÅ ÉÎ 

ÓÕÐÐÏÒÔÉÎÇ ÒÕÒÁÌ ÅÎÔÅÒÐÒÉÓÅ ÁÎÄ ÃÏÍÍÕÎÉÔÙ 

ÄÅÖÅÌÏÐÍÅÎÔȢ 3ÉÎÃÅ ÉÔÓ ÆÏÕÎÄÉÎÇ ÉÎ ΧίίΧȟ +,0 ÈÁÓ ÐÌÁÙÅÄ Á ËÅÙ ÒÏÌÅ ÉÎ 

ÄÒÉÖÉÎÇ ÌÏÃÁÌ ÄÅÖÅÌÏÐÍÅÎÔ ÁÎÄ ÓÏÃÉÁÌ ÉÎÃÌÕÓÉÏÎ ÉÎ +ÉÌËÅÎÎÙ ÔÈÒÏÕÇÈ 

ÉÎÉÔÉÁÔÉÖÅÓ ÓÕÃÈ ÁÓ ÔÈÅ ,%!$%2 ÐÒÏÇÒÁÍÍÅ ÁÎÄ ÔÈÅ 3ÏÃÉÁÌ )ÎÃÌÕÓÉÏÎ ÁÎÄ 

#ÏÍÍÕÎÉÔÙ !ÃÔÉÖÁÔÉÏÎ 0ÒÏÇÒÁÍÍÅ ɉ3)#!0ɊȢ   

'ÕÉÄÅÄ ÂÙ Á ÖÏÌÕÎÔÁÒÙ ÂÏÁÒÄ ÏÆ ÄÉÒÅÃÔÏÒÓ ÒÅÐÒÅÓÅÎÔÉÎÇ ÃÏÍÍÕÎÉÔÙ ÁÎÄ 

ÖÏÌÕÎÔÁÒÙ ÇÒÏÕÐÓȟ ÓÏÃÉÁÌ ÐÁÒÔÎÅÒÓȟ ÌÏÃÁÌ ÇÏÖÅÒÎÍÅÎÔȟ ÁÎÄ ÓÔÁÔÅ ÂÏÄÉÅÓȟ 

+,0 ÉÓ ÄÅÄÉÃÁÔÅÄ ÔÏ ÆÏÓÔÅÒÉÎÇ Á ÓÕÓÔÁÉÎÁÂÌÅ ÁÎÄ ÉÎÃÌÕÓÉÖÅ ÆÕÔÕÒÅ ÆÏÒ 

+ÉÌËÅÎÎÙȢ  4ÈÅ ÏÒÇÁÎÉÓÁÔÉÏÎ ÆÏÃÕÓÅÓ ÏÎ ÓÔÒÅÎÇÔÈÅÎÉÎÇ ÔÈÅ ÌÏÃÁÌ ÅÃÏÎÏÍÙȟ 

ÐÒÏÍÏÔÉÎÇ ÓÕÓÔÁÉÎÁÂÌÅ ÄÅÖÅÌÏÐÍÅÎÔȟ ÁÎÄ ÓÕÐÐÏÒÔÉÎÇ ÅÃÏÎÏÍÉÃ ÁÃÔÉÖÉÔÙ 

ÔÈÒÏÕÇÈ ÔÒÁÉÎÉÎÇȟ ÅÍÐÌÏÙÍÅÎÔ ÓÅÒÖÉÃÅÓȟ ÇÒÁÎÔ ÁÉÄȟ ÁÎÄ ÁÄÖÉÓÏÒÙ ÓÕÐÐÏÒÔÓȢ 

'ÅÎÅÒÁÔÉÎÇ ÅÍÐÌÏÙÍÅÎÔ ÁÎÄ ÅÖÁÌÕÁÔÉÎÇ ÔÈÅ ÉÍÐÁÃÔ ÏÆ ÉÎÖÅÓÔÍÅÎÔ ÉÎ 

ÆÕÎÄÅÄ ÐÒÏÊÅÃÔÓ ÁÒÅ ËÅÙ ÆÁÃÔÏÒÓ ÉÎ ÔÈÅ ÄÅÌÉÖÅÒÙ ÁÎÄ ÐÌÁÎÎÉÎÇ ÏÆ ÔÈÅ 

,%!$%2 ÐÒÏÇÒÁÍÍÅ ÓÐÅÃÉǢÃÁÌÌÙȢ 
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ΧΪ ȿ 0ÁÇÅ 

 

+,0 ÈÁÓ ÂÅÅÎ ÉÎÓÔÒÕÍÅÎÔÁÌ ÉÎ ÆÏÓÔÅÒÉÎÇ ÃÒÁÆÔ ÄÅÖÅÌÏÐÍÅÎÔ ÁÎÄ ÔÏÕÒÉÓÍȟ 

ÓÕÐÐÏÒÔÉÎÇ ÉÎÉÔÉÁÔÉÖÅÓ ÓÕÃÈ ÁÓ ÔÒÁÉÌ ÄÅÖÅÌÏÐÍÅÎÔ ÁÎÄ ÔÈÅ ÇÒÏ×ÔÈ ÏÆ ÃÒÁÆÔ 

ÈÅÒÉÔÁÇÅ ÓÉÔÅÓȢ +ÅÙ ÐÒÏÊÅÃÔÓ ÉÎÃÌÕÄÅ ÔÈÅ 4ÈÏÍÁÓÔÏ×Î *Å×ÅÌÌÅÒÙ Ǫ #ÅÒÁÍÉÃ 

#ÅÎÔÒÅÓ ÏÆ %ØÃÅÌÌÅÎÃÅȟ #ÁÓÔÌÅÃÏÍÅÒ $ÅÓÉÇÎ 9ÁÒÄȟ ÁÎÄ *ÅÒÐÏÉÎÔ 'ÌÁÓÓȢ 

,ÅÖÅÒÁÇÉÎÇ +ÉÌËÅÎÎÙȭÓ ÄÅÓÉÇÎÁÔÉÏÎ ÁÓ Á 7ÏÒÌÄ #ÒÁÆÔ #ÏÕÎÃÉÌ Ȱ#ÒÁÆÔ #ÉÔÙ Ǫ 

2ÅÇÉÏÎȟȱ +,0 ÒÅÍÁÉÎÓ ÃÏÍÍÉÔÔÅÄ ÔÏ ÕÎÌÏÃËÉÎÇ ÔÈÅ ÅÎÔÅÒÐÒÉÓÅ ÁÎÄ 

ÔÏÕÒÉÓÍ ÐÏÔÅÎÔÉÁÌ ÏÆ ÔÈÅ ÒÅÇÉÏÎȭÓ ÉÎÄÉÇÅÎÏÕÓ ÃÒÁÆÔ ÁÎÄ ÃÒÅÁÔÉÖÅ ÓÅÃÔÏÒÓȢȱ 

 

+ÉÌËÅÎÎÙ )ÎÄÕÓÔÒÉÁÌ $ÅÖÅÌÏÐÍÅÎÔ 

#ÏÍÐÁÎÙ ɉ+)$#ÏɊ ÉÓ Á ÎÏÔȤÆÏÒȤÐÒÏǢÔ 

ÏÒÇÁÎÉÓÁÔÉÏÎ ÅÓÔÁÂÌÉÓÈÅÄ ÉÎ ΧίίίȢ )Ô 

ÆÏÓÔÅÒÓ ÅÃÏÎÏÍÉÃ ÄÅÖÅÌÏÐÍÅÎÔȟ ÊÏÂ ÃÒÅÁÔÉÏÎ ÁÎÄ ÉÎÎÏÖÁÔÉÏÎ ÉÎ ÔÈÅ ÒÅÇÉÏÎ 

×ÉÔÈ ÉÔÓ ÍÉÓÓÉÏÎ ȭÔÏ ÅÎÇÁÇÅ ÉÎ ÁÎÄ ÓÕÐÐÏÒÔ ÐÒÏÊÅÃÔÓ ÁÎÄ ÁÃÔÉÖÉÔÉÅÓ ÔÈÁÔ 

ÅÎÈÁÎÃÅ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÁÎÄ ÂÅÔÔÅÒÍÅÎÔ ÏÆ +ÉÌËÅÎÎÙ ÉÎÃÌÕÄÉÎÇ 

ÃÏÍÍÅÒÃÅȟ ǢÎÁÎÃÉÁÌ ÓÅÒÖÉÃÅÓȟ ÅÄÕÃÁÔÉÏÎȟ ÅÎÖÉÒÏÎÍÅÎÔÁÌ ÓÕÓÔÁÉÎÁÂÉÌÉÔÙȟ 

ÁÒÔÓȟ ÃÕÌÔÕÒÅȟ ÈÅÒÉÔÁÇÅ ÁÎÄ ÁÇÒÉÃÕÌÔÕÒÁÌ ÁÎÄ ÆÏÏÄ ÓÃÉÅÎÃÅÓȢȭ  )ÔÓ ÐÕÒÐÏÓÅ 

ÁÎÄ ÏÂÊÅÃÔÉÖÅÓ ÁÒÅȡ  

Á 4ÈÅ ÁÄÖÁÎÃÅÍÅÎÔ ÏÆ ÅÄÕÃÁÔÉÏÎ 

Á )ÎÖÏÌÖÅÍÅÎÔ ÉÎ ÐÒÏÊÅÃÔÓ ÏÆ ÂÅÎÅǢÔ ÔÏ ÔÈÅ ÃÏÍÍÕÎÉÔÙ 

Á !ÄÖÁÎÃÅÍÅÎÔ ÏÆ ÃÏÍÍÕÎÉÔÙ ×ÅÌÆÁÒÅ ÉÎÃÌÕÄÉÎÇ ÔÈÅ ÒÅÌÉÅÆ ÏÆ ÔÈÏÓÅ 

ÉÎ ÎÅÅÄ ÂÙ ÒÅÁÓÏÎ ÏÆ ÙÏÕÔÈȟ ÁÇÅȟ ÉÌÌȤÈÅÁÌÔÈȟ ÏÒ ÄÉÓÁÂÉÌÉÔÙȠ ÁÎÄ 

Á !ÄÖÁÎÃÅÍÅÎÔ ÏÆ ÃÏÍÍÕÎÉÔÙ ÄÅÖÅÌÏÐÍÅÎÔȟ ÉÎÃÌÕÄÉÎÇ ÒÕÒÁÌ ÏÒ 

ÕÒÂÁÎ ÒÅÇÅÎÅÒÁÔÉÏÎ 
 

!Ó Á ÂÏÄÙȟ +)$#Ï ÃÁÎ ÐÒÏÖÉÄÅ ÓÕÐÐÏÒÔ ÁÎÄ ÅÄÕÃÁÔÉÏÎÁÌ ÓÅÒÖÉÃÅÓ ÆÏÒ ÔÈÅ 

ÌÏÃÁÌ ÃÏÍÍÕÎÉÔÙ ÃÏÎÔÒÉÂÕÔÉÎÇ ÔÏ ÔÈÅ ÅÃÏÎÏÍÉÃ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÔÈÅ 

ÌÏÃÁÔÉÏÎȟ ÔÈÒÏÕÇÈ ÃÏÍÍÕÎÉÔÙȤÂÁÓÅÄ ÐÒÏÊÅÃÔÓ ÁÎÄ ÉÎÃÏÒÐÏÒÁÔÉÎÇ ÎÅ× ÓËÉÌÌÓ 

ÄÅÖÅÌÏÐÍÅÎÔ ÔÏ ÃÒÅÁÔÅ ÅÍÐÌÏÙÍÅÎÔ ÁÎÄ ÈÅÌÐ ÃÏÍÂÁÔ ÄÉÓÁÄÖÁÎÔÁÇÅȢ 

3ÕÐÐÏÒÔ ÆÏÒ ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒ ÍÁÙ ÂÅ ÏǟÅÒÅÄ ÉÎ ÔÈÅ ÃÏÎÔÅØÔ ÏÆ ÓÕÃÈ ÓËÉÌÌÓ 

ÄÅÖÅÌÏÐÍÅÎÔȠ ÈÏ×ÅÖÅÒȟ ÁÎÙ ÓÕÃÈ ÓÕÐÐÏÒÔÓ ÎÅÅÄ ÔÏ ÂÅ ÂÏÔÈ ÃÏÍÍÅÒÃÉÁÌÌÙ 

ÖÉÁÂÌÅ ÁÎÄ ÓÕÓÔÁÉÎÁÂÌÅȢ 

 

-!$% ÉÎ +ÉÌËÅÎÎÙ ɉ-!$%Ɋ ÉÓ Á 

ÖÏÌÕÎÔÁÒÙ ÍÅÍÂÅÒÓÈÉÐ ÏÒÇÁÎÉÓÁÔÉÏÎ 

×ÉÔÈ Á ÍÉÓÓÉÏÎ ÔÏ ÐÒÏÍÏÔÅ +ÉÌËÅÎÎÙ 

ÁÓ ÔÈÅ ÐÒÅÍÉÅÒ ÄÅÓÔÉÎÁÔÉÏÎ ÉÎ )ÒÅÌÁÎÄ 

ÆÏÒ ÁÕÔÈÅÎÔÉÃ ÈÁÎÄÍÁÄÅ )ÒÉÓÈ ÃÒÁÆÔ ÏÆ ÅØÃÅÐÔÉÏÎÁÌ ÑÕÁÌÉÔÙȢ &ÏÒÍÅÄ ÉÎ 

ΨΦΦίȟ ÏÒÉÇÉÎÁÌÌÙ ÁÎ ÏÕÔÃÏÍÅ ÏÆ Á ÍÁÒËÅÔÉÎÇ ÐÒÏÇÒÁÍÍÅ ÆÏÒ ÃÒÁÆÔÓÐÅÏÐÌÅ 

ÓÕÐÐÏÒÔÅÄ ÂÙ ÔÈÅ ÔÈÅÎ #ÏÕÎÔÙ %ÎÔÅÒÐÒÉÓÅ "ÏÁÒÄ ÉÎ ÃÏÎÊÕÎÃÔÉÏÎ ×ÉÔÈ ÔÈÅ 

##Ï)Ȣ 4ÈÅ ÇÒÏÕÐ ÃÏÍÐÒÉÓÅÓ Á ÒÁÎÇÅ ÏÆ ÍÕÌÔÉÄÉÓÃÉÐÌÉÎÁÒÙ ÃÒÁÆÔÓÐÅÏÐÌÅ 

ɉÁÐÐÒÏØÉÍÁÔÅÌÙ ΨέɊȢ )Ô ÂÒÉÎÇÓ ÔÏÇÅÔÈÅÒ ÔÈÅ ×ÅÁÌÔÈ ÏÆ ÃÒÁÆÔ ÔÁÌÅÎÔ ÆÏÕÎÄ 

ÁÃÒÏÓÓ +ÉÌËÅÎÎÙȟ ÆÏÓÔÅÒÉÎÇ ÅØÃÅÌÌÅÎÃÅ ÉÎ ÃÒÁÆÔÓÍÁÎÓÈÉÐ ÁÎÄ ÔÈÅ ÐÒÏÍÏÔÉÏÎ 

ÏÆ +ÉÌËÅÎÎÙ ÃÒÁÆÔ ÔÏ Á ×ÉÄÅÒ ÁÕÄÉÅÎÃÅȟ ÁÎÄ ÅÎÈÁÎÃÉÎÇ ÔÈÅ ÃÒÁÆÔ ÅÃÏÎÏÍÙ 

ÁÎÄ ÔÏÕÒÉÓÍ ÉÎ ÔÈÅ ÃÏÕÎÔÙȢ  

)Î ΨΦΦί ÔÈÅ -!$% ÃÏÌÌÅÃÔÉÖÅȟ ×ÏÒËÉÎÇ ×ÉÔÈ +ÉÌËÅÎÎÙ ,ÅÁÄÅÒ 0ÁÒÔÎÅÒÓÈÉÐȟ 

ÄÅÖÅÌÏÐÅÄ Ȭ4ÒÁÉÌ +ÉÌËÅÎÎÙȭ ÁÎ ÉÎÉÔÉÁÔÉÖÅ ÄÅÓÉÇÎÅÄ ÔÏ ÃÏÎÎÅÃÔ ÔÈÅ ÃÒÁÆÔ 

ÐÒÏÄÕÃÔ ÁÖÁÉÌÁÂÌÅ ÁÃÒÏÓÓ ÔÈÅ ÃÏÕÎÔÙ ÂÙ ÐÕÂÌÉÃÁÔÉÏÎ ÏÆ Á ÍÁÐ ÁÎÄ ×ÅÂÓÉÔÅ 

ÏÆ ÔÈÅ ÓÔÕÄÉÏ Ⱦ ÒÅÔÁÉÌ ÌÏÃÁÔÉÏÎÓ ÏÆ ÍÁËÅÒÓȢ )Î ÔÈÅ ÉÎÔÅÒÖÅÎÉÎÇ ÙÅÁÒÓȟ ÔÈÅ 

#ÒÁÆÔ 4ÒÁÉÌ ÈÁÓ ÂÅÃÏÍÅ Á ÐÏÐÕÌÁÒ ÁÃÔÉÖÉÔÙ ×ÉÔÈ ÌÏÃÁÌÓ ÁÎÄ ÔÏÕÒÉÓÔÓ ÁÎÄ 

-!$% ÈÁÓ ÐÒÅÓÅÎÔÅÄ Á ÓÏÌÉÄ ÉÄÅÎÔÉÔÙ ÁÎÄ ÓÔÒÏÎÇ ÂÒÁÎÄ ÒÅÐÒÅÓÅÎÔÉÎÇ ÔÈÅ 

ÂÅÓÔ ÏÆ ÃÒÁÆÔ ÏÆ ÔÈÅ ÃÏÕÎÔÙȢ  )Î ΨΦΨΧȟ -!$% ÄÅÖÅÌÏÐÅÄ Á ÓÕÃÃÅÓÓÆÕÌ 

ÁÐÐÌÉÃÁÔÉÏÎ ÔÏ ÔÈÅ 7ÏÒÌÄ΄Ó #ÒÁÆÔÓ #ÏÕÎÃÉÌ ÆÏÒ ÔÈÅ ÄÅÓÉÇÎÁÔÉÏÎ ÏÆ +ÉÌËÅÎÎÙ 

ÁÓ Á #ÉÔÙ ÁÎÄ 2ÅÇÉÏÎ ÏÆ #ÒÁÆÔȢ 4ÈÅ ÇÒÏÕÐ ÃÏÎÔÉÎÕÅÓ ÔÏ ÐÒÏÍÏÔÅ ÅØÃÅÌÌÅÎÃÅ 

ÉÎ ÍÁËÉÎÇ ×ÉÔÈÉÎ ÔÈÅ ÒÅÇÉÏÎȟ ÔÏ ÍÁØÉÍÉÓÅ ÔÈÅ ÏÐÐÏÒÔÕÎÉÔÙ ÐÒÏÖÉÄÅÄ ÂÙ 

ÔÈÅ ÄÅÓÉÇÎÁÔÉÏÎ ÏÆ +ÉÌËÅÎÎÙ ÁÓ #ÉÔÙ ÁÎÄ 2ÅÇÉÏÎ ÏÆ #ÒÁÆÔȟ ÁÎÄ ÔÏ ÁÄÖÏÃÁÔÅ 

ÆÏÒ ÃÏÎÔÉÎÕÅÄ ÓÕÐÐÏÒÔ ÁÎÄ ÓÕÓÔÁÉÎÁÂÉÌÉÔÙ ÏÆ ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒ ÌÏÃÁÌÌÙȢ 
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ΧΫ ȿ 0ÁÇÅ 

 

+ÉÌËÅÎÎÙ $ÅÓÉÇÎ ÁÎÄ #ÒÁÆÔ 9ÁÒÄ   

+ÉÌËÅÎÎÙ #ÉÖÉÃ 4ÒÕÓÔ ×ÁÓ ÅÓÔÁÂÌÉÓÈÅÄ ÔÏ ÍÁÎÁÇÅ ÔÈÅ ÂÕÉÌÄÉÎÇÓ ÁÓÓÏÃÉÁÔÅÄ 

×ÉÔÈ +$7Ȣ 4ÈÅ +ÉÌËÅÎÎÙ #ÉÖÉÃ 4ÒÕÓÔ ɉ+#4Ɋ ÐÒÏÔÅÃÔÓȟ ÅÎÈÁÎÃÅÓ ÁÎÄ 

ÐÒÏÍÏÔÅÓ ÔÈÅ ÌÉÖÉÎÇ ÈÅÒÉÔÁÇÅ ÏÆ +ÉÌËÅÎÎÙȢ )Ô Ï×ÎÓ ÁÎÄ ÍÁÉÎÔÁÉÎÓ "ÕÔÌÅÒ 

(ÏÕÓÅ ÁÎÄ 'ÁÒÄÅÎÓ ÁÎÄ ÔÈÅ ÃÏÍÍÏÎ ÓÐÁÃÅÓ ÏÆ ÔÈÅ +ÉÌËÅÎÎÙ #ÁÓÔÌÅ 9ÁÒÄ 

×ÈÅÒÅ Á ÒÁÎÇÅ ÏÆ ÃÒÁÆÔ ÂÕÓÉÎÅÓÓÅÓ ÁÎÄ ÓÔÕÄÉÏÓ ÁÒÅ ÌÏÃÁÔÅÄȢ 2ÅÖÅÎÕÅ ÉÓ 

ÇÁÒÎÅÒÅÄ ÆÒÏÍ ÒÅÌÅÖÁÎÔ ÁÃÔÉÖÉÔÉÅÓ ÒÅÌÁÔÅÄ ÔÏ ÔÈÅ ÕÓÅ ÏÆ ÔÈÅ (ÏÕÓÅ ÁÎÄ 

'ÁÒÄÅÎÓȢ  

4ÈÅÒÅ ÁÒÅ ÐÒÁÃÔÉÃÁÌ ÁÎÄ ÐÒÁÇÍÁÔÉÃ ÃÏÎÓÉÄÅÒÁÔÉÏÎÓ ÉÎ ÔÅÒÍÓ ÏÆ ÍÁØÉÍÉÓÉÎÇ 

ÔÈÅ ÏÐÐÏÒÔÕÎÉÔÙ ÐÒÅÓÅÎÔÅÄ ÂÙ ÔÈÅ +ÉÌËÅÎÎÙ #ÉÖÉÃ 4ÒÕÓÔ ÓÐÁÃÅÓ ÁÓ ÌÏÃÁÔÉÏÎÓ 

ÆÏÒ ÃÒÁÆÔ ÅØÐÏÓÕÒÅ ÁÎÄ ÄÅÖÅÌÏÐÍÅÎÔ ÁÓ ÐÁÒÔ ÏÆ Á ÃÏÎÔÉÎÕÕÍ ÏÆ +ÉÌËÅÎÎÙȭÓ 

ÃÒÁÆÔ ÓÔÏÒÙȢ )ÎÄÅÅÄȟ ÒÏÏÍÓ ÉÎ "ÕÔÌÅÒ (ÏÕÓÅ ÒÅÍÁÉÎ ÆÕÒÎÉÓÈÅÄ ÉÎ ÔÈÅ ÓÔÙÌÅ ÏÆ 

ÔÈÅ +$7 ÔÏ ÔÈÉÓ ÄÁÙȢ   !Î ÏÐÐÏÒÔÕÎÉÔÙ ÅØÉÓÔÓ ÔÏ ÄÅÅÐÅÎ ÔÈÅ ÃÏÎÎÅÃÔÉÏÎ 

ÂÅÔ×ÅÅÎȟ ÁÎÄ ÓÔÏÒÙ ÏÆȟ "ÕÔÌÅÒ (ÏÕÓÅ ÁÎÄ 'ÁÒÄÅÎÓȟ ÔÈÅ #ÁÓÔÌÅ 9ÁÒÄ ÁÎÄ 

+ÉÌËÅÎÎÙ #ÁÓÔÌÅ ÉÔÓÅÌÆȢ $ÅÖÅÌÏÐÉÎÇ ÔÈÅ ÓÔÏÒÙ ÏÆ ÃÏÎÎÅÃÔÉÖÉÔÙ ÂÅÔ×ÅÅÎ ÔÈÅ 

#ÁÓÔÌÅ 9ÁÒÄ ÁÎÄ ÔÈÅ #ÁÓÔÌÅ ÄÅÍÅÓÎÅ ×ÈÉÃÈ ÐÒÅÓÅÎÔÓ ÔÈÅ ÈÉÓÔÏÒÉÃÁÌ ÃÏÎÔÅØÔ 

ÁÎÄ ÓÉÇÎÉǢÃÁÎÃÅ ÏÆ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇ ÔÈÁÔ ÅØÉÓÔÅÄ ÉÎ ÔÈÅ #ÁÓÔÌÅ 9ÁÒÄ ÉÎ ÔÈÅ 

ÐÁÓÔȟ ÔÏ ÓÅÒÖÉÃÅ ÁÎÄ ÓÕÐÐÌÙ ÔÈÅ #ÁÓÔÌÅ ÁÎÄ ×ÉÄÅÒ ÅÓÔÁÔÅȢ )Î ÒÅÃÅÎÔ ÔÉÍÅÓ 

ÔÈÅ +#4 ÄÅÖÅÌÏÐÅÄ ÁÎ ÉÍÍÅÒÓÉÖÅ ÁÎÄ ÅØÐÅÒÉÅÎÔÉÁÌ ÉÎÉÔÉÁÔÉÖÅ ÆÏÒ 

×ÏÒËÓÈÏÐÓ ÉÎ ÃÒÁÆÔ ÁÓ ÐÁÒÔ ÏÆ ÔÈÅ +ÉÌËÅÎÎÙ .ÉÇÈÔ 4ÉÍÅ %ÃÏÎÏÍÙ ɉ.4%Ɋ 

ÐÉÌÏÔ ÐÒÏÊÅÃÔȢ  4ÈÅÓÅ ×ÏÒËÓÈÏÐÓ ×ÅÒÅ ÓÕÐÐÏÒÔÅÄ ÔÈÒÏÕÇÈ +ÉÌËÅÎÎÙ #ÉÔÙ 

#ÏÕÎÃÉÌȟ +ÉÌËÅÎÎÙ #ÉÖÉÃ 4ÒÕÓÔ ÁÎÄ "ÕÔÌÅÒ (ÏÕÓÅȟ ÂÕÔ ×ÉÔÈÏÕÔ ÏÎÇÏÉÎÇ 

ÆÕÎÄÉÎÇ ÃÏÎÔÉÎÕÉÔÙ ÏÆ ÔÈÅ ÉÎÉÔÉÁÔÉÖÅ ×ÏÕÌÄ ÂÅ ÄÉǣÃÕÌÔ ÔÏ ÓÕÓÔÁÉÎȢ (Ï×ÅÖÅÒȟ 

ÅÎÈÁÎÃÉÎÇ ÔÈÅ ÅØÐÅÒÉÅÎÔÉÁÌ ÅÌÅÍÅÎÔ ÏÆ ÃÒÁÆÔ ÁÖÁÉÌÁÂÌÅ ×ÉÔÈÉÎ ÔÈÅ #ÁÓÔÌÅ 

9ÁÒÄ ÃÒÁÆÔ ÃÌÕÓÔÅÒ ÃÏÎÔÉÎÕÅÓ ÔÏ ÂÅ ÃÏÎÓÉÄÅÒÅÄ Á ÌÁÔÅÎÔ ÏÐÐÏÒÔÕÎÉÔÙ ÆÏÒ ÔÈÅ 

ÃÒÁÆÔ ÓÅÃÔÏÒȢ  

 

4ÈÅ +ÉÌËÅÎÎÙ ÓÔÏÒÅ ÉÓ ÔÈÅ ǨÁÇÓÈÉÐ ÏÆ ÔÈÅ +ÉÌËÅÎÎÙ 'ÒÏÕÐȟ ÌÏÃÁÔÅÄ ÉÎ ÔÈÅ 

#ÏÁÃÈ (ÏÕÓÅ ÏÆ +ÉÌËÅÎÎÙ #ÁÓÔÌÅ ÄÉÒÅÃÔÌÙ ÏÐÐÏÓÉÔÅ ÔÈÅ ÍÁÉÎ ÃÁÓÔÌÅ ÇÁÔÅ ÏÎ 

ÔÈÅ 0ÁÒÁÄÅȢ )ÔÓ ÃÒÁÆÔ ÓÔÏÒÙ ÄÁÔÅÓ ÆÒÏÍ ×ÈÅÎ ÔÈÅ ÃÏÁÃÈ ÈÏÕÓÅ ÁÎÄ ÃÁÓÔÌÅ 

×ÅÒÅ ÏÒÉÇÉÎÁÌÌÙ ÂÕÉÌÔȠ ×ÈÅÒÅ ÆÁÒÒÉÅÒÓȟ ÃÏÏÐÅÒÓȟ ÌÅÁÔÈÅÒȤ×ÏÒËÅÒÓ ÅÔÃÅÔÅÒÁ 

×ÏÕÌÄ ÈÁÖÅ ×ÏÒËÅÄ ÉÎ ÔÈÅ #ÁÓÔÌÅ 9ÁÒÄ ÔÏ ÓÅÒÖÉÃÅ ÔÈÅ #ÁÓÔÌÅ ÁÎÄ ÅÓÔÁÔÅȢ 

-ÏÒÅ ÒÅÃÅÎÔÌÙ ÉÔ ÈÁÓ ÂÅÅÎ ÃÏÎÎÅÃÔÅÄ ×ÉÔÈ ÔÈÅ ÏÒÉÇÉÎ ÏÆ ÔÈÅ +$7ȟ ÔÈÅ 

×ÏÒËÓÈÏÐÓ ÁÎÄ ÓÔÕÄÉÏÓ ÂÅÉÎÇ ÌÏÃÁÔÅÄ ÉÎ ÔÈÅ #ÁÓÔÌÅ 9ÁÒÄȢ  

4ÈÅ ÇÒÏÕÐ ÃÏÎÔÉÎÕÅÓ ÔÏ ÂÅ ÁÓÓÏÃÉÁÔÅÄ ×ÉÔÈ ÃÒÁÆÔ ÄÅÖÅÌÏÐÍÅÎÔ ÉÎ +ÉÌËÅÎÎÙ 

ÔÈÒÏÕÇÈ ÉÔÓ ÍÁÎÁÇÅÍÅÎÔ ÏÆ ÃÏÎÔÒÁÃÔÓ ÆÏÒ ÅØÉÓÔÉÎÇ ÃÒÁÆÔ ÂÕÓÉÎÅÓÓÅÓ ÁÎÄ 

ÓÔÕÄÉÏÓ ÌÏÃÁÔÅÄ ÉÎ ÔÈÅ #ÁÓÔÌÅ 9ÁÒÄȢ )Ô ÓÅÅÓ ÔÈÅ ÐÏÔÅÎÔÉÁÌ ÆÏÒ ÉÎÃÒÅÁÓÉÎÇ 

ÖÉÓÉÂÉÌÉÔÙ ÁÎÄ ÄÅÖÅÌÏÐÉÎÇ ÁÄÄÉÔÉÏÎÁÌÉÔÙ ÆÏÒ ÅØÐÅÒÉÅÎÔÉÁÌ ÃÒÁÆÔ ÉÎ +ÉÌËÅÎÎÙȢ 

&ÏÒ ÉÔÓ ÐÁÒÔ ÉÔ ×ÏÒËÓ ×ÉÔÈ ÅÁÃÈ ÏÆ ÔÈÅ ÃÒÁÆÔ ÓÔÁËÅÈÏÌÄÅÒÓ Ⱦ ÓÔÕÄÉÏÓȟ ×ÈÏ 

ÈÁÖÅ Á ÃÏÎÔÒÁÃÔÕÁÌ ÏÂÌÉÇÁÔÉÏÎ ÔÏ ÐÒÏÖÉÄÅ ÁÎ ÅØÐÅÒÉÅÎÔÉÁÌ ÅÌÅÍÅÎÔ ÆÏÒ 

ÖÉÓÉÔÏÒÓ ÔÏ ÔÈÅ #ÁÓÔÌÅ 9ÁÒÄȟ ÔÏ ÁÓÓÉÓÔ ÄÅÌÉÖÅÒÙ ÏÆ ÓÕÃÈ ÅÌÅÍÅÎÔÓȢȢ  

+ÉÌËÅÎÎÙ 'ÒÏÕÐ ÕÎÄÅÒÓÔÁÎÄÓ ÔÈÁÔ ÔÈÅÒÅ ÁÒÅ ÔÉÍÅÓ ×ÈÅÒÅ ÔÈÅÒÅ ÉÓ ÌÉÔÔÌÅ 

ÁÃÔÉÖÉÔÙ ÆÏÒ ÔÈÅ ÌÏÃÁÌ ÏÒ ÖÉÓÉÔÏÒ ÅÃÏÎÏÍÙ ÔÏ ÅÎÇÁÇÅ ×ÉÔÈ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇ 

ÉÎ ÔÈÅ #ÁÓÔÌÅ 9ÁÒÄȢ )Ô ÒÅÃÏÇÎÉÓÅÓ ÔÈÁÔ ÓÏÍÅÔÈÉÎÇ ÍÏÒÅ ÔÁÎÇÉÂÌÅ ÉÓ ÒÅÑÕÉÒÅÄ 

ÔÏ ÒÅÄÕÃÅ ÔÈÉÓ ÆÒÁÇÍÅÎÔÅÄ ÏǟÅÒ ÆÏÒ ÂÏÔÈ ÔÈÅ ÌÏÃÁÌ ÁÎÄ ÔÏÕÒÉÓÍ ÍÁÒËÅÔȢ 

4ÈÅÒÙ ÈÁÖÅ ×ÏÒËÅÄ ÁÃÔÉÖÅÌÙ ×ÉÔÈ 3ÈÅÎÁÎÉÇÁÎÓ 4ÏÕÒÓ ÁÎÄ &ÜÉÌÔÅ )ÒÅÌÁÎÄ ÔÏ 

ÄÅÖÅÌÏÐ Á ÔÏÕÒ ÏÆ ÔÈÅ #ÁÓÔÌÅ 9ÁÒÄ ÆÏÒ ÖÉÓÉÔÏÒÓ ÁÎÄ ÓÅÅ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ 

ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ Á ÍÏÒÅ ÒÏÂÕÓÔ ÁÎÄ ÒÅÇÕÌÁÒ ÅØÐÅÒÉÅÎÔÉÁÌ ÏǟÅÒ ÉÎ ÔÈÅ #ÁÓÔÌÅ 

9ÁÒÄȟ ÏÎÅ ×ÈÉÃÈ ×ÏÕÌÄ ÄÅÌÉÖÅÒ ÁÄÄÉÔÉÏÎÁÌ ÆÏÏÔÆÁÌÌ ÆÏÒ ÐÁÒÔÉÃÉÐÁÔÉÎÇ 

ÂÕÓÉÎÅÓÓÅÓ ÁÎÄ ÁÎ ȬÁÌ×ÁÙÓȤÏÎȭ ÌÏÃÁÔÉÏÎ ÆÏÒ ÃÒÁÆÔ ÉÎ ÔÈÅ ÃÉÔÙȢ 
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Χά ȿ 0ÁÇÅ 
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Χέ ȿ 0ÁÇÅ 

 

#ÌÕÓÔÅÒÓ ÏÆ #ÒÁÆÔ !ÃÔÉÖÉÔÙ 

&ÏÒ ÍÁÎÙ ÙÅÁÒÓ ÃÌÕÓÔÅÒÓ ÏÆ ÃÒÁÆÔ ÁÃÔÉÖÉÔÙ ÉÎ ÔÈÅ 

ÃÏÕÎÔÙ ÈÁÖÅ ÂÅÅÎ ÅÖÉÄÅÎÔ ÉÎ ÖÁÒÉÏÕÓ ÌÏÃÁÔÉÏÎÓ 

ÁÃÒÏÓÓ ÔÈÅ ÃÏÕÎÔÙȢ 4ÈÅ ÃÕÒÒÅÎÔ +ÉÌËÅÎÎÙ #ÒÁÆÔ 

4ÒÁÉÌ ÈÉÇÈÌÉÇÈÔÉÎÇ ÁÒÅÁ ÁÃÒÏÓÓ ÔÈÅ ÃÏÕÎÔÙ ×ÈÅÒÅ 

ÃÒÁÆÔ ÉÓ ÓÙÎÏÎÙÍÏÕÓ ×ÉÔÈ ÔÈÅ ÌÏÃÁÔÉÏÎȢ  

4ÈÅ ÌÉÓÔ ÂÅÌÏ× ÐÒÏÖÉÄÅÓ ÁÎ ÏÖÅÒÖÉÅ× ÏÆ ÔÈÅ 

ÐÒÉÍÁÒÙ ÃÒÁÆÔ ÐÒÁÃÔÉÃÅÓ ÉÎ ÅÁÃÈ ÌÏÃÁÔÉÏÎȡ 

#ÁÓÔÌÅ 9ÁÒÄȟ +ÉÌËÅÎÎÙ #ÉÔÙ ɀ ,ÅÁÔÈÅÒ×ÏÒËȟ 

*Å×ÅÌÌÅÒÙȟ #ÁÎÄÌÅȤÍÁËÉÎÇȟ 3ÉÌÖÅÒÓÍÉÔÈÉÎÇȟ 

0ÏÔÔÅÒÙ ÁÎÄ +ÎÉÆÅÍÁËÉÎÇ 
 

4ÈÏÍÁÓÔÏ×Î  

3ÅÓÓÉÏÎÓ (ÏÕÓÅ ɀ #ÅÎÔÒÅ ÏÆ %ØÃÅÌÌÅÎÃÅ ÉÎ 

*Å×ÅÌÌÅÒÙ ÁÎÄ 'ÏÌÄÓÍÉÔÈÉÎÇ  

#ÅÎÔÒÅ ÏÆ %ØÃÅÌÌÅÎÃÅ ÉÎ #ÅÒÁÍÉÃÓ ɉ/ÐÅÎÉÎÇ ΨΦΨΫɊ 

'ÒÅÎÎÁÎ -ÉÌÌ #ÒÁÆÔ 3ÃÈÏÏÌ 
 

#ÁÓÔÌÅÃÏÍÅÒ #ÒÁÆÔ 9ÁÒÄ  

*Å×ÅÌÌÅÒÙȟ #ÅÒÁÍÉÃÓȟ 6ÉÓÕÁÌ !ÒÔ  
 

"ÅÎÎÅÔÔÓÂÒÉÄÇÅ 

#ÅÒÁÍÉÃÓ ÁÎÄ #ÁÎÄÌÅȤÍÁËÉÎÇ ɉ.ÉÃÈÏÌÁÓ 

-ÏÓÓÅ 0ÏÔÔÅÒÙȟ -ÏÔÈ ÔÏ Á &ÌÁÍÅȟ %ÒÉÃ 0ÈÉÌÌÉÐÓ 

&ÕÒÎÉÔÕÒÅɊ 
 

'ÒÁÉÇÕÅÎÁÍÁÎÁÇÈ  

4ÅØÔÉÌÅÓ ɉ#ÕÓÈÅÎÄÁÌÅ 7ÏÏÌÅÎ -ÉÌÌÓɊ 

'ÌÁÓÓ ɉ*ÅÒÐÏÉÎÔ 'ÌÁÓÓɊ 

  

&ÉÇÕÒÅ Χȡ +ÉÌËÅÎÎÙ #ÒÁÆÔ 4ÒÁÉÌ 



KILKENNY CRAFT STRATEGY 2025 ɲ 2027 
 

Χή ȿ 0ÁÇÅ 

 

#ÒÁÆÔ %ÄÕÃÁÔÉÏÎ ÁÎÄ 3ËÉÌÌÓ $ÅÖÅÌÏÐÍÅÎÔ 

&ÏÌÌÏ×ÉÎÇ ÔÈÅ ÄÅÍÉÓÅ ÏÆ ÔÈÅ +ÉÌËÅÎÎÙ $ÅÓÉÇÎ 7ÏÒËÓÈÏÐÓȟ ÔÈÅ ÅÄÕÃÁÔÉÏÎÁÌ 

ÅÌÅÍÅÎÔ ÏÆ ÔÈÅ ×ÏÒËÓÈÏÐÓ ×ÁÓ ÔÒÁÎÓÆÅÒÒÅÄ ÔÏ ÔÈÅ #ÒÁÆÔÓ #ÏÕÎÃÉÌ ÏÆ )ÒÅÌÁÎÄ 

ɉ##)Ɋȟ ÆÏÒÍÅÄ ÉÎ ΧίέΧ ÆÏÌÌÏ×ÉÎÇ Á 7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ ÃÏÎÆÅÒÅÎÃÅ ÉÎ 

$ÕÂÌÉÎȢ 4ÈÉÓ ÔÒÁÎÓÉÔÉÏÎ ÍÁÒËÅÄ ÔÈÅ ÃÏÎÔÉÎÕÁÔÉÏÎ ÏÆ +ÉÌËÅÎÎÙ΄Ó ÒÏÌÅ ÁÓ Á ËÅÙ 

ÃÅÎÔÒÅ ÆÏÒ ÃÒÁÆÔ ÅÄÕÃÁÔÉÏÎȟ ×ÉÔÈ ÔÈÅ ÅÓÔÁÂÌÉÓÈÍÅÎÔ ÏÆ ÉÔÓ 0ÏÔÔÅÒÙ 3ËÉÌÌÓ 

ÃÏÕÒÓÅ ÉÎ ΧίίΧ ÁÎÄ ÔÈÅ *Å×ÅÌÌÅÒÙ 3ËÉÌÌÓ ÃÏÕÒÓÅ ÉÎ ΧίίΩȢ  

4ÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÁÎÄ ÐÒÅÓÅÒÖÁÔÉÏÎ ÏÆ ÓËÉÌÌÓ ÁÎÄ ÅØÃÅÌÌÅÎÃÅ ÉÎ ÔÈÅ ÃÒÁÆÔ 

ÓÅÃÔÏÒ ÉÎ +ÉÌËÅÎÎÙ ÉÓ ÓÕÐÐÏÒÔÅÄ ÂÙ ÔÈÒÅÅ ÁÇÅÎÃÙ ÐÁÒÔÎÅÒÓȟ ÔÈÅ $ÅÓÉÇÎ ÁÎÄ 

#ÒÁÆÔÓ #ÏÕÎÃÉÌȭÓ ÎÅ×ÌÙ ÆÏÒÍÅÄ $##) !ÃÁÄÅÍÙȟ ÔÈÅ +ÉÌËÅÎÎÙ ÁÎÄ #ÁÒÌÏ× 

%ÄÕÃÁÔÉÏÎ ÁÎÄ 4ÒÁÉÎÉÎÇ "ÏÁÒÄȟ ÁÎÄ ÔÈÅ +ÉÌËÅÎÎÙ ,ÏÃÁÌ %ÎÔÅÒÐÒÉÓÅ /ǣÃÅ  

&ÜÉÌÔÅ )ÒÅÌÁÎÄ ÁÌÓÏ ÐÒÏÖÉÄÅÓ ÓÕÐÐÏÒÔÓ ÆÏÒ ÔÈÅ ÓÅÃÔÏÒ ÄÅÌÉÖÅÒÉÎÇ ÂÅÓÐÏËÅ 

ÔÒÁÉÎÉÎÇ ÁÎÄ ÉÎÓÉÇÈÔÓ ÆÏÒ ÃÒÁÆÔ ÂÕÓÉÎÅÓÓÅÓ ÔÏ ÉÎÃÒÅÁÓÅ ÔÈÅÉÒ ÖÉÓÉÂÉÌÉÔÙ ÁÎÄ  

ÄÅÖÅÌÏÐ ÂÏÏËÁÂÌÅ ÅØÐÅÒÉÅÎÃÅÓ ÆÏÒ ÔÏÕÒÉÓÍ ÁÕÄÉÅÎÃÅÓ ÆÏÒ ÃÒÁÆÔȢ  

 
$##)! ÐÒÏÖÉÄÅÓ ÅÄÕÃÁÔÉÏÎȟ ÔÒÁÉÎÉÎÇ ÁÎÄ 

ÁÐÐÒÅÎÔÉÃÅÓÈÉÐÓ ÆÏÒ ÔÈÅ ÃÒÁÆÔ ÁÎÄ ÄÅÓÉÇÎ 

ÃÏÍÍÕÎÉÔÙ ÉÎ )ÒÅÌÁÎÄ ÁÎÄ ÉÎÔÅÒÎÁÔÉÏÎÁÌÌÙȢ 
ÅÎÔÒÅÐÒÅÎÅÕÒÓÈÉÐ ÁÔ ÔÈÅÉÒ ÃÏÒÅȢ  

7ÏÒËÉÎÇ ×ÉÔÈ ÈÉÇÈÅÒ ÅÄÕÃÁÔÉÏÎÁÌ 

ÉÎÓÔÉÔÕÔÉÏÎÓ ÁÎÄ ÁÃÃÒÅÄÉÔÁÔÉÏÎ ÂÏÄÉÅÓ 

ÉÎÃÌÕÄÉÎÇ ÔÈÅ !ÔÌÁÎÔÉÃ 4ÅÃÈÎÏÌÏÇÉÃÁÌ 5ÎÉÖÅÒÓÉÔÙ ɉ!45Ɋ ÁÎÄ 4ÁÎÇÅÎÔȟ 4ÒÉÎÉÔÙ 

#ÏÌÌÅÇÅȟ ÉÔ ÈÁÓ ÄÅÖÅÌÏÐÅÄ Ô×Ï ÄÅÇÒÅÅ ÌÅÖÅÌ ÃÏÕÒÓÅÓ ÏÆ ÅØÃÅÌÌÅÎÃÅȟ Á 

"ÁÃÈÅÌÏÒ ÏÆ !ÒÔÓ ÉÎ *Å×ÅÌÌÅÒÙ ÁÎÄ 'ÏÌÄÓÍÉÔÈÉÎÇ ɉÃÏÍÍÅÎÃÅÄ ΨΦΨΪɊȟ ÁÎÄ Á 

"ÁÃÈÅÌÏÒ ÏÆ !ÒÔÓ ÉÎ #ÅÒÁÍÉÃÓ ɉÔÏ ÃÏÍÍÅÎÃÅ ΨΦΨΫɊȢ   

4ÈÅ $##)! *Å×ÅÌÌÅÒÙ ÁÎÄ 'ÏÌÄÓÍÉÔÈÉÎÇ 3ÃÈÏÏÌ ÉÓ Á ÐÕÒÐÏÓÅȤÂÕÉÌÔ ÆÁÃÉÌÉÔÙ 

ÁÔ 3ÅÓÓÉÏÎÓ (ÏÕÓÅȟ 4ÈÏÍÁÓÔÏ×Îȟ ÁÎÄ ÔÈÅ ÐÌÁÎÎÅÄ "! ÉÎ #ÅÒÁÍÉÃÓ ×ÉÌÌ ÂÅ 

ÈÏÕÓÅÄ ÉÎ ÔÈÅ ÆÏÒÍÅÒ "ÁÎË ÏÆ )ÒÅÌÁÎÄ ÂÕÉÌÄÉÎÇȟ ÁÌÓÏ ÉÎ 4ÈÏÍÁÓÔÏ×ÎȢ  

 
'ÒÅÎÎÁÎ -ÉÌÌ #ÒÁÆÔ 3ÃÈÏÏÌ ×ÁÓ ÆÏÕÎÄÅÄ 

ÉÎ ΧίήΧ ÂÙ ÔÈÅ #ÏÕÎÔÙ +ÉÌËÅÎÎÙ 

6ÏÃÁÔÉÏÎÁÌ %ÄÕÃÁÔÉÏÎÁÌ #ÏÍÍÉÔÔÅÅ 

ɉÎÏ× +ÉÌËÅÎÎÙ ÁÎÄ #ÁÒÌÏ× %ÄÕÃÁÔÉÏÎ 

ÁÎÄ 4ÒÁÉÎÉÎÇ "ÏÁÒÄɊȢ $ÅÖÅÌÏÐÅÄ ÆÏÒ ÔÈÅ 

ÓÔÕÄÙ ÏÆ ÃÒÁÆÔ ÁÎÄ ÁÔÔÒÁÃÔÉÎÇ ÓÔÕÄÅÎÔÓ ÆÒÏÍ ÁÃÒÏÓÓ )ÒÅÌÁÎÄ ÁÎÄ ÂÅÙÏÎÄ 

'ÒÅÎÎÁÎ -ÉÌÌ ÏǟÅÒÓ Á Ô×ÏȤÙÅÁÒ ÆÕÌÌȤÔÉÍÅ ÐÒÏÇÒÁÍÍÅ ÉÎ !ÒÔÓȟ #ÒÁÆÔ ÁÎÄ 

$ÅÓÉÇÎȢ 4ÈÉÓ ÐÒÏÇÒÁÍÍÅ ×ÁÓ ÃÒÅÁÔÅÄ ÔÏ ÇÉÖÅ ÓÔÕÄÅÎÔÓ ÁÎ ÉÎÓÉÇÈÔ ÉÎÔÏ 

ÄÅÓÉÇÎ ÁÎÄ ÍÁËÉÎÇ ÏÆ ÃÒÁÆÔ ×ÏÒËÓȟ ÕÎÄÅÒ ÔÈÅ ÇÕÉÄÁÎÃÅ ÏÆ ÓÐÅÃÉÁÌÉÓÅÄ 

ÔÅÁÃÈÅÒÓȟ ÅÑÕÉÐÐÉÎÇ ÔÈÅÍ ×ÉÔÈ ÔÈÅ ÓËÉÌÌÓ ÔÏ ÅÎÁÂÌÅ ÔÈÅÍ ÔÏ ÃÒÅÁÔÅ 

ÐÏÔÅÎÔÉÁÌ ÆÕÔÕÒÅ ÃÁÒÅÅÒÓ ÉÎ ÃÒÁÆÔȢ  

)Ô ÐÒÏÖÉÄÅÓ ÁÎ ÏÐÐÏÒÔÕÎÉÔÙ ÆÏÒ ÐÁÒÔÉÃÉÐÁÎÔÓ ÔÏ ÐÒÏÇÒÅÓÓ ÔÏ ÁÒÔ ÃÏÌÌÅÇÅȟ ÔÏ 

ÁÐÐÒÅÎÔÉÃÅÓÈÉÐÓ ÉÎ ÓÐÅÃÉǢÃ ÃÒÁÆÔÓȟ ÏÒ ÔÏ Á ÆÕÔÕÒÅ ÃÒÁÆÔȤÂÁÓÅÄ ÃÁÒÅÅÒȢ 4ÈÅ 

ÐÒÏÇÒÁÍÍÅ ÉÓ ÃÏÍÐÌÅÍÅÎÔÅÄ ÂÙ Á ÓÅÒÉÅÓ ÏÆ ÖÉÓÉÔÉÎÇ ÌÅÃÔÕÒÅÒÓȟ ×ÈÏ ÂÒÉÎÇ 

ÔÈÅÉÒ ËÎÏ×ÌÅÄÇÅ ÁÎÄ ÅØÐÅÒÔÉÓÅ ÏÎ Á ÂÒÏÁÄ ÒÁÎÇÅ ÏÆ ÃÒÁÆÔȤÒÅÌÁÔÅÄ ÓÕÂÊÅÃÔÓ 

ÔÏ ÔÈÅ ÒÅÇÉÏÎȟ ÎÏÔ ÕÎÌÉËÅ ÔÈÅ +$7 ÍÏÄÅÌ ÉÎ ÆÏÒÍÅÒ ÙÅÁÒÓȢ )Ô ÁÌÓÏ 

ÉÎÃÏÒÐÏÒÁÔÅÓ ÖÉÓÉÔÓ ÔÏ ÅØÈÉÂÉÔÉÏÎÓ ÁÎÄ ǢÅÌÄ ÔÒÉÐÓ ÔÏ ÅÎÈÁÎÃÅ ÌÅÁÒÎÉÎÇ ÆÏÒ 

ÔÈÏÓÅ ÐÁÒÔÉÃÉÐÁÔÉÎÇ ÏÎ ÔÈÅ ÐÒÏÇÒÁÍÍÅȢ  

#ÅÒÔÉǢÃÁÔÉÏÎ ÆÏÒ ÔÈÅ ÍÏÄÕÌÅÓ ÐÒÏÖÉÄÅÄ ÁÒÅ ÂÁÓÅÄ ÏÎ ÔÈÅ .ÁÔÉÏÎÁÌ 

1ÕÁÌÉǢÃÁÔÉÏÎ &ÒÁÍÅ×ÏÒË ɉ.&1ɊȢ 'ÒÅÎÎÁÎ -ÉÌÌ ÐÒÏÖÉÄÅÓ ÐÒÏÇÒÁÍÍÅÓ ×ÉÔÈ 

#ÅÒÔÉǢÃÁÔÉÏÎ ÉÎ !ÒÔȟ #ÒÁÆÔ ÁÎÄ $ÅÓÉÇÎ ÉÎ ÙÅÁÒ ÏÎÅ ɉ,ÅÖÅÌ ΫɊ ÁÎÄ !ÄÖÁÎÃÅÄ 

#ÅÒÔÉǢÃÁÔÉÏÎ ÉÎ !ÒÔȟ #ÒÁÆÔ ÁÎÄ $ÅÓÉÇÎ ɉ,ÅÖÅÌ άɊ ÉÎ ÙÅÁÒ Ô×ÏȢ  
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Χί ȿ 0ÁÇÅ 

 

#ÒÁÆÔ 4ÏÕÒÉÓÍ ,ÁÎÄÓÃÁÐÅ 

&ÜÉÌÔÅ )ÒÅÌÁÎÄȟ ÔÈÅ ÎÁÔÉÏÎÁÌ ÔÏÕÒÉÓÍ 

ÄÅÖÅÌÏÐÍÅÎÔ ÁÕÔÈÏÒÉÔÙȟ ÐÌÁÙÓ Á 

ÐÉÖÏÔÁÌ ÒÏÌÅ ÉÎ ÓÕÐÐÏÒÔÉÎÇ ÔÈÅ ÇÒÏ×ÔÈ 

ÏÆ ÃÒÁÆÔ ÁÎÄ ÔÈÅ ÂÒÏÁÄÅÒ ÔÏÕÒÉÓÍ 

ÉÎÄÕÓÔÒÙ ÉÎ +ÉÌËÅÎÎÙ ÔÈÒÏÕÇÈ 

ÓÔÒÁÔÅÇÉÃ ÉÎÉÔÉÁÔÉÖÅÓ ÏÕÔÌÉÎÅÄ ÉÎ ÉÔÓ $ÅÓÔÉÎÁÔÉÏÎ %ØÐÅÒÉÅÎÃÅ $ÅÖÅÌÏÐÍÅÎÔ 

0ÌÁÎ ɉ$%$0Ɋ ÆÏÒ ÔÈÅ ÃÉÔÙ ÁÎÄ ÉÔÓ ÓÕÐÐÏÒÔÓ ÆÏÒ ÉÎÄÕÓÔÒÙȢ 

+ÉÌËÅÎÎÙ ÉÓ ÒÅÎÏ×ÎÅÄ ÆÏÒ ÉÔÓ ÒÉÃÈ ÈÅÒÉÔÁÇÅ ÉÎ ÃÒÁÆÔÓȟ ÍÅÄÉÅÖÁÌ ÈÉÓÔÏÒÙȟ ÁÎÄ 

ÉÔÓ ÖÉÂÒÁÎÔ ÁÒÔÓ ÓÃÅÎÅȟ ÁÎÄ ÉÓ Á ÆÏÃÁÌ ÐÏÉÎÔ ÏÆ &ÁÉÌÔÅ )ÒÅÌÁÎÄ΄Ó ÔÏÕÒÉÓÍ 

ÄÅÖÅÌÏÐÍÅÎÔ ÅǟÏÒÔÓȢ 4ÈÅ ÁÇÅÎÃÙ ÒÅÃÏÇÎÉÓÅÓ ÔÈÅ ÉÍÐÏÒÔÁÎÃÅ ÏÆ ÃÒÁÆÔ ÉÎ 

+ÉÌËÅÎÎÙ ÁÓ ÂÏÔÈ Á ËÅÙ ÃÕÌÔÕÒÁÌ ÁÓÓÅÔ ÁÎÄ ÁÓ Á ÄÒÉÖÅÒ ÏÆ ÔÏÕÒÉÓÍȢ 4ÈÅ 

ÒÅÇÉÏÎȭÓ ÌÏÎÇȤÓÔÁÎÄÉÎÇ ÁÓÓÏÃÉÁÔÉÏÎ ×ÉÔÈ ÈÉÇÈȤÑÕÁÌÉÔÙ ÃÒÁÆÔÓÍÁÎÓÈÉÐȟ 

ÐÁÒÔÉÃÕÌÁÒÌÙ ÉÎ ǢÅÌÄÓ ÉÎÃÌÕÄÉÎÇ ÐÏÔÔÅÒÙȟ ÔÅØÔÉÌÅÓȟ ÍÅÔÁÌ×ÏÒËȟ ÇÌÁÓÓ×ÏÒË ÁÎÄ 

ÔÈÅ ÒÅÎÏ×ÎÅÄ +ÉÌËÅÎÎÙ $ÅÓÉÇÎ #ÅÎÔÒÅȟ ÏǟÅÒÓ ÓÉÇÎÉǢÃÁÎÔ ÐÏÔÅÎÔÉÁÌ ÆÏÒ ÔÈÅ 

ÒÅÇÉÏÎ΄Ó ÔÏÕÒÉÓÍ ÏǟÅÒÉÎÇȢ 

)Î ÉÔÓ $%$0 ÆÏÒ +ÉÌËÅÎÎÙȟ &ÜÉÌÔÅ )ÒÅÌÁÎÄ ÎÏÔÅÓ Ȭ+ÉÌËÅÎÎÙȭÓ ÇÌÏÂÁÌ 

ÒÅÃÏÇÎÉÔÉÏÎ ÁÓ )ÒÅÌÁÎÄȭÓ ÈÏÍÅ ÆÏÒ ÃÒÁÆÔ ÁÎÄ ÄÅÓÉÇÎ ÅØÐÅÒÉÅÎÃÅÓȢȭ )Ô 

ÅÍÐÈÁÓÉÓÅÓ ÔÈÅ ÎÅÅÄ ÔÏ ÐÏÓÉÔÉÏÎ +ÉÌËÅÎÎÙ ÁÓ Á ÄÅÓÔÉÎÁÔÉÏÎ ÔÈÁÔ ÎÏÔ ÏÎÌÙ 

ÓÈÏ×ÃÁÓÅÓ ÉÔÓ ÍÅÄÉÅÖÁÌ ÈÅÒÉÔÁÇÅ ÂÕÔ ÁÌÓÏ ÃÅÌÅÂÒÁÔÅÓ ÉÔÓ ÔÈÒÉÖÉÎÇ ÃÒÅÁÔÉÖÅ 

ÉÎÄÕÓÔÒÉÅÓȢ )Ô ÈÁÓ ÅÍÂÅÄÄÅÄ ÃÒÁÆÔ ÁÎÄ ÃÒÁÆÔ ÅØÐÅÒÉÅÎÃÅÓ ÁÃÒÏÓÓ ÁÌÌ 

ÅÌÅÍÅÎÔÓ ÏÆ ÔÈÅ $%$0 ÆÒÏÍ ÔÈÅ ÄÅÓÔÉÎÁÔÉÏÎ ÖÉÓÉÏÎȟ ÔÈÒÏÕÇÈ ÃÁÔÁÌÙÓÔ 

ÐÒÏÊÅÃÔÓȟ ÄÅÓÔÉÎÁÔÉÏÎ ÅÎÁÂÌÅÒÓȟ ÁÎÄ ÅØÐÅÒÉÅÎÔÉÁÌ ÏÂÊÅÃÔÉÖÅÓȢ "Ù ÐÏÓÉÔÉÏÎÉÎÇ 

ÃÒÁÆÔ ÁÓ ÁÎ ÉÎÔÅÇÒÁÌ ÐÁÒÔ ÏÆ +ÉÌËÅÎÎÙȭÓ ÉÄÅÎÔÉÔÙȟ ÉÔ ÁÉÍÓ ÔÏ ÓÔÒÅÎÇÔÈÅÎ ÔÈÅ 

ÃÉÔÙȭÓ ÁÐÐÅÁÌ ÔÏ ÔÏÕÒÉÓÔÓ ÓÅÅËÉÎÇ ÃÒÅÁÔÉÖÉÔÙȟ ÃÒÁÆÔÓÍÁÎÓÈÉÐȟ ÁÎÄ Á ÐÏ×ÅÒÆÕÌ 

ÓÅÎÓÅ ÏÆ ÐÌÁÃÅȢ 

! ÃÅÎÔÒÁÌ ÅÌÅÍÅÎÔ ÏÆ ÔÈÅ $%$0 ÆÏÒ +ÉÌËÅÎÎÙ ÉÓ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ 

΅ÅØÐÅÒÉÅÎÔÉÁÌ ÔÏÕÒÉÓÍ΅ ÃÒÅÁÔÉÎÇ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÖÉÓÉÔÏÒÓ ÔÏ ÅÎÇÁÇÅ 

ÄÉÒÅÃÔÌÙ ×ÉÔÈ ÃÒÁÆÔÓÐÅÏÐÌÅ ÁÎÄ ×ÉÔÈ ÔÈÅ ÄÅÓÉÇÎ ÁÎÄ ÍÁËÉÎÇ ÐÒÏÃÅÓÓȢ 

4ÈÒÏÕÇÈ ÐÁÒÔÎÅÒÓÈÉÐÓ ×ÉÔÈ ÌÏÃÁÌ ÍÁËÅÒÓȟ ×ÏÒËÓÈÏÐÓ ÁÎÄ ÃÒÁÆÔ ÔÏÕÒÓȟ 

ÔÏÕÒÉÓÔÓ ÃÁÎ ÁÃÔÉÖÅÌÙ ÐÁÒÔÉÃÉÐÁÔÅ ÉÎ ÃÒÁÆÔÉÎÇ ÁÃÔÉÖÉÔÉÅÓȟ ÆÏÓÔÅÒÉÎÇ Á ÄÅÅÐÅÒ 

ÁÐÐÒÅÃÉÁÔÉÏÎ ÆÏÒ ÔÈÅ ÌÏÃÁÌ ÃÒÁÆÔ ÓÃÅÎÅȢ )Ô ÅÎÃÏÕÒÁÇÅÓ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ 

ÕÎÉÑÕÅ ÃÒÁÆÔ ÅØÐÅÒÉÅÎÃÅÓȟ ÈÉÇÈÌÉÇÈÔÉÎÇ +ÉÌËÅÎÎÙȭÓ ÁÒÔÉÓÁÎ ÍÁËÅÒÓ ÁÎÄ ÔÈÅÉÒ 

ÐÒÏÄÕÃÔÓ ÂÙ ÏǟÅÒÉÎÇ ÁÕÔÈÅÎÔÉÃȟ ÉÍÍÅÒÓÉÖÅ ÅØÐÅÒÉÅÎÃÅÓȢ  

4ÈÅ $%$0 ÕÎÄÅÒÓÃÏÒÅÓ ÔÈÅ ÉÍÐÏÒÔÁÎÃÅ ÏÆ ÃÒÅÁÔÉÎÇ Á ÓÅÁÍÌÅÓÓ ÖÉÓÉÔÏÒ 

ÅØÐÅÒÉÅÎÃÅȟ ÉÎÃÌÕÄÉÎÇ ÔÈÅ ÅÎÈÁÎÃÅÍÅÎÔ ÏÆ ÉÎÆÒÁÓÔÒÕÃÔÕÒÅ ÔÈÁÔ ÓÕÐÐÏÒÔÓ 

ÔÈÅ ÃÒÁÆÔ ÔÏÕÒÉÓÍ ÓÅÃÔÏÒȢ 4ÈÉÓ ÉÎÃÌÕÄÅÓ ÂÅÔÔÅÒ ÓÉÇÎÁÇÅȟ ÉÍÐÒÏÖÅÄ ÁÃÃÅÓÓ ÔÏ 

ÃÒÁÆÔȤÒÅÌÁÔÅÄ ÖÅÎÕÅÓ ÁÎÄ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÄÅÄÉÃÁÔÅÄ ÃÒÁÆÔ ÔÒÁÉÌÓȟ 

ÅÎÓÕÒÉÎÇ ÔÈÅÉÒ ÉÎÔÅÇÒÁÔÉÏÎ ÉÎÔÏ ÂÒÏÁÄÅÒ ÖÉÓÉÔÏÒ ÉÔÉÎÅÒÁÒÉÅÓȟ ÓÏ ÔÈÁÔ ÖÉÓÉÔÏÒÓ 

ÈÁÖÅ Á ÃÌÅÁÒ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÏÆ ×ÈÁÔ ÉÓ ÁÖÁÉÌÁÂÌÅ ÆÏÒ ÔÈÅÍ ÔÏ ÄÏȟ ÓÅÅȟ ÂÕÙ 

ÁÎÄ ÅØÐÅÒÉÅÎÃÅ ÉÎ ÒÅÌÁÔÉÏÎ ÔÏ +ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ ÈÅÒÉÔÁÇÅ ÁÎÄ ÂÕÓÉÎÅÓÓÅÓȢ 

&ÜÉÌÔÅ )ÒÅÌÁÎÄ ÁÌÓÏ ÐÒÏÖÉÄÅÓ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÔÒÁÉÎÉÎÇ ÁÎÄ ÄÅÖÅÌÏÐÍÅÎÔ 

ÆÏÒ ÃÒÁÆÔ ÓÅÒÖÉÃÅ ÐÒÏÖÉÄÅÒÓ ÉÎ +ÉÌËÅÎÎÙȟ ÅÎÓÕÒÉÎÇ ÔÈÁÔ ÔÈÅÙ ÃÁÎ ÅǟÅÃÔÉÖÅÌÙ 

ÓÈÁÒÅ ÔÈÅÉÒ ËÎÏ×ÌÅÄÇÅ ÁÂÏÕÔ ÔÈÅ ÌÏÃÁÌ ÃÒÁÆÔ ÉÎÄÕÓÔÒÙ ÁÎÄ ÐÒÏÖÉÄÅ ÈÉÇÈȤ

ÑÕÁÌÉÔÙ ÅØÐÅÒÉÅÎÃÅÓ ÆÏÒ ÖÉÓÉÔÏÒÓȢ  

4ÈÅ ÄÉÁÇÒÁÍ ÏÎ ÔÈÅ ÆÏÌÌÏ×ÉÎÇ ÐÁÇÅ ÏÕÔÌÉÎÅÓ ÔÈÅ ÃÏÒÅ ÅÌÅÍÅÎÔÓ ÏÆ ÔÈÅ 

$%$0 ×ÉÔÈ ÈÉÇÈÌÉÇÈÔÓ ÒÅÌÁÔÉÎÇ ÔÏ ÃÒÁÆÔ ÄÅÖÅÌÏÐÍÅÎÔ ÁÎÄ ÐÏÓÉÔÉÏÎÉÎÇ ÆÏÒ 

ÔÏÕÒÉÓÍ ÁÕÄÉÅÎÃÅÓȢ 
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 &ÜÉÌÔÅ )ÒÅÌÁÎÄ Ȥ $ÅÓÔÉÎÁÔÉÏÎ %ØÐÅÒÉÅÎÃÅ $ÅÖÅÌÏÐÍÅÎÔ 0ÌÁÎ +ÉÌËÅÎÎÙ #ÉÔÙ 
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&ÜÉÌÔÅ )ÒÅÌÁÎÄ ÈÁÓ ÓÕÐÐÏÒÔÅÄ ÔÈÅ ÅÓÔÁÂÌÉÓÈÍÅÎÔ ÏÆ ÃÒÁÆÔ ÓÔÕÄÉÏÓ ÁÎÄ ÅÖÅÎÔÓ 

ÉÎÃÌÕÄÉÎÇ ÔÈÅ +ÉÌËÅÎÎÙ !ÒÔÓ &ÅÓÔÉÖÁÌȟ ×ÈÅÒÅ ÖÉÓÉÔÏÒÓ ÃÁÎ ÏÂÓÅÒÖÅ ÏÒ 

ÐÁÒÔÉÃÉÐÁÔÅ ÉÎ ÌÉÖÅ ÃÒÁÆÔ ÄÅÍÏÎÓÔÒÁÔÉÏÎÓȢ 4ÈÅÓÅ ÁÃÔÉÖÉÔÉÅÓ ÎÏÔ ÏÎÌÙ ÅÎÈÁÎÃÅ 

ÔÈÅ ÖÉÓÉÔÏÒ ÅØÐÅÒÉÅÎÃÅ ÂÕÔ ÁÌÓÏ ÐÒÏÖÉÄÉÎÇ ÓÕÓÔÁÉÎÁÂÌÅ ÉÎÃÏÍÅ ÏÐÐÏÒÔÕÎÉÔÉÅÓ 

ÆÏÒ ÌÏÃÁÌ ÃÒÁÆÔÓÐÅÏÐÌÅ ÁÎÄ ÃÏÎÔÒÉÂÕÔÉÎÇ ÔÏ ÔÈÅ ÅÃÏÎÏÍÉÃ ÖÉÔÁÌÉÔÙ ÏÆ ÔÈÅ ÃÉÔÙȢ 

%ÁÒÌÉÅÒ ÉÎ ΨΦΨΪȟ ÔÈÅ ÁÇÅÎÃÙ ÃÏÎÄÕÃÔÅÄ ÁÎ ÉÎÄÕÓÔÒÙ ÁÕÄÉÔ ÏÆ ÔÈÏÓÅ ÏÐÅÒÁÔÉÎÇ 

ÂÕÓÉÎÅÓÓÅÓ ÉÎ ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒ ÉÎ +ÉÌËÅÎÎÙȢ )Ô ÉÄÅÎÔÉǢÅÄ ÏÖÅÒ άΦ ÅØÉÓÔÉÎÇ ÃÒÁÆÔ 

ÂÕÓÉÎÅÓÓÅÓ ÁÎÄ ÉÎÄÉÖÉÄÕÁÌÓ ÍÁËÉÎÇ Á ÌÉÖÉÎÇ ÆÒÏÍ ÔÈÅÉÒ ÃÒÁÆÔ ÐÒÁÃÔÉÃÅȢ )Ô 

ÃÏÎÔÉÎÕÅÓ ÔÏ ×ÏÒË ×ÉÔÈ ÔÈÅ ,%/ ÔÏ ÁÍÐÌÉÆÙ ÔÈÅ ÉÍÐÁÃÔ ÏÆ ÃÒÁÆÔ ÔÏÕÒÉÓÍȟ 

ÅÎÓÕÒÉÎÇ ÔÈÁÔ ÃÒÁÆÔ ÅØÐÅÒÉÅÎÃÅÓ ÁÒÅ ÉÎÔÅÇÒÁÔÅÄ ÉÎÔÏ +ÉÌËÅÎÎÙ΄Ó ÂÒÏÁÄÅÒ 

ÔÏÕÒÉÓÍ ÏǟÅÒÉÎÇÓ ÁÎÄ ÔÏ ÃÏÈÅÒÅ ÔÈÅ ÃÒÁÆÔ ÓÔÏÒÙ ÆÏÒ ÔÈÅ ÖÉÓÉÔÏÒ ÁÕÄÉÅÎÃÅÓ 

ÂÏÔÈ ÄÏÍÅÓÔÉÃ ÁÎÄ ÉÎÔÅÒÎÁÔÉÏÎÁÌȢ 

4ÈÅ ÏÕÔÃÏÍÅ ÏÆ ÔÈÅ #ÒÁÆÔ !ÕÄÉÔ ÐÒÏÖÉÄÅÄ ÖÁÌÕÁÂÌÅ ÉÎÓÉÇÈÔÓ ÉÎÔÏ ÅØÉÓÔÉÎÇ 

ÃÒÁÆÔ ÂÕÓÉÎÅÓÓÅÓ ÁÎÄ ÉÄÅÎÔÉǢÅÄ ÔÈÏÓÅ ÃÕÒÒÅÎÔÌÙ ÄÅÌÉÖÅÒÉÎÇ ÏÒ ÁÓÐÉÒÉÎÇ ÔÏ 

ÏǟÅÒ ÃÒÁÆÔ ÅØÐÅÒÉÅÎÃÅÓ ÉÎ +ÉÌËÅÎÎÙȢ 4ÈÅ ÁÕÄÉÔ ÈÁÓ ÅÓÔÁÂÌÉÓÈÅÄ Á ÂÁÓÅÌÉÎÅ ÆÏÒ 

ÆÕÒÔÈÅÒ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÔÈÅ ÃÒÁÆÔ ÅÌÅÍÅÎÔ ÏÆ ÔÈÅ $%$0 ÁÎÄ ÏÆ ÆÏÓÔÅÒÉÎÇ 

ÃÌÕÓÔÅÒ ÄÅÖÅÌÏÐÍÅÎÔ ×ÉÔÈÉÎ ÔÈÅ ÃÏÕÎÔÙȟ ÃÏÎÔÒÉÂÕÔÉÎÇ ÔÏ +ÉÌËÅÎÎÙ΄Ó ÂÒÏÁÄÅÒ 

#ÒÅÁÔÉÖÅ #ÉÔÙ %ØÐÅÒÉÅÎÃÅ ÁÎÄ ÉÔÓ ÒÉÃÈ ÄÅÓÉÇÎ ÈÅÒÉÔÁÇÅȢ  

/ÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÃÏÎÔÉÎÕÅÄ ÃÏÎÎÅÃÔÉÖÉÔÙ ÁÎÄ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÔÈÅ ÃÒÁÆÔ 

ÓÅÃÔÏÒ ÆÏÒ ÔÈÅ ÖÉÓÉÔÏÒ ÁÕÄÉÅÎÃÅ ×ÏÕÌÄ ÉÎÃÌÕÄÅ ÃÏÌÌÁÂÏÒÁÔÉÏÎ ÂÅÔ×ÅÅÎ ÌÏÃÁÌ 

ÃÒÁÆÔ ÂÕÓÉÎÅÓÓÅÓȟ ÔÏÕÒÉÓÍ ÏÐÅÒÁÔÏÒÓȟ ÁÎÄ ÃÏÍÍÕÎÉÔÙ ÇÒÏÕÐÓ ÔÏ ÃÒÅÁÔÅ Á 

ÕÎÉǢÅÄ ÁÐÐÒÏÁÃÈ ÔÏ ÆÕÒÔÈÅÒ ÐÒÏÍÏÔÉÎÇ +ÉÌËÅÎÎÙ ÁÓ Á ÃÒÁÆÔ ÄÅÓÔÉÎÁÔÉÏÎȟ 

ÉÎÃÏÒÐÏÒÁÔÉÎÇ ÊÏÉÎÔ ÍÁÒËÅÔÉÎÇ ÃÁÍÐÁÉÇÎÓȟ ÃÒÏÓÓȤÐÒÏÍÏÔÉÏÎ ÂÅÔ×ÅÅÎ ÃÒÁÆÔ 

ÐÒÏÄÕÃÅÒÓ ÁÎÄ ÈÏÓÐÉÔÁÌÉÔÙ ÓÅÒÖÉÃÅÓȟ ÁÎÄ ÔÈÅ ÃÒÅÁÔÉÏÎ ÏÆ ÔÈÅÍÁÔÉÃ ÆÅÓÔÉÖÁÌÓ 

ÏÒ ÅÖÅÎÔÓ ÔÈÁÔ ÓÈÏ×ÃÁÓÅ +ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ ÔÒÁÄÉÔÉÏÎȢ 

%ØÐÁÎÄÉÎÇ ÁÎÄ ÁÍÐÌÉÆÙÉÎÇ ÔÈÅ ÃÒÁÆÔ ÔÈÅÍÅ ×ÉÌÌ ÅÎÈÁÎÃÅ +ÉÌËÅÎÎÙ΄Ó ÔÏÕÒÉÓÍ 

ÐÏÒÔÆÏÌÉÏȟ ÉÎÃÒÅÁÓÉÎÇ ÂÏÔÈ ÄÏÍÅÓÔÉÃ ÁÎÄ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÖÉÓÉÂÉÌÉÔÙȢ 7ÈÅÎ ÃÒÁÆÔ 

ÔÏÕÒÉÓÍ ÅØÐÅÒÉÅÎÃÅÓ ÁÒÅ ÓÕÃÃÅÓÓÆÕÌȟ ÔÈÅÙ ÉÎÓÐÉÒÅ ÁÎÄ ÅÎÇÁÇÅ ÖÉÓÉÔÏÒÓȟ 

ÅÎÃÏÕÒÁÇÉÎÇ ÔÈÅÍ ÔÏ ÐÕÒÃÈÁÓÅ ÉÔÅÍÓ ÔÈÁÔ ÈÁÖÅ Á ÄÅÅÐ ÃÏÎÎÅÃÔÉÏÎ ÔÏ ÂÏÔÈ 

ÐÅÏÐÌÅ ÁÎÄ ÐÌÁÃÅȢ 

3ÕÓÔÁÉÎÁÂÉÌÉÔÙ ÉÓ Á ËÅÙ ÐÒÉÎÃÉÐÌÅ ÉÎ &ÜÉÌÔÅ )ÒÅÌÁÎÄȭÓ ÁÐÐÒÏÁÃÈ ÔÏ ÔÏÕÒÉÓÍ 

ÄÅÖÅÌÏÐÍÅÎÔȟ ÁÎÄ ÔÈÉÓ ÉÓ ÐÁÒÔÉÃÕÌÁÒÌÙ ÒÅÌÅÖÁÎÔ ÉÎ ÔÈÅ ÃÏÎÔÅØÔ ÏÆ +ÉÌËÅÎÎÙȭÓ 

ÃÒÁÆÔ ÓÅÃÔÏÒȢ 4ÈÅ $%$0 ÅÎÃÏÕÒÁÇÅÓ ÔÈÅ ÐÒÏÍÏÔÉÏÎ ÏÆ ÓÕÓÔÁÉÎÁÂÌÅ ÃÒÁÆÔ 

ÐÒÁÃÔÉÃÅÓȟ ÓÕÃÈ ÁÓ ÕÓÉÎÇ ÌÏÃÁÌÌÙ ÓÏÕÒÃÅÄ ÍÁÔÅÒÉÁÌÓ ÁÎÄ ÅÎÖÉÒÏÎÍÅÎÔÁÌÌÙ 

ÃÏÎÓÃÉÏÕÓ ÐÒÏÄÕÃÔÉÏÎ ÍÅÔÈÏÄÓȟ ×ÈÉÃÈ ÒÅÓÏÎÁÔÅ ×ÉÔÈ ÔÏÄÁÙȭÓ 

ÅÎÖÉÒÏÎÍÅÎÔÁÌÌÙ Á×ÁÒÅ ÔÏÕÒÉÓÔÓȢ  

 

+ÉÌËÅÎÎÙ 4ÏÕÒÉÓÍ ɉ×××ȢÖÉÓÉÔËÉÌËÅÎÎÙȢÉÅɊ ÉÓ Á 

ÃÏÌÌÅÃÔÉÖÅ ÍÅÍÂÅÒÓÈÉÐ ÏÒÇÁÎÉÓÁÔÉÏÎȟ Á 

ÖÏÌÕÎÔÁÒÙ ÇÒÏÕÐ ÏÆ ÓÅÃÔÏÒÁÌ ÒÅÐÒÅÓÅÎÔÁÔÉÖÅÓ 

ÇÏÖÅÒÎÅÄ ÂÙ Á ÂÏÁÒÄ ÏÆ ÄÉÒÅÃÔÏÒÓȟ ×ÏÒËÉÎÇ 

ÔÏÇÅÔÈÅÒ ÔÏ ÍÁØÉÍÉÓÅ ÔÏÕÒÉÓÍ ÁÕÄÉÅÎÃÅÓȟ 

ÅÎÈÁÎÃÅ ÔÈÅ ÔÏÕÒÉÓÔ ÅØÐÅÒÉÅÎÃÅ ÁÎÄ ÉÎÃÒÅÁÓÅ ÔÈÅ 

ÅÃÏÎÏÍÉÃ ÉÍÐÁÃÔ ÏÆ ÉÎÖÅÓÔÍÅÎÔ ÉÎ +ÉÌËÅÎÎÙȭÓ ÔÏÕÒÉÓÍ ÓÅÃÔÏÒȢ )Ô ÉÓ ÐÒÉÍÁÒÙ 

ÖÅÈÉÃÌÅ ÆÏÒ ÍÁÒËÅÔÉÎÇ ÁÎÄ ÃÏÍÍÕÎÉÃÁÔÉÏÎ ÓÔÒÁÔÅÇÉÅÓ ÒÅÌÁÔÉÎÇ ÔÏ +ÉÌËÅÎÎÙȭÓ 

ÔÏÕÒÉÓÍ ÏǟÅÒȢ  

)Ô ×ÏÒËÓ ÉÎ ÐÁÒÔÎÅÒÓÈÉÐ ×ÉÔÈ +ÉÌËÅÎÎÙ ,ÅÁÄÅÒ 0ÁÒÔÎÅÒÓÈÉÐ ɉ+,0Ɋȟ /07ȟ 

#ÏÉÌÌÔÅȟ 7ÁÔÅÒ×ÁÙÓ )ÒÅÌÁÎÄȟ +ÉÌËÅÎÎÙ #ÉÖÉÃ 4ÒÕÓÔȟ &ÜÉÌÔÅ )ÒÅÌÁÎÄȟ +ÉÌËÅÎÎÙ 

#ÏÕÎÔÙ #ÏÕÎÃÉÌ ÁÎÄ 4ÏÕÒÉÓÍ )ÒÅÌÁÎÄ ÔÏ ÒÅǢÎÅȟ ÍÁÒËÅÔ ÁÎÄ ÃÏÍÍÕÎÉÃÁÔÅ  

ÔÈÅ ÔÏÕÒÉÓÍ ÏǟÅÒÉÎÇ ÉÎ +ÉÌËÅÎÎÙ ÔÈÒÏÕÇÈ Á ÎÕÍÂÅÒ ÏÆ ÍÁÊÏÒ ÍÁÒËÅÔÉÎÇ ÁÎÄ 

ÂÒÁÎÄÉÎÇ ÃÁÍÐÁÉÇÎÓȟ ÃÏÎÓÉÓÔÅÎÔ ×ÉÔÈ +ÉÌËÅÎÎÙȭÓ ÈÉÓÔÏÒÙ ÁÎÄ ÈÅÒÉÔÁÇÅȢ 
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+ÉÌËÅÎÎÙȡ ! 7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ #ÉÔÙ ÁÎÄ 2ÅÇÉÏÎ 

ÏÆ #ÒÁÆÔ  

+ÉÌËÅÎÎÙ ×ÁÓ ÄÅÓÉÇÎÁÔÅÄ ÁÓ Á 7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ ɉ7##Ɋ #ÉÔÙ ÁÎÄ 2ÅÇÉÏÎ 

ÏÆ #ÒÁÆÔ ÉÎ ΨΦΨΧȟ ÏÎÅ ÏÆ ÏÎÌÙ ǢÖÅ ÒÅÇÉÏÎÓ ÉÎ %ÕÒÏÐÅ ÔÏ ÁÃÈÉÅÖÅ ÔÈÉÓ 

ÐÒÅÓÔÉÇÉÏÕÓ ÒÅÃÏÇÎÉÔÉÏÎȢ 4ÈÅ ÔÉÔÌÅ ÎÏÔ ÏÎÌÙ ÁÃËÎÏ×ÌÅÄÇÅÓ +ÉÌËÅÎÎÙȭÓ ÒÉÃÈ 

ÃÒÁÆÔ ÈÅÒÉÔÁÇÅ ÂÕÔ ÁÌÓÏ ÐÒÅÓÅÎÔÓ Á ÕÎÉÑÕÅ ÏÐÐÏÒÔÕÎÉÔÙ ÔÏ ÅÎÈÁÎÃÅ 

+ÉÌËÅÎÎÙȭÓ ÒÅÐÕÔÁÔÉÏÎ ÁÓ Á ÇÌÏÂÁÌÌÙ ÒÅÃÏÇÎÉÓÅÄ ÈÕÂ ÆÏÒ ÅØÃÅÌÌÅÎÃÅ ÉÎ 

ÃÒÁÆÔÓÍÁÎÓÈÉÐȢ "Ù ÍÁØÉÍÉÓÉÎÇ ÔÈÅ ÏÐÐÏÒÔÕÎÉÔÙȟ +ÉÌËÅÎÎÙ ÃÁÎ ÆÕÒÔÈÅÒ 

ÕÎÌÏÃË ÉÔÓ ÔÏÕÒÉÓÍ ÄÅÖÅÌÏÐÍÅÎÔ ÐÏÔÅÎÔÉÁÌȟ ÁÔÔÒÁÃÔÉÎÇ Á ÄÉÖÅÒÓÅ ÒÁÎÇÅ ÏÆ 

ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÖÉÓÉÔÏÒÓ ÅÁÇÅÒ ÔÏ ÅÎÇÁÇÅ ×ÉÔÈ ÁÕÔÈÅÎÔÉÃ ÃÒÁÆÔ ÅØÐÅÒÉÅÎÃÅÓȟ 

ÅÄÕÃÁÔÉÏÎÁÌ ÏÐÐÏÒÔÕÎÉÔÉÅÓȟ ÁÎÄ ÃÕÌÔÕÒÁÌ ÅØÃÈÁÎÇÅÓȟ ÆÕÒÔÈÅÒ ÅÓÔÁÂÌÉÓÈÉÎÇ ÔÈÅ 

ÃÉÔÙ ÁÓ Á ÐÒÅÍÉÅÒ ÃÒÁÆÔ ÔÏÕÒÉÓÍ ÄÅÓÔÉÎÁÔÉÏÎȢ 

+ÉÌËÅÎÎÙȭÓ ÒÅÃÏÇÎÉÔÉÏÎ ÁÓ Á 7## ÒÅÇÉÏÎ ÐÌÁÃÅÓ ÉÔ ÁÌÏÎÇÓÉÄÅ ÏÔÈÅÒ %ÕÒÏÐÅÁÎ 

ÃÉÔÉÅÓ ×ÉÔÈ ÔÈÅ ÓÁÍÅ ÄÅÓÉÇÎÁÔÉÏÎȢ 7ÏÒËÉÎÇ ×ÉÔÈ ÏÔÈÅÒ %ÕÒÏÐÅÁÎ 7## 

#ÉÔÉÅÓȟ +ÉÌËÅÎÎÙ ÃÁÎ ÆÕÒÔÈÅÒ ÅÎÈÁÎÃÅ ÉÔÓ ÐÏÓÉÔÉÏÎ ×ÉÔÈÉÎ ÔÈÅ ÇÌÏÂÁÌ ÃÒÁÆÔ 

ÍÏÖÅÍÅÎÔȟ ÅÎÓÕÒÉÎÇ ÔÈÁÔ ÉÔ ÒÅÍÁÉÎÓ Á ÌÅÁÄÉÎÇ ÄÅÓÔÉÎÁÔÉÏÎ ÆÏÒ ÃÒÁÆÔ 

ÔÏÕÒÉÓÍȟ ÅÄÕÃÁÔÉÏÎ ÁÎÄ ÆÏÓÔÅÒÉÎÇ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÃÏÌÌÁÂÏÒÁÔÉÏÎ ×ÉÔÈ 

ÐÅÅÒÓ ×ÈÏ ÓÈÁÒÅ Á ÃÏÍÍÉÔÍÅÎÔ ÔÏ ÐÒÏÍÏÔÉÎÇ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇȟ ÔÈÁÔ ÃÁÎ 

ÄÒÁ× ÖÉÓÉÔÏÒÓ ÆÒÏÍ ÁÃÒÏÓÓ %ÕÒÏÐÅ ÁÎÄ ÂÅÙÏÎÄȢ  

+ÉÌËÅÎÎÙȭÓ ÌÅÇÁÃÙ ÏÆ ÃÒÁÆÔ ÉÎÎÏÖÁÔÉÏÎ ×ÁÓ ÓÉÇÎÉǢÃÁÎÔÌÙ ÓÈÁÐÅÄ ÂÙ ÔÈÅ 

+ÉÌËÅÎÎÙ $ÅÓÉÇÎ 7ÏÒËÓÈÏÐÓȟ ×ÈÉÃÈ ÓÅÒÖÅÄ ÁÓ Á ÔÒÁÎÓÆÏÒÍÁÔÉÖÅ ÆÏÒÃÅ 

ÐÒÏÖÉÄÉÎÇ Á ÆÏÕÎÄÁÔÉÏÎ ÆÏÒ +ÉÌËÅÎÎÙȭÓ ÏÎÇÏÉÎÇ ÐÒÏÍÉÎÅÎÃÅ ÉÎ ÔÈÅ ÃÒÁÆÔ 

×ÏÒÌÄȢ 4ÈÉÓ ÌÅÇÁÃÙ ÃÏÎÔÉÎÕÅÓ ÔÏ ÒÅÓÏÎÁÔÅ ÔÏÄÁÙȟ ×ÉÔÈ ÔÈÅ ÃÉÔÙȭÓ ÃÕÒÒÅÎÔ ÃÒÁÆÔ 

ÏǟÅÒ ÂÕÉÌÄÉÎÇ ÏÎ ÔÈÅ ÐÉÏÎÅÅÒÉÎÇ ÓÐÉÒÉÔ ÏÆ ÔÈÅ +$7Ȣ %ÍÐÈÁÓÉÓÉÎÇ ÔÈÉÓ 

ÈÉÓÔÏÒÉÃÁÌ ÃÏÎÎÅÃÔÉÏÎ ×ÉÔÈÉÎ ÔÈÅ ÄÅÓÉÇÎÁÔÉÏÎȟ  +ÉÌËÅÎÎÙ ÃÁÎ ÆÕÒÔÈÅÒ 

ÄÉÓÔÉÎÇÕÉÓÈ ÉÔÓÅÌÆ ÁÓ Á ÃÅÎÔÒÅ ÏÆ ÃÒÁÆÔ ÉÎÎÏÖÁÔÉÏÎ ÁÎÄ ÅÄÕÃÁÔÉÏÎȢ  

)Î ÓÏÌÉÄÉÆÙÉÎÇ ÉÔÓ ÁÐÐÅÁÌ ÁÓ Á ÐÌÁÃÅ ÔÏ ÖÉÓÉÔȟ ÌÅÁÒÎȟ ÁÎÄ ÅÎÇÁÇÅ ×ÉÔÈ ×ÏÒÌÄȤ

ÃÌÁÓÓ ÃÒÁÆÔÓÍÁÎÓÈÉÐȟ +ÉÌËÅÎÎÙ ÈÁÓ ÔÈÅ ÐÏÔÅÎÔÉÁÌ ÔÏ ÂÅÃÏÍÅ Á ÌÅÁÄÉÎÇ 

ÄÅÓÔÉÎÁÔÉÏÎ ÆÏÒ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ËÎÏ×ÌÅÄÇÅ ÅØÃÈÁÎÇÅ ÁÎÄ ÃÏÌÌÁÂÏÒÁÔÉÏÎ ÉÎ 

ÃÒÁÆÔȟ Á ÃÅÎÔÒÅ ÏÆ ÌÅÁÒÎÉÎÇ ÆÏÒ ÂÏÔÈ ÁÓÐÉÒÉÎÇ ÁÎÄ ÅÓÔÁÂÌÉÓÈÅÄ ÃÒÁÆÔÓÐÅÏÐÌÅȟ Á 

ÐÌÁÃÅ ×ÈÅÒÅ ÔÈÅ ÐÁÓÔ ÁÎÄ ÐÒÅÓÅÎÔ ÉÎÔÅÒÓÅÃÔ ÔÏ ÃÒÅÁÔÅ Á ÄÙÎÁÍÉÃ 

ÅÎÖÉÒÏÎÍÅÎÔ ÆÏÒ ÃÒÁÆÔ ÅØÐÅÒÉÅÎÃÅȟ ÅÎÇÁÇÅÍÅÎÔ ÁÎÄ ÅÄÕÃÁÔÉÏÎȢ 

)Î ÁÄÄÉÔÉÏÎ ÔÏ ÉÔÓ ÒÉÃÈ ÈÅÒÉÔÁÇÅ ÏÆ ÍÁËÉÎÇȟ ÔÈÅ ÄÅÓÉÇÎÁÔÉÏÎ ÏǟÅÒÓ Á ÐÏ×ÅÒÆÕÌ 

ÐÌÁÔÆÏÒÍ ÆÏÒ ÈÏÓÔÉÎÇ ÇÌÏÂÁÌ ÃÒÁÆÔ ÅÖÅÎÔÓȟ ÓÙÍÐÏÓÉÕÍÓȟ ÁÎÄ ÃÒÏÓÓȤÃÕÌÔÕÒÁÌ 

ÐÒÏÊÅÃÔÓȢ +ÉÌËÅÎÎÙ ÃÁÎ ÆÁÃÉÌÉÔÁÔÅ ÔÈÅ ÓÈÁÒÉÎÇ ÏÆ ÅØÐÅÒÔÉÓÅ ÂÅÔ×ÅÅÎ ÌÏÃÁÌ ÁÎÄ 

ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÍÁËÅÒÓȟ ÓÕÃÈ ÅØÃÈÁÎÇÅÓ ÂÅÎÅǢÔÔÉÎÇ +ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ 

ÃÏÍÍÕÎÉÔÙ ÁÎÄ ÓÉÍÕÌÔÁÎÅÏÕÓÌÙ ÅÎÈÁÎÃÉÎÇ ÔÈÅ ÃÉÔÙȭÓ ÒÅÐÕÔÁÔÉÏÎ ÁÓ Á ÈÕÂ ÏÆ 

ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÃÒÁÆÔ ÉÎÎÏÖÁÔÉÏÎȢ  

%ÖÅÎÔÓ ÓÕÃÈ ÁÓ $ÅÓÉÇÎ 7ÅÅËȟ ×ÈÉÃÈ ÆÏÃÕÓ ÏÎ ÃÅÌÅÂÒÁÔÉÎÇ ÃÏÎÔÅÍÐÏÒÁÒÙ 

ÄÅÓÉÇÎ ÁÎÄ ÃÒÁÆÔÓÍÁÎÓÈÉÐȟ ÃÁÎ ÐÌÁÙ Á ÖÉÔÁÌ ÒÏÌÅ ÉÎ ÔÈÉÓ ÐÒÏÃÅÓÓȢ &ÕÒÔÈÅÒ 

ÅÎÈÁÎÃÅÍÅÎÔ ÏÆ $ÅÓÉÇÎ 7ÅÅË ɉÔÈÒÏÕÇÈ Á ×ÉÄÅ ÁÒÒÁÙ ÏÆ ÍÁÓÔÅÒÃÌÁÓÓÅÓȟ 

×ÏÒËÓÈÏÐÓȟ ÁÎÄ ÉÍÍÅÒÓÉÖÅ ÅÄÕÃÁÔÉÏÎÁÌ ÅØÐÅÒÉÅÎÃÅÓɊ ÐÒÅÓÅÎÔÓ ÁÎ 

ÏÐÐÏÒÔÕÎÉÔÙ ÆÏÒ ÇÌÏÂÁÌ ÃÒÁÆÔ ÐÒÏÆÅÓÓÉÏÎÁÌÓ ÔÏ ÓÈÏ×ÃÁÓÅ ÔÈÅÉÒ ×ÏÒËȟ ÔÏ 

ÃÏÌÌÁÂÏÒÁÔÅ ÁÎÄ ÓÈÁÒÅ ÂÅÓÔ ÐÒÁÃÔÉÃÅȢ )Ô ÏǟÅÒÓ ÖÉÓÉÔÏÒÓ ÔÈÅ ÃÈÁÎÃÅ ÔÏ ÇÁÉÎ 

ÈÁÎÄÓȤÏÎ ËÎÏ×ÌÅÄÇÅ ÆÒÏÍ ÌÏÃÁÌ ÁÒÔÉÓÁÎÓ ÁÎÄ ÉÍÍÅÒÓÅ ÔÈÅÍÓÅÌÖÅÓ ÉÎ ÔÈÅ 

ÒÅÇÉÏÎȭÓ ÒÉÃÈ ÃÒÁÆÔ ÔÒÁÄÉÔÉÏÎÓȢ 
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ΨΪ ȿ 0ÁÇÅ 

 

7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ %5 #ÉÔÉÅÓ ÁÎÄ 2ÅÇÉÏÎÓ ÏÆ #ÒÁÆÔ 

 
 

4ÈÅ 7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ ÉÓ Á 

ÎÏÎȤÐÒÏǢÔ ÁÎÄ ÎÏÎȤ

ÇÏÖÅÒÎÍÅÎÔÁÌ ÏÒÇÁÎÉÓÁÔÉÏÎ 

ÒÅÃÏÇÎÉÓÅÄ ÂÙ 5.%3#/Ȣ )Ô ÉÓ Á 

ÔÒÁÎÓÎÁÔÉÏÎÁÌ ÎÅÔ×ÏÒË ÒÅÐÒÅÓÅÎÔÉÎÇ ÎÅÁÒÌÙ ΪΦ ÃÒÁÆÔ ÏÒÇÁÎÉÓÁÔÉÏÎÓ ÆÒÏÍ 

ÏÖÅÒ ΨΦ %ÕÒÏÐÅÁÎ ÃÏÕÎÔÒÉÅÓȢ )ÔÓ ÓÔÁÔÕÔÏÒÙ ÍÉÓÓÉÏÎ ÉÓ ÔÈÅ ÐÒÏÍÏÔÉÏÎ ÁÎÄ 

ÖÁÌÕÅ ÁÄÄ ÏÆ ÃÒÁÆÔÓȟ ÄÅÌÉÖÅÒÅÄ ÔÈÒÏÕÇÈ Á ÓÐÅÃÔÒÕÍ ÏÆ ÅÖÅÎÔÓȟ ÐÒÏÊÅÃÔÓ ÁÎÄ 

ÐÒÏÇÒÁÍÍÅÓȟ ÆÏÓÔÅÒÉÎÇ ÎÅÔ×ÏÒËÉÎÇ ÁÎÄ ËÎÏ×ÌÅÄÇÅ ÅØÃÈÁÎÇÅ ÁÍÏÎÇ 

ÓÔÁËÅÈÏÌÄÅÒÓ ÉÎ ÔÈÅ ǢÅÌÄ ÏÆ ÃÒÁÆÔ ÁÎÄ ÃÒÁÆÔ ÐÒÏÍÏÔÉÏÎȢ 4ÈÅ ÏÒÇÁÎÉÓÁÔÉÏÎ 

ÓÅÅËÓ ÔÏ ÉÎÃÒÅÁÓÅ ÔÈÅ Á×ÁÒÅÎÅÓÓ ÁÎÄ ÁÐÐÒÅÃÉÁÔÉÏÎ ÏÆ ÃÒÁÆÔ ÁÓ ÁÎ ÉÎÔÅÇÒÁÌ 

ÐÁÒÔ ÏÆ ÔÈÅ ÃÕÌÔÕÒÁÌ ÓÏÃÉÁÌ ÁÎÄ ÅÃÏÎÏÍÉÃ ×ÅÌÌÂÅÉÎÇ ÏÆ ÓÏÃÉÅÔÉÅÓȢ 

4ÈÅ 7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ΄Ó #ÒÁÆÔ #ÉÔÉÅÓ ÃÏÎÓÔÉÔÕÔÅ Á ÎÅÔ×ÏÒË ÏÆ ÃÒÅÁÔÉÖÅ 

ÒÅÇÉÏÎÓ ×ÏÒÌÄ×ÉÄÅȟ ÄÅÖÅÌÏÐÅÄ ÉÎ ÒÅÓÐÏÎÓÅ ÔÏ ÔÈÅ ÇÒÏ×ÉÎÇ Á×ÁÒÅÎÅÓÓ ÏÆ 

ÔÈÅ ÃÏÎÔÒÉÂÕÔÉÏÎ ÏÆ ÌÏÃÁÌ ÁÕÔÈÏÒÉÔÉÅÓȟ ÃÒÁÆÔÓÐÅÏÐÌÅȟ ÁÎÄ ÃÏÍÍÕÎÉÔÉÅÓ ÔÏ 

ÃÕÌÔÕÒÁÌ ÅÃÏÎÏÍÉÃ ÁÎÄ ÓÏÃÉÁÌ ÄÅÖÅÌÏÐÍÅÎÔȢ 4ÈÅ ÎÅÔ×ÏÒË ÃÏÍÐÌÅÍÅÎÔÓ ÔÈÅ 

5.%3#/ #ÒÅÁÔÉÖÅ #ÉÔÉÅÓ 0ÒÏÇÒÁÍÍÅȟ ÆÏÓÔÅÒÉÎÇ ÉÎÔÅÒÁÃÔÉÏÎ ÂÅÔ×ÅÅÎ ÃÒÁÆÔÓ 

ÁÎÄ ÏÔÈÅÒ ÃÒÅÁÔÉÖÅ ÉÎÄÕÓÔÒÉÅÓȢ )Ô ÈÁÓ ÔÈÅ ÁÍÂÉÔÉÏÎ ÏÆ ÈÉÇÈÌÉÇÈÔÉÎÇ ÇÌÏÂÁÌÌÙ 

ÔÈÅ ÒÅÐÕÔÁÔÉÏÎ ÁÎÄ ÁÓÓÅÔÓ ÏÆ Á #ÒÅÁÔÉÖÅ #ÉÔÙ ÁÎÄ 2ÅÇÉÏÎ ×ÈÅÔÈÅÒ ÉÎ Á 

ÓÐÅÃÉǢÃ ÃÒÁÆÔ ÄÉÓÃÉÐÌÉÎÅ ÏÒ ÍÁÔÅÒÉÁÌȟ ÏÒ Á ÖÁÒÉÅÔÙ ÏÆ ÃÒÁÆÔÓȢ )ÔÓ ÉÎÔÅÎÔ ÉÓ ÁÌÓÏ  

Á ÔÏ ÅÎÃÏÕÒÁÇÅ ÇÏÖÅÒÎÍÅÎÔ ÔÏ ÃÏÍÍÉÔ ÔÏ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÃÒÁÆÔ ÉÎ 

ÔÈÅÉÒ ÃÉÔÙ ÏÒ ÒÅÇÉÏÎ  

Á ÔÏ ÓÔÒÅÎÇÔÈÅÎ ÔÈÅ ÌÏÃÁÌ ÐÏÔÅÎÔÉÁÌ ÆÏÒ ÉÎÎÏÖÁÔÉÏÎ ÁÎÄ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ 

ÏÆ ÃÒÅÁÔÉÖÅ ÔÏÕÒÉÓÍ 

Á ÔÏ ÐÒÏÍÏÔÅ ÔÈÅ ËÎÏ×ÌÅÄÇÅ ÁÎÄ ÅØÃÈÁÎÇÅ ÏÆ ÅØÐÅÒÉÅÎÃÅÓ ÂÅÓÔ ÐÒÁÃÔÉÃÅ 

ÉÎ ÄÉÖÅÒÓÅ ÃÒÁÆÔ ǢÅÌÄÓ ÎÁÔÉÏÎÁÌÌÙȟ ÒÅÇÉÏÎÁÌÌÙȟ ÁÎÄ ÉÎÔÅÒÎÁÔÉÏÎÁÌÌÙȟ ÁÎÄ  

Á ÔÏ ÃÒÅÁÔÅ ÎÅ× ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÃÏÏÐÅÒÁÔÉÏÎ ÁÎÄ ÐÁÒÔÎÅÒÓÈÉÐ ÂÅÔ×ÅÅÎ 

ÔÈÅ ÄÅÓÉÇÎÁÔÅÄ ÃÒÁÆÔ ÃÉÔÉÅÓ 

,ÅÁÒÎÉÎÇ ÆÏÒ +ÉÌËÅÎÎÙ  

4ÈÅÒÅ ÁÒÅ ÏÎÌÙ ǢÖÅ ÌÏÃÁÔÉÏÎÓ ÉÎ %ÕÒÏÐÅ ×ÈÉÃÈ ÈÏÌÄ Á 7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ 

ÄÅÓÉÇÎÁÔÉÏÎ ÁÓ Á 7ÏÒÌÄ #ÒÁÆÔÓ Ȭ#ÉÔÙ ÁÎÄ 2ÅÇÉÏÎ ÏÆ #ÒÁÆÔȢȭ 4ÈÅ ÌÏÃÁÔÉÏÎÓ ÁÒÅ 

"ÏÒÎÈÏÌÍȟ $ÅÎÍÁÒËȠ &ÁÒÎÈÁÍȟ 5ÎÉÔÅÄ +ÉÎÇÄÏÍȠ (ÁÒÒÉÓ 4×ÅÅÄȟ 3ÃÏÔÌÁÎÄȠ 

,Á "ÉÓÂÁÌ Ä΄%ÍÐÏÒÄÛȟ 3ÐÁÉÎ ɉ#ÁÔÁÌÏÎÉÁɊȠ ÁÎÄ +ÉÌËÅÎÎÙȟ )ÒÅÌÁÎÄȢ  "ÅÉÎÇ ÐÁÒÔ 

ÏÆ ÔÈÉÓ ÎÅÔ×ÏÒË ÏÆ ÃÒÁÆÔ ÄÅÓÔÉÎÁÔÉÏÎÓ ÉÎ %ÕÒÏÐÅ ÐÒÅÓÅÎÔÓ ÁÎ ÏÐÐÏÒÔÕÎÉÔÙ ÆÏÒ 

ÃÒÏÓÓȤÎÁÔÉÏÎÁÌ ÃÏÎÎÅÃÔÉÖÉÔÙ ÁÎÄ ÔÈÅÍÁÔÉÃ ÄÅÖÅÌÏÐÍÅÎÔȟ ÆÏÒ ÓÈÁÒÅÄ ÌÅÁÒÎÉÎÇ 

ÁÎÄ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÁÎÄ ÃÒÏÓÓȤÐÒÏÍÏÔÉÏÎ ÏÆ ÂÏÏËÁÂÌÅ ÅØÐÅÒÉÅÎÃÅÓ ÆÏÒ 

ÃÒÁÆÔ ÉÎ ÅÁÃÈ ÏÆ ÔÈÅ ÄÅÓÉÇÎÁÔÅÄ ÒÅÇÉÏÎÓȟ ÁÎÄ ÔÈÅ ×ÉÄÅÒ ÐÒÏÍÏÔÉÏÎ ÏÆ 

+ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ ÓÔÏÒÙ ÔÏ ÉÎÔÅÒÎÁÔÉÏÎÁÌȟ ÃÒÁÆÔȤÍÏÔÉÖÁÔÅÄ ÁÕÄÉÅÎÃÅÓȢ 
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"ÏÒÎÈÏÌÍȟ $ÅÎÍÁÒË  

)Î ΨΦΧέ ÔÈÅ $ÁÎÉÓÈ ÉÓÌÁÎÄ ÏÆ "ÏÒÎÈÏÌÍ 

×ÁÓ ÔÈÅ ÉÎÁÕÇÕÒÁÔÅÄ ÁÓ ÔÈÅ ǢÒÓÔ 7ÏÒÌÄ 

#ÒÁÆÔÓ #ÏÕÎÃÉÌ %ÕÒÏÐÅÁÎ #ÒÁÆÔ #ÉÔÙȢ  
 

3ÉÔÕÁÔÅÄ ÉÎ ÔÈÅ "ÁÌÔÉÃ 3ÅÁ ÁÎÄ ËÎÏ×Î ÁÓ -ÁËÅÒȭÓ )ÓÌÁÎÄȟ "ÏÒÎÈÏÌÍ ÈÁÓ Á 

ÓÔÒÏÎÇ ÔÒÁÄÉÔÉÏÎ ÏÆ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇ ÐÒÉÍÁÒÉÌÙ ÉÎ ÇÌÁÓÓ ÂÌÏ×ÉÎÇȟ ÐÏÔÔÅÒÙ ÁÎÄ 

ÃÅÒÁÍÉÃÓȢ )Ô ÒÅÐÒÅÓÅÎÔÓ ÔÈÅ ÈÉÇÈÅÓÔ ÎÕÍÂÅÒ ÏÆ ÃÒÁÆÔ ÍÁËÅÒÓ ÐÅÒ ÓÑÕÁÒÅ 

ÍÅÔÒÅ ÁÎÄ ÉÓ ÁÌÓÏ ÒÅÎÏ×ÎÅÄ ÆÏÒ ÉÔÓ ÁÒÔÉÓÔÓȟ ÈÏÓÔÉÎÇ ÏÎÅ ÏÆ ÔÈÅ ÔÈÒÅÅ 

ÒÅÃÏÇÎÉÓÅÄ ÁÒÔÉÓÔÓ ÃÏÌÏÎÉÅÓ ÉÎ $ÅÎÍÁÒËȢ "ÏÒÎÈÏÌÍȭÓ ÄÅÓÉÇÎÁÔÉÏÎ ×ÁÓ 

ÒÅÃÅÉÖÅÄ ÁÓ Á ÒÅÓÕÌÔ ÏÆȡ  
 

Á ÔÈÅ ÑÕÁÌÉÔÙ ÁÕÔÈÅÎÔÉÃÉÔÙ ÁÎÄ ÓÔÁÎÄÁÒÄ ÏÆ ÔÈÅ ÓÅÃÔÏÒ 

Á ÔÈÅ ÒÉÃÈ ÔÒÁÄÉÔÉÏÎ ×ÈÉÃÈ ÐÒÏÖÉÄÅÓ Á ÆÏÕÎÄÁÔÉÏÎ ÆÏÒ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇ ÉÎ 

ÔÈÅ ÒÅÇÉÏÎȟ ÎÏ× Á ÂÒÏÁÄ ÁÎÄ ÅÍÂÅÄÄÅÄ ÅÃÏÓÙÓÔÅÍ ÏÆ ÃÒÁÆÔ ÓÔÕÄÉÏÓ ÁÎÄ 

ÍÕÓÅÕÍÓ 

Á ÔÈÅ ÅÄÕÃÁÔÉÏÎ ÆÁÃÉÌÉÔÉÅÓ ÏÎ ÔÈÅ ÉÓÌÁÎÄȟ ÁÎÄ  

Á ÔÈÅ ÓÔÁÎÄÁÒÄ ÏÆ ÃÒÁÆÔÓÍÁÎÓÈÉÐ ÁÃÒÏÓÓ ÔÈÅ ÄÉÓÃÉÐÌÉÎÅÓȟ ÂÅÉÎÇ ÏÎ ÐÁÒ ×ÉÔÈ 

ÔÈÅ ÂÅÓÔ ÁÖÁÉÌÁÂÌÅ ÍÏÄÅÌÓ ÉÎÔÅÒÎÁÔÉÏÎÁÌÌÙ 

"ÏÒÎÈÏÌÍ ÈÁÓ Á ÖÉÂÒÁÎÔ ÁÒÔÓ ÁÎÄ ÃÒÁÆÔÓ ÁÓÓÏÃÉÁÔÉÏÎ ÎÁÍÅÄ !ÒÔÓ ÁÎÄ #ÒÁÆÔÓ 

!ÓÓÏÃÉÁÔÉÏÎ "ÏÒÎÈÏÌÍ ɉ!#!"ɊȢ 4Ï ÍÁÉÎÔÁÉÎ ÑÕÁÌÉÔÙ ÉÎ ÔÈÅ ÓÅÃÔÏÒ ÁÎ 

%ØÔÅÒÎÁÌ !ÓÓÅÓÓÍÅÎÔ #ÏÍÍÉÔÔÅÅ ÁÐÐÒÏÖÅÓ ÃÒÁÆÔÓÐÅÏÐÌÅ ÂÅÆÏÒÅ ÔÈÅÙ ÁÒÅ 

ÁÄÍÉÔÔÅÄ ÔÏ ÔÈÅ !ÓÓÏÃÉÁÔÉÏÎȢ 0ÒÉÏÒ ÔÏ ÔÈÅ 7## ÄÅÓÉÇÎÁÔÉÏÎ !#!"ȭÓ 

ÍÅÍÂÅÒÓÈÉÐ ÃÏÎÓÉÓÔÅÄ ÏÆ έΧ ÃÒÁÆÔ ÐÒÏÆÅÓÓÉÏÎÁÌÓȢ 4ÈÉÓ ÎÕÍÂÅÒ ÉÎÃÒÅÁÓÅÄ 

ÓÉÇÎÉǢÃÁÎÔÌÙ ÏÎ ÒÅÃÅÉÐÔ ÏÆ ÔÈÅ ÁÃÃÌÁÉÍÅÄ ÄÅÓÉÇÎÁÔÉÏÎ ÆÏÒ ÔÈÅ ÒÅÇÉÏÎȢ  

-ÁËÅÒÓ )ÓÌÁÎÄȟ ÁÓ ÉÔ ÉÓ ËÎÏ×Îȟ ÉÎÃÏÒÐÏÒÁÔÅÓ ÂÏÔÈ ÁÇÅÎÃÉÅÓ ÁÎÄ 

ÏÒÇÁÎÉÓÁÔÉÏÎÓ ×ÈÏ ÈÁÖÅ ÃÒÁÆÔ ×ÉÔÈÉÎ ÔÈÅÉÒ ÐÏÒÔÆÏÌÉÏȟ ÔÈÕÓ ÃÏÎÎÅÃÔÉÎÇ ÃÒÁÆÔ 

ÁÓ ÁÎ ÅÍÂÅÄ ÍÅÓÓÁÇÅ ÁÃÒÏÓÓ ÁÌÌ ÒÅÌÁÔÅÄ ÉÎÄÕÓÔÒÙ ÓÅÃÔÏÒÓȢ )Ô ÉÎÃÌÕÄÅÓȡ 

Á "ÏÒÎÈÏÌÍ +ÕÎÓÔÍÕÓÅÕÍ 

Á $ÅÓÔÉÎÁÔÉÏÎ "ÏÒÎÈÏÌÍ 

Á (ÊÏÒÔÈÓ &ÁÂÒÉÃÓ  

Á "ÕÓÉÎÅÓÓ #ÅÎÔÒÅ "ÏÒÎÈÏÌÍ  

Á !ÒÔÓ ÁÎÄ #ÒÁÆÔÓ !ÓÓÏÃÉÁÔÉÏÎ "ÏÒÎÈÏÌÍ  

Á "ÏÒÎÈÏÌÍ 2ÅÇÉÏÎÓËÏÍÍÕÎÅ 

Á $ÅÔ +ÏÎÇÅÌÉÇÅ !ËÁÄÅÍÉÅȟ ɉ!ÒÃÈÉÔÅÃÔÕÒÅȟ $ÅÓÉÇÎ ÁÎÄ #ÏÎÓÅÒÖÁÔÉÏÎɊ 

Á "ÏÒÎÈÏÌÍ΄Ó #ÅÎÔÒÅ ÆÏÒ +ÕÎÓÔÈÁÎÄÖÁÅÒË 

Á 3ÐÁÒÅËÁÓÓÅÎ "ÏÒÎÈÏÌÍ &ÏÏÄ 

Á %ÕÒÏÐÅÁÎ ,ÅÁÄÅÒ ÐÒÏÇÒÁÍÍÅ 

Á %5 #ÏÍÍÉÓÓÉÏÎ 

4ÈÅÒÅ ÁÒÅ ÔÈÒÅÅ ÔÈÅ ÃÅÎÔÒÅÓ ÆÏÒ ÃÒÁÆÔ ÏÎ ÔÈÅ ÉÓÌÁÎÄ ÔÈÅ #ÅÒÁÍÉÃ &ÁÃÔÏÒÙ ÁÎÄ 

-ÕÓÅÕÍ ÏÆ "ÏÒÎÈÏÌÍȟ ÔÈÅ "ÏÒÎÈÏÌÍ !ÒÔ -ÕÓÅÕÍ ÁÎÄ ÔÈÅ "ÏÒÎÈÏÌÍ 

#ÅÎÔÒÅ ÆÏÒ !ÒÔÓ ÁÎÄ #ÒÁÆÔÓ ÅÁÃÈ ÐÒÏÖÉÄÉÎÇ ÅØÈÉÂÉÔÉÏÎÓ ÁÎÄ ÂÉÅÎÎÉÁÌÓ ÌÏÏËÉÎÇ 

ÁÔ ÔÈÅ ÈÉÓÔÏÒÙ ÃÏÎÔÅÍÐÏÒÁÒÙ ÃÒÁÆÔÓ ÁÎÄ ÃÒÁÆÔÓÍÁÎÓÈÉÐȢ 4ÈÅ ÇÌÁÓÓÂÌÏ×ÉÎÇ 
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Ψά ȿ 0ÁÇÅ 

 

ÔÒÁÄÉÔÉÏÎ ÉÓ ÅÖÏÌÖÉÎÇ ÁÎÄ ÉÎÎÏÖÁÔÉÎÇ ×ÈÅÒÅ ÇÌÁÓÓ ÁÒÔÉÓÔÓ ÈÁÖÅ ÃÒÅÁÔÅÄ 

ÁÐÐÌÉÅÄ ÁÒÔ ÁÓÓÏÃÉÁÔÅÄ ×ÉÔÈ ÔÈÅ 3ÃÈÏÏÌ ÏÆ $ÅÓÉÇÎ "ÏÒÎÈÏÌÍȢ 

4ÈÅ ÉÓÌÁÎÄ ÈÁÓ ÉÔÓ Ï×Î ÄÉÓÔÉÎÃÔ ÃÏÍÍÕÎÉÃÁÔÉÏÎÓ ÓÔÙÌÅȟ ÁÉÍÅÄ ÁÔ ÍÕÌÔÉÐÌÅ 

ÍÁÒËÅÔÓȟ ÆÒÏÍ ÍÁËÅÒÓ ÔÏ ÔÈÅ ÖÉÓÉÔÏÒ ÅÃÏÎÏÍÙ ÁÎÄ ÔÈÏÓÅ ×ÈÏ ×ÉÓÈ ÔÏ ÂÅ 

ÅÄÕÃÁÔÅÄ ÉÎ ÃÒÁÆÔȢ 4ÈÅÙ ÁÌÓÏ ÐÒÏÖÉÄÅ Á ÆÏÃÕÓ ÏÎ ÃÏÍÍÕÎÉÃÁÔÉÏÎÓ ÆÏÒ ÔÈÏÓÅ 

ÏÐÅÒÁÔÉÎÇ ÉÎ ÐÒÅÓÓ ÁÎÄ ÐÕÂÌÉÃÉÔÙȢ 

"ÏÒÎÈÏÌÍ ÈÏÓÔÓ ÁÎ !ÎÎÕÁÌ #ÒÁÆÔ 7ÅÅË ÏǟÅÒÉÎÇ ΧΦ ÄÁÙÓ ÏÆ ÅØÐÅÒÉÅÎÃÅÓȟ 

×ÏÒËÓÈÏÐÓȟ ÅØÈÉÂÉÔÉÏÎÓȟ ÔÏÕÒÉÓÍȟ ÁÎÄ ÓÐÅÃÉÁÌ ÅÖÅÎÔÓȢ 4ÈÅ ×ÅÅË ÏÐÅÎÓ ×ÉÔÈ 

Ô×Ï ÍÁÊÏÒ ÅØÈÉÂÉÔÉÏÎÓ ÆÅÁÔÕÒÉÎÇ ÍÁÓÔÅÒÓ ÉÎ ÃÅÒÁÍÉÃÓ ÏÒ ÇÌÁÓÓȟ ÄÅÐÅÎÄÉÎÇ 

ÏÎ ÔÈÅ ÙÅÁÒȢ #ÒÁÆÔ 7ÅÅË ÉÎÃÌÕÄÅÓ ÅØÐÅÒÉÅÎÔÉÁÌ ÏǟÅÒÓ ÏÆ ×ÏÒËÓÈÏÐÓ ÆÏÒ 

ÁÄÕÌÔÓȟ ÙÏÕÎÇ ÐÅÏÐÌÅȟ ÃÈÉÌÄÒÅÎȟ ÅØÈÉÂÉÔÉÏÎÓȟ ÔÏÕÒÓȟ ÐÏÐ ÕÐ ÇÁÌÌÅÒÉÅÓȟ ÖÉÓÉÔÉÎÇ 

ÃÒÁÆÔÓÐÅÏÐÌÅȟ ÁÒÔÉÓÔ ÔÁÌËÓȟ ×ÏÏÄÔÕÒÎÉÎÇȟ ÃÈÁÍÐÉÏÎÓÈÉÐ ÇÌÁÓÓ ÂÌÏ×ÉÎÇȟ 

ÒÅÓÅÁÒÃÈ ÐÒÏÊÅÃÔÓ ÁÎÄ ×ÁÌËÉÎÇ ÔÏÕÒÓȢ 4ÈÅ ÖÉÓÉÔÏÒ ÏǟÅÒ ÃÏÍÐÒÉÓÅÓ 

ÅØÐÅÒÉÅÎÃÅÓȟ ÍÁÄÅ ÆÏÒ ÂÏÔÈ ÆÁÍÉÌÉÅÓ ÁÎÄ ÉÎÄÉÖÉÄÕÁÌÓ ÉÎÃÌÕÄÉÎÇ ÍÅÅÔÉÎÇ ÔÈÅ 

ÍÁËÅÒÓ ÉÎ ÔÈÅÉÒ Ï×Î ×ÏÒËÓÈÏÐÓ ÁÎÄ ÓÔÕÄÉÏÓȟ ÇÌÁÓÓÂÌÏ×ÉÎÇ ×ÏÒËÓÈÏÐÓ 

ÕÎÄÅÒ ÔÈÅ ÓËÉÌÌÅÄ ÇÕÉÄÁÎÃÅ ÏÆ ÔÈÅ ÐÒÏÆÅÓÓÉÏÎÁÌ ÇÌÁÓÓÂÌÏ×ÅÒȟ ÃÒÅÁÔÉÖÅ 

×ÏÒËÓÈÏÐÓ ÉÎ ÃÅÒÁÍÉÃÓ ɉÔÈÒÏ×ÉÎÇ ÁÎÄ ÄÅÃÏÒÁÔÉÎÇɊȢ  

4ÈÅ ÃÒÁÆÔ ÍÅÓÓÁÇÅ ÉÓ ÉÎÈÅÒÅÎÔÌÙ ÃÏÎÎÅÃÔÅÄ ×ÉÔÈ ÔÈÅ ÌÏÃÁÔÉÏÎ ÁÎÄ ×ÉÔÈ ÔÈÅ 

ÆÏÏÄ ÏǟÅÒ ÏÎ ÔÈÅ ÉÓÌÁÎÄȟ ×ÉÔÈ ÐÁÒÔÎÅÒÓÈÉÐÓ ǨÏÕÒÉÓÈÉÎÇ ÂÅÔ×ÅÅÎ ÁÒÔÉÓÔÓ Ⱦ 

ÍÁËÅÒÓȟ ÔÈÅ "ÏÒÎÈÏÌÍ &ÁÒÍ 3ÈÏÐȟ ÁÎÄ ÔÈÅ 9ÁÒÎ 3ÈÏÐ ÆÏÒ ÔÅØÔÉÌÅÓȟ 

ÅÎÈÁÎÃÉÎÇ ÔÈÅ ÅØÐÅÒÉÅÎÃÅ ÆÏÒ ÔÈÅ ÖÉÓÉÔÏÒȢ  

4ÈÅ 2ÏÙÁÌ !ÃÁÄÅÍÙ ÏÆ "ÏÒÎÈÏÌÍ ÉÓ ÏÎÅ ÏÆ %ÕÒÏÐÅȭÓ ÌÅÁÄÉÎÇ ÅÄÕÃÁÔÉÏÎÁÌ 

ÅÎÖÉÒÏÎÍÅÎÔÓ ÆÏÒ ÇÌÁÓÓ ÁÎÄ ÃÅÒÁÍÉÃÓȢ )Ô ÏǟÅÒÓ ÉÎÔÅÒÎÁÔÉÏÎÁÌÌÙ ÏÒÉÅÎÔÅÄ 

ÐÒÏÇÒÁÍÍÅÓ ÔÈÁÔ ÆÏÃÕÓ ÏÎ ÈÉÇÈȤÑÕÁÌÉÔÙ ÔÅÁÃÈÉÎÇ ÁÎÄ ÁÒÔÉÓÔÉÃ ÄÅÖÅÌÏÐÍÅÎÔ 

ÁÎÄ Á "ÁÃÈÅÌÏÒ ÏÆ #ÒÁÆÔÓ ÉÎ 'ÌÁÓÓ ÁÎÄ #ÅÒÁÍÉÃÓ ÄÅÇÒÅÅ ÐÒÏÇÒÁÍÍÅȢ 7ÉÔÈÉÎ 

ÔÈÅ ÐÒÏÇÒÁÍÍÅ ÓÔÕÄÅÎÔÓ ÌÅÁÒÎ ÁÂÏÕÔ ÔÈÅ ÒÅÇÉÏÎÁÌ ÎÁÔÉÏÎÁÌ ÁÎÄ 

ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÃÒÁÆÔ ÔÒÁÄÉÔÉÏÎÓ ÆÏÃÕÓÉÎÇ ÏÎ ÓÏÃÉÁÌ ÓÉÇÎÉǢÃÁÎÃÅ ÉÎ 

ÃÏÎÔÅÍÐÏÒÁÒÙ ÄÅÖÅÌÏÐÍÅÎÔȟ ÉÎÓÉÇÈÔÓ ÉÎÔÏ ÎÅ× ÐÒÏÄÕÃÔÉÏÎ ÍÅÔÈÏÄÏÌÏÇÉÅÓȟ 

ÍÏÄÅÒÎ ÔÅÃÈÎÏÌÏÇÙȟ ÁÎÄ ÓÕÓÔÁÉÎÁÂÉÌÉÔÙȢ )ÎÔÅÒÎÓÈÉÐÓ ÆÒÏÍ ÁÎ ÉÎÔÅÇÒÁÌ ÐÁÒÔ ÏÆ 

ÔÈÅ ÐÒÏÇÒÁÍÍÅ ÁÎÄ ÁÒÅ ÏÐÅÎ ÔÏ ÃÉÔÉÚÅÎÓ ÆÏÒÍ %ÕÒÏÐÅ ÁÎÄ ÔÈÅ .ÏÒÄÉÃ 

ÃÏÕÎÔÒÉÅÓȢ  

,ÅÁÒÎÉÎÇ ÆÏÒ +ÉÌËÅÎÎÙ 

4ÈÅÒÅ ÁÒÅ ÅÖÉÄÅÎÔ ÓÉÍÉÌÁÒÉÔÉÅÓ ÂÅÔ×ÅÅÎ ÔÈÅ ÃÒÁÆÔ ÏǟÅÒ ÁÎÄ ÅÃÏÓÙÓÔÅÍ ÉÎ 

"ÏÒÎÈÏÌÍ ÁÎÄ ÔÈÁÔ ÏÆ +ÉÌËÅÎÎÙȢ /ÐÐÏÒÔÕÎÉÔÉÅÓ ÅØÉÓÔ ÔÏ ÂÅÔÔÅÒ ÕÎÄÅÒÓÔÁÎÄ 

ÈÏ× ÔÈÅ !#!" ÄÅÖÅÌÏÐÅÄ ÉÔÓ ÍÅÍÂÅÒÓÈÉÐ ÆÏÌÌÏ×ÉÎÇ ÔÈÅ 7### ÄÅÓÉÇÎÁÔÉÏÎ 

ÁÎÄ ÁÌÓÏ ÉÎ ÌÏÏËÉÎÇ ÁÔ ÔÈÅ ×ÁÙ ÉÎ ×ÈÉÃÈ ÔÈÅ "ÏÒÎÈÏÌÍ "ÉÅÎÎÉÁÌÓ ÃÒÅÁÔÅÓ Á 

ÄÅÓÔÉÎÁÔÉÏÎ ÆÏÃÕÓ ÆÏÒ ÔÈÅ ÒÅÇÉÏÎ ÁÎÎÕÁÌ Ȥ ɉ×ÉÔÈ ÅÉÔÈÅÒ #ÅÒÁÍÉÃÓ ÏÒ 'ÌÁÓÓ 

ÔÁËÉÎÇ ÃÅÎÔÒÅ ÓÔÁÇÅ ÅÖÅÒÙ ÓÅÃÏÎÄ ÙÅÁÒȟ ÁÐÐÅÁÌÉÎÇ ÔÏ ÄÉǟÅÒÉÎÇ ÙÅÔ 

ÃÏÎÎÅÃÔÅÄ ÁÕÄÉÅÎÃÅÓɊȢ +ÉÌËÅÎÎÙ ÃÏÕÌÄ ÁÌÓÏ ÌÅÁÒÎ ÆÒÏÍ ÔÈÅ ÅØÐÅÒÉÅÎÔÉÁÌ 

ÏǟÅÒÓ ÄÅÖÅÌÏÐÅÄ ÄÕÒÉÎÇ ÔÈÅ ÆÅÓÔÉÖÁÌ ɉ#ÒÁÆÔ 7ÅÅËɊ ÐÅÒÉÏÄȟ ×ÈÉÃÈ 

ÉÎÃÏÒÐÏÒÁÔÅÓ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÍÏÔÉÖÁÔÅÄ ÖÉÓÉÔÏÒÓȟ ÉÎÔÅÒÇÅÎÅÒÁÔÉÏÎÁÌ 

ÁÕÄÉÅÎÃÅÓȟ ÁÎÄ ÃÒÁÆÔÓÐÅÏÐÌÅ ÁÌÉËÅȢ 
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&ÁÒÎÈÁÍȟ 5ÎÉÔÅÄ +ÉÎÇÄÏÍ 

&ÁÒÎÈÁÍȟ ÄÅÓÉÇÎÁÔÅÄ ÁÓ %ÎÇÌÁÎÄ΄Ó ǢÒÓÔ 7ÏÒÌÄ 

#ÒÁÆÔ 4Ï×Îȟ ÈÁÓ Á ÒÉÃÈ ÈÉÓÔÏÒÙ ÏÆ ÃÒÁÆÔÓÍÁÎÓÈÉÐ 

ÄÁÔÉÎÇ ÂÁÃË ÔÏ ÐÒÅÈÉÓÔÏÒÉÃ ÔÉÍÅÓȢ )Ô ×ÁÓÎ΄Ô ÕÎÔÉÌ 

ÔÈÅ ΨΧÓÔ ÃÅÎÔÕÒÙ ÔÈÁÔ ÉÔÓ ÒÏÌÅ ÉÎ ÔÈÅ ÃÒÁÆÔ 

ÍÏÖÅÍÅÎÔ ÇÁÉÎÅÄ ×ÉÄÅÒ ÒÅÃÏÇÎÉÔÉÏÎȢ 4ÈÅ ÁÒÅÁ ÉÓ 

ÈÏÍÅ ÔÏ Á ÌÁÒÇÅ ÃÏÍÍÕÎÉÔÙ ÏÆ ÍÁËÅÒÓȟ ÒÁÎÇÉÎÇ 

ÆÒÏÍ ÉÎÔÅÒÎÁÔÉÏÎÁÌÌÙ ÒÅÎÏ×ÎÅÄ ÐÒÏÆÅÓÓÉÏÎÁÌÓ ÔÏ ÔÈÏÓÅ ÊÕÓÔ ÂÅÇÉÎÎÉÎÇ ÔÈÅÉÒ 

ÃÒÁÆÔ ÃÁÒÅÅÒÓȢ )Ô ÁÌÓÏ ÈÏÓÔÓ ÃÒÁÆÔ ÏÒÇÁÎÉÓÁÔÉÏÎÓȟ ÃÒÅÁÔÉÖÅ ÍÉÃÒÏȤÂÕÓÉÎÅÓÓÅÓȟ 

ÁÎÄ ÉÎÄÅÐÅÎÄÅÎÔ ÉÎÄÕÓÔÒÉÅÓȟ ×ÉÔÈ ÍÁËÅÒÓ ×ÏÒËÉÎÇ ÉÎ ÄÅÄÉÃÁÔÅÄ ÓÔÕÄÉÏÓȟ 

×ÏÒËÓÈÏÐÓȟ ÔÈÅÉÒ Ï×Î ÈÏÍÅÓȟ ÁÎÄ ÉÎ ÒÅÔÁÉÌ ÓÐÁÃÅÓȢ 

!Ó Á 7ÏÒÌÄ #ÒÁÆÔ 4Ï×Îȟ &ÁÒÎÈÁÍ ÓÕÐÐÏÒÔÓ ÉÔÓ ÍÁËÅÒÓ ÉÎ ÂÅÃÏÍÉÎÇ ÍÏÒÅ 

ÒÅÓÉÌÉÅÎÔ ÁÎÄ ÅÎÔÅÒÐÒÉÓÉÎÇȟ ÁÄÖÏÃÁÔÉÎÇ ÆÏÒ ÁǟÏÒÄÁÂÌÅ ÓÔÕÄÉÏ ÓÐÁÃÅÓȟ 

ÉÎÃÕÂÁÔÏÒ ÕÎÉÔÓȟ ÁÎÄ ÒÅÔÁÉÎÉÎÇ ÌÏÃÁÌ ÃÒÁÆÔ ÇÒÁÄÕÁÔÅÓ ÔÈÒÏÕÇÈ 

ÁÐÐÒÅÎÔÉÃÅÓÈÉÐÓȢ 4ÈÅ ÔÏ×Î ÂÌÅÎÄÓ ÉÔÓ ÃÒÁÆÔ ÈÅÒÉÔÁÇÅ ×ÉÔÈ Á ÖÉÂÒÁÎÔ 

ÃÏÎÔÅÍÐÏÒÁÒÙ ÃÒÁÆÔ ÓÃÅÎÅȟ ÈÏÓÔÉÎÇ ÆÅÓÔÉÖÁÌÓȟ ÐÏÐȤÕÐ ÅÖÅÎÔÓ ÁÎÄ ÃÒÁÆÔ 

ÒÅÔÁÉÌȟ ÁÔÔÒÁÃÔÉÎÇ ÂÏÔÈ ÌÏÃÁÌ ÁÎÄ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÍÁËÅÒÓȢ 4ÈÉÓ ÃÒÅÁÔÉÖÅ 

ÁÔÍÏÓÐÈÅÒÅ ÄÒÉÖÅÓ ÔÈÅ ÌÏÃÁÌ ÅÃÏÎÏÍÙ ÁÎÄ ÆÏÓÔÅÒÓ Á ËÅÅÎ ÓÅÎÓÅ ÏÆ ÐÌÁÃÅȢ 

&ÁÒÎÈÁÍ΄Ó ÃÅÌÅÂÒÁÔÉÏÎ ÏÆ ÃÒÁÆÔ ÉÓ ÉÎÃÌÕÓÉÖÅȟ ÂÅÎÅǢÔÉÎÇ ÂÏÔÈ ÐÒÏÆÅÓÓÉÏÎÁÌ 

ÍÁËÅÒÓ ÁÎÄ ÔÈÏÓÅ ÅÎÇÁÇÉÎÇ ×ÉÔÈ ÃÒÁÆÔ ÆÏÒ ÈÅÁÌÔÈȟ ×ÅÌÌȤÂÅÉÎÇȟ ÁÎÄ 

ÃÏÍÍÕÎÉÔÙȤÂÕÉÌÄÉÎÇ ÐÕÒÐÏÓÅÓȢ  

"ÒÁÎÄÅÄ ÁÓ ΅&ÁÒÎÈÁÍ #ÒÁÆÔ 4Ï×Î΅ ×ÉÔÈ ÔÈÅ ÔÁÇÌÉÎÅ ΅#ÒÁÆÔ ÂÒÉÎÇÓ ÔÈÅ 

ÃÏÍÍÕÎÉÔÙ ÔÏÇÅÔÈÅÒȟ΅ ÔÈÅ ÔÏ×ÎȭÓ ÉÄÅÎÔÉÔÙ ÒÅǨÅÃÔÓ ÉÔÓ ÄÅÅÐȤÒÏÏÔÅÄ ÃÕÌÔÕÒÁÌ 

ÈÅÒÉÔÁÇÅȟ ×ÉÔÈ ÃÒÁÆÔ ÅÍÂÅÄÄÅÄ ÉÎÔÏ ÌÉÆÅ ÉÎ ÔÈÅ ÔÏ×Î ÏÖÅÒ ÃÅÎÔÕÒÉÅÓȢ 

0ÏÔÔÅÒÙ ÈÁÓ ÂÅÅÎ ÃÅÎÔÒÁÌ ÓÉÎÃÅ 2ÏÍÁÎ ÔÉÍÅÓȟ ÁÎÄ &ÁÒÎÈÁÍȭÓ ÔÒÁÄÉÔÉÏÎ ÏÆ 

ÍÁËÉÎÇ ÃÏÎÔÉÎÕÅÄ ÔÈÒÏÕÇÈ ÔÈÅ ×ÏÏÌ ÁÎÄ ÃÌÏÔÈ ÉÎÄÕÓÔÒÉÅÓ ÏÆ ÔÈÅ ΧάÔÈ ÁÎÄ 

ΧέÔÈ ÃÅÎÔÕÒÉÅÓȢ 

+ÅÙ ÌÁÎÄÍÁÒËÓȟ ÌÉËÅ ÔÈÅ -ÕÓÅÕÍ ÏÆ &ÁÒÎÈÁÍ ɉÅÓÔȢ ΧίάΧɊȟ 4ÈÅ -ÁÌÔÉÎÇÓ ɉÁ 

ÆÏÒÍÅÒ ÔÁÎÎÅÒÙ ÁÎÄ ÂÒÅ×ÅÒÙ ÔÕÒÎÅÄ !ÒÔÓ #ÅÎÔÒÅ ÉÎ ΧίάίɊȟ ÁÎÄ ÔÈÅ #ÒÁÆÔÓ 

3ÔÕÄÙ #ÅÎÔÒÅ ɉÅÓÔȢ ΧίέάɊȟ ÈÉÇÈÌÉÇÈÔ ÔÈÅ ÔÏ×ÎȭÓ ÏÎÇÏÉÎÇ ÃÏÎÎÅÃÔÉÏÎ ÔÏ ÉÔÓ 

ÃÒÁÆÔ ÈÅÒÉÔÁÇÅȟ ÂÒÏÕÇÈÔ ÔÏ ÌÉÆÅ ÔÈÒÏÕÇÈ ÁÒÔ ÔÒÁÉÌÓ ÁÎÄ ÉÎÄÕÓÔÒÉÁÌ ÈÅÒÉÔÁÇÅ 

ÄÉÓÐÌÁÙÓȢ 4ÈÅ ÒÁÎÇÅ ÏÆ ÏÐÅÒÁÔÏÒÓ ÁÎÄ ÇÒÏÕÐÓ ×ÏÒËÉÎÇ ÉÎ ÔÈÅ ÃÒÁÆÔ ÁÎÄ 

ÃÒÅÁÔÉÖÅ ÓÅÃÔÏÒ ÉÎ &ÁÒÎÈÁÍ ÉÎÃÌÕÄÅÓ ÓÕÃÈ ÏÒÇÁÎÉÓÁÔÉÏÎÓ ÁÓ  

Á (ÁÍÐÓÈÉÒÅ #ÕÌÔÕÒÁÌ 4ÒÕÓÔ 

Á -ÁÇÐÉÅ #ÏÎÔÅÍÐÏÒÁÒÙ !ÒÔ 

Á -ÕÓÅÕÍ ÏÆ &ÁÒÎÈÁÍ 

Á 3ÕÒÒÅÙ (ÉÌÌÓ !ÒÅÁ ÏÆ /ÕÔÓÔÁÎÄÉÎÇ .ÁÔÉÏÎÁÌ "ÅÁÕÔÙ ɉ!/."Ɋ 

Á &ÁÒÎÈÁÍ #ÒÁÆÔÓ 3ÔÕÄÙ #ÅÎÔÒÅ 

Á 2ÕÒÁÌ ,ÉÆÅ #ÅÎÔÒÅ Ȥ ,ÉÖÉÎÇ -ÕÓÅÕÍ  

Á 3ÕÒÒÙ 'ÕÉÌÄ ÏÆ #ÒÁÆÔÓÍÁÎ 5ÎÉÖÅÒÓÉÔÙ ÏÆ ÔÈÅ #ÒÅÁÔÉÖÅ !ÒÔÓ 

Á 4ÈÅ 3ÕÒÒÅÙ !ÄÕÌÔ ,ÅÁÒÎÉÎÇ #ÅÎÔÒÅ 

Á 7ÁÔÔÓ 'ÁÌÌÅÒÙ 

Á 7ÅÓÔ 3ÔÒÅÅÔ 0ÏÔÔÅÒÓΩΧή #ÅÒÁÍÉÃÓ 

Á !ÓÈÇÁÔÅ 'ÁÌÌÅÒÙ 

Á #ÒÅÁÔÉÖÅ 2ÅÓÐÏÎÓÅ Ȥ !ÒÔÓ ÆÏÒ 7ÅÌÌÂÅÉÎÇ 

Á &ÁÒÎÈÁÍ !ÒÔÓ 3ÏÃÉÅÔÙ 

Á &ÁÒÎÈÁÍ #ÒÅÁÔÉÖÅÓȭ .ÅÔ×ÏÒË 

Á &ÁÒÎÈÁÍ ,ÉÂÒÁÒÙ 

Á &ÁÒÎÈÁÍ -ÁÌÔÉÎÇÓ 

Á &ÁÒÎÈÁÍ 0ÏÔÔÅÒÙ 

Á &ÁÒÎÈÁÍ 3ÃÕÌÐÔÕÒÅ 0ÁÒË 

Á &ÁÒÎÈÁÍ 3ÃÕÌÐÔÕÒÅ ɀ 7ÏÏÄȾ3ÔÏÎÅ  

Á &ÁÒÎÈÁÍ 4Ï×Î #ÏÕÎÃÉÌ  

&ÁÒÎÈÁÍ #ÒÁÆÔ 4Ï×Î ÈÁÓ Á ÄÅÄÉÃÁÔÅÄ ×ÅÂÓÉÔÅ ÁÔ 

×××ȢÆÁÒÎÈÁÍÃÒÁÆÔÔÏ×ÎȢÃÏÍȟ ÏǟÅÒÉÎÇ ÉÎÆÏÒÍÁÔÉÏÎ ÏÎ ÔÈÅ ÔÏ×Îȟ ÉÔÓ 

http://www.farnhamcrafttown.com/
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Ψή ȿ 0ÁÇÅ 

 

ÍÁËÅÒÓȟ ÃÒÅÁÔÉÖÅ ÇÒÏÕÐÓȟ ÅÖÅÎÔÓȟ ÁÎÄ ÁÃÔÉÖÉÔÉÅÓȢ )Ô ÁÌÓÏ ÄÅÔÁÉÌÓ ÔÈÅ ÔÏ×ÎȭÓ 

ÒÉÃÈ ÃÒÁÆÔ ÔÒÁÄÉÔÉÏÎÓ ÁÎÄ ÉÔÓ ÁÎÎÕÁÌ ÁÒÔÉÓÔȤÉÎȤÒÅÓÉÄÅÎÃÅ ÐÒÏÇÒÁÍȟ ×ÈÉÃÈ ÉÓ 

ÍÁÎÁÇÅÄ ÔÈÒÏÕÇÈ Á ÃÏÍÐÅÔÉÔÉÖÅ ÁÐÐÌÉÃÁÔÉÏÎ ÐÒÏÃÅÓÓȢ  

4ÈÉÓ ÒÅÓÉÄÅÎÃÙ ÓÕÐÐÏÒÔÓ ÁÒÔÉÓÔÓ ÁÎÄ ÍÁËÅÒÓȟ ×ÉÔÈ ÅÁÃÈ ÐÁÒÔÉÃÉÐÁÎÔ 

ÃÒÅÁÔÉÎÇ Á &ÁÒÎÈÁÍȤÉÎÓÐÉÒÅÄ ÐÉÅÃÅ ÔÈÁÔ ÒÅÍÁÉÎÓ ÉÎ ÔÈÅ ÌÏÃÁÌ ÃÒÁÆÔ 

ÃÏÌÌÅÃÔÉÏÎ ÁÆÔÅÒ ÔÈÅÉÒ ÒÅÓÉÄÅÎÃÙȢ 

,ÅÁÒÎÉÎÇ ÆÏÒ +ÉÌËÅÎÎÙ 

&ÁÒÎÈÁÍ ÈÁÓ ÃÌÅÖÅÒÌÙ ÄÅÖÅÌÏÐÅÄ ÉÔÓ ÃÒÁÆÔ ÂÒÁÎÄȟ ÐÏÓÉÔÉÏÎÉÎÇ ÉÔ ÁÓ Á ÃÅÎÔÒÁÌ 

ÍÅÓÓÁÇÅ ÆÏÒ ÖÉÓÉÔÏÒÓ ÁÎÄ ÌÏÃÁÌÓ ÁÌÉËÅȢ 4ÈÅ ÃÏÎÎÅÃÔÅÄÎÅÓÓ ÏÆ ÂÕÓÉÎÅÓÓÅÓ 

ÏÒÇÁÎÉÓÁÔÉÏÎÓ ÁÎÄ ÅÎÔÉÔÉÅÓ ÁÃÒÏÓÓ ÔÈÅ ÔÏ×Î ×ÉÔÈ ÔÈÅ ÃÒÁÆÔ ÍÅÓÓÁÇÅ ÉÓ 

ÅÖÉÄÅÎÔ ÁÎÄ ÅÎÓÕÒÅÓ ÔÈÁÔ ÃÒÁÆÔ ÉÓ ÅÍÂÅÄÄÅÄ ÁÓ Á ÃÅÎÔÒÁÌ ÆÅÁÔÕÒÅ ÏÆ ÔÈÅ 

ÔÏ×ÎȢ )Ô ÔÅÌÌÓ ÔÈÅ ÓÔÏÒÙ ÏÆ ÉÔÓ ÃÒÁÆÔ ÔÒÁÄÉÔÉÏÎ ÔÈÒÏÕÇÈ ÔÈÅ ÁÇÅÓ ÁÎÄ ÈÁÓ ÂÕÉÌÔ 

ÁÎ ÅÃÏÓÙÓÔÅÍ ×ÈÉÃÈ ÃÏÎÔÉÎÕÅÓ ÔÏ ÓÕÐÐÏÒÔ ÓËÉÌÌÓ ÄÅÖÌÅÏÐÍÅÎÔȟ ÎÅ× ÃÒÁÆÔ 

ÂÕÓÉÎÅÓÓÅÓ ÁÎÄ ÉÎÎÏÖÁÔÉÏÎȟ ÁÌÏÎÇÓÉÄÅ ÐÒÅÓÅÒÖÁÔÉÏÎ ÏÆ ÔÈÁÔ ÈÅÒÉÔÁÇÅ ÉÎÔÏ 

ÔÈÅ ÆÕÔÕÒÅȢ 5ÎÄÅÒÓÔÁÎÄÉÎÇ ÔÈÅ ×ÁÙ ÔÈÁÔ &ÁÒÎÈÁÍ ÈÁÓ ÂÕÉÌÔ ÏÎ ÉÔÓ ÈÉÓÔÏÒÙ 

ÁÎÄ ÔÒÁÄÉÔÉÏÎÓ ÃÁÎ ÈÅÌÐ +ÉÌËÅÎÎÙ ÁÍÐÌÉÆÙ ÉÔÓ ÌÏÎÇ ÈÉÓÔÏÒÙ ÏÆ ÍÁËÉÎÇ ÁÎÄ 

ÃÒÁÆÔÓÍÁÎÓÈÉÐȢ 
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Ψί ȿ 0ÁÇÅ 

 

 

(ÁÒÒÉÓ 4×ÅÅÄ ɀ 3ÃÏÔÌÁÎÄ 

(ÁÒÒÉÓ 4×ÅÅÄȟ ÂÁÓÅÄ ÉÎ 3ÃÏÔÌÁÎÄ΄Ó /ÕÔÅÒ (ÅÂÒÉÄÅÓȟ 

ÂÅÃÁÍÅ ÔÈÅ 7ÏÒÌÄ #ÒÁÆÔ #ÏÕÎÃÉÌ ÏÆ %ÕÒÏÐÅȭÓ ÓÅÃÏÎÄ 

#ÒÁÆÔ #ÉÔÙ ÉÎ ΨΦΧήȢ +ÎÏ×Î ÆÏÒ ÉÔÓ ÈÁÎÄ×ÏÖÅÎ 

ÔÒÁÄÉÔÉÏÎÓ ÕÓÉÎÇ ÐÕÒÅ ÖÉÒÇÉÎ ×ÏÏÌȟ (ÁÒÒÉÓ 4×ÅÅÄ 

ÅÍÐÈÁÓÉÓÅÓ ÑÕÁÌÉÔÙ ÁÎÄ ÐÒÏÖÅÎÁÎÃÅȢ %ÓÔÁÂÌÉÓÈÅÄ ÏÖÅÒ ΧΦΦ ÙÅÁÒÓ ÁÇÏȟ ÔÈÅ 

ÃÒÁÆÔ ÏÆ ×ÅÁÖÉÎÇ ÈÁÓ ÂÅÅÎ ÐÁÓÓÅÄ ÄÏ×Î ÔÈÒÏÕÇÈ ÇÅÎÅÒÁÔÉÏÎÓ ÁÎÄ ÉÓ ÎÏ× Á 

ËÅÙ ÐÌÁÙÅÒ ÉÎ ÆÁÓÈÉÏÎ ÁÎÄ ÄÅÓÉÇÎȢ 

(ÁÒÒÉÓ 4×ÅÅÄ ÃÅÌÅÂÒÁÔÅÓ ÓËÉÌÌÅÄ ÁÒÔÉÓÁÎÓ ÁÔ ÅÖÅÒÙ ÓÔÁÇÅ ÏÆ ÔÈÅ ×ÅÁÖÉÎÇ 

ÐÒÏÃÅÓÓȟ ÆÒÏÍ ÄÅÓÉÇÎÅÒÓ ÁÎÄ ÄÙÅÒÓ ÔÏ ÓÐÉÎÎÅÒÓȟ ÄÁÒÎÅÒÓȟ ǢÎÉÓÈÅÒÓȟ ÁÎÄ 

×ÅÁÖÅÒÓȢ 4ÈÅ ÃÒÁÆÔ ÉÓ ÏÖÅÒÓÅÅÎ ÂÙ ÔÈÅ (ÁÒÒÉÓ 4×ÅÅÄ !ÕÔÈÏÒÉÔÙȟ ÅÓÔÁÂÌÉÓÈÅÄ 

ÂÙ ÁÎ !ÃÔ ÏÆ 0ÁÒÌÉÁÍÅÎÔ ÉÎ ΧίίΩȟ ×ÈÉÃÈ ÒÅÐÌÁÃÅÄ ÔÈÅ (ÁÒÒÉÓ 4×ÅÅÄ 

!ÓÓÏÃÉÁÔÉÏÎȢ !ÃÃÏÒÄÉÎÇ ÔÏ ÔÈÅ !ÃÔȟ (ÁÒÒÉÓ 4×ÅÅÄ ÍÕÓÔ ÂÅ ÈÁÎÄ×ÏÖÅÎ ÂÙ 

ÉÓÌÁÎÄÅÒÓ ÁÔ ÔÈÅÉÒ ÈÏÍÅÓ ÉÎ ÔÈÅ /ÕÔÅÒ (ÅÂÒÉÄÅÓȟ ǢÎÉÓÈÅÄ ÉÎ ÔÈÅ ÒÅÇÉÏÎȟ ÁÎÄ 

ÍÁÄÅ ÆÒÏÍ ÖÉÒÇÉÎ ×ÏÏÌ ÄÙÅÄ ÁÎÄ ÓÐÕÎ ÌÏÃÁÌÌÙȢ 4ÈÅ (ÁÒÒÉÓ 4×ÅÅÄ ÏÒÂ 

ÓÙÍÂÏÌ ÃÅÒÔÉǢÅÓ ÁÄÈÅÒÅÎÃÅ ÔÏ ÔÈÅÓÅ ÓÔÁÎÄÁÒÄÓȟ ÅÎÓÕÒÉÎÇ ÔÈÅ ÑÕÁÌÉÔÙ ÁÎÄ 

ÒÅÐÕÔÁÔÉÏÎ ÏÆ ÔÈÅ ÃÒÁÆÔȢ 4ÈÅ !ÕÔÈÏÒÉÔÙ ÉÓ ÍÁÎÁÇÅÄ ÂÙ ÖÏÌÕÎÔÅÅÒÓ ×ÈÏ 

ÐÒÏÔÅÃÔ ÔÈÅ ÉÎÄÕÓÔÒÙ ÁÓ Á ÖÉÔÁÌ ÐÁÒÔ ÏÆ ÔÈÅ ÌÏÃÁÌ ÅÃÏÎÏÍÙȢ 

(ÁÒÒÉÓ 4×ÅÅÄ ÂÒÉÎÇÓ ÉÔÓ ÓÔÏÒÙ ÔÏ ÌÉÆÅ ÔÈÒÏÕÇÈ ÔÈÅ 3ÔÏÒÙ 2ÏÏÍ ÉÎ 

3ÔÏÒÎÏ×ÁÙȟ ÏÐÅÎ ÓÅÁÓÏÎÁÌÌÙ ÔÏ ÅÄÕÃÁÔÅ ÖÉÓÉÔÏÒÓ ÏÎ ÔÈÅ ÐÒÏÄÕÃÔÉÏÎ 

ÐÒÏÃÅÓÓȢ $ÏÎÁÔÉÏÎÓ ÁÎÄ ÂÏÏËÉÎÇ ÆÅÅÓ ÈÅÌÐ ÓÕÐÐÏÒÔ ÔÈÅ 3ÔÏÒÙ 2ÏÏÍ ÁÎÄ 

ÔÈÅ (ÁÒÒÉÓ 4×ÅÅÄ !ÕÔÈÏÒÉÔÙȭÓ %ÄÕÃÁÔÉÏÎÁÌ 4ÒÕÓÔȢ  

! 4ÒÁÉÌ -ÁÐ ÏÆ ÔÈÅ ÉÓÌÁÎÄÓ ÇÕÉÄÅÓ ÖÉÓÉÔÏÒÓ ÔÏ ÐÕÒÃÈÁÓÅ Ô×ÅÅÄȟ ÌÅÁÒÎ ÁÂÏÕÔ 

ÉÔÓ ÈÉÓÔÏÒÙ ÁÎÄ ǢÎÄ ÌÏÃÁÌ ÁÒÔÉÓÁÎÓȢ -ÉÌÌ ÔÏÕÒÓȟ ÅØÈÉÂÉÔÉÏÎÓȟ ÁÎÄ 

ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÔÏ ÂÕÙ ÁÃÃÅÓÓÏÒÉÅÓȟ ÆÕÒÎÉÓÈÉÎÇÓȟ ÁÎÄ ÃÌÏÔÈÉÎÇ ÁÒÅ ÁÖÁÉÌÁÂÌÅ 

ÁÔ ÖÁÒÉÏÕÓ ÌÏÃÁÔÉÏÎÓȟ ÔÈÏÕÇÈ ÖÉÓÉÔÓ ÔÏ ÁÒÔÉÓÁÎÓ ÍÕÓÔ ÂÅ ÁÒÒÁÎÇÅÄ ÉÎ 

ÁÄÖÁÎÃÅȢ 

4ÈÅ ×ÅÂÓÉÔÅȟ ×××ȢÈÁÒÒÉÓÔ×ÅÅÄȢÏÒÇȟ ÓÅÒÖÅÓ ÁÓ Á ÈÕÂ ÆÏÒ ÉÎÄÕÓÔÒÙ 

ÉÎÆÏÒÍÁÔÉÏÎȟ ÁÎÄ ÁÒÃÈÉÖÁÌ ÍÁÔÅÒÉÁÌÓ ÃÁÎ ÂÅ ÁÃÃÅÓÓÅÄ ÔÈÒÏÕÇÈ ÔÈÅ 

(ÅÂÒÉÄÅÁÎ !ÒÃÈÉÖÅÓ ÁÔ ,Å×Ó #ÁÓÔÌÅ ÉÎ 3ÔÏÒÎÏ×ÁÙȢ 

 

 

http://www.harristweed.org/
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,Á "ÉÓÂÁÌ Äȭ%ÍÐÏÒÄÛ  

,Á "ÉÓÂÁÌ Ä΄%ÍÐÏÒÄÛ ÂÅÃÁÍÅ ÔÈÅ ǢÒÓÔ 

7ÏÒÌÄ #ÒÁÆÔ #ÉÔÙ ÉÎ ÃÏÎÔÉÎÅÎÔÁÌ %ÕÒÏÐÅ 

ÉÎ ΨΦΨΧȟ ÆÏÌÌÏ×ÉÎÇ Á ÒÅÑÕÅÓÔ ÂÙ ÔÈÅ #ÉÔÙ 

#ÏÕÎÃÉÌȢ 4ÈÉÓ ÄÅÓÉÇÎÁÔÉÏÎ ÈÉÇÈÌÉÇÈÔÓ ÔÈÅ 

ÔÏ×Î΄Ó ÒÉÃÈ ÃÅÒÁÍÉÃ ÔÒÁÄÉÔÉÏÎ ÁÎÄ ÉÔÓ ÂÒÏÁÄÅÒ ÃÒÁÆÔ ÅÃÏÓÙÓÔÅÍȟ ×ÈÉÃÈ ÐÌÁÙÓ 

Á ÖÉÔÁÌ ÒÏÌÅ ÉÎ ÌÏÃÁÌ ÌÉÆÅȢ ,Á "ÉÓÂÁÌ ÉÓ Á ÌÅÁÄÉÎÇ ÃÅÒÁÍÉÃÓ ÈÕÂȟ ÈÏÍÅ ÔÏ ÏÖÅÒ 

ΪΦ ÃÒÁÆÔ ÃÏÍÐÁÎÉÅÓȟ ÉÎÃÌÕÄÉÎÇ ÔÈÏÓÅ ÆÒÏÍ ÎÅÉÇÈÂÏÕÒÉÎÇ ÍÕÎÉÃÉÐÁÌÉÔÉÅÓȟ 

ÁÎÄ ÆÅÁÔÕÒÅÓ Á ÃÏÍÍÅÒÃÉÁÌ ÄÉÓÔÒÉÃÔ ×ÉÔÈ ΨΦ ÓÐÅÃÉÁÌÉÓÅÄ ÓÔÏÒÅÓȢ 

+ÅÙ ÉÎÓÔÉÔÕÔÉÏÎÓ ÓÕÐÐÏÒÔÉÎÇ ÃÅÒÁÍÉÃÓ ÉÎ ,Á "ÉÓÂÁÌ ÉÎÃÌÕÄÅȡ 

Á 4ÈÅ 4ÅÒÒÁÃÏÔÔÁ -ÕÓÅÕÍ 

Á 4ÈÅ !ÓÓÏÃÉÁÔÉÏÎ ÏÆ #ÅÒÁÍÉÃÉÓÔÓ 

Á ,Á "ÉÓÂÁÌ 3ÃÈÏÏÌ ÏÆ #ÅÒÁÍÉÃÓ 

Á 4ÈÅ &ÅÄÅÒÁÔÉÏÎ ÏÆ #ÏÍÍÅÒÃÅ ɉÐÒÏÔÅÃÔÅÄ ÁÔ ÔÈÅ %ÕÒÏÐÅÁÎ ÌÅÖÅÌɊ 

Á #ÅÒÛÍÉÃÁ ÄÅ ,Á "ÉÓÂÁÌ 

2ÅÃÏÇÎÉÓÅÄ ÂÙ ÔÈÅ 'ÅÎÅÒÁÌÉÔÁÔ ÏÆ #ÁÔÁÌÏÎÉÁ ÁÓ Á ÕÎÉÑÕÅ ÃÅÒÁÍÉÃÓ ÔÒÁÄÉÎÇ 

ÚÏÎÅȟ ,Á "ÉÓÂÁÌ ÓÁ× ÒÅÇÕÌÁÔÏÒÙ ÃÈÁÎÇÅÓ ÉÎ ΨΦΨΦ ÔÏ ÓÕÐÐÏÒÔ ÓÍÁÌÌ ÁÎÄ 

ÍÅÄÉÕÍȤÓÉÚÅÄ ÅÎÔÅÒÐÒÉÓÅÓ ÐÒÏÄÕÃÉÎÇ ÕÎÄÅÒ ΧΦ ÔÏÎÎÅÓ ÐÅÒ ÄÁÙȢ 4ÈÅÓÅ 

ÒÅÆÏÒÍÓ ÓÉÍÐÌÉǢÅÄ ÁÄÍÉÎÉÓÔÒÁÔÉÖÅ ÐÒÏÃÅÓÓÅÓȟ ÅÎÃÏÕÒÁÇÉÎÇ ÎÅ× ÁÒÔÉÓÁÎÓ ÔÏ 

ÅÓÔÁÂÌÉÓÈ ×ÏÒËÓÈÏÐÓ ÉÎ ÔÈÅ ÒÅÇÉÏÎȢ 4ÈÅ #ÉÔÙ #ÏÕÎÃÉÌ ÉÓ ÄÅÄÉÃÁÔÅÄ ÔÏ 

ÄÅÖÅÌÏÐÉÎÇ ÁÒÔÉÓÁÎ ×ÏÒËÓÈÏÐÓ ÁÌÏÎÇÓÉÄÅ ÒÅÔÁÉÌ ÓÐÁÃÅÓȟ ÏǟÅÒÉÎÇ ÖÉÓÉÔÏÒÓ ÁÎ 

ÉÍÍÅÒÓÉÖÅ ÅØÐÅÒÉÅÎÃÅ ×ÈÅÎ ÐÕÒÃÈÁÓÉÎÇ ÃÅÒÁÍÉÃÓȢ 4ÈÅ 7ÏÒÌÄ #ÒÁÆÔ #ÉÔÙ 

ÉÎÉÔÉÁÔÉÖÅ ÉÓ ÓÕÐÐÏÒÔÅÄ ÂÙ ÖÁÒÉÏÕÓ ÏÒÇÁÎÉÓÁÔÉÏÎÓȟ ÉÎÃÌÕÄÉÎÇȡ 

Á !ÊÕÎÔÁÍÅÎÔ ÄÅ ,Á "ÉÓÂÁÌ Äȭ%ÍÐÏÒÄÛ 

Á %ÍÐÏÒÄÛ #ÏÓÔÁ "ÒÁÖÁ #ÏÓÔÁ "ÒÁÖÁ 0ÉÒÉÎÅÕ ÄÅ 'ÉÒÏÎÁ 

Á 6ÉÓÉÔ #ÁÔÁÌÕÎÙÁ 

Á #ÁÌÉÄÁÄ 4ÕÒÉÓÔÉÃÁ 

Á 'ÒÁÎÄ 4ÏÕÒ ÄÅ #ÁÔÁÌÕÎÙÁ 

Á 6ÉÓÉÔ %ÍÐÏÒÄÁÎÅÔ 

Á 4ÏÕÒÉÓÍ Á "ÁÉØ %ÍÐÏÒÄÛ 

Á !ÃÃÅÓÓÉÔ )ÎÎÏÖÁÃÉĕ ΨΦΨΩ 
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иDesignation as a World Crafts Council City and Region of Craft
иStrong history and heritage of craft and making in the county
иHome to Design and Crafts Council Ireland
иHigh quality craft education programmes (QQI Level V to Level 8) 
иHome to the MADE in Kilkenny craft collective
иReputation and excellence of makers living in the county
иClusters of craft production and excellence across the county
иKilkenny Craft Trail, Auguast Craft Month, Design Week 
иCentre of Excellence in Jewellery and Silversmithing in Thomastown
иCurrent development of a Centre of Excellence in Ceramics in Thomastown
иEngagement and interest in craft development by agency partners
иEmbedding of craft into Kilkenny Arts Week
иCreative industries businesses operating in the city 

Strengths

иLack of vision for craft in Kilkenny
иNo coordinated ownership / leadership for craft development in the county
иFragmented craft offer for tourist audiences 
иLack of a dedicated space in the city for Kilkenny-made craft and the story of craft 
иxŔƣƣũĲШƻŔƚŔĤŔũŔƣǃШоШƨŰĬĲƖƚƣċŰĬŔŰŊШŸŉШuŔũťĲŰŰǃќƚШĬĲƚŔŊŰċƣŔŸŰШċƚШċШìŸƖũĬШ9ƖċŉƣƚШ9ŸƨŰĦŔũШ9ŔƣǃШċŰĬШÅĲŊŔŸŰШŸŉШ9Ɩċŉƣ
иUnder-utilisation of the Kilkenny Castle Yard  facility and connectivity to the history of making in Kilkenny
иFew experiential opportunities for engagement with craft for both locals and visitors
иNo dedicated Craft Festival 
иLack of visibility of the legacy of KDW workshops and their impact on the location
иFew workshop and studio spaces for makers in Kilkenny city
иDifficulties getting around the county to avail of craft experiences outside the city

Weaknesses

37/4 !ÎÁÌÙÓÉÓ ÏÆ ÔÈÅ #ÒÁÆÔ %ÃÏÓÙÓÔÅÍ ÉÎ +ÉÌËÅÎÎÙ 
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иDevelopment of the story and history of craft in Kilkenny 
и ШĦŸŸƖĬŔŰƣĲĬШċƓƓƖŸċĦőШƣŸШĲůĤĲĬĬŔŰŊШĦƖċŉƣШŔŰƣŸШuŔũťĲŰŰǃќƚШĬĲƻĲũŸƓůĲŰƣШċŊĲŰĬċ
и~ċǂŔůŔƚŔŰŊШƣőĲШŸƓƓŸƖƣƨŰŔƣǃШŉƖŸůШ[ČŔũƣĲШfƖĲũċŰĬќƚШШ?E?ÂШċŰĬШƣőĲШì99ШĬĲƚŔŊŰċƣŔŸŰШ
иEnhancing the visibility of craft 
иDefining legacy from the Kilkenny Design Workshops 
иfĬĲŰƣŔŉǃŔŰŊШċШũŸĦċƣŔŸŰШŔŰШƣőĲШĦŔƣǃШƣŸШƚőŸƽĦċƚĲШuŔũťĲŰŰǃќƚШĦƖċŉƣШĦƖĲĬĲŰƣŔċũƚШыĲǂőŔĤŔƣŔŸŰƚЯШƖĲƣċŔũЯШůċťĲƖƚШƚƣƨĬŔŸƚЯШƽŸƖťƚőŸƓƚШĲtc.)
иIncreasing economic opportunities presented through connectivity with craft tourism
иEŰőċŰĦŔŰŊШůċťĲƖƚќШƚťŔũũƚШƣŸШĬĲƻĲũŸƓШĲǂƓĲƖŔĲŰƣŔċũШċŰĬШŔůůĲƖƚŔƻĲШĦƖċŉƣШŸŉŉĲƖƚШ
иCelebrating the community, social and wellbeing  aspects of craft / making
иEstablishing a dedicated Craft Festival in Kilkenny
иFurther connecting craft message with other programmes and activities тKilkenny Night-Time Economy, Kilkenny cultural offer

Opportunities

иNeed a clear vision for craft in Kilkenny
иNo clear ownership / management of the craft development agenda
иEstablishing clarity of funding to support the craft sector development
иDeveloping a singular message / story for craft in Kilkenny
иFailing to effectively tell the story of craft in Kilkenny to consumers, buyers, tourists
иCreating a robust framework / entity to avail of potential funding and development opportunities
иResourcing the strategic development agenda so that implementation of the strategy can be fully realised
иEnsuring clarity of understanding across the sector on the roles of agencies/organisations
иAddressing the lack of resources (physical, financial and personnel) to advance the craft development ambition
иEnsuring continued engagement by the craft community, to advance development
иFailing to effectively tell the story of craft in Kilkenny to consumers, buyers, tourists 

Threats
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ΩΪ ȿ 0ÁÇÅ 

 

-ÁØÉÍÉÓÉÎÇ 0ÏÔÅÎÔÉÁÌ 

+ÉÌËÅÎÎÙȭÓ ÐÏÔÅÎÔÉÁÌ ÔÏ ÂÅÃÏÍÅ )ÒÅÌÁÎÄȭÓ ÐÒÅÍÉÅÒ ÄÅÓÔÉÎÁÔÉÏÎ ÆÏÒ ÃÒÁÆÔ ÉÓ 

ÅÓÐÅÃÉÁÌÌÙ ÓÉÇÎÉǢÃÁÎÔ ÇÉÖÅÎ ÉÔÓ 7ÏÒÌÄ #ÒÁÆÔÓ #ÏÕÎÃÉÌ ÄÅÓÉÇÎÁÔÉÏÎȟ ÉÔ ÂÅÉÎÇ 

ÈÏÍÅ ÔÏ ÔÈÅ $ÅÓÉÇÎ Ǫ #ÒÁÆÔÓ #ÏÕÎÃÉÌ )ÒÅÌÁÎÄ ÁÎÄ ÔÈÅ .ÁÔÉÏÎÁÌ #ÒÁÆÔ 

'ÁÌÌÅÒÙ ÁÎÄ ÉÔÓ ×ÅÌÌȤÅÓÔÁÂÌÉÓÈÅÄ ÄÅÓÉÇÎ ÈÅÒÉÔÁÇÅȟ ÉÎÃÌÕÄÉÎÇ ÉÔÓ ÈÉÓÔÏÒÉÃÁÌ 

+ÉÌËÅÎÎÙ $ÅÓÉÇÎ 7ÏÒËÓÈÏÐÓȢ 4ÏÇÅÔÈÅÒȟ ÔÈÅÓÅ ÁÓÓÅÔÓ ÐÒÏÖÉÄÅ Á ÓÏÌÉÄ 

ÆÏÕÎÄÁÔÉÏÎ ÆÏÒ Á ÓÕÓÔÁÉÎÁÂÌÅ ÁÎÄ ÖÉÂÒÁÎÔ ÃÒÁÆÔ ÔÏÕÒÉÓÍ ÓÅÃÔÏÒȢ 7ÈÉÌÓÔ ÏÔÈÅÒ 

ÌÏÃÁÔÉÏÎÓ ÉÎ )ÒÅÌÁÎÄ ÐÒÅÓÅÎÔ Á ÃÒÁÆÔ ÏǟÅÒ ÆÏÒ ÔÈÅ ÖÉÓÉÔÏÒȟ ÎÏÎÅ ÈÁÖÅ ÔÈÅ 

ÄÅÐÔÈ ÏÆ ÔÒÁÄÉÔÉÏÎ ÁÎÄ ÈÅÒÉÔÁÇÅ ÏÆ ÃÒÁÆÔ ÔÈÁÔ ÅØÉÓÔÓ ÉÎ +ÉÌËÅÎÎÙȢ  

4ÈÅ ÐÏÔÅÎÔÉÁÌ ÒÅ×ÁÒÄÓ ÆÏÒ +ÉÌËÅÎÎÙ ÉÎ ÅÍÂÒÁÃÉÎÇ ÁÎÄ ÅØÐÁÎÄÉÎÇ ÉÔÓ ÃÒÁÆÔ 

ÓÅÃÔÏÒ ÁÒÅ ÓÕÂÓÔÁÎÔÉÁÌȢ #ÒÁÆÔ ÔÏÕÒÉÓÍ ÉÓ Á ÇÒÏ×ÉÎÇ ÔÒÅÎÄȟ ×ÉÔÈ ÔÒÁÖÅÌÌÅÒÓ 

ÉÎÃÒÅÁÓÉÎÇÌÙ ÓÅÅËÉÎÇ ÏÕÔ ÁÕÔÈÅÎÔÉÃȟ ÈÁÎÄÓȤÏÎ ÅØÐÅÒÉÅÎÃÅÓȢ "Ù ÐÏÓÉÔÉÏÎÉÎÇ 

ÉÔÓÅÌÆ ÁÓ )ÒÅÌÁÎÄȭÓ ÐÒÅÍÉÅÒ ÃÒÁÆÔ ÄÅÓÔÉÎÁÔÉÏÎ +ÉÌËÅÎÎÙ ÃÏÕÌÄ ÓÉÇÎÉǢÃÁÎÔÌÙ 

ÂÏÏÓÔ ÖÉÓÉÔÏÒ ÎÕÍÂÅÒÓ ÁÔÔÒÁÃÔÉÎÇ ÂÏÔÈ ÄÏÍÅÓÔÉÃ ÁÎÄ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÔÏÕÒÉÓÔÓ 

ÁÎÄ ÏÐÅÎÉÎÇ ÕÐ ÎÅ× ÍÁÒËÅÔÓ ÉÎ ÓÕÃÈ ÁÒÅÁÓ ÁÓ ÅÄÕÃÁÔÉÏÎÁÌ ÔÏÕÒÉÓÍ ÉÎ 

ÃÒÁÆÔȢ 4ÈÅ ÅÃÏÎÏÍÉÃ ÂÅÎÅǢÔÓ ÏÆ ÆÏÃÕÓÉÎÇ ÏÎ ÃÒÁÆÔ ÔÏÕÒÉÓÍ ÁÒÅ ÁÌÓÏ 

ÃÏÎÓÉÄÅÒÁÂÌÅ ÆÏÒ ÃÒÁÆÔÓÐÅÏÐÌÅȟ ÁÓ ÌÏÃÁÌ ÁÒÔÉÓÁÎÓ ÇÁÉÎ ÄÉÒÅÃÔ ÁÃÃÅÓÓ ÔÏ Á 

ÇÒÏ×ÉÎÇ ÍÁÒËÅÔȟ ÌÅÁÄÉÎÇ ÔÏ ÉÎÃÒÅÁÓÅÄ ÓÁÌÅÓȟ ÂÏÏËÉÎÇÓȟ ÁÎÄ ÉÎÃÒÅÁÓÅÄ 

ÖÉÓÉÂÉÌÉÔÙ ÏÆ ÔÈÅÉÒ ÂÕÓÉÎÅÓÓȾÐÒÁÃÔÉÃÅȢ  

%ÓÔÁÂÌÉÓÈÉÎÇ Á ÐÈÙÓÉÃÁÌ ΅"ÅÁÃÏÎ ÆÏÒ #ÒÁÆÔȱ ÉÎ ÔÈÅ ÃÉÔÙ ÃÏÕÌÄ ÆÕÒÔÈÅÒ ÓÏÌÉÄÉÆÙ 

+ÉÌËÅÎÎÙȭÓ ÄÅÓÔÉÎÁÔÉÏÎ ÐÒÏÍÉÓÅȢ 3ÕÃÈ Á ÃÅÎÔÒÅ ÆÏÒ ÃÒÁÆÔȟ ×ÏÕÌÄ ÎÏÔ ÏÎÌÙ 

ÁÔÔÒÁÃÔ ÃÒÁÆÔ ÅÎÔÈÕÓÉÁÓÔÓ ÂÕÔ ÁÌÓÏ ÂÅÃÏÍÅ Á ÃÕÌÔÕÒÁÌ ÌÁÎÄÍÁÒËȟ 

ÓÙÍÂÏÌÉÓÉÎÇ +ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ ÓÔÏÒÙȟ ÉÔÓ ÃÒÅÁÔÉÖÅ ÁÓÐÉÒÁÔÉÏÎÓȟ ÁÎÄ ÉÔÓ 

ÌÅÁÄÅÒÓÈÉÐ ÉÎ ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒȢ 4ÈÅ ÆÁÃÉÌÉÔÙ ÃÏÕÌÄ ÓÈÏ×ÃÁÓÅ ÔÈÅ ÂÅÓÔ ÏÆ ÌÏÃÁÌ 

ÃÒÁÆÔÓÍÁÎÓÈÉÐȟ ÓÅÒÖÅ ÁÓ Á ÈÕÂ ÆÏÒ ×ÏÒËÓÈÏÐÓȟ ÅØÈÉÂÉÔÉÏÎÓȟ ÁÎÄ 

ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÃÏÌÌÁÂÏÒÁÔÉÏÎÓȟ ÏǟÅÒ ÖÉÓÉÔÏÒÓ ÔÈÅ ÃÈÁÎÃÅ ÔÏ ÅÎÇÁÇÅ ×ÉÔÈ 

ÃÒÁÆÔ ÏÎ ÍÕÌÔÉÐÌÅ ÌÅÖÅÌÓȡ ÐÕÒÃÈÁÓÉÎÇ ÁÒÔÉÓÁÎ ÐÒÏÄÕÃÔÓȟ ÏÂÓÅÒÖÉÎÇ ÍÁËÅÒÓ ÁÔ 

×ÏÒËȟ ÐÁÒÔÉÃÉÐÁÔÉÎÇ ÉÎ ×ÏÒËÓÈÏÐÓȟ ÁÎÄ ÌÅÁÒÎÉÎÇ ÁÂÏÕÔ ÔÈÅ ÒÉÃÈ ÈÉÓÔÏÒÙ ÏÆ 

ÃÒÁÆÔ ÁÎÄ ÄÅÓÉÇÎ ÉÎ +ÉÌËÅÎÎÙȢ )Ô ×ÏÕÌÄ ÄÅÅÐÅÎ ÔÈÅ ÃÉÔÙȭÓ ÃÏÎÎÅÃÔÉÏÎ ×ÉÔÈ 

ÔÈÅ ×ÉÄÅÒ ÃÒÁÆÔ ÃÏÍÍÕÎÉÔÙȟ ÉÔÓ ÒÅÌÁÔÉÏÎÓÈÉÐ ×ÉÔÈ ÏÔÈÅÒ 7## #ÉÔÉÅÓ ÁÎÄ 

2ÅÇÉÏÎÓ ÏÆ #ÒÁÆÔ ÁÎÄ ÁÍÐÌÉÆÙ ÉÔÓ ÇÌÏÂÁÌ ÒÅÐÕÔÁÔÉÏÎȢ 

&ÕÒÔÈÅÒ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ +ÉÌËÅÎÎÙȭÓ #ÒÁÆÔ 4ÒÁÉÌȟ ÅÎÈÁÎÃÅÄ ÂÙ ÁÄÄÉÔÉÏÎÁÌ 

ÅØÐÅÒÉÅÎÔÉÁÌ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÖÉÓÉÔÏÒÓ ÁÒÏÕÎÄ ÔÈÅ ÃÏÕÎÔÙȟ ÈÁÓ ÁÐÐÅÁÌ ÆÏÒ 

ÂÏÔÈ ÄÏÍÅÓÔÉÃ ÁÎÄ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÍÁÒËÅÔÓȢ "Ù ÏǟÅÒÉÎÇ ÉÍÍÅÒÓÉÖÅȟ ÈÁÎÄÓȤ

ÏÎ ÅØÐÅÒÉÅÎÃÅÓ ÔÈÁÔ ÃÏÎÎÅÃÔ ÖÉÓÉÔÏÒÓ ÄÉÒÅÃÔÌÙ ×ÉÔÈ ÌÏÃÁÌ ÁÒÔÉÓÁÎÓȟ +ÉÌËÅÎÎÙ 

ÃÏÕÌÄ ÏǟÅÒ ÔÏÕÒÉÓÔÓ ÔÈÅ ÏÐÐÏÒÔÕÎÉÔÙ ÔÏ ÁÃÔÉÖÅÌÙ ÐÁÒÔÉÃÉÐÁÔÅ ÉÎ ÉÔÓ ÌÉÖÉÎÇ 

ÃÒÁÆÔ ÔÒÁÄÉÔÉÏÎÓȢ 3ÕÃÈ ×ÏÒËÓÈÏÐÓ ÐÒÏÖÉÄÅ ÁÎ ÁÕÔÈÅÎÔÉÃ ÅØÐÅÒÉÅÎÃÅ ÔÈÁÔ 

ÇÏÅÓ ÂÅÙÏÎÄ ÔÒÁÄÉÔÉÏÎÁÌ ÓÉÇÈÔÓÅÅÉÎÇȟ ÌÅÁÖÉÎÇ ÖÉÓÉÔÏÒÓ ×ÉÔÈ ÍÅÁÎÉÎÇÆÕÌ 

ÍÅÍÏÒÉÅÓ ÆÒÏÍ ÔÈÅÉÒ ÔÉÍÅ ÉÎ ÔÈÅ ÒÅÇÉÏÎ ÁÎÄ ÅÎÃÏÕÒÁÇÉÎÇ ÌÏÎÇÅÒ ÖÉÓÉÔÏÒ 

ÓÔÁÙÓ ÉÎ ÔÈÅ ÃÏÕÎÔÙȟ ÔÈÕÓ ÂÏÏÓÔÉÎÇ ÌÏÃÁÌ ÂÕÓÉÎÅÓÓÅÓ ÉÎ ÁÃÃÏÍÍÏÄÁÔÉÏÎȟ 

ÄÉÎÉÎÇȟ ÁÎÄ ÒÅÔÁÉÌ ÓÅÃÔÏÒÓȢ  

! ÆÏÃÕÓ ÏÎ ÐÒÏÄÕÃÔ ÄÅÖÅÌÏÐÍÅÎÔ ÁÎÄ ÃÁÐÁÃÉÔÙ ÂÕÉÌÄÉÎÇ ×ÉÌÌ ÐÒÏÖÉÄÅ 

ÁÄÄÉÔÉÏÎÁÌÉÔÙ ÉÎ ÔÈÅ ÃÒÁÆÔ ÏǟÅÒ ÆÏÒ ÖÉÓÉÔÏÒÓȢ %ØÐÅÒÉÅÎÔÉÁÌ ÔÒÁÉÌÓ ÁÎÄ ÌÏÃÁÔÉÏÎÓ 

ÉÎ ÔÈÅ ÃÏÕÎÔÙ ÁÌÌÏ×ÉÎÇ ÖÉÓÉÔÏÒÓ ÔÁËÅ Á ÊÏÕÒÎÅÙ ÔÈÒÏÕÇÈ ËÅÙ ÁÒÔÉÓÁÎ ÓÔÕÄÉÏÓȟ 

×ÏÒËÓÈÏÐÓȟ ÁÎÄ ÇÁÌÌÅÒÉÅÓȟ ÏǟÅÒÉÎÇ ÔÈÅÍ Á ÃÈÁÎÃÅ ÔÏ ÍÅÅÔ ÌÏÃÁÌ ÍÁËÅÒÓȟ 

ÌÅÁÒÎ ÁÂÏÕÔ ÔÈÅÉÒ ×ÏÒËȟ ÁÎÄ ÅÖÅÎ ÃÒÅÁÔÅ ÔÈÅÉÒ Ï×Î ÂÅÓÐÏËÅ ÐÉÅÃÅÓȢ  

$ÅÅÐÅÎÉÎÇ ÐÁÒÔÎÅÒÓÈÉÐÓ ÁÎÄ ÉÎÉÔÉÁÔÉÖÅÓ ×ÉÔÈ ÃÒÁÆÔȤÒÅÌÁÔÅÄ ÅÄÕÃÁÔÉÏÎÁÌ 

ÉÎÓÔÉÔÕÔÉÏÎÓȟ ÃÏÕÌÄ ÆÕÒÔÈÅÒ ÓÔÒÅÎÇÔÈÅÎ +ÉÌËÅÎÎÙȭÓ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÐÒÏǢÌÅ ÁÓ Á 

ÄÅÓÔÉÎÁÔÉÏÎ ÆÏÒ ÃÒÅÁÔÉÖÅ ÌÅÁÒÎÉÎÇȢ 4ÈÅÒÅ ÁÒÅ ÍÁÎÙ ÅØÁÍÐÌÅÓ ÏÆ 

ÄÅÓÔÉÎÁÔÉÏÎÓ ɉ"ÏÒÎÈÏÌÍȟ 0ÉÌÃÈÕÃËɊ ÏǟÅÒÉÎÇ ÓÐÅÃÉÁÌÉÓÅÄ ÃÏÕÒÓÅÓȟ 

ÒÅÓÉÄÅÎÃÉÅÓȟ ÁÎÄ ÒÅÔÒÅÁÔÓ ×ÈÉÃÈ ÁÔÔÒÁÃÔ ÓÔÕÄÅÎÔÓȟ ÄÅÓÉÇÎÅÒÓȟ ÁÎÄ ÃÒÁÆÔ 

ÐÒÁÃÔÉÔÉÏÎÅÒÓ ÆÒÏÍ ÁÒÏÕÎÄ ÔÈÅ ×ÏÒÌÄȢ %ÎÈÁÎÃÉÎÇ ÁÎÄ ÃÏÈÅÒÉÎÇ ÓÕÃÈ ÁÎ 

ÏǟÅÒ ÉÎ +ÉÌËÅÎÎÙ ×ÉÌÌ ÅÍÂÅÄ ÉÔ ÁÔ ÔÈÅ ÈÅÁÒÔ ÏÆ ÔÈÅ ÇÌÏÂÁÌ ÃÒÁÆÔ ÃÏÍÍÕÎÉÔÙȢ  
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ΩΫ ȿ 0ÁÇÅ 

 

4ÈÅ ÃÏÕÎÔÙȭÓ ÒÉÃÈ ÈÉÓÔÏÒÙ ÁÎÄ ÖÉÂÒÁÎÔ ÁÒÔÓ ÓÃÅÎÅ ÉÓ ÕÎÉÑÕÅÌÙ ÐÏÉÓÅÄ ÔÏ 

ÅÎÈÁÎÃÅ ÉÔÓ ÔÏÕÒÉÓÍ ÁÐÐÅÁÌ ÂÙ ÉÎÔÅÇÒÁÔÉÎÇ ÃÒÁÆÔ ÔÏÕÒÉÓÍ ÉÎÔÏ +ÉÌËÅÎÎÙȭÓ 

ÅØÉÓÔÉÎÇ ÃÕÌÔÕÒÁÌ ÏǟÅÒÉÎÇÓ ÓÐÅÃÉǢÃÁÌÌÙ ÉÔÓ ÆÅÓÔÉÖÁÌÓ ÁÎÄ ÅÖÅÎÔÓȢ 4ÈÉÓ ×ÏÕÌÄ 

ÁÄÄ ÄÅÐÔÈ ÁÎÄ ÖÁÌÕÅ ÔÏ ÔÈÅ ÖÉÓÉÔÏÒ ÅØÐÅÒÉÅÎÃÅȢ  

7ÈÉÌÅ ÔÈÅ ÃÉÔÙȭÓ ÍÅÄÉÅÖÁÌ ÈÅÒÉÔÁÇÅȟ ×ÉÔÈ ÌÁÎÄÍÁÒËÓ ÌÉËÅ +ÉÌËÅÎÎÙ #ÁÓÔÌÅ 

ÁÎÄ ÔÈÅ -ÅÄÉÅÖÁÌ -ÉÌÅȟ ÁÌÒÅÁÄÙ ÄÒÁ×Ó ÉÎ Á ÃÏÎÓÉÄÅÒÁÂÌÅ ÎÕÍÂÅÒ ÏÆ 

ÔÏÕÒÉÓÔÓȟ Á ÔÈÒÉÖÉÎÇ ÃÒÁÆÔ ÓÃÅÎÅ ÃÏÕÌÄ ÃÏÍÐÌÅÍÅÎÔ ÔÈÅÓÅ ÁÔÔÒÁÃÔÉÏÎÓȟ 

ÃÒÅÁÔÉÎÇ Á ÃÏÍÐÒÅÈÅÎÓÉÖÅ ÃÕÌÔÕÒÁÌ ÊÏÕÒÎÅÙȢ "Ù ÃÅÌÅÂÒÁÔÉÎÇ ÎÏÔ ÏÎÌÙ 

+ÉÌËÅÎÎÙȭÓ ÈÉÓÔÏÒÉÃÁÌ ÌÁÎÄÍÁÒËÓ ÂÕÔ ÁÌÓÏ ÉÔÓ ÃÏÎÔÅÍÐÏÒÁÒÙ ÃÒÁÆÔ 

ÃÏÍÍÕÎÉÔÙȟ ÖÉÓÉÔÏÒÓ ÅØÐÅÒÉÅÎÃÅ Á ÒÉÃÈ ÂÌÅÎÄ ÏÆ ÐÁÓÔ ÁÎÄ ÐÒÅÓÅÎÔȟ ÏÆ ÂÕÉÌÔ 

ÁÎÄ ÌÉÖÉÎÇ ÔÒÁÄÉÔÉÏÎÓȢ  

4ÈÅ ÇÒÏ×ÔÈ ÐÏÔÅÎÔÉÁÌ ÆÏÒ +ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ ÓÅÃÔÏÒ ÐÒÏÖÉÄÅÓ ÏÐÐÏÒÔÕÎÉÔÉÅÓ 

ÆÏÒ ÉÎÎÏÖÁÔÉÏÎ ÁÎÄ ÅØÐÁÎÓÉÏÎȢ ! ÒÏÂÕÓÔ ÄÉÇÉÔÁÌ ÓÔÒÁÔÅÇÙ ÉÎÃÌÕÄÉÎÇ ÏÎÌÉÎÅ 

ÓÔÏÒÙÔÅÌÌÉÎÇȟ ÖÉÒÔÕÁÌ ÔÏÕÒÓȟ ÁÎÄ ÉÎÔÅÒÁÃÔÉÖÅ ÃÒÁÆÔ ×ÏÒËÓÈÏÐÓ ×ÉÌÌ ÈÅÌÐ ÔÏ 

ÐÒÏÍÏÔÅ +ÉÌËÅÎÎÙȭÓ ÏǟÅÒÉÎÇÓ ÔÏ Á ÇÌÏÂÁÌ ÁÕÄÉÅÎÃÅȟ ×ÈÉÌÅ ÐÁÒÔÎÅÒÓÈÉÐÓ 

×ÉÔÈ ÔÏÕÒ ÏÐÅÒÁÔÏÒÓ ÃÏÕÌÄ ÉÎÃÏÒÐÏÒÁÔÅ ÃÒÁÆÔ ÅØÐÅÒÉÅÎÃÅÓ ÉÎÔÏ ÂÅÓÐÏËÅ 

ÔÒÁÖÅÌ ÐÁÃËÁÇÅÓȢ )ÎÔÅÇÒÁÔÉÎÇ ÃÒÁÆÔ ×ÉÔÈ ÏÔÈÅÒ ÌÏÃÁÌ ÓÅÃÔÏÒÓ ÃÒÅÁÔÅÓ ÈÏÌÉÓÔÉÃ 

ÖÉÓÉÔÏÒ ÅØÐÅÒÉÅÎÃÅÓ ÁÎÄ ÐÒÏÖÉÄÉÎÇ ÔÏÕÒÉÓÔÓ ×ÉÔÈ Á ÆÕÌÌ ÓÐÅÃÔÒÕÍ ÏÆ ÃÒÅÁÔÉÖÅ 

ÁÎÄ ÃÕÌÔÕÒÁÌ ÉÍÍÅÒÓÉÏÎȢ 
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Ωέ ȿ 0ÁÇÅ 

 

      3ÔÒÁÔÅÇÉÃ 6ÉÓÉÏÎ  

 

+),+%..9 Ȥ 'ÌÏÂÁÌÌÙ ÒÅÃÏÇÎÉÓÅÄ ÆÏÒ 

ÅØÃÅÌÌÅÎÃÅ ÉÎ ÃÒÁÆÔÓÍÁÎÓÈÉÐȢ ! ÌÅÁÄÉÎÇ 

ÄÅÓÔÉÎÁÔÉÏÎ ×ÈÅÒÅ ÈÅÒÉÔÁÇÅȟ ÍÁËÉÎÇȟ 

ÅÄÕÃÁÔÉÏÎ ÁÎÄ ÉÎÎÏÖÁÔÉÏÎ ÃÏÎÖÅÒÇÅȟ ÁÎÄ 

ÐÒÏÆÅÓÓÉÏÎÁÌ ÃÒÁÆÔÓÐÅÏÐÌÅȟ ÅÎÔÈÕÓÉÁÓÔÓ ÁÎÄ 

ÖÉÓÉÔÏÒÓ ÐÁÒÔÉÃÉÐÁÔÅ ÉÎ Á ÔÈÒÉÖÉÎÇȟ ÓÕÓÔÁÉÎÁÂÌÅ 

ÃÒÁÆÔ ÃÕÌÔÕÒÅȢ 

 

 

        -ÉÓÓÉÏÎ 3ÔÁÔÅÍÅÎÔ 

 

"ÕÉÌÄÉÎÇ ÏÎ +ÉÌËÅÎÎÙȭÓ ÄÅÓÉÇÎÁÔÉÏÎ ÁÓ Á 7ÏÒÌÄ #ÒÁÆÔÓ 

#ÏÕÎÃÉÌ #ÉÔÙ ÁÎÄ 2ÅÇÉÏÎ ÏÆ #ÒÁÆÔȟ ×Å ×ÉÌÌ ÅÎÈÁÎÃÅ ÏÕÒ 

ÖÉÂÒÁÎÔ ÃÒÁÆÔ ÈÅÒÉÔÁÇÅ ÂÙ ÆÏÓÔÅÒÉÎÇ Á ÓÕÓÔÁÉÎÁÂÌÅ ÁÎÄ 

ÉÎÎÏÖÁÔÉÖÅ ÓÅÃÔÏÒȢ 4ÈÒÏÕÇÈ ÃÏÌÌÁÂÏÒÁÔÉÏÎ ÂÅÔ×ÅÅÎ 

ÍÁËÅÒÓȟ ÁÇÅÎÃÉÅÓȟ ÐÒÏÖÉÄÅÒÓȟ ÉÎÄÕÓÔÒÙ ÐÁÒÔÎÅÒÓȟ ÁÎÄ 

ÔÈÅ ÃÏÍÍÕÎÉÔÙȟ ×Å ×ÉÌÌ ÅÎÓÕÒÅ ÔÈÅ ÃÏÎÔÉÎÕÉÔÙ ÏÆ 

ÔÒÁÄÉÔÉÏÎÁÌ ÓËÉÌÌÓ ×ÈÉÌÅ ÅÍÂÒÁÃÉÎÇ ÎÅ× ÏÐÐÏÒÔÕÎÉÔÉÅÓ 

ÆÏÒ ÇÒÏ×ÔÈȢ  
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Ωή ȿ 0ÁÇÅ 

 

/ÕÒ 6ÁÌÕÅÓ  

4ÈÅ ÆÏÌÌÏ×ÉÎÇ ÖÁÌÕÅÓ ÕÎÄÅÒÐÉÎ ÔÈÅ ÆÕÔÕÒÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÃÒÁÆÔ ÁÎÄ 

ÍÁËÉÎÇ ÉÎ +ÉÌËÅÎÎÙȢ 

 

ΧȢ (ÅÒÉÔÁÇÅ ÁÎÄ )ÎÎÏÖÁÔÉÏÎ Ȥ 7Å ÒÅÓÐÅÃÔ +ÉÌËÅÎÎÙȭÓ ÒÉÃÈ ÃÒÁÆÔ 
ÔÒÁÄÉÔÉÏÎ ÁÎÄ ÔÈÅ ÌÅÇÁÃÙ ÏÆ ÔÈÅ +ÉÌËÅÎÎÙ $ÅÓÉÇÎ 7ÏÒËÓÈÏÐÓȟ ×ÈÉÃÈ 

ÐÉÏÎÅÅÒÅÄ ÄÅÓÉÇÎ ÅØÃÅÌÌÅÎÃÅ ÁÎÄ ÃÒÅÁÔÉÖÉÔÙȢ "Ù ÂÌÅÎÄÉÎÇ ÔÉÍÅȤ

ÈÏÎÏÕÒÅÄ ÓËÉÌÌÓ ×ÉÔÈ ÍÏÄÅÒÎ ÔÅÃÈÎÉÑÕÅÓȟ ×Å ×ÉÌÌ ÅÎÓÕÒÅ ÔÈÅ ÃÒÁÆÔ 

ÓÅÃÔÏÒ ÒÅÍÁÉÎÓ ÖÉÂÒÁÎÔ ÁÎÄ ÁÄÁÐÔÁÂÌÅ ÆÏÒ ÆÕÔÕÒÅ ÇÅÎÅÒÁÔÉÏÎÓȢ 

ΨȢ 3ÕÓÔÁÉÎÁÂÉÌÉÔÙ ÁÎÄ 2ÅÓÉÌÉÅÎÃÅ Ȥ 7Å ÁÒÅ ÃÏÍÍÉÔÔÅÄ ÔÏ ÐÒÏÍÏÔÉÎÇ 

ÅÎÖÉÒÏÎÍÅÎÔÁÌÌÙ ÒÅÓÐÏÎÓÉÂÌÅ ÐÒÁÃÔÉÃÅÓȢ "Ù ÅÎÃÏÕÒÁÇÉÎÇ ÔÈÅ ÕÓÅ ÏÆ 

ÓÕÓÔÁÉÎÁÂÌÅ ÍÁÔÅÒÉÁÌÓ ÁÎÄ ÐÒÏÃÅÓÓÅÓ ×Å ×ÉÌÌ ÈÅÌÐ ÓÅÃÕÒÅ ÔÈÅ ÌÏÎÇȤ

ÔÅÒÍ ÓÕÓÔÁÉÎÁÂÉÌÉÔÙ ÁÎÄ ÒÅÓÉÌÉÅÎÃÅ ÏÆ +ÉÌËÅÎÎÙȭÓ ÃÒÁÆÔ ÓÅÃÔÏÒȟ ÐÁÖÉÎÇ 

ÔÈÅ ×ÁÙ ÆÏÒ Á ÇÒÅÅÎÅÒ ÁÎÄ ÅÎÄÕÒÉÎÇ ÆÕÔÕÒÅȢ 

ΩȢ #ÏÌÌÁÂÏÒÁÔÉÏÎ ÁÎÄ #ÏÍÍÕÎÉÔÙ Ȥ 7Å ×ÉÌÌ ÃÏÎÔÉÎÕÅ ÔÏ ÆÏÓÔÅÒ ÓÔÒÏÎÇ 

ÐÁÒÔÎÅÒÓÈÉÐÓ ÂÅÔ×ÅÅÎ ÍÁËÅÒÓȟ ÁÇÅÎÃÉÅÓȟ ÉÎÄÕÓÔÒÙȟ ÁÎÄ ÔÈÅ ×ÉÄÅÒ ÃÒÁÆÔ 

ÃÏÍÍÕÎÉÔÙȟ ÂÕÉÌÄÉÎÇ ÏÎ ÔÈÅ ÃÏÌÌÁÂÏÒÁÔÉÖÅ ÓÐÉÒÉÔ ÆÏÓÔÅÒÅÄ ÂÙ ÔÈÅ +$7Ȣ 

4ÏÇÅÔÈÅÒȟ ÃÒÅÁÔÉÎÇ Á ÓÕÐÐÏÒÔÉÖÅ ÁÎÄ ÉÎÔÅÒÃÏÎÎÅÃÔÅÄ ÃÒÁÆÔ ÅÃÏÓÙÓÔÅÍ 

ÔÈÁÔ ÐÒÏÍÏÔÅÓ ÓÈÁÒÅÄ ÇÒÏ×ÔÈȟ ÉÎÎÏÖÁÔÉÏÎȟ ÁÎÄ ÏÐÐÏÒÔÕÎÉÔÙȢ 

ΪȢ %ØÃÅÌÌÅÎÃÅ ÁÎÄ #ÕÌÔÕÒÁÌ )ÄÅÎÔÉÔÙ Ȥ #ÒÁÆÔ ÉÓ ÐÁÒÔ ÏÆ ÏÕÒ ÃÕÌÔÕÒÁÌ 

ÉÄÅÎÔÉÔÙȟ ÅÎÈÁÎÃÉÎÇ ÌÏÃÁÌ ÐÒÉÄÅ ×ÈÉÌÅ ÓÔÒÅÎÇÔÈÅÎÉÎÇ +ÉÌËÅÎÎÙȭÓ 

ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÒÅÐÕÔÁÔÉÏÎ ÁÓ Á ÈÕÂ ÏÆ ÃÒÅÁÔÉÖÉÔÙ ÁÎÄ ÄÅÓÉÇÎȢ 7Å ×ÉÌÌ 

ÍÁÉÎÔÁÉÎ ÔÈÅ ÈÉÇÈÅÓÔ ÓÔÁÎÄÁÒÄÓ ÏÆ ÑÕÁÌÉÔÙ ÉÎ ÃÒÁÆÔÓÍÁÎÓÈÉÐȟ 

ÃÏÎÔÉÎÕÉÎÇ ÔÈÅ +$7 ÔÒÁÄÉÔÉÏÎ ÏÆ ÅØÃÅÌÌÅÎÃÅȢ 

ΫȢ )ÎÃÌÕÓÉÏÎ ÁÎÄ %ÎÇÁÇÅÍÅÎÔ Ȥ 7Å ÁÒÅ ÃÏÍÍÉÔÔÅÄ ÔÏ ÅÎÓÕÒÉÎÇ ÔÈÁÔ 

ÃÒÁÆÔ ÉÓ ÁÃÃÅÓÓÉÂÌÅ ÔÏ ÁÌÌȢ 7Å ÅÎÃÏÕÒÁÇÅ ÐÁÒÔÉÃÉÐÁÔÉÏÎ ÉÎ +ÉÌËÅÎÎÙȭÓ 

ÃÒÁÆÔ ÃÕÌÔÕÒÅ ÆÏÒ ÂÏÔÈ ÌÏÃÁÌ ÃÉÔÉÚÅÎÓ ÁÎÄ ÖÉÓÉÔÏÒÓ ÁÌÉËÅȟ ÁÎÄ ÓÕÐÐÏÒÔ 

ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÆÏÒ ÅÎÇÁÇÅÍÅÎÔ ÉÎ ÃÒÁÆÔ ÁÎÄ ÍÁËÉÎÇȢ  

άȢ 3ËÉÌÌÓ $ÅÖÅÌÏÐÍÅÎÔ Ȥ 7Å ÐÒÉÏÒÉÔÉÓÅ ÔÈÅ ÁÄÖÁÎÃÅÍÅÎÔ ÏÆ ÃÒÁÆÔ 
ÅÄÕÃÁÔÉÏÎȟ ÂÕÉÌÄÉÎÇ ÏÎ +ÉÌËÅÎÎÙȭÓ ÅØÉÓÔÉÎÇ ÃÒÁÆÔ ÓËÉÌÌÓ ÐÒÏÇÒÁÍÍÅÓ 

ÁÎÄ ÔÈÅ ÌÅÇÁÃÙ ÏÆ ÔÈÅ +$7Ȣ 7Å ×ÉÌÌ ÁÄÖÏÃÁÔÅ ÆÏÒ ÃÏÎÔÉÎÕÏÕÓ 

ÐÒÏÇÒÁÍÍÅ ÄÅÖÅÌÏÐÍÅÎÔ ÔÏ ÅÑÕÉÐ ÍÁËÅÒÓ ×ÉÔÈ ÔÈÅ ËÎÏ×ÌÅÄÇÅ ÁÎÄ 

ÔÏÏÌÓ ÎÅÅÄÅÄ ÔÏ ÓÕÓÔÁÉÎ ÁÎÄ ÇÒÏ× ÔÈÅ ÃÒÁÆÔ ÓÅÃÔÏÒȟ ÅÎÓÕÒÉÎÇ ÉÔÓ ÖÉÔÁÌÉÔÙ 

ÆÏÒ ÆÕÔÕÒÅ ÇÅÎÅÒÁÔÉÏÎÓȢ 
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	Fáilte Ireland 
	Fáilte Ireland 
	-
	 
	Destination Experience Development Plan Kilkenny City
	 

	Executive Summary
	Executive Summary
	 

	The
	The
	 
	Kilkenny Craft Strategy 2025
	–
	2027
	 
	establishes a bold and actionable 
	framework to enhance 
	County 
	Kilkenny’s position as a premier craft 
	destination. This three
	-
	year strategy is designed to foster a thriving, 
	sustainable, and innovative craft sector that builds on Kilkenny’s rich 
	heritage while embracing 
	new
	 
	opportunities for growth.
	 
	 

	Kilkenny has long been synonymous with craftsmanship, 
	Kilkenny has long been synonymous with craftsmanship, 
	more recently 
	earning international recognition as a
	 
	World Crafts Council City and 
	Region of Craft. This 
	strategy capitali
	s
	es on that designation to drive 
	sectoral development, expand economic opportunities, and solidify 
	Kilkenny as a hub for makers, visitors, and craft enthusiasts alike.
	 

	 
	 

	Strategic
	Strategic
	 
	Priorities and Key Actions
	 

	The strategy is structured around
	The strategy is structured around
	 
	five key pillars, each with targeted 
	objectives to ensure a holistic approach to craft development in Kilkenny:
	 

	Pillar 1 
	Pillar 1 
	-
	 
	Visibility of Craft in Kilkenny
	 

	▪
	▪
	▪
	 
	 
	Develop and promote the
	 
	Kilkenny Craft Story, from heritage to 
	contemporary production.
	 


	▪
	▪
	 
	 
	Develop a business plan for 
	a
	 
	dedicated immersive craft facility
	 
	in 
	Kilkenny City to showcase craft 
	in the county
	.
	 


	▪
	▪
	 
	 
	Integrate craft more deeply into Kilkenny’s cultural and 
	creative
	 
	offering.
	 


	▪
	▪
	 
	 
	Expand experiential craft opportunities for visitors and locals.
	 



	 
	 

	Pillar 2 
	Pillar 2 
	-
	 
	Viability and Sustainability of the Craft Sector
	 

	▪
	▪
	▪
	 
	 
	Support the establishment of a
	 
	dedicated craft entity
	 
	to lead 
	sectoral development.
	 


	▪
	▪
	 
	 
	Secure effective resourcing to deliver on the Strategy’s ambitions 
	and sustain a thriving craft sector.
	 



	Pillar 3 
	Pillar 3 
	-
	 
	Tourism and Destination Development
	 

	▪
	▪
	▪
	 
	 
	Position Kilkenny as
	 
	a world
	-
	class destination for craft tourism, in 
	alignment with Fáilte Ireland’s initiatives.
	 


	▪
	▪
	 
	 
	Enhance craft tourism with specific focus on experiential 
	engagement with craft and making.
	 


	▪
	▪
	 
	 
	Leverage Kilkenny’s
	 
	World Crafts Council designation
	 
	to attract 
	national and international visitors.
	 


	▪
	▪
	 
	 
	Maximise national and international promotional opportunities 
	to highlight Kilkenny’s craft sector.
	 


	▪
	▪
	 
	 
	Assess opportunities to develop an educational tourism focus for 
	craft in Kilkenny.
	 



	Pillar 4 
	Pillar 4 
	-
	 
	Craft Skills Development and legacy of Kilkenny Design 
	Workshops
	 

	▪
	▪
	▪
	 
	 
	Strengthen partnerships with
	 
	educational institutions and 
	training bodies
	 
	to expand craft education. 
	 


	▪
	▪
	 
	 
	Assess availability of possible spaces and incentives to support 
	delivery of additional craft workshops and experiences.
	 


	▪
	▪
	 
	 
	Advocate for policies that support
	 
	traditional skill preservation 
	and modern craft techniques.
	 



	Pillar 5 
	Pillar 5 
	-
	 
	Collective Storytelling, Communications, and Marketing
	 

	Figure
	▪
	▪
	▪
	 
	 
	Develop the story of making in Kilkenny as a clear destination 
	narrative.
	 


	▪
	▪
	 
	 
	Resource a
	 
	cohesive marketing strategy
	 
	to enhance visibility of 
	Kilkenny as a World City and Region of Craft.
	 
	 


	▪
	▪
	 
	 
	Create bespoke business supports to foster collaboration among 
	craft businesses and tourism providers to 
	create
	 
	a seamless craft 
	experience.
	 



	 
	 

	Implementation and Collaboration
	Implementation and Collaboration
	 

	The successful execution of this strategy will require the continued 
	The successful execution of this strategy will require the continued 
	coordinated efforts of local government, industry bodies, craft 
	communities, and tourism stakeholders. By 
	embedding craft within 
	Kilkenny’s broader economic and cultural framework, this initiative will 
	ensure that craft remains a cornerstone of the county’s identity, fostering 
	job creation, innovation, and international recognition.
	 

	Kilkenny’s craft sector has long been a symbol of excellence, and this 
	Kilkenny’s craft sector has long been a symbol of excellence, and this 
	strategy aims to solidify its status as a sustainable, thriving, and globally 
	respected centre of making. Through strategic investment, targeted 
	actions, and ongoing collaboration, Kilk
	enny will continue to inspire, 
	engage, and lead in the world of craft.
	 

	 
	 

	 
	 

	 
	 
	 

	Introduction
	Introduction

	Figure
	Figure
	 
	 
	As 
	Co
	-
	Chair
	s 
	of the 
	Kilkenny Craft Working 
	Group, 
	we are 
	delighted 
	to introduce th
	e Kilkenny 
	Craft Strategy
	 
	(2025 
	–
	 
	2027), the first dedicated 
	craft strategy for the 
	county. 
	This document has been 
	developed collaboratively by
	 
	the 
	Kilkenny Craft Working Group
	,
	 
	a multiagency and industry
	-
	led group of 
	passionate 
	craftspeople, 
	individuals
	 
	and organisations working to 
	support the development of a vibrant and sustainable craft sector in 
	Kilkenny
	. 
	 

	Craft is deeply woven into the fabric of Kilkenny’s cultural 
	Craft is deeply woven into the fabric of Kilkenny’s cultural 
	identity;
	 
	it’s in 
	our DNA.
	 
	T
	his strategy sets out a clear path to enhance 
	the visibility of 
	our craftsmanship, of our heritage 
	and
	 
	traditions
	, 
	to 
	support its growth, 
	and ensure its continu
	ity and innovation in the 21
	st
	 
	century. 
	Our shared 
	commitment
	 
	to ensuring this growth is 
	reflect
	ed in 
	the immense 
	potential this strategy brings 
	to
	 
	shaping a vibrant and sustainable future 
	for makers, 
	craft 
	businesses
	, craft experience providers
	, and the wider 
	community. 
	 

	The 
	The 
	strategy offers a powerful framework for advancing the craft 
	economy across the city and county. It aims to create valuable 
	opportunities for both professional makers and those wishing to engage 
	in and appreciate craft, enriching our community and attracti
	ng visitors 
	from around the world. 
	We are
	 
	confident that through 
	its 
	implementation
	, we
	 
	will 
	foster an inclusive, resilient, and thriving craft 
	sector that continues to inspire, engage, and prosper in the years to 
	come.
	 

	The Kilkenny Craft Working Group takes this opportunity to thank 
	The Kilkenny Craft Working Group takes this opportunity to thank 
	Kilkenny County Council’s Local Enterprise Office and Fáilte Ireland, who 
	together funded the strategic development process. 
	 

	We look forward to working together with all stakeholders to ensure the 
	We look forward to working together with all stakeholders to ensure the 
	success
	ful implementation
	 
	of th
	e 
	strategy and to secure Kilkenny’s future 
	as a leading destination for craft
	.
	 

	 
	 

	Martin Matthews
	Martin Matthews
	 
	and Eimear Vize 
	 

	Co
	Co
	-
	Chair
	s
	 
	–
	 
	Kilkenny Craft Working Group 
	 

	 
	 

	 
	 
	 

	Background 
	Background 
	 

	Kilkenny has long been regarded as a location where craft and making 
	Kilkenny has long been regarded as a location where craft and making 
	find their home.
	 
	Craft is rooted in 
	Kilkenny’s 
	heritage, reflecting the 
	cultural identity and history of the region, while evolving through 
	modern techniques and sustainable practices. 
	The history of making in 
	the county is evident in the built heritage of the city from the 12
	th
	 
	century 
	and has continued through the centuries to 
	initiation of the Kilkenny 
	Design Workshops (KDW) some 60 years ago, the establishment of 
	Kilkenny City as home to the Design and Crafts Council of Ireland, the 
	National Craft and Design Gallery, Design Week
	, the centre of excel
	lence 
	in Jewellery and Silversmithing, 
	the Made in Kilkenny 
	collective
	 
	and the 
	high number of craft artisans, practitioners, educators, mindful makers, 
	craft enthusiasts and retailers living and working locally
	. 
	 

	T
	T
	he preservation and continuance of craft heritage skills
	 
	is supported
	 
	through
	 
	new and developmental
	 
	educational projects and programmes 
	in locations
	,
	 
	and
	 
	the county continues to excel in craft production and 
	development, achieving international recognition as a World Crafts 
	Council City and Region of Craft
	 
	in 2021 (one of only five locations in 
	Europe to hold this prestigious title). This creativity and innovation in 
	craft presents a driving force in the economic fortune of the region for 
	makers, citizens,
	 
	and visitors alike
	.
	 
	 

	Kilkenny
	Kilkenny
	 
	has over time also expanded and developed as a location where 
	creativity is at the core of enterprise and innovation, its focus providing 

	leadership and excellence not only in 
	leadership and excellence not only in 
	craft 
	but also in the animation and 
	wellbeing sectors
	. 
	Kilkenny continues to draw makers from international 
	locations to live and work in the region
	.
	 
	I
	t remains a location deeply 
	connected with 
	craftsmanship
	 
	(design, manufacture, retail)
	 
	but 
	also 
	as
	 
	a 
	region
	 
	of innate creativity, where creative endeavour is supported in all 
	forms (design, experiential, retail, skills development, exhibition, 
	heritage preservation, wellbeing, innovation and leadership in craft and 
	making
	). 
	 

	The development of this strategy was supported by Kilkenny County 
	The development of this strategy was supported by Kilkenny County 
	Council and Fáilte Ireland and guided by the Kilkenny Craft Working 
	Group
	1
	1
	1
	1
	1
	 
	The Kilkenny Craft Working Group 
	is a newly formed voluntary group for the advancement 
	of the craft sector in Kilkenny. The group has representation from the ‘Made in Kilkenny’ 



	, working together 
	to delive
	r a vision for 
	the craft sector in 
	Kilkenny. 
	The strategy
	 
	reflects the significant ongoing commitment of 
	industry partners to supporting and developing craft and making
	. It
	 
	seeks 
	to capitalise on Kilkenny’s designation as a World Craft Council Craft City 
	and Region
	, building on the
	 
	legacy of the Kilkenny Design Workshops 
	(KDW) 
	in tandem with
	 
	the development of craft businesses, 
	enhancing
	 
	craft motivated tourism
	 
	and
	 
	Kilkenny’s craft culture and heritage, 
	a
	longside
	 
	the preservation of craft skills. 
	 

	collective, craft businesses and experiences and 
	collective, craft businesses and experiences and 
	collective, craft businesses and experiences and 
	local g
	overnment 
	and national 
	agencies
	 
	and 
	organisations
	. 
	 

	 
	 


	Delivering
	Delivering
	 
	Kilkenny
	’s Craft Strategy
	 
	is one 
	where the voice of the maker 
	is central, where opportunities not only for design, manufacture, 
	production, retail and export are integral but also where new 
	opportunities for craft
	smanship and
	 
	making
	 
	as well as engagement with 
	and experience of Kilkenny’s craft story,
	 
	together
	 
	create
	 
	a sustainable 

	ecosystem for craft and a continued appetite for innovation and 
	ecosystem for craft and a continued appetite for innovation and 
	development of the sector. 
	 

	We have defined Craft i
	We have defined Craft i
	n
	 
	this strategy as 
	-
	 
	the creation of high
	-
	quality, 
	handmade products that blend traditional skills with contemporary 
	innovation
	, alongside experiential opportunities for audiences to engage 
	with craft and making
	,
	 
	and craft as an element of wellbeing
	. 
	The sector 
	spans a diverse range of disciplines
	—
	including textiles, ceramics, 
	woodwork, metalwork, glass, 
	leather 
	and more
	—
	 
	where makers use their 
	expertise, creativity, and passion to produce unique, meaningful objects. 
	 

	Figure
	Th
	Th
	is
	 
	strategy sets out an overall vision for craft in the city and county for 
	the three
	-
	year period 2025 
	–
	 
	2027
	 
	and is 
	supported by a framework for 
	effective implementation.
	 
	It positions the value of the sector  
	 

	▪
	▪
	▪
	 
	 
	as 
	an 
	economic driver 
	(
	support
	ing
	 
	the development of craft 
	businesses
	 
	and
	 
	of craft motivated tourism
	)
	 


	▪
	▪
	 
	 
	in 
	ensuring
	 
	preservation
	 
	and development
	 
	of Kilkenny’s’ craft culture 
	heritage
	 
	and
	 
	skills
	,
	 
	while promoting innovation in the sector,
	 
	and 
	 


	▪
	▪
	 
	 
	a
	s a
	 
	means of cultural expression, fostering growth, collaboration
	 
	and engagement within the community and beyond.
	 
	 



	It
	It
	 
	ensure
	s
	 
	an embedded craft agenda, one which dovetails with 
	existing 
	strategic 
	objectives for
	 
	planning and devleopment in
	 
	the city and county
	. 
	It presents an opportunity for Kilkenny to further support the existing 
	ecosystem of craft and making, increase visibility of its craft heritage to 
	new and diverse audiences, ensure continued preservation and 
	development of craft skills, positioning collab
	oration and sustainability at 
	the core, for a thriving
	, innovative 
	craft sector
	.
	 

	Methodology
	Methodology
	 
	 

	This strategic planning process was designed to add value to the existing 
	This strategic planning process was designed to add value to the existing 
	craft ecosystem in Kilkenny, aiming to maximise opportunities for future 
	development, renewing the position of Kilkenny as a significant craft 
	destination, a place where craft and de
	sign is at the heart of planning and 
	development, where the voice of makers is evident in planning, where it 
	is fully considered, resourced and supported to improve the lives, 
	prospects and opportunities of professional makers, and the enjoyment, 
	engagemen
	t and participation of citizens of and visitors to the city and 
	county. 
	 

	Karan Thompson Consulting Ltd (KTCL) was retained to
	Karan Thompson Consulting Ltd (KTCL) was retained to
	 
	conduct
	 
	this 
	work
	 
	on behalf of the Working Group. The process was 
	framed by an 
	overarching focus on sustainability and accessibilit
	y, 
	outlined for 
	development at project outset
	 
	and on the following five strategic pillars:
	 

	▪
	▪
	▪
	 
	 
	Visibility of Craft in Kilkenny
	 
	 


	▪
	▪
	 
	 
	Supporting the viability of the craft sector in Kilkenny
	 
	 


	▪
	▪
	 
	 
	Tourism and destination development
	 
	 


	▪
	▪
	 
	 
	Craft skills development and legacy of KDW
	 
	 


	▪
	▪
	 
	 
	Collective storytelling, communications, and marketing
	 
	 



	 
	 

	The document includes an overview of the existing environment and 
	The document includes an overview of the existing environment and 
	SWOT analysis of the craft sector in Kilkenny, delivering a strategy which 
	references existing European and national craft strategies, relevant local 
	strategies including the County Developm
	ent Plan, Fáilte Ireland’s 
	Destination Experience Development Plan for Kilkenny, culture
	-
	focussed 
	strategies (e.g. Arts, Heritage, Cultural and Creativity), and the Local 
	Economic and Community Plan (2023
	-
	2028) and Climate Action Plan and 
	strategies of rel
	evant stakeholder agencies
	 
	and
	 
	organisations. 
	 

	M
	M
	ethods used for data collection included:
	 

	▪
	▪
	▪
	 
	 
	Desk Research 
	and 
	International Comparator Analysis
	 


	▪
	▪
	 
	 
	Industry 
	Consultation and Stakeholder Engagement 
	 



	 
	 

	Desk Research 
	Desk Research 
	–
	 
	Included a
	 
	review of relevant existing strategies and 
	documentation referencing local, regional and national context for craft
	 
	development
	, including the report of the Fáilte Ireland Craft Audit for 
	Kilkenny
	 
	(2024)
	. 
	 

	International Comparator Analysis 
	International Comparator Analysis 
	-
	 
	This element incorporated a review 
	of the World Craft Council’s ‘City and Region of Craft’ designated 
	locations in Europe, to understand their craft heritage and story
	 
	and 
	the
	 
	ecosystem that supports their sustainability
	. L
	earning from their 
	development to advance Kilkenny’s craft sector.
	 

	Consultation and Stakeholder Engagement 
	Consultation and Stakeholder Engagement 
	-
	 
	This 
	element
	 
	in
	volved
	 
	consultation with multiple key stakeholders, industry and agency 
	partners, including 
	but not limited to, 
	Kilkenny County Council, Fáilte 
	Ireland; Design and Craft Council of Ireland, County Kilkenny Leader 
	Partnership, Carlow Kilkenny Education and Training Board, the Kilkenny 
	Group, KIDCo, Kilkenny Night Time Economy, South East Technological 
	University, and
	 
	across craft makers, businesses, experiences, retailers, 
	galleries, craft skills educators, crafts guilds, mindful crafters, and the 
	wider craft comm
	unity sectors.
	 
	 
	 

	It incorporated a range of bespoke methodologies including individual 
	It incorporated a range of bespoke methodologies including individual 
	and joint interviews, focus groups, a stakeholder engagement workshop 
	and prioritisation session, a vision and mission development workshop, 
	two online surveys (one for craftspeople/make
	rs and the other for craft 
	businesses 
	–
	 
	those operating in and/or supporting the craft sector). 
	 

	Kilkenny’s History of Craft and Making
	Kilkenny’s History of Craft and Making
	 

	Figure
	Kilkenny is home to more than 60 professional full
	Kilkenny is home to more than 60 professional full
	-
	time craft and design 
	studios and workshops, small craft industries and many part
	-
	time arts 
	and craftspeople
	, 
	w
	ith the addition 
	o
	f multiple tourism experiences 
	related to craft and making 
	in locations across the county
	.
	2
	2
	2
	2
	2
	 
	MADE in Kilkenny application to the World Crafts Council in support of a designation of Kilkenny as a 
	City and Region of Craft (2020) and the Report of a Fáilte Ireland commissioned Craft Audit (2024)
	. 
	 

	 
	 



	  
	It holds a 
	World Crafts Council designation as a City and Region of Craft. It has a 
	long craft heritage and a strong tradition of making which continues to 
	the present day.
	 

	Kilkenny 
	Kilkenny 
	participate
	s 
	in 
	Ireland’s national 
	August 
	Craft Month each year
	. 
	It 
	is home to the Kilkenny Craft Trail, to clusters of craft and making in 
	Thomastown, Castlecomer, Bennettsbridge, and the Castle Yard craft 
	studios in the stable yard of Kilkenny Castle, to the Design and Crafts 
	Council Ireland 
	-
	 
	the national body for the development and 
	sustainability of craft, and the National Craft Gallery, 
	and the Grennan 
	Mill Craft School in Thomastown
	 
	which
	 
	remains a location for craft and 
	making. 
	 

	Sessions House in Thomastown has been recently reimagined as
	Sessions House in Thomastown has been recently reimagined as
	 
	a centre 
	for excellence 
	in Jewellery and Goldsmithing, offering the 
	first BA degree 
	programmes
	 
	in 
	craft
	 
	available in 
	Ireland
	. 
	A 
	new centre of excellence for 
	Ceramics 
	is 
	due to open in 
	Thomastown in 
	2025.
	 

	 
	 
	 

	Kilkenny Design Workshops
	Kilkenny Design Workshops
	 

	Published in 1962, 
	Published in 1962, 
	Design in Ireland
	, also known as the Scandinavian 
	Report
	3
	3
	3
	3
	3
	  
	Irish Trade Board (CTT). 
	Design in Ireland
	 
	(Scandinavian Report). Dublin: Government of Ireland
	.
	 
	(1962).
	 



	, became a catalyst for a series of transformative state
	-
	led 
	interventions aimed at fostering design awareness and improving Irish 
	industry’s ability to compete in both domestic and international markets. 
	 

	The formal development of craft in Kilkenny traces its roots back to the 
	The formal development of craft in Kilkenny traces its roots back to the 
	establishment of the Kilkenny Design Workshops (KDW) in 1963
	. 
	An 
	initiative of the Irish Trade Board (CTT), KDW aimed to respond to the 
	deficiencies noted in the Scandinavian report and introduce good design 
	into both industrial manufacturing and craft production in Ireland. 
	 

	Operating from the renovated stable yard of Kilkenny Castle, KDW 
	Operating from the renovated stable yard of Kilkenny Castle, KDW 
	became a cornerstone of Ireland's national effort to raise design 
	standards. Over its 25
	-
	year lifespan, KDW played a crucial role in 
	preparing Irish industry to face new competitive realities
	, by providing 
	design services, prototypes, and guidance for design
	-
	led craft production 
	while also building competencies in industrial design. It developed design 
	prototypes and solutions to both Irish and international firms, trained 
	young designers fro
	m Ireland and abroad, organised exhibitions, and 
	showcased the best of Irish
	-
	designed and manufactured products. 
	 

	Figure
	As the first Government
	As the first Government
	-
	sponsored design agency of its kind in the world, 
	KDW remains one of the most significant design initiatives in Irish 
	history, influencing the direction of Irish design and craft for decades.
	 

	 
	 

	Its work began in craft
	Its work began in craft
	-
	based industries, with a focus on creating small 
	production prototypes in textiles, weaving, ceramics, furniture, and 
	silversmithing, and attracting talented designers from across Europe. 
	Through this, Kilkenny emerged as a focal po
	int for creative industries, 
	driving the development of apprenticeship programmes and training 
	schemes for aspiring designers and makers.
	 

	Throughout the 1970s, the Workshops became integral to the 
	Throughout the 1970s, the Workshops became integral to the 
	development of Kilkenny’s reputation as a centre for design and 
	craftsmanship. The restoration of Butler House as a residential design 
	programme venue provided a space for young designers to live a
	nd work, 
	creating a dynamic learning environment and attracting visitors from 
	around the world. 
	 

	The 
	The 
	challenges surrounding the subsidisation of KDW led to the eventual 
	closure of the Workshops in 1988. The legacy of KDW, however, 
	continued to shape craft in the city and county
	 
	and the broader Irish 
	economy
	.
	 

	The city of Kilkenny, as noted in the 
	The city of Kilkenny, as noted in the 
	Designing Ireland
	 
	report by the 
	Design and Craft Council of Ireland (DCCI)
	4
	4
	4
	4
	4
	 
	Design and Crafts Council of Ireland. (2014). 
	Designing Ireland: A Strategic Plan for Design and Craft 
	in Ireland
	. 
	 



	, was fundamentally 
	transformed by the influence of KDW. Once a quiet county town, 
	Kilkenny evolved into a bustling tourism centre with a strong reputation 
	for craft, arts, and design. KDW was also instrumental in the city’s 
	cultural development, contributing to Kilkenny Arts Week and the 
	preservation of heritage buildings at a time when
	 
	Ireland's architectural 
	heritage was not widely recognised or appreciated
	. 
	 

	Figure
	The workshops significantly raised the standard of design within Irish 
	The workshops significantly raised the standard of design within Irish 
	industry, helping to build a global network of design
	-
	led contacts and 
	establishing Ireland’s reputation for design competence. 
	 

	In Kilkenny, KDW’s influence endures through a vibrant community of 
	In Kilkenny, KDW’s influence endures through a vibrant community of 
	craft businesses, many of which are now in second
	-
	generation 
	ownership, originally founded by designers who stayed in the area after 
	the Workshops closed. 
	 

	These businesses continue to thrive, supported by a dynamic community 
	These businesses continue to thrive, supported by a dynamic community 
	of makers, educational institutions, and cultural initiatives that trace 
	their roots back to this pioneering endeavour, perpetuating the traditions 
	of excellence in design and craftsmans
	hip that KDW helped to establish.
	 

	 
	 

	Figure
	 
	 
	 

	Landscape for 
	Landscape for 
	Craft 
	Development 
	 

	The following pages provide an overview of the agencies and 
	The following pages provide an overview of the agencies and 
	organisations
	 
	who together will assist the sustainable development of 
	the craft sector in Kilkenny. 
	 

	The Crafts Council of Ireland 
	The Crafts Council of Ireland 
	(
	CCoI
	)
	 
	was e
	stablished in 
	1971 
	as an outcome of discussions
	 
	which formed 
	part
	 
	of the
	 
	Worl
	d
	 
	Craft Conference held in Dublin in 1970
	,
	 
	and a 
	concern by the Royal Dublin Society 
	(
	who were the
	n the
	 
	primary 
	support
	ing organisation
	 
	for the 
	development
	 
	of
	 
	the craft sector
	) 
	that the 
	burden of development of the 
	craft 
	sector 
	in Ireland 
	was not something 
	that they could deliver on independently
	. It was
	 
	set up 
	as a voluntary 
	board under the 
	auspices
	 
	of the Royal Dublin Society. 
	 

	Figure
	In 1976 the Council became a limited company 
	In 1976 the Council became a limited company 
	with funding received for 
	the Industrial Devleopment Authority
	. 
	Originally established in Dublin 
	the administration of CCoI
	 
	moved to Kilkenny in 1997.
	 
	I
	n
	 
	the
	 
	intervening
	 
	period the Council had established 
	Showcase 
	an opportunity to exhibit 
	high end craft made in Ireland as part of the National Crafts Trade Fair
	. 
	 

	CCoI opened the National Craft Gallery in 
	CCoI opened the National Craft Gallery in 
	Kilkenny
	 
	in 2000
	 
	and 
	designated 2011 
	as Year
	 
	of Craft, working in partnership with Craft 
	Northern Ireland
	. 
	2013 marked 
	the 50
	th
	 
	Anniversary
	 
	of the KDW and CCoI 
	at 
	the Global Irish Economic 
	Forum
	 
	advocated 
	for 
	a 
	Year of Design 
	(12015) to mark th
	is anniversary and celebrate 
	Irish
	 
	design. I
	n
	 
	2014 CCoI 
	changed its trading name to the 
	Design
	 
	and Crafts Council Ireland 
	(DCC
	o
	I) 
	and launched 
	Irish
	 
	Design 2015. 
	 

	(ID2015) a year
	(ID2015) a year
	-
	long Government backed initiative to celebrate and 
	promote 
	Irish
	 
	Design internationally
	, driving job creation, export 
	opportunities and increased competitiveness in the design and craft 
	sector in 
	Ireland
	. 
	2022 saw the launch of the annual August Craft Month 
	by the 
	organisati
	on. DCCI continues
	 
	to 
	develop industry reports on 
	building
	 
	a policy and framework for design in 
	Ireland
	, towards a national 
	design strategy
	, which led to the first ministerial
	-
	led national Design 
	Forum.
	 
	The organisation
	 
	a
	dvocate
	s 
	for the development of a 
	N
	ational 
	Design Centre in 
	Ireland
	 
	an
	d 
	work
	s
	 
	to enhance, preserve and develop 
	heritage craft and design through its
	 
	DCCI 
	Academy
	 
	(DCCIA)
	.
	 

	 
	 

	Kilkenny County Council 
	Kilkenny County Council 
	(KCC) is the authority 
	concerned with the 
	development of Kilkenny
	. 
	Design and craft are recognised as part of the 
	cultural fabric of the city and county
	. KCC has supported the 
	development of the physical infrastructure for craft in the county 
	including restoration of the Sessions House in Thomastown as a centre of 
	excellence in Jewellery and Silversmithing and with support being 
	provided for the School of
	 
	Ceramics which is anticipated to commence its 
	third level degree programme entry in September 2025
	. 
	From the 
	perspective of KCC, animating the
	 
	cu
	ltural fabric 
	of the county as it 
	relates to craft, 
	is 
	made up of a number of parts including,
	 
	p
	reserving the 
	skills and traditions of Kilkenny’s craft heritage
	, l
	everaging the economic 
	opportunity related to craft in the city and county
	, s
	upporting and 
	developing opportunities for sustainability of the sector, 
	including 
	support of startups and delivery of spaces for incubation and activation 

	Figure
	of craft businesses, 
	of craft businesses, 
	and 
	d
	elivering from a tourism perspective 
	by
	 
	increasing visibility and footfall to Kilkenny
	.
	 

	 
	 

	The Local Enterprise Office Kilkenny 
	The Local Enterprise Office Kilkenny 
	works with businesses and individuals to 
	promote entrepreneurship, foster 
	business start
	-
	ups, develop existing 
	micro and small businesses to drive job 
	creation, and provide accessible high
	-
	quality supports for new business 
	ideas in the city and county. It does this through a range of different 
	supports including financial supports
	,
	 
	enterprise development supports
	,
	 
	student enterprise supports
	,
	 
	training, networking, and mentoring. 
	 
	Over 
	the years the LEO has collaborated 
	with other agencies and 
	organisations to 
	ensure that their
	 
	supports reflect the needs of those 
	doing business in the city and county. In relation to the craft sector, it 
	provides opportunities for mentoring and individual business support, 
	training to enhance competencies in managing creative businesses and 
	in de
	veloping and effecting viable marketing and communications 
	strategies to support business growth. 
	 

	Figure
	In past years it has supported a Craft and Design Bursary for craftspeople 
	In past years it has supported a Craft and Design Bursary for craftspeople 
	making a living from their practice, in 2021 offered a Get Set programme 
	for Craft Design Businesses 
	–
	 
	for 
	those operating in the creative 
	industries sector and has also hosted such initiatives as the Craft and 
	Design Showcase to develop international opportunities for craft makers 
	in Kilkenny. 
	 
	I
	n 2012 
	it 
	developed and offered the “CREATE Kilkenny” 
	development programme
	, for
	 
	makers who wish
	ed
	 
	to develop new 
	products
	 
	or 
	enhance existing products whilst developing their 
	management capability to target new customers and new markets.
	 
	 
	 

	In 2023 
	In 2023 
	it 
	facilitated a study visit to Farnham, UK
	,
	 
	also designated 
	by the 
	World Crafts Council as 
	a World Craft Town
	,
	 
	to visit best practice case 
	studies and exchange learnings. 
	 
	Assistance from the LEO is a crucial 
	element of the craft ecosystem providing a business focus for makers 
	and ensuring sustainability and commercialisation are considered in 
	business development and planning in the sector. The LEO seeks to 
	increase the num
	bers of people operating in the sector and to continue 
	to support opportuni
	ties for collaboration to enhance development of 
	the sector.
	 

	 
	 

	 
	 

	Kilkenny LEADER Partnership (KLP) is a 
	Kilkenny LEADER Partnership (KLP) is a 
	community
	-
	led, non
	-
	profit 
	organisation 
	with over 30 years of experience in 
	supporting rural enterprise and community 
	development. Since its founding in 1991, KLP has played a key role in 
	driving local development and social inclusion in Kilkenny through 
	initiatives such as the LEADER programme and the Social Inclusion and 
	Community Activation Programme (SICAP).
	  
	 

	Figure
	Guided by a voluntary board of directors representing community and 
	Guided by a voluntary board of directors representing community and 
	voluntary groups, social partners, local government, and state bodies, 
	KLP is dedicated to fostering a sustainable and inclusive future for 
	Kilkenny. 
	 
	The organisation focuses on strengthening the local economy, 
	promoting sustainable development, and supporting economic activity 
	through training, employment services, grant aid, and advisory supports. 
	Generating employment and evaluating the impact of inv
	estment in 
	funded projects are key fa
	ctors in the delivery and planning of the 
	LEADER programme specifically.
	 

	KLP has been instrumental in fostering craft development and tourism, 
	KLP has been instrumental in fostering craft development and tourism, 
	supporting initiatives such as trail development and the growth of craft 
	heritage sites. Key projects include the Thomastown Jewellery & Ceramic 
	Centres of Excellence, Castlecomer Design
	 
	Yard, and Jerpoint Glass.
	 
	Leveraging Kilkenny’s designation as a World Craft Council “Craft City & 
	Region,” KLP remains committed to unlocking the enterprise and 
	tourism potential of the region’s indigenous craft and creative sectors.”
	 

	 
	 

	Kilkenny Industrial Development 
	Kilkenny Industrial Development 
	Company (
	KIDCo
	)
	 
	is a not
	-
	for
	-
	profit 
	organisation established in 1999. It 
	fosters economic development, job creation and innovation in the region 
	with its mission ’to engage in and support projects and activities that 
	enhance the development and betterment of Kilkenny including 
	commerce, financial services, education, environmen
	tal sustainability, 
	arts, culture, heritage and agricultural and food sciences.’  Its purpose 
	and objectives
	 
	are
	: 
	 

	Figure
	▪
	▪
	▪
	 
	 
	The advancement of education
	 


	▪
	▪
	 
	 
	Involvement in projects of benefit to the community
	 


	▪
	▪
	 
	 
	Advancement of community welfare including the relief of those 
	in need by reason of youth, age, ill
	-
	health, or disability; and
	 


	▪
	▪
	 
	 
	Advancement of community development, including rural or 
	urban regeneration
	 



	 
	 

	As a body, KIDCo can provide support and educational services for the 
	As a body, KIDCo can provide support and educational services for the 
	local community contributing to the economic development of the 
	location, through community
	-
	based projects and incorporating new skills 
	development to create employment and help combat d
	isadvantage. 
	Support for the craft sector may be offered in the context of such skills 
	development; however, any 
	such 
	supports need to be both commercially 
	viable and sustainable
	.
	 

	 
	 

	M
	M
	ADE
	 
	in Kilkenny
	 
	(MADE)
	 
	is a 
	voluntary membership organisation 
	with a mission to promote Kilkenny 
	as the premier destination in Ireland 
	for authentic handmade Irish craft of exceptional quality
	. F
	ormed 
	in 
	2009, 
	originally an outcome of a
	 
	marketing programme for craftspeople 
	supported by the then 
	County Enterprise Board in conjunction with 
	the 
	CCoI. The group
	 
	compris
	es
	 
	a range of multidisciplinary craftspeople 
	(approximately 27). It
	 
	bring
	s
	 
	together the wealth of craft talent found
	 
	across Kilkenny, 
	fostering
	 
	excellence in craftsmanship 
	and 
	the promotion 
	of 
	Kilkenny craft
	 
	to a wider audienc
	e, and enhancing the
	 
	craft
	 
	economy 
	and tourism in the county
	. 
	 

	Figure
	In 2009 
	In 2009 
	the 
	MADE collective,
	 
	working with 
	Kilkenny
	 
	L
	eader 
	Partnership, 
	developed
	 
	‘T
	rail 
	Kilk
	enny
	’ an 
	initiative
	 
	designed to connect the craft 
	product available across the county
	 
	by
	 
	publication of a map and website
	 
	of the studio / retail locations of makers.
	 
	In the intervening years,
	 
	the 
	Craft Trail has become a popular activity with locals and tourists and 
	MADE has 
	presented a solid identity and strong brand representing the 
	best of craft
	 
	of the 
	c
	ounty
	. 
	 
	In 2021, MADE developed a successful 
	application to the World's Crafts Council for the designation of Kilkenny 
	as a City and Region of Craft. The group continues to promote excellence 
	in making within the region, to maximise the oppo
	rtunity provided by 
	the designation of Kilkenny as City and Region of Craft, and to advocate 
	for continued support and sustainability of the craft sector locally.
	 

	 
	 

	Kilkenny Design and Craft Yard  
	Kilkenny Design and Craft Yard  
	 

	Kilkenny Civic Trust was established to manage the buildings associated 
	Kilkenny Civic Trust was established to manage the buildings associated 
	with KDW. The Kilkenny Civic Trust (KCT) protects
	, 
	enhances and 
	promotes the living heritage of Kilkenny. It owns and maintains Butler 
	House and Gardens and the common spaces of the Kilkenny Castle Yard 
	where a range of craft businesses and studios are located. Revenue is 
	garnered from relevant activities 
	related to the use of the House and 
	Gardens. 
	 

	There are 
	There are 
	practical and pragmatic considerations
	 
	in terms of maximising 
	the opportunity presented by the Kilkenny Civic Trust spaces as locations 
	for craft exposure and development as part of a continuum of Kilkenny’s 
	craft story. Indeed, rooms in Butler House remain furnished in the style of 
	the KDW to
	 
	this day.   An 
	opportunity
	 
	exists
	 
	to d
	eepen
	 
	the 
	connection 
	between
	, and story of,
	 
	Butler House and Gardens, the Castle Yard
	 
	and 
	Kilkenny 
	C
	astle itself
	. Developing the story of connectivity between the 
	Castle
	 
	Yard and the Castle demesne which presents the 
	historical context 
	and significance of craft and making that existed in the Castle Yard in the 
	past, to service and supply the Castle and wider estate. In recent times 
	the KCT developed an immersive and experiential initiative for 
	workshops in craft as part of the Kilkenny N
	ight Time Economy (NTE) 
	pilot project.  These workshops were 
	supported through Kilkenny 
	C
	ity
	 
	Council, 
	Kilkenny 
	Civic Trust 
	and Butler 
	H
	ouse
	,
	 
	but without 
	ongoing 
	funding 
	continuity of 
	the
	 
	in
	itiative
	 
	would be difficult to sustain.
	 
	However, 
	enhancing 
	the experiential element of 
	craft 
	available within the 
	C
	astle 
	Y
	ard craft cluster
	 
	continues to be considered a latent opportunity for the 
	craft sector. 
	 

	 
	 

	T
	T
	he Kilkenny 
	s
	tore is the flagship of the 
	Kilkenny G
	roup
	, located in the 
	Coach House of Kilkenny Castle directly opposite the main castle gate on 
	the Parade. Its craft story dates from when the coach house and castle 
	were originally built; where farriers, coopers, leather
	-
	workers etcetera 
	would have worked in t
	he Castle Yard to service the Castle and estate. 
	More recently it has been connected with the 
	origin of the 
	KDW,
	 
	the 
	workshops and studios being located in the Castle Yard. 
	 

	The group continues to be associated with craft development in Kilkenny 
	The group continues to be associated with craft development in Kilkenny 
	through its management of contracts for existing craft businesses and 
	studios located in the Castle Yard. It sees the potential for increasing 
	visibility and developing additionality f
	or experiential craft in Kilkenny. 
	For its part it works with e
	ach of the craft stakeholders 
	/ studios, who 
	have 
	a
	 
	contractual obligation to provide an experiential element for 
	visitors to the 
	Castle Yard, to assist delivery of such elements.. 
	 

	Kilkenny Group understands that there are 
	Kilkenny Group understands that there are 
	times where there is little 
	activity for the 
	local or visitor economy to engage with craft and making 
	in the Castle Yard. 
	It
	 
	recognises that 
	something more tangible is required
	 
	to reduce this fragmented offer
	 
	for both the
	 
	local and
	 
	tourism market
	. 
	Thery have worked actively with Shenanigans Tours and Fáilte Ireland to 
	develop a tour of the Castle Yard for visitors and see opportunities for 
	development of a more robust and regular experiential offer in the Castle 
	Yar
	d, one which would deliver additional footfall for participating
	 
	businesses
	 
	and an ‘always
	-
	on’ location for craft in the city.
	 

	 
	 

	Figure
	Clusters of Craft Activity
	Clusters of Craft Activity
	 

	Figure
	For many years clusters of craft activity in the 
	For many years clusters of craft activity in the 
	county have been evident in various locations 
	across the county
	. 
	The current Kilkenny Craft 
	Trail highlighting
	 
	area across the county
	 
	where 
	craft is synonymous with the location
	. 
	 

	The list below provides an overview of the 
	The list below provides an overview of the 
	primary craft practices in each location:
	 

	Castle Yard, Kilkenny City
	Castle Yard, Kilkenny City
	 
	–
	 
	Leatherwork, 
	Jewellery, Candle
	-
	making, Silversmithing, 
	Pottery
	 
	and
	 
	Knifemaking
	 

	 
	 

	Thomastown
	Thomastown
	 
	 

	Sessions House 
	Sessions House 
	–
	 
	Centre of 
	E
	xcellence in
	 
	Jewellery and Goldsmithing 
	 

	Centre of Excellence in 
	Centre of Excellence in 
	Ceramics (
	Opening 2025)
	 

	Grennan Mill Craft School
	Grennan Mill Craft School
	 

	 
	 

	Castlecomer Craft Yard
	Castlecomer Craft Yard
	 
	 

	J
	J
	ewellery, Ceramics, Visual Art 
	 

	 
	 

	Bennettsbridge
	Bennettsbridge
	 

	Ceramics and Candle
	Ceramics and Candle
	-
	m
	aking (Nicholas 
	Mosse Pottery, Moth to a Flame
	, Eric Phillips 
	Furniture
	)
	 

	 
	 

	Graiguenamanagh
	Graiguenamanagh
	 
	 

	T
	T
	extiles (Cushendale Woolen Mills)
	 

	Glass (Jerpoint Glass)
	Glass (Jerpoint Glass)
	 

	 
	 
	 

	Figure 
	Figure 
	Figure 
	1
	: Kilkenny Craft Trail
	 


	Craft Education 
	Craft Education 
	and Skills Development
	 

	Following the demise of the K
	Following the demise of the K
	ilkenny Design Workshops, 
	the educational 
	element of the workshops w
	as
	 
	transferred to the Crafts Council of Ireland 
	(CCI), formed in 1971 following a World Crafts Council conference in 
	Dublin. This transition marked the continuation of Kilkenny's role as a key 
	centre for craft education, with the establishment of 
	its
	 
	Pottery Skills 
	course in 1991 and the Jewellery Skills course in 1993. 
	 

	The development
	The development
	 
	and preservation
	 
	of skills
	 
	and excellence 
	in the craft 
	sector in 
	Kilkenny
	 
	is supported by 
	three agency partners,
	 
	the Design and 
	Crafts Council’s newly formed 
	DCCI 
	Academy
	, 
	the Kilkenny a
	n
	d Carlow 
	Education and 
	T
	raining Board,
	 
	and
	 
	the Kilkenny Local Enterprise Office
	 
	 

	Fáilte Ireland
	Fáilte Ireland
	 
	also provides supports for the sector delivering bespoke 
	training and insights 
	for craft businesses to
	 
	increase their visibility and  
	develop bookable experiences for 
	tourism audiences for craft.
	 
	 

	 
	 

	DCCIA provides education, training and 
	DCCIA provides education, training and 
	apprenticeships for the craft and design 
	community in Ireland and internationally.
	 
	entrepreneurship at their core. 
	 

	Figure
	Working with h
	Working with h
	igher educational 
	institutions and accreditation bodies 
	including 
	the At
	lantic
	 
	Technological University
	 
	(ATU) 
	and Tangent
	,
	 
	Trinity 
	College
	,
	 
	it has developed two 
	d
	egree level
	 
	courses of excellence
	, a 
	Bachelor of Arts
	 
	in Jewellery and
	 
	Goldsmithing
	 
	(commenced 2024), 
	and 
	a
	 
	B
	achelor of Arts
	 
	in Ceramics 
	(
	to commence 2025
	).
	  
	 

	The DCCIA Jewellery and Goldsmithing School is a purpose
	The DCCIA Jewellery and Goldsmithing School is a purpose
	-
	built facility 
	at Sessions House, Thomastown, and 
	the planned 
	BA in Ceramics 
	will 
	be 
	hous
	e
	d in the former Bank of Ireland building, also in Thomastown.
	 
	 

	 
	 

	Grennan Mill Craft School
	Grennan Mill Craft School
	 
	was
	 
	founded 
	in 1981 by the 
	C
	ounty Kilkenny 
	Vocational Educational Committee 
	(now Kilkenny and Carlow E
	ducation 
	and 
	T
	raining 
	B
	oard
	)
	. 
	D
	eveloped for the 
	study of craft 
	and 
	attractin
	g
	 
	students from 
	across
	 
	Ireland and
	 
	beyond
	 
	Grennan Mill 
	offer
	s
	 
	a two
	-
	year full
	-
	time programme 
	in 
	Arts, Craft and 
	Design
	. This programme was
	 
	created 
	to give students an insight into 
	design and making of craft
	 
	work
	s,
	 
	under the guidance of specialised 
	teachers
	,
	 
	equipping them with the skills to enable them to create 
	potential future
	 
	careers 
	in
	 
	craft
	. 
	 

	Figure
	It provides an opportunity for participants to progress to art college
	It provides an opportunity for participants to progress to art college
	,
	 
	to 
	apprenticeships in 
	specific 
	crafts
	,
	 
	or to a 
	future 
	craft
	-
	based career
	. T
	he 
	programme is complemented by a series of visiting lecturers
	, 
	who 
	bring 
	their
	 
	knowledge
	 
	and expertise 
	on a broad range of craft
	-
	related subjects 
	to the region, 
	not unlike 
	the KDW
	 
	model in fo
	rmer
	 
	years
	. It also 
	incorporates 
	visits to exhibitions and field trips to enhance learning for 
	those participating on the programme
	. 
	 

	Certification for the modules provided are based on the National 
	Certification for the modules provided are based on the National 
	Qualification Framework (NFQ). 
	Grennan Mill provides 
	programmes with
	 
	Certification in Art, Craft and Design in 
	y
	ear 
	one
	 
	(L
	evel 5) and Advanced 
	Certification in Art, Craft and 
	D
	esign (Level 6) 
	in year t
	wo
	. 
	 

	 
	 
	 

	Craft 
	Craft 
	Tourism Landscape
	 

	Fáilte
	Fáilte
	 
	Ireland, the national tourism 
	development authority, plays a 
	pivotal role in supporting the growth 
	of craft and the broader tourism 
	industry in Kilkenny through 
	strategic initiatives outlined in its Destination Experience Development 
	Plan (DEDP) for the city
	 
	and its supports for industry.
	 

	Figure
	Kilkenny
	Kilkenny
	 
	is
	 
	renowned for its rich heritage in crafts, medieval history, 
	and 
	its
	 
	vibrant arts scene,
	 
	and
	 
	is a focal point of Failte Ireland's tourism 
	development efforts. 
	The agency 
	recognises 
	the importance of craft in 
	Kilkenny as both a key cultural asset and 
	as 
	a driver of tourism
	. 
	The 
	region’s 
	long
	-
	standing association with high
	-
	quality craftsmanship, 
	particularly in fields 
	including 
	pottery, textiles, metalwork,
	 
	glasswork
	 
	and 
	the renowned Kilkenny Design Centre, offers significant potential for the 
	regi
	on's tourism offering.
	 

	In its DEDP
	In its DEDP
	 
	for Kilkenny
	, Fáilte Ireland 
	notes ‘Kilkenny’s global 
	recognition as Ireland’s home for craft and design experiences
	.’
	 
	It 
	emphasises the need to position Kilkenny as a destination that not only 
	showcases its medieval heritage but also celebrates its thriving creative 
	industries
	.
	 
	I
	t 
	has embedded 
	craft
	 
	and craft experiences
	 
	a
	cross all 
	elements of
	 
	the
	 
	DEDP from the 
	d
	estination vision
	, through
	 
	catalyst 
	projects, destination enablers
	,
	 
	and experiential objectives. 
	By positioning 
	craft as an integral part of Kilkenny’s identity, it aims to strengthen the 
	city’s appeal to tourists seeking creativity, craftsmanship, and 
	a powerful 
	sense
	 
	of place
	.
	 

	A central element of 
	A central element of 
	the DEDP for 
	Kilkenny is the development of 
	"experiential tourism" creating opportunities for visitors to engage 
	directly with craftspeople and 
	with 
	the design and making process. 
	Through partnerships with local makers, workshops and craft tours, 
	tourists can actively participate in crafting activities, fostering a deeper 
	appreciation for the local craft scene.
	 
	It encourages the development of 
	unique craft experiences, highlighting Kilkenny’s artisan makers and their 
	products by offerin
	g authentic, immersive experiences. 
	 

	The DEDP underscores the importance of creating a seamless visitor 
	The DEDP underscores the importance of creating a seamless visitor 
	experience, including the enhancement of infrastructure that supports 
	the craft tourism sector. This includes better signage, improved access to 
	craft
	-
	related venues and the development of 
	dedicated craft trails, 
	ensuring their integration into broader visitor itineraries, 
	so 
	that visitors 
	have a clear understanding of what is available for them to do, see, buy 
	and experience in relation to Kilkenny’s craft heritage and businesses.
	 

	Fáilte Ireland also provides opportunities for training and development 
	Fáilte Ireland also provides opportunities for training and development 
	for craft service providers in Kilkenny, ensuring that they can effectively 
	share their knowledge about the local craft industry and provide high
	-
	quality experiences for visitors. 
	 

	The 
	The 
	diagram on the following page outlines the core elements of the 
	DEDP 
	with highlights
	 
	relating
	 
	to craft development and positioning for 
	tourism audien
	c
	es
	. 

	 
	 

	Figure
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	Figure
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	F
	F
	áilt
	e
	 
	Ireland 
	has supported the
	 
	establishment of craft studios and events
	 
	including
	 
	the Kilkenny Arts Festival, where visitors can observe or 
	participate in live craft demonstrations. These activities not only enhanc
	e 
	the visitor experience but also 
	providing 
	sustainable income opportunities 
	for local craftspeople
	 
	and 
	contributing to the economic vitality of the city.
	 

	Earlier in 2024
	Earlier in 2024
	,
	 
	the agency
	 
	conducted
	 
	an industry audit of th
	ose operating 
	businesses in the
	 
	craft sector
	 
	in Kilkenny
	. It identified over 60 
	existing 
	craft 
	business
	es 
	and individuals
	 
	making a living from their craft practice
	. 
	It
	 
	continues to work with
	 
	the LEO to
	 
	amplify the impact of craft tourism, 
	ensuring that craft experiences are integrated into Kilkenny's broader 
	tourism offerings
	 
	and to 
	cohere the craft story for the visitor audiences 
	both domestic and international
	.
	 

	The outcome of the 
	The outcome of the 
	Craft Audit 
	provided valuable insights into
	 
	existing
	 
	craft businesses 
	and identified those
	 
	currently delivering or aspiring to 
	offer craft experiences in Kilkenny. 
	The audit 
	has 
	established a baseline for 
	further develop
	ment of 
	the craft
	 
	element
	 
	of the DEDP 
	and 
	of 
	fostering 
	cluster development within the county
	,
	 
	contributing
	 
	to Kilkenny's broader 
	Creative City Experience and its rich design heritage.
	 
	 

	Opportunities for continued connectivity and 
	Opportunities for continued connectivity and 
	development
	 
	of
	 
	the craft 
	sector for the visitor audience 
	would 
	include
	 
	collaboration between local 
	craft businesses, tourism operators, and community groups to create a 
	unified approach to 
	further 
	promoting Kilkenny as a craft destination
	, 
	incorporating 
	joint marketing campaigns, cross
	-
	promotion between craft 
	producers and hospitality services, and the creation of thematic festivals 
	or events that showcase Kilkenny’s craft tradition.
	 

	Expanding and amplifying the craft theme will enhance Kilkenny's tourism 
	Expanding and amplifying the craft theme will enhance Kilkenny's tourism 
	portfolio, increasing both domestic and international visibility. When craft 
	tourism experiences are successful, they inspire and engage visitors, 
	encouraging them to purchase items that have a deep connection to both 
	people and place.
	 

	Sustainability is a key principle in 
	Sustainability is a key principle in 
	Fáil
	te
	 
	Ireland’s approach to tourism 
	development, and this is particularly relevant in the context of Kilkenny’s 
	craft sector. The DEDP encourages the promotion of sustainable craft 
	practices, such as using locally sourced materials and environmentally 
	conscious
	 
	production methods, which resonate with today’s 
	environmentally aware tourists.
	 
	 

	 
	 

	Kilkenny Tourism 
	Kilkenny Tourism 
	(
	www.visitkilkenny.ie
	www.visitkilkenny.ie

	) 
	is a 
	collective membership organisation
	,
	 
	a 
	voluntary group of sectoral representatives 
	governed by a board of directors, 
	working
	 
	together to 
	maximi
	s
	e 
	tourism audiences,
	 
	enhance the tourist experience
	 
	and 
	increase the 
	economic impact of investment in Kilkenny’s tourism sector
	. It is 
	primary 
	vehicle 
	for
	 
	marketing and communication strategies 
	relating to Kilkenny’s 
	tourism offer. 
	 

	Figure
	It works in partnership with
	It works in partnership with
	 
	Kilkenny Leader Partnership (KLP), OPW, 
	Coillte, Waterways Ireland, Kilkenny Civic Trust, Fáilte Ireland, Kilkenny 
	County Council and Tourism Ireland to 
	refine, market and communicate 
	 
	the tourism offering
	 
	in Kilkenny through 
	a number of major marketing and 
	branding campaigns, consistent with Kilkenny’s history and heritage.
	 

	 
	 

	 
	 

	Kilkenny
	Kilkenny
	:
	 
	A
	 
	World Crafts Council 
	City and Region 
	of Craft 
	 

	Kilkenny was 
	Kilkenny was 
	designated as a 
	World Crafts Council (WCC) 
	City and Region
	 
	of Craft in 2021,
	 
	one of only five regions in Europe to achieve this 
	prestigious recognition.
	 
	Th
	e 
	title not only acknowledges Kilkenny’s rich 
	craft heritage 
	but also 
	presents a unique opportunity to enhance 
	Kilkenny’s 
	reputation as a globally recognised hub for 
	excellence in 
	craftsmanship. 
	By maximising the opportunity, 
	Kilkenny can further 
	unlock its tourism development potential, attracting a diverse range of 
	international visitors ea
	ger to engage with authentic craft experiences, 
	educational opportunities, and cultural exchanges
	,
	 
	further 
	establishing the 
	city as a premier craft tourism destination.
	 

	Kilkenny’s recognition as a WCC
	Kilkenny’s recognition as a WCC
	 
	region
	 
	places it alongside other European 
	cities with the same designation
	.
	 
	W
	orking with other European WCC 
	Cities, Kilkenny can further enhance its position within the global craft 
	movement, ensuring that it remains a leading destination for craft 
	tourism, education
	 
	and
	 
	fostering 
	opportunities for 
	collaboration with 
	peers who share a commitment to promoting craft
	 
	and making, 
	that can 
	draw visitors from across Europe and beyond. 
	 

	Kilkenny’s legacy of craft innovation was significantly shaped by the 
	Kilkenny’s legacy of craft innovation was significantly shaped by the 
	Kilkenny Design Workshops
	, which 
	served as a transformative force
	 
	providing a foundation for Kilkenny’s ongoing prominence in the craft 
	world. This legacy continues to resonate today, with the city’s current craft 
	offer building on the pioneering spirit of the KDW. 
	E
	mphasising this 
	historical connection
	 
	within the designation
	, 
	 
	Kilkenny can further 
	distinguish itself as a centre of craft innovation and education
	. 
	 

	In 
	In 
	solidif
	ying
	 
	its appeal as a place to visit, learn, and engage with world
	-
	class craftsmanship, 
	Kilkenny 
	has the potential to
	 
	become a leading
	 
	destination for 
	international knowledge exchange and collaboration in 
	craft, a 
	centre of learning for both aspiring and established craftspeople
	, a 
	place
	 
	where the past and present intersect to create a dynamic 
	environment for 
	craft
	 
	experience, engagement and education.
	 

	In addition to its rich heritage
	In addition to its rich heritage
	 
	of making
	, 
	the designation 
	offers a powerful 
	platform for hosting global craft events, symposiums, and cross
	-
	cultural 
	projects
	. 
	Kilkenny can facilitate the sharing of expertise between local and 
	international 
	makers
	, such exchanges
	 
	benefit
	ting
	 
	Kilkenny’s craft 
	community
	 
	and
	 
	simultaneously enhancing the city’s reputation as a hub of 
	international craft innovation. 
	 

	Events such as Design Week, which focus on celebrating contemporary 
	Events such as Design Week, which focus on celebrating contemporary 
	design and craftsmanship
	, 
	can
	 
	play a vital role in this process.
	 
	Further 
	enhancement of
	 
	Design Week 
	(
	through a wide array of masterclasses, 
	workshops, and immersive educational experiences
	) 
	pr
	esent
	s an 
	opportunity for global craft professionals to showcase their work, 
	to 
	collaborate and share best practice
	. It 
	offer
	s
	 
	visitors the chance to gain 
	hands
	-
	on knowledge from local artisans and immerse themselves in the 
	region’s rich craft traditions.
	 

	 
	 
	 

	 
	 

	Figure
	World Crafts Council EU C
	World Crafts Council EU C
	ities and 
	R
	egions of 
	C
	raft
	 

	 
	 

	 
	 

	T
	T
	he World Crafts Council is a 
	non
	-
	profit and non
	-
	governmental organisation 
	recognised by UNESCO. It is a 
	transnational network representing nearly 40 craft organisations from 
	over 20 European countries. Its statutory mission is the promotion and 
	value add of crafts, delivered through a spectrum of events, projects and 
	programmes, fostering networking and know
	ledge exchange among 
	stakeholders in the field of craft and craft promotion. The organisation 
	seeks to increase the awareness and appreciation of craf
	t as an integral 
	part of the cultural social and economic wellbeing of societies.
	 

	Figure
	The World Crafts Council's Craft Cities constitute a network of creative 
	The World Crafts Council's Craft Cities constitute a network of creative 
	regions worldwide,
	 
	developed in response to the growing awareness of 
	the contribution of local authorities, craftspeople, and communities to 
	cultural economic and social development. The network complements the 
	UNESCO Creative Cities Programme, fostering interaction between
	 
	crafts 
	and other creative industries. It has the ambition of highlighting globally 
	the reputation and assets of a Creative City and Region whether in a 
	specific cra
	ft discipline or material, or a variety of crafts. Its intent is also 
	 

	▪
	▪
	▪
	 
	 
	to encourage government to commit to the development of craft in 
	their city or region 
	 


	▪
	▪
	 
	 
	to strengthen the local potential for innovation and the development 
	of creative tourism
	 


	▪
	▪
	 
	 
	to promote the 
	knowledge
	 
	and exchange of experiences best practice 
	in diverse craft fields nationally, regionally, and internationally, and 
	 


	▪
	▪
	 
	 
	to create new opportunities for cooperation and partnership between 
	the designated craft cities
	 



	L
	L
	earning for Kilkenny 
	 

	There are only five locations in Europe which hold a World Crafts Council 
	There are only five locations in Europe which hold a World Crafts Council 
	designation as a World Crafts ‘City and Region of Craft.’ 
	The locations are 
	Bornholm, Denmark; Farnham, United Kingdom; Harris Tweed, Scotland; 
	La Bisbal
	 
	d'Empordà
	, Spain
	 
	(Catalonia); and Kilkenny, Ireland. 
	 
	Being part 
	of this network of craft destinations in Europe presents an opportunity for 
	cross
	-
	national connectivity and thematic development, for shared learning 
	and the development and cross
	-
	promotion of bookable experiences for 
	craft in each of the desig
	nated regions, and the wider promotion of 
	Kilkenny’s craft story to international, craft
	-
	motivated audiences.
	 

	Figure
	Bornholm, Denmark 
	Bornholm, Denmark 
	 

	Figure
	In 2017 the Danish island of Bornholm 
	In 2017 the Danish island of Bornholm 
	was the inaugurated as the first World 
	Crafts Council European Craft City. 
	 

	 
	 

	Situated in the Baltic Sea and known as Maker’s Island, Bornholm has a 
	Situated in the Baltic Sea and known as Maker’s Island, Bornholm has a 
	strong tradition of craft and making primarily in glass blowing, pottery and 
	ceramics. It represents the highest number of craft
	 
	makers per square 
	metre and is also renowned for its artists, hosting one of the three 
	recognised artists colonies in Denmark. Bornholm’s designation was 
	received as a result of
	: 
	 

	 
	 

	▪
	▪
	▪
	 
	 
	the quality authenticity and standard of the secto
	r
	 


	▪
	▪
	 
	 
	the rich tradition which provides a foundation for craft and making in 
	the region, now a broad
	 
	and 
	embedded ecosystem of craft studios 
	and 
	museums
	 


	▪
	▪
	 
	 
	the education facilities on the island, and 
	 
	Figure


	▪
	▪
	 
	 
	the standard of craftsmanship across the disciplines
	,
	 
	being on par with 
	the best available
	 
	models
	 
	internationally
	 



	Bornholm has a vibrant arts and crafts association named Arts and Crafts 
	Bornholm has a vibrant arts and crafts association named Arts and Crafts 
	Association Bornholm (ACAB). To maintain quality in the sector an 
	External Assessment Committee approves craftspeople before they are 
	admitted 
	to 
	the 
	A
	ssociation. Prior to the WCC designation
	 
	ACAB
	’s 
	membership consisted of 71 craft professionals. This number increased 
	significantly on receipt of the acclaimed designation for the region. 
	 

	Makers Island
	Makers Island
	, as it is known, 
	incorporates both agencies and 
	organisations who have craft within their portfolio, thus connecting craft 
	as an embed message across all related industry sectors. It includes
	:
	 

	▪
	▪
	▪
	 
	 
	Bornholm Kunstmuseum
	 


	▪
	▪
	 
	 
	Destination Bornholm
	 


	▪
	▪
	 
	 
	Hjorths Fabrics 
	 


	▪
	▪
	 
	 
	Business Centre Bornholm 
	 


	▪
	▪
	 
	 
	Arts and Crafts Association Bornholm 
	 


	▪
	▪
	 
	 
	Bornholm Regionskommune
	 


	▪
	▪
	 
	 
	Det Kongelige Akademie, (
	A
	rchitecture
	, D
	esign and 
	C
	onservation)
	 


	▪
	▪
	 
	 
	Bornholm's Centre for Kunsthandvaerk
	 


	▪
	▪
	 
	 
	Sparekassen Bornholm Food
	 


	▪
	▪
	 
	 
	European Leader programme
	 


	▪
	▪
	 
	 
	EU Commissio
	n
	 



	There are three the centres for craft on the island
	There are three the centres for craft on the island
	 
	the Ceramic Factory and 
	Museum of Bornholm
	, 
	the Bornholm Art Museum
	 
	and the Bornholm 
	Centre for Arts and Crafts
	 
	each providing exhibitions and biennials looking 
	at the history contemporary crafts and 
	craftsmanship.
	 
	The glassblowing 

	tradition is evolving and innovating where glass artists have created 
	tradition is evolving and innovating where glass artists have created 
	applied art associated 
	with 
	the School 
	o
	f Design
	 
	Bornholm
	.
	 

	The island has its own distinct communications style, aimed at multiple 
	The island has its own distinct communications style, aimed at multiple 
	markets, from makers to the visitor economy and those who wish to be 
	educated in craft. They also provide a focus on communications for those 
	operating in press and publicity.
	 

	Bornholm hosts an Annual Craft Week
	Bornholm hosts an Annual Craft Week
	 
	offering 
	10 days of experiences, 
	workshops, exhibitions, tourism, and special events. The week opens
	 
	with
	 
	two major exhibitions featuring masters in ceramics or glass, depending 
	on the year
	.
	 
	Craft Week includes experiential offers 
	of
	 
	workshops for 
	adults
	, 
	young people
	,
	 
	childre
	n,
	 
	exhibitions
	,
	 
	tours
	,
	 
	pop up galler
	ies
	,
	 
	visiting 
	craftspeople, artist talks, woodturning, championship glass blowing, 
	research projects and walking tours. 
	The visitor offer comprises 
	experiences
	, 
	ma
	de for both families and individuals
	 
	including meeting the 
	makers in their own workshops and studios, glassblowing 
	workshops 
	under the skilled guidance of the professional glassblower, creative 
	workshops in ceramics (throwing 
	and
	 
	decorating)
	. 
	 

	The craft message is inherently connected with the location and with the 
	The craft message is inherently connected with the location and with the 
	food offer on the island, with partnerships flourishing between artists / 
	makers
	,
	 
	the Bornholm Farm Shop, and the Yarn Shop for textiles, 
	enhancing the experience for the visitor. 
	 

	The Royal Academy of Bornholm is one of Europe’s leading educational 
	The Royal Academy of Bornholm is one of Europe’s leading educational 
	environments for glass and ceramics. It 
	offers internationally oriented 
	programmes that focus on high
	-
	quality teaching and artistic development 
	and a Bachelor of Crafts in Glass and Ceramics degree programme
	. 
	Within 
	the programme students learn about the regional national and 
	international craft
	 
	traditions
	 
	focusing on social significance in 
	contemporary 
	development,
	 
	insights into new production methodologies, 
	modern technology, and sustainability. Internships f
	rom 
	an integral part of 
	the programme
	 
	and are open to citizens form Europe and the Nord
	ic 
	countries. 
	 

	L
	L
	earning for Kilkenny
	 

	There are evident similarities between the craft offer and ecosystem in 
	There are evident similarities between the craft offer and ecosystem in 
	Bornholm and that of Kilkenny. Opportunities exist to better understand 
	how the ACAB developed its membership following the WCCC designation 
	and also in looking at the way in which the
	 
	Bornholm Biennials creates a 
	destination focus for the region annual 
	-
	 
	(with either Ceramics or Glass 
	taking centre stage every second year, appealing to differing yet 
	connected audiences). 
	Kilkenny could also learn from the experiential 
	offers developed during the festival (Craft Week) period, which 
	incorporates opportunities for motivated visitors, intergenerational 
	audiences,
	 
	and craftspeople alike. 

	Figure
	Farnham, United Kingdom
	Farnham, United Kingdom
	 

	Figure
	Farnham, designated as England's first World 
	Farnham, designated as England's first World 
	Craft Town, has a rich history of craftsmanship 
	dating back to prehistoric times. 
	It 
	wasn't until 
	the 21st century that its role in the craft 
	movement gained wider recognition. The area is 
	home to a large community of makers, ranging 
	from internationally renowned professionals to those just beginning their 
	craft careers. It also hosts craft organisations, creative micro
	-
	businesses, 
	and independent industries, with makers working in dedicated studios, 
	workshops,
	 
	t
	heir own
	 
	homes, and
	 
	in
	 
	retail spaces.
	 

	As a World Craft Town, Farnham supports its makers in becoming more 
	As a World Craft Town, Farnham supports its makers in becoming more 
	resilient and enterprising, advocating for affordable studio spaces, 
	incubator units, and retaining local craft graduates through 
	apprenticeships. The town blends its craft heritage with a
	 
	vibrant 
	contemporary craft scene, hosting festivals, pop
	-
	up events and craft 
	retail, attracting both local and international makers
	. 
	This creative 
	atmosphere drives the local economy and fosters a keen sense of place. 
	Farnham's celebration of craft is inc
	lusive, benefiting both professional 
	makers and those engaging with craft for health, well
	-
	being, and 
	community
	-
	building purposes. 
	 

	Branded as "Farnham Craft Town" with the tagline 
	Branded as "Farnham Craft Town" with the tagline 
	"Craft brings the 
	community together,"
	 
	t
	he town’s
	 
	identity reflects its deep
	-
	rooted cultural 
	heritage, with craft embedded into life
	 
	in the town
	 
	over centuries. 
	Pottery has been central since Roman times, and Farnham’s tradition of 
	making continued through the wool and cloth industries of the 16th and 
	17th centuries.
	 

	Key landmarks, like the Museum of Farnham (est. 1961), The Maltings (a 
	Key landmarks, like the Museum of Farnham (est. 1961), The Maltings (a 
	former tannery and brewery turned Arts Centre in 1969), and the Crafts 
	Study Centre (est. 1976), highlight the town’s ongoing connection to its 
	craft heritage, brought to life through a
	rt trails and industrial heritage 
	displays. The range of operators and groups working in the craft and 
	creative sector in Farnham includes such organisations as 
	 

	▪
	▪
	▪
	 
	 
	Hampshire Cultural Trust
	 


	▪
	▪
	 
	 
	Magpie Contemporary Art
	 


	▪
	▪
	 
	 
	Museum of Farnham
	 


	▪
	▪
	 
	 
	Surr
	e
	y Hills Area of Outstanding National Beauty (AONB)
	 


	▪
	▪
	 
	 
	Farnham
	 
	Crafts Study Centre
	 


	▪
	▪
	 
	 
	Rural Life Centre 
	-
	 
	Living Museum 
	 


	▪
	▪
	 
	 
	Surry 
	Guild 
	o
	f Craftsman University 
	o
	f 
	t
	he Creative Arts
	 


	▪
	▪
	 
	 
	The Surrey Adult Learning Centre
	 


	▪
	▪
	 
	 
	Watts Gallery
	 


	▪
	▪
	 
	 
	West Street Potters318 Ceramics
	 


	▪
	▪
	 
	 
	Ashgate Gallery
	 


	▪
	▪
	 
	 
	Creative Response 
	-
	 
	Arts for Well
	b
	eing
	 


	▪
	▪
	 
	 
	Farnham Arts Society
	 


	▪
	▪
	 
	 
	Farnham Creatives’ Network
	 


	▪
	▪
	 
	 
	Farnham Library
	 


	▪
	▪
	 
	 
	Farnham Maltings
	 


	▪
	▪
	 
	 
	Farnham Pottery
	 


	▪
	▪
	 
	 
	Farnham Sculpture Park
	 


	▪
	▪
	 
	 
	Farnham Sculpture 
	–
	 
	Wood
	/
	Stone 
	 


	▪
	▪
	 
	 
	Farnham Town Council 
	 



	Farnham Craft Town has a dedicated website at 
	Farnham Craft Town has a dedicated website at 
	www.farnhamcrafttown.com
	www.farnhamcrafttown.com

	, offering information on the town, its 

	makers, creative groups, events, and activities. It also details the town’s 
	makers, creative groups, events, and activities. It also details the town’s 
	rich craft traditions and its annual artist
	-
	in
	-
	residence program, which is 
	managed through a competitive application process. 
	 

	This residency supports artists and makers, with each participant 
	This residency supports artists and makers, with each participant 
	creating a Farnham
	-
	inspired piece that remains in the local craft 
	collection after their residency.
	 

	Learning for Kilkenny
	Learning for Kilkenny
	 

	Farnham has cleverly developed i
	Farnham has cleverly developed i
	ts
	 
	craft brand, positioning it as a central 
	message for visitors and locals alike. The connectedness of businesses 
	organisations and entities across the town with the craft message is 
	evident and ensures that craft is embedded as a central feature of the 
	tow
	n
	. 
	It tells the story of its craft tradition through the ages and has built 
	an ecosystem which continues to support skills devleopment, new craft 
	businesses and innovation, alongside preservation of that heritage into 
	the 
	future
	. 
	Understanding the way that Farnham has built on its history 
	and traditions can help Kilkenny amplify its long history of making and 
	craftsmanship.
	 

	 
	 

	Figure
	Figure
	Figure
	 
	 

	Harris 
	Harris 
	Tweed 
	–
	 
	Scotland
	 

	Figure
	Harris Tweed, based in Scotland's Outer Hebrides, 
	Harris Tweed, based in Scotland's Outer Hebrides, 
	became the World Craft Council of Europe’s second 
	Craft City in 2018. Known for its handwoven 
	traditions using pure virgin wool, Harris Tweed 
	emphasi
	s
	es quality and provenance. Established over 100 years ago, the 
	craft 
	of weaving 
	has been passed down through generations and is now a 
	key player in fashion and design.
	 

	Harris Tweed celebrates skilled artisans at every stage of the weaving 
	Harris Tweed celebrates skilled artisans at every stage of the weaving 
	process, from designers and dyers to spinners, darners, finishers, and 
	weavers. The craft is overseen by the Harris Tweed Authority, established 
	by an Act of Parliament in 1993, which r
	eplaced the Harris Tweed 
	Association. According to the Act, Harris Tweed must be handwoven by 
	islanders at their homes in the Outer Hebrides, finished in the region, and 
	made from virgin wool dyed and spun locally. The Harris Tweed orb 
	symbol certifies adh
	erence to these standards, ensuring the quality and 
	reputation of the craft. The Authority is managed by volunteers who 
	protect th
	e
	 
	industry as a vital part of the local economy.
	 

	Harris Tweed brings its story to life through the Story Room in 
	Harris Tweed brings its story to life through the Story Room in 
	Stornoway, open seasonally to educate visitors on the production 
	process. Donations and booking fees help support the Story Room and 
	the Harris Tweed Authority’s 
	E
	ducational 
	T
	rust. 
	 

	A Trail Map of the islands guides visitors to purchase tweed, learn about 
	A Trail Map of the islands guides visitors to purchase tweed, learn about 
	its history and find local artisans. Mill tours, exhibitions, and 
	opportunities to buy accessories, furnishings, and clothing are available 
	at various locations, though visits to artisans must be arranged in 
	advance.
	 

	The website, 
	The website, 
	www.
	www.
	harristweed.org

	,
	 
	serves as a hub for industry 
	information, and archival materials can be accessed through the 
	Hebridean 
	A
	rchives at Lews Castle in Stornoway.
	 

	 
	 

	Figure
	 
	 

	La Bisbal d’Empordà
	La Bisbal d’Empordà
	 
	 

	Figure
	La Bisbal d'Empordà became the first 
	La Bisbal d'Empordà became the first 
	World Craft City in continental Europe 
	in 2021, following a request by the City 
	Council. This designation highlights the 
	town's rich ceramic tradition and its broader craft ecosystem, which plays 
	a vital role in local life. La Bisbal is a leading ceramics hub, home to over 
	40 craft companies, including those from 
	neighbouring
	 
	municipalities, 
	and features a commercial district with 20 speciali
	s
	ed stores.
	 

	Key institutions supporting ceramics in La Bisbal include:
	Key institutions supporting ceramics in La Bisbal include:
	 

	▪
	▪
	▪
	 
	 
	The Terracotta Museum
	 


	▪
	▪
	 
	 
	The Association of Ceramicists
	 


	▪
	▪
	 
	 
	La Bisbal School of Ceramics
	 


	▪
	▪
	 
	 
	The Federation of Commerce (protected at the European level)
	 


	▪
	▪
	 
	 
	Ceràmica de La Bisbal
	 



	Recogni
	Recogni
	s
	ed by the Generalitat of Catalonia as a unique ceramics trading 
	zone, La Bisbal saw regulatory changes in 2020 to support small and 
	medium
	-
	sized enterprises producing under 10 tonnes per day. These 
	reforms simplified administrative processes, encouraging n
	ew artisans to 
	establish workshops in the region.
	 
	The City Council is dedicated to 
	developing artisan workshops alongside retail spaces, offering visitors an 
	immersive experience when purchasing ceramics.
	 
	The 
	World Craft City 
	initiative is supporte
	d by various organi
	s
	ations, including:
	 

	▪
	▪
	▪
	 
	 
	Ajuntament de La Bisbal d’Empordà
	 


	▪
	▪
	 
	 
	Empordà Costa Brava Costa Brava Pirineu de Girona
	 


	▪
	▪
	 
	 
	Visit Catalunya
	 


	▪
	▪
	 
	 
	Calidad Turistica
	 


	▪
	▪
	 
	 
	Grand Tour de Catalunya
	 


	▪
	▪
	 
	 
	Visit Empordanet
	 


	▪
	▪
	 
	 
	Tourism a Baix Empordà
	 


	▪
	▪
	 
	 
	Accessit Innovació 2023
	 
	Figure



	 
	 
	 

	SWOT Analysis 
	SWOT Analysis 
	SWOT Analysis 
	of the Craft Ecosystem in Kilkenny
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	Maximising 
	Maximising 
	P
	otential
	 

	Kilkenny’s potential to become 
	Kilkenny’s potential to become 
	Ireland’s premier destination
	 
	for 
	craft is 
	especially significant given its World Crafts Council
	 
	designation,
	 
	it
	 
	being 
	home to 
	the Design & Crafts Council Ireland and the National Craft 
	Gallery
	 
	and its 
	well
	-
	established design heritage, including its historical 
	Kilkenny Design Workshops
	. 
	Together, these assets
	 
	provide 
	a solid 
	foundation 
	for a sustainable and 
	vibrant craft tourism sector. 
	Whilst other 
	locations in Ireland present a craft offer for the visitor, none have the 
	depth of tradition and heritage of craft th
	at
	 
	exists in Kilkenny. 
	 

	The potential rewards for Kilkenny in embracing and expanding its craft 
	The potential rewards for Kilkenny in embracing and expanding its craft 
	sector are substantial. Craft tourism is a growing trend, with 
	travellers
	 
	increasingly seeking out authentic, hands
	-
	on experiences. By positioning 
	itself as Ireland’s premier craft destination Kilkenny could 
	significantly 
	boost
	 
	visitor numbers 
	attract
	ing
	 
	both domestic and international tourists
	 
	and
	 
	opening up new markets 
	in such areas as educational tourism in 
	craft.
	 
	The economic benefits of focusing on craft tourism are also 
	considerab
	le
	 
	for craftspeople, 
	as local artisans gain direct access to a 
	growing market, leading to increased sales, bookings, and 
	increased 
	visibility of their business/practice.
	 
	 

	Establishing a physical "Beacon for Craf
	Establishing a physical "Beacon for Craf
	t” in the city 
	could further solidify 
	Kilkenny’s 
	destination promise. Such a centre for craft, would
	 
	not only 
	attract craft enthusiasts but also become a cultural landmark, 
	symboli
	s
	ing Kilkenny’s 
	craft story, its 
	creative 
	aspirations,
	 
	and its 
	leadership in the craft sector
	. 
	The 
	facility
	 
	could showcase the best of local 
	craftsmanship, serv
	e 
	as a hub for workshops, exhibitions, and 
	international collaborations
	, 
	offer visitors the chance to engage with 
	craft on multiple 
	levels: purchasing artisan products, observing makers at 
	work, participating in workshops, and learning about the rich history of 
	craft and design in Kilkenny. 
	It
	 
	would deepen the city’s connection with 
	the wider craft community
	, its relationship with other WCC Cities and 
	Regions of Craft and
	 
	amplify its global reputation.
	 

	Further 
	Further 
	development of
	 
	Kilkenny’s C
	raft 
	T
	rail
	, enhanced by additional 
	experiential opportunities for 
	visitors around the county, has appeal for 
	both domestic and international markets.
	 
	By offering immersive, hands
	-
	on experiences that connect visitors directly with local artisans, Kilkenny 
	could offer tourists the opportunity to actively participate in its living 
	craft traditions. 
	Such 
	workshops
	 
	provide an authentic experience that 
	goes beyond traditional sightseeing, leaving 
	visitors 
	with meaningful 
	memories from their time in the region
	 
	and 
	encourag
	ing
	 
	longer visitor 
	stays
	 
	in the county
	, 
	thus 
	boosting loc
	al businesses in accommodation, 
	dining, and retail sectors
	.
	 
	 

	A focus on product development 
	A focus on product development 
	and 
	capacity building will pr
	ovide 
	additionality in the craft offer for visitors. Experiential trails and locations 
	in the county allowing 
	visitors 
	take a
	 
	journey through key artisan studios, 
	workshops, and galleries, offering them a chance to meet local makers, 
	learn about their work, and even create their own bespoke pieces. 
	 

	Deepening p
	Deepening p
	artnerships
	 
	and initiatives
	 
	with 
	craft
	-
	related 
	educational 
	institutions, could further strengthen Kilkenny’s international profile as a 
	destination for creative learning.
	 
	There are many examples of 
	destinations (Bornholm, Pilchuck) offering s
	peciali
	s
	ed courses, 
	residencies, and retreats
	 
	which
	 
	attract students, designers, and craft 
	practitioners from around the world
	. 
	Enhancing and cohering such an 
	offer in Kilkenny will embed it 
	at the heart of the global craft community
	.
	 
	 

	 
	 
	 

	The county’s 
	The county’s 
	rich history and vibrant arts scene
	 
	is uniquely poised to 
	enhance its tourism appeal by 
	integrating 
	craft tourism into Kilkenny’s 
	existing cultural offerings
	 
	specifically its festivals and events. This
	 
	would 
	add depth and value to the visitor experience. 
	 

	Figure
	While the city’s medieval heritage, with landmarks like Kilkenny Castle 
	While the city’s medieval heritage, with landmarks like Kilkenny Castle 
	and the Medieval Mile, already draws in a 
	considerable number
	 
	of 
	tourists, a thriving craft scene could complement these attractions, 
	creating a comprehensive cultural journey. By celebrating not only 
	Kilkenny’s historical landmarks but also its contemporary craft 
	community, visitors experience a rich blend of past 
	and present
	, of built 
	and living traditions. 
	 

	The growth potential for Kilkenny’s craft sector 
	The growth potential for Kilkenny’s craft sector 
	provides
	 
	opportunities 
	for innovation and expansion. A robust digital strateg
	y 
	including online 
	storytelling, virtual tours, and interactive craft workshops
	 
	will help to 
	promote Kilkenny’s offerings to a global audience, while partnerships 
	with tour operators could incorporate craft experiences into bespoke 
	travel packages. Integrating craft with other local sectors
	 
	crea
	tes 
	holistic 
	visitor experiences
	 
	and 
	providing tourists with a full spectrum of creative 
	and cultural immersion.
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	Strategic
	 
	Vision 
	 

	Figure
	 
	 

	K
	K
	ILKENNY
	 
	-
	 
	G
	lobally recognised for 
	excellence in 
	craftsmanship
	. A leading 
	destination 
	where 
	heritage
	, 
	making
	, 
	education
	 
	and innovation converge, 
	and 
	professional 
	craftspeople
	, 
	enthusiasts
	 
	and 
	visitors
	 
	participate
	 
	in a thriving, sustainable 
	craft culture.
	 

	 
	 

	 
	 

	      
	      
	  
	Mission Statement
	 

	 
	 

	Building on Kilkenny’s designation as a World Crafts 
	Building on Kilkenny’s designation as a World Crafts 
	Council City and Region of 
	Craft, we will enhance our 
	vibrant craft heritage by fostering a sustainable and 
	innovative sector. Through collaboration between 
	makers, agencies,
	 
	providers
	,
	 
	industry partners, and 
	the community, we will ensure the continuity of 
	traditional skills while embracing new opportunities 
	for growth. 
	 

	Our 
	Our 
	Values 
	 

	The following 
	The following 
	v
	alues underpin 
	the future development of 
	craft and 
	making in Kilkenny
	.
	 

	 
	 

	Figure
	1.
	1.
	1.
	 
	 
	Heritage
	 
	and
	 
	Innovation
	 
	-
	 
	We respect Kilkenny’s rich craft 
	tradition and the legacy of the Kilkenny Design Workshops, which 
	pioneered design excellence and creativity. By blending time
	-
	honoured skills with modern techniques, we 
	will 
	ensure the craft 
	sector remains vibrant
	 
	and
	 
	adaptable
	 
	for future generations.
	 


	2.
	2.
	 
	 
	Sustainability and Resilience
	 
	-
	 
	We are committed to promoting 
	environmentally responsible practices
	. By 
	encouraging the use of 
	sustainable materials and processes we
	 
	will
	 
	help secure the long
	-
	term sustainability and resilience of Kilkenny’s craft sector, paving 
	the way for a greener and enduring future.
	 


	3.
	3.
	 
	 
	Collaboration and Community
	 
	-
	 
	We 
	will continue to 
	foster 
	strong 
	partnerships between makers, agencies, industry, and the wider craft 
	community, building on the 
	collaborative spirit fostered by the
	 
	KDW
	. 
	Together, 
	creating a 
	supportive
	 
	and i
	nterconnected craft ecosystem 
	that promotes shared growth, innovation, and opportunity.
	 


	4.
	4.
	 
	 
	Excellence 
	and Cultural Identity
	 
	-
	 
	Craft 
	is 
	part of our
	 
	cultural 
	identity, enhancing local pride while strengthening Kilkenny’s 
	international reputation as a hub of creativity and design
	. 
	We will 
	maintain the highest standards of 
	quality in
	 
	craftsmanship, 
	continuing the KDW tradition of excellence.
	 


	5.
	5.
	 
	 
	Inclusion and Engagement
	 
	-
	 
	We are committed to ensuring that 
	craft is accessible to all
	. 
	We 
	encourag
	e
	 
	participation 
	in 
	Kilkenny’s 
	craft culture for both local citizens and visitors alike
	,
	 
	and support 
	opportunities for engagement in craft and making.
	 
	 


	6.
	6.
	 
	 
	Skills Development 
	-
	 
	We prioritise the advancement of craft 
	education, building on Kilkenny’s existing craft skills 
	program
	me
	s 
	and the legacy of the 
	KDW
	. 
	We will advocate for continuous
	 
	programme development
	 
	to
	 
	equip makers with the knowledge and 
	tools needed to sustain and grow the craft sector, ensuring its vitality 
	for future generations.
	 
	Figure
	Our strategy is built on
	Our strategy is built on
	Our strategy is built on
	 
	 
	priority 
	areas for
	 
	development over the three
	-
	year 
	period of the plan. 
	Objectives and a
	ctions will be delivered under each of 
	these 
	pillars through our supporting Strategic Implementation Plan
	.
	 
	 


	It
	It
	 
	 
	is
	 
	appreciated that
	 
	this strategy provides but the starting point for 
	cohesive sectoral development and that 
	much groundwork 
	has 
	to be done
	 
	for 
	a 
	sustainable ecosystem to be
	 
	delivered
	. 
	 


	We look forward to 
	We look forward to 
	the continued support 
	the continued support 
	and commitment
	 
	of 
	our 
	agenc
	y 
	and 
	organisation
	al partners, 
	local
	 
	craftspeople
	, 
	and wider crafts 
	community, together, 
	working in partnership,
	 
	to
	 
	deliver 
	on the ambition of 
	the strategy.
	 


	 
	 
	LBody
	Figure


	1.1
	1.1
	 
	 
	Define the Kilkenny Craft Story from heritage and tradition 
	to contemporary craft 
	production, engagement and 
	experience.
	 
	Figure


	1.2
	1.2
	 
	 
	Build a 
	Development Plan and B
	usiness 
	C
	ase for a dedicated 
	and immersive facility in Kilkenny City to showcase the 
	proposition of craft and making in the county
	.
	 


	1.3
	1.3
	 
	 
	Integrate Kilkenny Craft as an embedded element of 
	Kilkenny’s wider cultural and creative offer
	.
	 


	1.4
	1.4
	 
	 
	Enhance the craft offer for visitors and locals across the 
	county, with specific focus on experiential engagement with 
	craft and 
	making
	.
	 






	 
	 

	Strategic Pillars
	Strategic Pillars
	 

	Pillar 1 
	Pillar 1 
	 
	Visibility of 
	c
	raft in Kilkenny
	 
	 

	Pillar 2 
	Pillar 2 
	 
	V
	iability 
	and sustainability 
	of the craft sector
	 

	Pillar 3  
	Pillar 3  
	 
	Tourism and destination development 
	 

	Pillar 4  
	Pillar 4  
	  
	Craft skills development and legacy of KDW 
	 

	Pillar 5   
	Pillar 5   
	 
	Collective storytelling, communications, and marketing
	 

	 
	 

	Pillar 1 
	Pillar 1 
	 

	Visibility of Craft in Kilkenny 
	Visibility of Craft in Kilkenny 
	 

	 
	 

	Goal 1 
	Goal 1 
	 
	Significantly enhance the visibility of 
	Kilkenny’s 
	craft offering by positioning the city and region as a 
	leading destination for craftsmanship. By 2027, we 
	aim to increase awareness and engagement with 
	Kilkenny’s vibrant craft sector, attracting more 
	visitors, raising the profile of local maker
	s, and 
	strengthening Kilkenny’s reputation on a national 
	and international level.
	 

	Objectives
	Objectives
	 
	 

	 
	 

	Pillar 2 
	Pillar 2 
	 

	Figure
	V
	V
	iability 
	and sustainability 
	of the craft sector
	 

	 
	 

	Goal 2
	Goal 2
	 
	Design a framework for collaboration, connectivity 
	and 
	the 
	commitment of key agency partners to 
	drive delivery of the ambition for craft in Kilkenny 
	and ensure the necessary resources and 
	infrastructure are in place to sustain a thriving, 
	multi
	-
	faceted craft sector, and secure its future 
	growth and success.
	 

	Objectives
	Objectives
	 

	2.1
	2.1
	 
	Support the 
	establishment
	 
	of a dedicated entity to influence 
	and advocate for the development of craft 
	in Kilkenny and
	 
	take 
	overall responsibility for implementation of th
	is
	 
	strategic plan
	.
	 

	2.2
	2.2
	 
	Ensure effective resourcing to deliver on the ambition of the 
	strategic plan and to sustain a multi
	-
	faceted, thriving craft 
	community
	.
	 

	 
	 

	Pillar 3 
	Pillar 3 
	 

	Figure
	Tourism and destination development 
	Tourism and destination development 
	 

	 
	 

	Goal 3
	Goal 3
	 
	Position Kilkenny as a world
	-
	class destination for 
	craft tourism, aligning with Fáilte Ireland’s 
	Destination Experience Development Plan, 
	enhancing the visitor experience by integrating 
	craft into strategic tourism propositions that 
	increase dwell time in 
	the region.
	 

	Objectives
	Objectives
	 

	3.1
	3.1
	 
	Cohere the story of Kilkenny as a world class City and 
	Re
	gion of 
	C
	raft
	.
	 

	3.2
	3.2
	 
	Support craft
	-
	related
	 
	and industry tourism capabilities to 
	deliver for tourism markets, with specific focus on experiential 
	engagement with craft and making
	.
	 

	3.3 
	3.3 
	 
	Maximise the opportunity presented by the WCC designation 
	of 
	Kilkenny 
	as a City and 
	R
	egion of Craft
	 

	3.4
	3.4
	 
	Use
	 
	national and international tourism trade and promotional 
	opportunities to create exposure for Kilkenny as a world class 
	destination for craft and making
	.
	 

	3.
	3.
	5
	 
	Assess opportunities to develop an educational tourism focus 
	for craft in Kilkenny.
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	Pillar 4  
	Pillar 4  
	 

	Craft skills development and legacy of KDW
	Craft skills development and legacy of KDW
	 

	 
	 

	Goal 4
	Goal 4
	 
	Advocate for targeted skills 
	and business 
	development initiatives to equip current and future 
	makers
	 
	with the expertise needed to sustain and 
	grow the craft sector in Kilkenny
	, b
	uilding on the 
	legacy of 
	the Kilkenny Design Workshops
	, 
	maximis
	e
	 
	its influence on contemporary craft 
	to ensure 
	continuity of
	 
	excellence in craftsmanship.
	 

	Objectives
	Objectives
	 

	4.1
	4.1
	 
	Work with DCCIA to maximise potential of the centres of 
	excellence in Jewellery and 
	Gold
	smithing, and Ceramics
	 

	4.2
	4.2
	 
	Advocate the ETB to continue to drive development of craft 
	and making programme
	s
	 
	to support careers in design, 
	making and the preservation of traditional skills
	.
	 

	4.3
	4.3
	 
	Assess availability of possible spaces and incentives to 
	support delivery of 
	additional craft workshops and 
	experiences
	.
	 

	 
	 
	 

	Pillar 5   
	Pillar 5   
	 

	Figure
	Collective storytelling, communications, and marketing
	Collective storytelling, communications, and marketing
	 

	 
	 

	Goal 5
	Goal 5
	 
	Establish Kilkenny as an internationally recognised 
	craft destination by developing a clear narrative and 
	marketing strategy that enhances its visibility, 
	connects the craft community through networking 
	and business opportunities, and promotes its 
	unique c
	raft brand to local, domestic, and 
	international audiences.
	 

	Objectives
	Objectives
	 

	5.1
	5.1
	 
	Resource the development of a marketing and 
	communications plan to enhance visibility of Kilkenny as a 
	World 
	C
	ity and 
	R
	egion of 
	C
	raft
	.
	 

	5.2
	5.2
	 
	Develop the story of making in Kilkenny as a clear 
	destination narrative. Layer the craft story on the history and 
	built heritage of the city and county
	.
	 

	5.3
	5.3
	 
	Create bespoke business supports to connect craft businesses
	 
	and craft tourism 
	providers and
	 
	enhance marketing and 
	promotional skills in the sector
	.
	 

	5.4
	5.4
	 
	Work with 
	relevant agency partners
	 
	to promote Kilkenny's 
	craft message across local
	,
	 
	national and international 
	audiences
	.
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